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600  A  P  Members  Meeting  in  N.  Y.  izS'xS'iS 

_  _  "V  V  study  the  subject.  Out  of  405 

Mondav  Will  Hear  Jesse  Jones 

*  X  •  *  w  ^  Worcester  Telegram  and  Ga¬ 

zette,  195  favored  the  change,  60  did 

Cooper  Reports  on  Expansion  Moves  in  1940  commented  on  the  pro- 

.  ■  .  Meeting  Will  Act  Upon  Two  Changes  proposed  change  in  Hours 

Mr.  Booths  committee  has  recom- 

In  By-Laws  and  Elect  Six  Directors 

By  WALTER  E.  SCHNEIDER  .w 

—  ,,  ,  1  ,  1,1  lication  of  news  by  members  shall  be  (Stand- 

NEARLY  600  Associated  Press  mem-  said,  with  the  consequence  that  more  and  agreements  were  made  for  han-  ard  Time  in  all  cases  at  the  place  of  publi- 
bers  will  assemble  Monday  mom-  news  and  interpretative  material  than  dling  part  of  the  war  wordage  from  cation)  as  follows:  Morning  papers  to  receive 
ing,  April  21,  at  the  Waldorf-Astorip  ever  before  now  is  available  from  Europe  by  radio  on  a  contract  basis,  f.ot  later  than  9  a.m.  and  to  publish  not 

Hotel  for  their  annual  meeting  for-  neighbor  nations.  The  Special  Sun-  effecting  a  speedup  of  the  report  in  editions 

mally  openmg  the  important  Conven-  day  Service  created  in  1935  was  sue-  some  mstances  and  at  the  same  time  publication  not  earlier  than  the  following 
don  Week  proceedings  in  New  York,  ceeded  during  1940  by  the  Special  reducing  the  increased  operating  ex-  morning,  morning  papers  may  not  publish 

Jesse  H.  Jones,  Secretary  of  Com-  News  Ser\’ice  for  morning,  evening  penses,  Mr.  Cooper  said.  earlier  than  5  p.m.;  afternoon  papers  to  re- 

%  ^  and  Sunday  newspapers  and  “it  al-  F.xnansinn  of  the  iiprviop  to  IT  S  ^  p"’  ’  and  to  publish 

- I - -  - 1  „  .  u.,0  l,  o  f  oi  uic  scivice  lo  not  earlier  than  9  a.m.:  provided,  that  the 


.  ,  .  Meeting  Will  Act  Upon  Two  Changes 
In  By-Laws  and  Elect  Six  Directors 
By  WALTER  E.  SCHNEIDER 


don  Week  proceedings  in  New  York,  ceeded  during  1940  by  the  Special  reducing  the  increased  operating  ex- 
Jesse  H.  Jones,  Secretary  of  Com-  News  Ser\’ice  for  morning,  evening  penses,  Mr.  Cooper  said. 

^  and  Sunday  newspapers  and  “it  al-  Elxpansion  of  the  service  to  U.  S. 


and  Sunday  newspapers  and  it  al-  ^pansion  of  the  service  to  U  S  ^ot  eaX/  t^an  9  a.m.r  pr’ovX 
ready  has  ^own  ample  promise  of  radio  stations  developed  “materially’  Board  of  Directors  may  authorize  that  upon 
rich  future  benefits.  More  and  more  late  in  1940  under  the  mandate  of  the  extraordinary  occasions  the  Associated  Press 
members,  he  added,  are  accepting  rnembership  earlier  in  the  year,  the  4ispatch?s  may  be  used  in  extra  editions  or 
SNS  as  “a  progressive  contribution  to  general  manager  reported  in  antici-  o“‘side  of  the  hours  named.” 

modem  journalism.”  pating  that  further  extension  of  the  At  present,  evening  papers  can  re- 

Economies  in  Transmission  radio  service  in  a  number  of  places  edve  for  publication  only  bulletins 


Mr.  Cooper  also  reported  that  the  made  in  1941. 

News  Photo,  Wirephoto  and  Feature  Mr.  Cooper  also  re 


between  4  and  6  p.m.,  and  nothing  at 

News  Photo,  Wirephoto  and  Feature  Mr.  Cooper  also  reported  that  in  report  after  6  p.m., 

Services  all  showed  increased  mem-  Latin  America  the  AP  is  now  serving  ^  ®  morning  papers  cannot  r^eive 
bership  participation,  many  improve-  110  publications  as  compared  to  75  a  ®  ication  before 

ments  and  “a  gratifying  financial  con-  year  ago  and  29  three  years  ago.  i?- 

dition.”  The  AP’s  wholly  owned  sub-  The  opening  session  of  the  AP  publishing  hours  are  in  ef- 

sidiaries,  the  Associated  Press  of  meeting  will  start  at  11  a.m.  in  the  among  e  pu  ers  an  t  e 

Great  Britain,  Ltd.,  and  the  Associated  Starlight  Roof.  A  recommended  ^  i,  ^ 


Jtssa  H.  Jones  Roberf  McLean  Great  Britain,  Ltd.,  and  the  Associated  Starlight  Roof.  A  recommended  ,  i,  u  ^  ^  ess 

,  „  ,  ,  -  *j  •  Press.  GmbH,  Berlin,  were  able  to  change  in  hours  of  publication  by  a  member  tonks  he  is  at  a  dasadvan- 

merce  and  Federal  Lo^  ^  adequate  and  members,  eliminating  the  present  6  if  another  member  prints  out  of 

tor,  who  also  IS  publisher  of  the  ph^to  report  and  at  to  9  p.m.  “dead  time.”  and  another  fe  publishing  hours  specified  m  the 

on  rontc  e  an  a  e  ow  ^  same  time  maintain  their  opera-  proposal  to  change  Article  1  of  the  j  +  +  +1,  u  i 

member,  will  address  them  at  the  ^  v,,.  Amendments  to  the  by-laws  require 

«nnual  membership  luncheon  in  the  ®  self-sustemmg  basis.  by-laws,  outlining  the  objects  of  the  ^y  four-fifths  of  the  mem- 

j  ta  u  r  1  ^  Economies  in  wire  operation  were  association,  were  received  by  the  ,  , 

G^d  Ballroom  at  1p.m.  __  _  ♦krrtimlr  fnr  nn-  ^ers  present  at  a  regularly  convened 


•nnual  membership  luncheon  in  the  uy-jaw.,  uucjiijxwg  u.c  ux  ratification  by  four-fifths  of  the  mem- 

j  ta  u  r  1  ^  Economies  in  wire  operation  were  association,  were  received  by  the  ,  , 

continued  through  the  consolidation  membership  by  mail  recently  for  ac-  bers  present  at  a  regularly  convened 
The  APs  president,  Robert  McLean,  ,  •  ^  .  minimize  ex-  tion  at  the  annual  meeting  meeting,  after  approval  by  two-thirds 

Philadelphia  Bulletin,  will  preside  at  j  •  j  n  th,  u  v,'  i  a  v,  of  tbe  board  of  directors,  before  they 

the  lun^eon.  Seated  with  Mr.  Me-  ^o  an  increased  payroll,  The  membership  already  has  ap-  V 


Lean  and  Mr.  Jones  at  the  speakers’ 
table  will  be  Kent  Cooper,  AP  gen¬ 
eral  manager,  and  members  of  the 
board  of  directors.  Mr.  Jones  has  not 
yet  selected  the  title  for  his  address. 

Cooper  Reports  on  1940 
The  luncheon  will  be  held  between 


annual  report  to  the  board  of  direc-  topic  of  annual  ANPA  convention, 
tors  will  be  read.  Mr.  Cooper’s  re-  (Page  9) 
port,  released  this  week,  pointed  out 

that  the  management  financed  the  SCOOP  on  egging  of  Willkie  wins  an- 


pense  due  to  an  increased  payroll,  The  membership  already  has  ap-  board  of  diatom,  before  they 

become  effective.  The  hours  of  pub- 
lication  change  ■was  recommended 
t  §  a  tk  a  I  /%  #  unanimously  by  the  directors  for  con- 

rUiWA^  ,  0^  thSL  WPPH-  me^i^g  ^^^^^bership  at  the 

The  members  also  will  consider  and 

SIX  HUNDRED  AP  members  meeting  BEST  READ  newspaper  ads  shown  g^t  upon  a  proposal  to  amend  Article  1 
in  New  York  Monday  will  hear  in  Ad  Bureau  books.  (Page  70)  of.  the  by-laws,  outlining  the  objects 
address  by  Jesse  Jones.  (Page  7)  nqRTHWEST  group  plans  study  of  ^5®  ^P,  and  will  elect  six  directors 

PRESS’  PART  in  defense  efforts  main  frequency  and  volume  discounts.  three-year  terms. 

topic  of  annual  ANPA  convention.  (Page  74)  Substitute  for  Article  1 

(Page  9)  The  proposed  amendment  to  Ar- 

LOS  ANGELES  credit  bureau  proves  tide  1  reads  as  follows: 


the  business  sessions  in  the  Starlight 

Roof  at  which  the  general  manager’s  presS’  PART  in  defense  efforts  main 


coverage  of  “world-shaking  develop-  nus 
ments”  during  the  war’s  second  year  prize 


...OOP  on  egging  of  Willkie  wms  an-  source  of  new  market  research  mate- 
nual  Editor  &  Pubusher  news  photo  rial.  (Page  84) 


(Page  11) 


“The  members  of  this  corporation  are  cer¬ 
tain  individuals,  corporations,  partnerships, 
limited  liabilitir  companies,  joint  stock  and 


in  1940  without  calling  upon  the  mem-  oTTTjmKxjrn.  /-•/-wTrarr  i-  . 

l».hip  t,r  addlUon,!  fund.  ,h„u*h 


increased  assessments. 

Paying  tribute  to  the  foreign  cor-  NEW 
Kqxmdents  as  devoted  and  courage-  atti 
ous  “soldiers  of  the  Associated  Press,”  tions. 
Mr.  Cooper  reviewed  their  achieve- 


NEW  YORK  addresses  of  publishers 
attending  AP  and  ANPA  conven¬ 
tions.  (Pages  14,  15) 


THEATRICALS  aplenty  for  visiting  o*her  associations  united  in  a  mutual  and  co- 

V>V  V.  ru  B7t  operative  organization.  Other  individuals, 

puousners.  (rage  ot)  corporations,  partnerships,  limited  liability 

companies,  joint  stock  and  other  associations 
from  time  to  time  may  be  elected  to  member- 
Dcportmuilts  ship,  either  regular  or  associate,  in  the  man¬ 

ner  and  upon  and  subject  to  such  conditions, 

The  Advertising  Survey .  13  regul.ttions  and  limitations  as  may  be  pre- 

ur  1,1  c  t  T\  t  Til  no  scribed  by  these  by-laws,  and  no  individuals, 


ments  and  said:  “The  story  of  what  DIREICTORY  of  conventions  events  Weekly  Survey  of  Defense  Plans..  32  corporations,  partnerships,  limited  liability 


[they  did  and  what  they  endured  de-  exhibits.  (Page  16) 


Promotion  36  <^°t'P®t'*cs,  joint  stock  or  other  associations 


Mpua.  is..»  . ■ .  r.ot  so  elected  shall  have  any  right  or  interest 

_ °  ^‘,7®  ®  ^  re  a  prize  WINNING  and  honorable  men-  Short  Takes  .  44  i"  the  Corporation. 

,  ,  ...  tion  photographs  in  Editor  &  Pub-  ^  “The  objects  and  purposes  for  which  the 

Changed  conditions  abroad  which  lisher  contest  (Pages  17-22)  Circulation  . 48  Corporation  is  formed  are  to  gather,  obtain 

made  it  impossible  to  continue  to  ad-  ’  ■“'*  ■  ’* . .  ’  — < .  - 

^ter  a  lai^e  part  of  the  war  report  ITALIAN  editor  killed  after  talking 


a__  ,  I  1  1  X  X  bOllVXAAg 

tnm  hoses  abroad  led  to  the  strengA-  Digs  Committee.  (Page  30) 

CBmg  and  reorganization  of  the  cable 

^  in  New  York  as  an  integral  part  HOT  SPOTS  snouter-outer  tips  off 


jof  the  war  coverage,  Mr.  Cooper  re-  cutter-uppers.  (Page  34) 
l^rted.  Specially  equipped  editors 

■Were  drafted  from  throughout  the  ANPA  Ad  Bureau  tells  how  to  use 


and  procure,  by  its  own  instrumentalities,  by 

hiaitonals  .  oc  exchange  with  its  members  and  others,  and  by 

Parsnnalc  .lia  appropriate  means,  any  and  all  kinds 

of  news,  information  and  intelligence;  literary 

Bright  Ideas .  58  property  of  all  kinds  including  that  which  is 

informative,  educational  and  otherwise  of 
Frank  Fehlman .  60  public  interest;  news,  pictures,  pictorial  news 


Bright  Ideas .  58 


■vice,  he  said,  and  the  reorganized 
•ble  staff  “has  acquitted  itself  with 

redit.” 

Facilities  in  Canada  and  Latin 


Continuing  Studies.  (Page  38) 


erica  also  were  strengthened,  he  40) 


UNITED  PRESS  executives  to  discuss 
war  coverage  in  New  York.  (Page 


and  art  of  any  and  all  kinds  and  to  furnish 

Photography  .  62  and  supply  the  same  to  its  members  and  others 

7R  entitled  to  the  use  thereof,  and  under  and 

V,iassinea  .  to  subject  to  such  regulations  and  conditions  as 

Syndicates  . 82  prescribed  by  these  by-laws  and  the 

mutual  co-operation,  benefit  and  protection  of 
Obituary  .  91  its  members.  In  furtherance  of  its  said  ob¬ 

jects  and  purposes,  the  Corporation  shall  have 
Shop  Talk  at  “Thirty  ’ .  94  power  to  purchase  and  acquire  in  the  State 


8 


EDITOR  &  PUBLISHEH  ] 


of  Xew  York,  and  elsewhere,  such  real  and 
personal  estate  and  property  as  may  be  nec¬ 
essary  or  proper,  and  to  mortgage  the  same 
and  to  secure  the  payment  of  any  bonds  which 
may  be  issued  by  the  Corporation,  and  gener¬ 
ally  to  do  any  and  all  things  which  may  be 
necessary  or  proper  in  connection  with  its 
objects  and  purposes,  which  may  not  be  con¬ 
trary  to  law. 

“The  Corporatien  is  not  to  make  a  profit 
nor  to  make  or  declare  dividends.” 

Election  of  Directors 

Five  of  the  six  directors  whose 
terms  are  expiring  have  been  nomi¬ 
nated  to  succeed  themselves  and 
seven  others  have  been  named  as  can¬ 
didates  by  the  Nominating  Committee 
headed  by  J.  S.  Parks,  Fort  Smith 
(Ark.)  Times-Record. 

The  directors  whose  terms  are  ex¬ 
piring  are  Frank  B.  Noyes,  Washing¬ 
ton  Star,  formerly  president  of  the 
AP;  Robert  McLean,  Philadelphia 
Bulletin,  the  present  president;  Paul 
Patterson,  Baltimore  Sun;  Harry  J. 
Grant,  Milwaukee  Journal;  E.  H.  But¬ 
ler,  Buffalo  News,  and  Josh  L.  Home, 
Rocky  Mount  (N.  C.)  Telegram. 

Mr.  Grant  is  the  only  one  of  the 
six  directors  whose  terms  are  expiring 
who  is  not  a  candidate  to  succeed 
himself.  He  was  elected  last  year  to 
fill  the  unexpired  term  of  the  late 
Frederick  E.  Murphy,  Minneapolis 
Tribune  and  Times-Tribune,  at  his 
own  request,  instead  of  to  a  full  three- 
year  term. 

Seven  additional  nominees  were 
named,  in  accordance  with  the  by¬ 
law  requirement  of  at  least  ten  nomi¬ 
nations.  One  of  the  seven.  W.  T. 
Dewart,  New  York  Sun,  has  informed 
the  nominating  committee  that  he  will 
be  unable  to  serve  as  a  director  and 
asked  that  his  name  be  withdrawn. 

Besides  Mr.  Dewart,  the  commit¬ 
tee’s  additional  nominations  for  direc¬ 
tor  were:  George  F.  Booth,  Worcester 
(Mass.)  Telegram;  Col.  J.  H.  Long. 
Huntington  (W.  Va.)  Advertiser; 
James  E.  (jhappell.  Birmingham 
(Ala.)  Age-Herald;  O.  S.  Warden, 
Great  Falls  (Mont.)  Tribune;  Henry 
H.  Conland,  Hartford  (Conn.)  Cou- 
rant;  and  William  R.  Mathews,  Tucson 
Arizona  Star. 

Mr.  Home  has  been  nominated  to 
succeed  himself  as  a  director  for  cities 
of  less  than  50.000  population.  Mr. 
Mathews  also  has  been  nominated  in 
that  classification. 

The  present  board  of  directors  held 
its  pre-convention  meeting  in  New 
York  this  week.  Directors  elected  on 
Monday  will  take  office  at  an  ad¬ 
journed  meeting  on  Tuesday  to  elect 
officers. 

Text  of  Cooper's  Report 

The  annual  report  of  General  Man¬ 
ager  Cooper,  which  was  mailed  to 
members  this  week,  follows: 

Xo  previous  year  in  the  history  of  news¬ 
gathering  and  news  photo  coverage  ever  im 
posed  more  ditficult  responsibilities  on  any 
staff  of  editors.  rei)orters  and  photographers. 

We  were  dealing  everywhere  with  upheaval 
and  emotional  chaos.  Three  continents  stag¬ 
gered  under  a  mo<lern  type  of  warfare  so 
ilestructive  as  to  l>e  almost  beyond  human 
belief.  Xew  controversies  at  home,  crashing 
against  the  continuing  cycle  of  economic  de¬ 
pression  and  social  revolution,  found  expres¬ 
sion  in  a  consuming  national  interest  over 
foreign  entanglements  and  a  political  cam¬ 
paign  of  surpa.ssing  bitterness. 

To  report  these  world  shaking  developments 
promptly,  disceniingly  and  without  bias  in 
the  news  report  was  the  task  set  for  the  staff 
of  the  Associated  Press.  In  that  task  the  staff 
did  not  fail. 

The  management,  for  its  part,  through  a 
second  year  of  terrific  pressure,  took  the  re- 
siKMisibility  of  financing  the  coverage  of  these 
unprecedented  events  without  calling  upon  the 
membership  for  additional  funds  through  in¬ 
creased  assessments.  This  compares  to  the 
heavy  increases  in  charges  by  competitive 
news  agencies  against  their  clients.  What 
was  said  as  respects  increased  assessments  in 
the  year  1939  could  t>e  said  also  for  the  year 
1940.  namely,  that  the  management  endeav¬ 
ored  to  operate  on  the  basis  that  the  regular 
decennial  revisions  in  assessments,  on  the 
equitable  basis  on  which  all  assessments  are 
based,  might  meet  the  financial  requirements 


WALDORF  CONVENTIONS  TIME-TABLE 

SUNDAY 

5:00  p.m. — Welcoming  Party  for  NNPA  Members,  Room  4-M 
7:30  p.m. — NNPA  Dinner  Party,  Cafe  Society,  2  Sheridan  Square 
MONDAY 

10:00  a.m.;  2:30  p.m. — NNPA  Opening  Business  Session,  Rooms  4, 
M  and  N 

10:30  a.m. — United  Press  Executives'  Annual  Meeting  (Continuing 
to  Thursday),  U.P.  Headquarters 

1 1 :00  a.m.;  2:30  p.m. — Associated  Press,  Annual  Meeting,  Star¬ 
light  Roof 

1 :00  p.m. — Associated  Press  Luncheon,  Grand  Ballroom 
4:45  p.m. — North  American  Newspaper  Alliance  Annual  Meeting 
and  Election,  Jansen  Suite 

5:00  p.m. — Cocktail  Party,  The  Wright  Co.,  444  Madison  Ave. 
7:30  p.m. — NNPA  Annual  Dinner,  Carpenter  Suite 
TUESDAY 

10:00  a.m.;  2:00  p.m. — ANPA  Small  Dailies  Sessions,  Jade  Room 
10:00  a.m.;  2:30  p.m. — NNPA  Business  Sessions,  Rooms  4,  M  and  N 
12:15  p.m. — Pennsylvania  Newspaper  Publishers  Annual  Luncheon, 
Lounge  Restaurant 

5:00  p.m. — NNPA  Cocktail  Party,  Rooms  4,  M  and  N 
2:00  p.m. — Meeting  of  Publisher  Broadcasters,  Mark  Ethridge  Com¬ 
mittee,  Empire  Room 

5:00  p.m. — United  Feature  Syndicate  Party,  Starlight  Roof 
WEDNESDAY 

10:00  a.m. — General  ANPA  Meeting,  Grand  Ballroom 
9:00  a.m.  to  6:00  p.m. — King  Features,  INS,  INP,  Central  Press 
National  Defense  Exhibit,  Jade  Room 
10:30  a.m. — NNPA  Session  and  Presentation  of  E  &  P  Awards, 
Rooms  4,  M  and  N 

12:30  p.m. — New  York  State  Publishers  Association  Annual  Meet¬ 
ing,  Carpenter  Suite 

2:00  p.m. — ANPA  Advertising  Session,  Grand  Ballroom 
3:30  p.m. — King  Features  Fashion  Show,  Jade  Room 
4:00  p.m. — Chicago  Tribune-New  York  News  Syndicate  Party, 
Daily  News  Building 

THURSDAY 

10:00  a.m.;  2:00  p.m. — ANPA  General  Session,  Grand  Ballroom 
9:00  a.m.  to  6:00  p.m. — King  Features,  INS,  INP,  Central  Press 
National  Defense  Exhibit,  Jade  Room 
12:45  p.m. — Banshees  Luncheon,  Starlight  Roof 
6:45  p.m. — Bureau  of  Advertising  Dinner,  Grand  Ballroom 


for  the  coverage  expected  of  the  A-isociated 
Press  by  its  meml)ers. 

.\t  the  forefr.mt  of  the  year’s  effort  stands 
the  achievements  of  the  service  overseas,  both 
news  and  pictures.  War  reporting  no  longer 
is  a  prize  for  swivel-chair  journalists.  Our 
staff  men  were  constantly  in  the  presence  of 
death  and  desolation,  themselves  exposed 
m.any  times  to  greater  peril  and  hardship  than 
the  combatant  armies.  Xo  tribute  which  the 
memliership  could  possibly  pay  them  wcmbl 
babance  the  sum  of  the  devoteil  ami  courage¬ 
ous  conduct  of  these  soldiers  of  the  .\ssociated 
Press.  The  story  of  what  they  did  and  what 
they  endured  deserves  to  live  as  long  as  there 
arc  newspapers. 

Kven  the  sc<ipe  of  these  emleavors  is  not 
easy  to  compreheml  without  ilaily  contact  with 
the  problems  and  vexations  which  beset  assign¬ 
ments  abroad.  .\P  reporters  shared  the  grim 
experience  of  field  armies  in  the  .\rctic  (.'ircle 
and  the  African  desert.  They  rode  warships 
under  fire  from  Xarvik  to  the  nardanelles. 
and  were  in  the  vortex  of  the  greatest  land 
and  air  operations  in  the  history  of  Kiirope 
and  .\sia.  They  lived  amid  intrigue  and  po¬ 
litical  dissolution  from  the  Balkans  to  Indo- 
('hina.  Some  of  them  saw  their  own  homes 
and  working  quarters  shattered  by  bombs. 
Some  drifted  homeless  and  hungry  with  the 
refugees  of  many  nationalities.  Of  all  of  this 
they  wrote  so  movingly  that  the  display  given 
their  dispatches  by  member  papers  was  a 
daily  attestation  to  the  outstanding  worth  of 
their  accomplishments. 

This  is  not  to  say  that  all  of  the  handicaps 
inherent  in  such  a  situation  have  been  over¬ 
come.  Chance  and  circumstance,  the  caprice 
of  censors,  and  the  unreliability  of  shifting 
communication  facilities  play  so  large  a  part 
in  a  disrupted  world,  that  the  efforts  of  the 
most  capable  staff  sometimes  encounter  tem¬ 
porary  frustration.  On  a  handful  of  the 
many  tumbling  developments  of  1940  the  AP 
did  not  fare  well  competitively.  A  complete 
factual  summary  of  detaileti  performance 
throughout  the  year,  however,  presents  in¬ 
disputable  proof  that  in  speed  as  well  as  reli- 
abilit.v,  the  overwhelming  percentage  of  supe¬ 
riority  lay  with  the  Associated  Press.  The 
gamble  of  present-day  wartime  operations  i 


l>eing  what  it  is.  the  expenditure  of  an  unlim- 
iteil  amount  of  money  woidd  not  raise  this 
percentage  to  perfection. 

From  so  much  meritorious  service  it  wouM 
be  difficult  to  select  single  instances  for  indi¬ 
vidual  commendation.  The  honor  roll  em¬ 
braces  the  complete  roster  of  the  staff  assigned 
to  an  embattled  hemisphere.  There  are  no 
weaklings  among  them.  Taking  in.spiration 
from  their  devotion,  the  ifanagement  is  doing 
what  it  can  to  make  their  lot  easier.  Among 
other  things  it  found  means  for  forwarding 
privately  small  luxuries  of  foodstuffs  and 
clothing.  At  such  hazardous  stations  as  Lon¬ 
don,  the  personnel  was  increased  numerically 
to  permit  more  frequent  periods  of  relief.  A 
further  rotation  of  assignment  was  also  estab¬ 
lished,  so  that  those  who  had  been  abroad 
longest  might  come  home  and  be  replaced  for 
a  time  by  volunteers  from  the  domestic 
bureaus. 

Progress  in  Domestic  Field 

.\s  an  integral  part  of  the  war  coverage,  the 
Cable  Desk  in  Xew  York  was  strengthened 
and  reorganized.  At  the  beginning  of  1940 
it  still  was  possible  to  administer  a  large  part 
of  the  war  report  from  bases  abroad.  Changed 
conditions  soon  made  that  imp<issible,  how¬ 
ever,  and  shifteil  the  task  of  organization  and 
co-ordination  to  this  side  of  the  .Atlantic.  To 
meet  the  new  situation  specially-equipped  edi¬ 
tors  were  drafted  from  throughout  the  service. 
This  reorganized  Cable  Staff  Has  acquitted 
itself  with  credit,  accomplishing  much  toward 
making  the  report  more  usable  by  member 
newspapers.  The  analytical  war  columns  fur¬ 
nished  by  both  evening  and  morning  members, 
also  continued  to  gain  in  popularity  against 
all  competition. 

In  recognition  of  the  growing  community  of 
news  interest  in  the  Western  Hemisphere, 
speeded  greatly  by  the  turn  of  world  affairs, 
the  Management  made  provision  for  strength¬ 
ening  its  facilities  in  Canada  and  Latin 
.America.  For  the  first  time,  a  bureau  was 
established  at  Ottawa,  operating  in  close  liai¬ 
son  with  the  Canadian  Press.  New  bureaus 
likewise  were  added  in  Latin  .America  and 
the  staff  there  increased.  In  consequence, 
more  news  and  interpretative  material  than 
ever  before  now  is  available  from  neighbor 
nations. 


Xone  of  this  was  permitted  to  lessen  tk  1 
intensive  effort  in  the  domestic  news  fieU 
In  all  of  the  specialized  departments  such  >  I 
sports,  finance  and  markets,  science,  and  av* 
tion,  appreciable  progress  was  made.  TW 
natural  increase  in  the  volume  of  foreign  netn 
was  reflect'd  in  refinement  of  domestic  dis 
patches,  and  the  result  was  distinctly  bet*, 
ficial.  .A  premium  was  put  on  brevity  asf 
clear,  interesting  presentation,  to  bring  the 
general  product  into  better  harmony  with  tlv 
needs  of  the  membership. 

Two  special  phases  of  the  domestic  newi 
effort  were  of  continuing  concern  to  the  Man- 
ageinent.  One  was  the  development  of  Amerj. 
can  diplomatic  and  defense  policies,  the  other 
was  the  national  political  campaign.  Havine 
in  mind  the  serious  consequence  which  might 
result  from  any  popular  misconception  of  th, 
true  state  of  national  preparedness,  executives 
and  staff  sought  studiously  for  realistic  report¬ 
ing  of  every  development.  In  every  case 
where  the  actual  facts  were  obtainable,  they 
were  recorded  in  Associated  Press  dispatches 
The  political  campaign,  despite  its  unusuai 
aspects  and  the  intense  antagonisms  which 
made  it  historic,  was  reported  so  objectively 
that  criticism  was  almost  non-existent,  eves 
from  the  most  partisan  sources.  To  this  result 
the  entire  domestic  staff  contributed. 

The  eflScient  operation  of  the  Flection  D^ 
partment  on  Xov.  S  deserves  special  men¬ 
tion.  Xever  has  experience  reared  a  mon 
impressive  monument  to  the  basic  soundnesi 
of  co-operative  journalism.  Throughout  the 
entire  country,  members  and  bureaus  worked 
in  such  complete  harmony  and  cohesion  that 
an  unprecedented  total  of  votes  were  tabu¬ 
lated  speedily  and  with  the  very  highest  de 
gree  of  accuracy.  This  election  plan,  perfected 
over  the  years,  is  the  unique  property  of  the 
.Associated  Press,  which  no  one  has  been  able 
to  imitate  successfully.  Its  accomplishments 
should  be  a  matter  of  pride  with  every 
member. 

Reviews  Photo  Operotiom 

.A  word  about  a  new  development,  the  Spe 
cial  Xews  Service.  Although  this  addition  te 
the  sisterhood  of  services  did  not  come  intc 
being  until  1940,  it  already  has  shown  ample 
promise  of  rich  future  benefits.  Succeeding 
the  Special  Sunday  Service,  which  was  ere 
ated  in  1935,  it  has  expanded  its  operations 
to  meet  the  needs  of  morning,  evening  and 
.Sunday  newspapers  throughout  the  week  for 
lively,  human  interpretative  material  on  many 
subjects  falling  outside  the  regular  pathway 
of  news.  More  and  more  memtsers  are  ac¬ 
cepting  it  as  a  progressive  contribution  to 
miMlern  journalism. 

The  Xews  Photo,  W'irepboto  and  Feature 
Service  ail  showed  increased  inemln-rship  par¬ 
ticipation.  many  improvements  and  a  gratify¬ 
ing  financial  condition. 

Emphasis  of  an  unprecedented  character 
was  placed  on  a  news  photo  report  of  higher 
quality,  better  variety  and  balance,  with  stress 
on  content  rather  than  volume.  .At  the  same 
time,  while  fully  expending  the  revenue  avail¬ 
able  in  extending  service,  the  department 
operateil  within  its  income. 

In  a  year  without  parallel  either  in  photo 
news  or  expense  in  coverage,  the  .Associated 
Press  delivered  a  major  share  of  news  pic¬ 
ture  beats  and  exclusive  material.  Among 
the  events  covered  were  the  first  full  year  of 
a  Europe  at  war.  a  national  political  cam¬ 
paign  and  election  at  home,  war  defense, 
conscription,  census,  etc. 

Systematic  practices  inaugurated  in  1939 
directed  toward  a  more  efficient  and  economic 
ailministration  were  broadened  and  were 
chiefly  responsilde  in  m-aking  possible  the  en¬ 
larged  news  picture  report.  Both  major  po¬ 
litical  conventions,  for  example,  were  more 
graphically  reported,  with  less  manpower  than 
in  1936,  and  on  the  regular  work-week  with 
virtually  no  overtime.  Decisive  savings  were 
effected  in  various  controllable  items  of  news 
photo  production,  including  one  of  the  most 
expensive  of  all — an  increased  volume  of  radio 
and  cable  transmission  of  pictures  from  Euro¬ 
pean  countries. 

Participation  in  .Abbreviated  AVirephoto, 
which  began  on  a  major  scale  in  1939,  in¬ 
creased  still  further,  with  the  total  members 
receiving  this  service  exceeding  50  during 
the  year. 

The  Telemat  service  maintained  its  domi¬ 
nance  in  the  field  of  matted  news  photos  in 
all  sections  of  the  country,  an-i  aI«o  added 
another  regional  point  of  distribution  at  Dal¬ 
las  during  the  year. 

Operations  of  the  state  mat  service  were 
better  co-ordinated,  with  increased  impetus 
given  to  spot  services,  a  development  that 
brought  handling  of  such  services  by  member 
papers  on  a  growing  scale  in  several  states. 

Chiefly  responsible  for  the  great  record  of 
pictorial  performance  abroad  were  the  news 
photo  departments  of  the  affiliated  Companies 
— the  Associated  Press  of  Great  Britain,  Ltd., 
and  the  Associated  Press,  GmbH,  Berlin. 
These  wholly  owned  subsidiaries  not  only 
demonstrated  an  inexhaustible  initiative  in 
producing  news  pictures  under  hitherto  con¬ 
sidered  impossible  conditions,  but  managed  •> 

{Continued  on  page  76) 
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Mrs.  Malcolm  A.  Sedgwick,  “an 
American  housewife,’’  of  New  Canaan, 
Conn. 

The  quiz  program  repeats  last  year’s 
highly  successful  feature  of  the  Ad 
Bureau’s  program,  at  which  Col.  Her¬ 
ron  also  served  as  interlocutor. 

Report  by  Friendly 
Mr.  Friendly  will  preside  at  the 
Bureau’s  session.  William  A.  Thom¬ 
son,  director  of  the  Bureau,  will  pre¬ 
sent  its  annual  report,  and  George 
Benneyan,  research  and  promotion 
manager  of  the  Bureau,  will  discuss 
the  activities  of  his  department. 

The  Wednesday  afternoon  session 
may  be  attended  by  members  of  the 
Bureau  of  Advertising  who  are  not 
ANPA  members,  it  was  explained  by 
Cranston  Williams,  ANPA  general 
manager.  Attendance  at  all  other  ses¬ 
sions  is  restricted  to  representatives 
of  member  papers. 

From  time  to  time,  Mr.  Williams 
added,  the  question  has  been  raised 
about  the  right  of  people  having  va¬ 
rious  connections  or  associations  with 
member  papers  to  attend  the  conven¬ 
tion  sessions.  The  convention,  he  said, 
is  held  by  and  for  bona  fide  repre- 
in  the  sentatives  of  member  papers  from  the 
home  office,  and  it  has  been  ruled  re- 
_  ^  5st  re-  peatedly  that  persons  who  are  inde¬ 
cently,  when  some  newspapers  did  pendent  contractors,  special  represen- 

_  and  many  others  did  not  publish  ac-  tatives,  or  otherwise  connected,  but 

What  percentage  of  local  counts  of  the  arrival  of  the  British  not  directly  employed  on  a  full  time 

,dio'’statrorr‘*"  battleship  Malaya  in  New  York,  is  basis,  are  not  entitled  to  register  and 

able  fiuure  changes  in  the  expected  to  be  one  phase  of  the  dis-  get  a  badge  for  the  convention, 
uional  advertising  by  the  cussion  of  censorship  at  the  general  Thursday  morning’s  general  session 
What  is  the  value  of  sessions.  The  general  subject  of  cen-  will  be  devoted  to  labor  questions,  in- 
iing  representative  to  the  sorship,  primarily  with  its  application  eluding  wage-hour  matters  and  legis- 

u  II  ui  I.  to  newspapers’  cooperation  in  the  lation.  Thursday  afternoon  the  annual 

ne  by  small  publishers  to  %  r,  .  .  .  i  .  i  i-  -n  ,  ,  ,  ,  „ 

istly  increased  volume  of  national  defense  effort,  IS  expected  to  election  will  be  held.  Four  officers 
•atures  will  be  eliminated  take  the  forefront  in  Wednesday’s  and  five  directors  will  be  chosen. 


Grove  Patterson 


E.  S.  Friendly 


John  McCarrens 


The  value  of  “Buying  Habit  Surveys”  for 
small  newspapers. 

Keeping  of  wage-hour  records? 

Will  any  publisher  analyze  his  costs  if  he 
is  operating  a  radio  station?  Is  the  operation 


MAJOR  PROBLEMS  of  publishing 
during  the  coming  year,  including 
the  part  censorship  may  play  in  press 
cooperation  with  national  defense 
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EDITOR  &  PUBLISHER 


No  Censorship  Is  Contemplated, 
F.D.R.  Assures  Society  of  Editors 


concerned  about  European  ideologies, 
and  bombers,  than  we  are  today,  di-  i  I 
verted  our  attention  from  substantial  ^ 


Critics  May  Air  Their  Views  Freely,  He  States 
In  Letter  to  Annual  Convention  .  .  .  Secretary 
Hull  Gives  Confidential  Report  on  World  Affairs 


By  ARTHUR  ROBB 


WASHINGTON,  D.  C.,  April  17— 

President  Roosevelt  today  reassured 
the  American  press,  through  a  letter 
to  the  American  Society  of  News¬ 
paper  Editors,  that  no  censorship  of 
news  or  opinion  is  contemplated  so 
long  as  he  remains  head  of  the  United 
States  Government. 

The  President’s  letter,  read  to  the 
opening  session  of  the  Society’s  19th 
annual  meeting  here  today  at  Ae  Wil¬ 
lard  Hotel  by  President  Tom  Wallace, 
Louisville  Times,  did  not  refer  to  the 
absence  of  the  usual  off-the-record 
meeting  of  the  Society  at  the  White 
House,  which  was  cancelled  this  year 
because  of  the  inability  of  the  White 
House  to  arrange  a  suitable  engage¬ 
ment  with  the  editors. 


‘‘He  said  the  audience  might  be 
patient  ten  minutes. 

“I  wish  to  devote  that  ten  minutes 
to  an  account  of  my  stewardship. 
What  I  fondly  hoped  would  be  my 
personal  contribution  to  our  program, 
with  Mr.  Howard’s  procured  approval, 
did  not  materialize. 


Text  of  F.D.R.  Message 

The  text  of  the  President’s  message, 
which  was  read  to  the  opening  ses¬ 
sion  of  the  convention,  follows: 

“Like  all  of  our  liberties,  liberty  of 
speech  and  of  the  press  is  not  a  mere 
phrase,  a  mere  form  of  words,  a  con¬ 
stitutional  abstraction.  It  has  a  liv¬ 
ing  meaning — whatever  meaning  the 
press  itself  gives  it.  Government  and 
juridical  process  can  afford  a  negative 
protection  against  interference  with 
freedom  of  speech,  but  its  care,  its 
nurture  and  its  use  are  responsibilities 
of  the  press  itself,  which  has  never 
prized  it  so  much  as  it  should  prize  it 
now. 

“How  that  freedom  should  be  used, 
what  contributions  it  should  make  to 
national  defense,  national  interest  and 
national  morals  are  questions  for  pub¬ 
lishers  and  editors  to  decide. 

“It  would  be  a  shameful  abuse  of 
patriotism  to  suggest  that  opinion 
should  be  stifled  in  its  service.  Uni¬ 
fied  national  sentiment,  which  all  of 
us  should  desire,  bears  no  resemb¬ 
lance  to  a  totalitarian  regimentation 
of  opinion  and  treatment  of  news. 

“I  cannot  better  close  this  message 
to  the  American  Society  of  News¬ 
paper  Editors  than  with  a  final  assur¬ 
ance  that  those  who  disagree  with 
what  is  being  done  and  with  the  man¬ 
ner  in  which  it  is  being  done  are  free 
to  use  their  freedom  of  speech.” 

Mr.  Wallace,  in  his  opening  address 
as  president,  devoted  himself  particu¬ 
larly  to  the  relations  of  the  press  with 
Latin-American  nations  and  advo¬ 
cated  measures  by  which  American 
newspapers  and  American  citizens 
might  make  themselves  more  effective 
in  bringing  about  better  feeling  be¬ 
tween  the  Northern  and  Southern  na¬ 
tions  of  this  hemisphere.  The  text  of 
his  address  follows: 

“The  great  honor  which  came  to 
me  when  I  was  elected  to  the  presi¬ 
dency  of  this  organization  was  more 
appreciated  than  deserved.  I  take  Ais 
occasion  to  express  my  appreciation. 

“This  year’s  program  reflects  the 
assiduousness  and  discretion  of  N.  R. 
Howard  of  the  Cleveland  News,  who, 
as  program  committee  chairman,  was 
vested  with  complete  authority. 

“Respecting  his  authority  I  asked 
him  how  long  the  president’s  address 
should  be. 


“I  wished  to  present  to  you  a 
spokesman  of  one  of  the  Latin-Ameri¬ 
can  republics.  I  had  heard  much  of 
Mexico’s  Foreign  Minister,  Senor  Eze- 
quiel  Padilla,  as  an  earnest  and  able 
advocate  of  hemispheric  solidarity. 

“As  he  had  not,  in  February,  de¬ 
cided  whether  he  could  absent  him¬ 
self  from  his  official  duties  I  decided 
to  go  to  Mexico  City,  from  Guatemala 
which  I  was  visiting  in  the  interest  of 
adult  education,  my  own,  and  renew 
the  invitation  in  a  personal  appeal. 

“I  felt  that  Senor  Padilla’s  presen¬ 
tation  of  the  viewpoint  of  his  country, 
our  nearest  Latin-American  neighbor, 
would  be  valued  by  all  of  us. 

“A  distinguished  member  of  this 
society.  Ambassador  Josephus  Daniels, 
went  with  me  to  call  upon  Senor 
Padilla,  and  added  his  invitation,  and 
arguments,  to  mine. 

“Not  till  April  6  did  the  Foreign 
Minister  of  Mexico  make  a  final  an¬ 
swer. 

“All  of  us,  having  read  news  of 
Mexico’s  fearlessly  independent  ap¬ 
proach  to  problems  Axis  ships  in  her 
harbors  created  understand  why  the 
Foreign  Minister  had  to  remain  in 
Mexico  City. 

Unable  to  Attend 

“I  wish  to  make  a  translation  of 
his  cablegram  expressing  his  regret, 
a  part  of  the  record  of  this  meeting. 

“Had  it  been  possible  for  him  to 
accept.  Ambassador  Josephus  Daniels 
would  have  introduced  him,  and  dip¬ 
lomatic  representatives  of  all  of  the 
other  American  republics  would  have 
been  invited  to  hear  him. 

“The  United  States  has  paid  less 
attention  to  its  own  vital  problems  in 
Latin-America,  especially  Tropical 
America,  than  they  merit. 

“United  States  newspapers  have  not 
devoted  enough  space  or  the  services 
of  enough  competent  resident,  Span¬ 
ish-speaking,  correspondents.  to 
Latin-America. 

“Tropical  America,  which  modem 
means  of  transportation  has  brought 
to  our  doors  virtually,  is  almost 
magically  powerful  as  a  producer  of 
commodities  which  are  necessities  to 


as  the  Dutch  and  the  British  who,  by 
transplantation  of  trees  native  to 
Tropical  America  put  the  world’s 
chief  sources  of  necessary  tropical 
products  on  the  other  side  of  the 
world,  12,000  mUes  from  our  Pacific 
ports. 

“It  is  our  fault  that  when  we  think 
of  rubber,  cocoanuts,  quinine,  we 
think  of  the  Oriental  Tropics  and  the 
naval  problems  in  which  maintenance 
of  access  to  markets  as  distant  as  the 
dimensions  of  the  globe  can  make 
them  involves  us. 


Yankee  Enterprise 

“In  one  great  enterprise  in  Tropical 
America  Yankee  ingenuity  is  reflected 
brilliantly.  The  story  of  commercial¬ 
ization  of  the  banana,  native  to  the 
Oriental  Tropics,  as  a  product  of  Cen¬ 
tral  America  and  the  Caribbean  isles 
would  be  an  epic  of  industry. 

“The  project  engages  $500,000,000  of 
American  capital,  pays  $40,000,000  a 
year  in  wages — which  means  $40,000,- 
000  a  year  spent  for  consumer  goods 
in  areas  which  formerly  bought  little 
— and  has  built  railroads  where  mules 
and  men  were  freighters  before  its 
advent. 

“It  has  created  one  of  the  world’s 
largest  commercial  fleets  and  sold  its 
fruit  within  the  Arctic  Circle. 

“This  is  not  the  time  or  the  place 
for  extended  discussion  of  our  failure 
to  make  the  best  of  our  oi^rtimities 
in  Tropical  America,  but  had  we  done 
so  during  the  last  generation  there 
would  have  been  no  anxiety  in  the 
United  States  at  the  outbreak  of 
Europe’s  latest  war,  about  Hemis¬ 
pheric  Solidarity. 

“We  should  now  consider  the  fu¬ 
ture. 

“With  the  courage  of  Scarlett 
O’Hara  when  she  had  messed  her 
social  relations  as  we  have  messed 
our  foreign  relations  in  the  area  I 
discuss,  let  us  say:  ‘Tomorrow  is 
another  day’. 

Turn  to  South  America 

“An  Englishman  once  told  me  that 
the  United  States  is  the  only  country 
in  which  the  term  ‘abroad’  means 
Europe  only. 

“He  said  he  had  once  heard  a  wom¬ 
an  from  the  United  States  say  she 
had  been  traveling  in  Asia,  but  didn’t 
like  it  as  much  as  abroad. 


“We  could  have  made  ourselves  in¬ 
dependent  of  Oriental  tropics  some 
time  ago  had  we  been  as  foresighted 


“I  recently  heard  a  well-educated 
fellow  citizen  say  that  ‘inasmuch  as 
we  cannot  now  go  abroad,  we  should 
visit  South  America  and  Australia’. 

“Our  colonial  attitude  toward  Eu¬ 
rope;  our  turning  toward  that  conti¬ 
nent  as  the  source  of  our  culture,  in 
the  happier  days  when  we  were  less 


E.  &  P.  OFTICES,  EXHIBIT  WELCOME  PUBLISHERS 

EDITOR  &  PUBLISHER  extends  an  invitation  to  all  attending  the  AP  and  ANPA 
annual  meetings  to  visit  its  newly  redecorated  offices  on  the  17th  floor  of 
the  Old  Times  Building,  42nd  Street  and  Broadway,  and  its  exhibit  in  the  Astor 
Gallery  of  the  Waldorf-Astoria  where  telephones,  typewriters  and  secretaries 
will  be  available  at  no  charge.  Prize  winning  spot  news  photos  from  E  &  P's 
6th  annual  contest  will  also  be  on  display  at  tha  Waldorf  exhibit.  The  phone 
number  for  both  the  Astor  Gallery  and  the  main  office  is  Bryant  9-3052. 


substantial 

Latin-American  cultures  older  th^n  I 
our  own. 

“The  colonial  attitude  of  Latin- 
Americans  toward  Europe  diverted 
them  from  interest  in  the  United 
States. 

“But  the  fault,  in  the  failure  of 
American  neighbors  to  be  truly 
neighborly,  has  been  more  ours  than 
that  of  Latin-Americans.  We  have 
indulged,  maladroitly  and  mistakenly 
a  superiority  complex  with  regard  to 
Latin-Americans,  who,  as  a  result, 
have  shrugged  shoulders. 

“They  have  known  us  too  largely 
through  hardboiled  concessionaires 
whose  government,  too  often,  has  the 
concessionaire  point  of  view. 

“Too  many  of  us  have  known  them 
through  Richard  Harding  Davis  and 
O.  Henry. 

Damage  to  Prestige 
“I  received  a  few  days  ago  from  an 
American  resident  of  a  Central  Amer- 
ican  republic  a  letter  in  which  he 
discussed  scathingly  the  conduct  of 
Yankee  business  men  in  Latin-Amer¬ 
ica,  and  the  tremendous  damage  be¬ 
ing  done  to  the  prestige  and  the 
defensive  safety  of  the  United  States 
by  unsavory  tactics  of  certain  irre¬ 
sponsible  American  corporations,  with 
results  advantageous  to  totalitarian 
powers. 

“He  ascribed  such  practices  to  what 
he  terms  the  archaic  policies  and 
methods  of  our  consular  and  diplo¬ 
matic  officers  who  rarely  know  the 
language  of  countries  to  which  they 
are  assigned,  and  who  isolate  them¬ 
selves  from  the  life  and  the  pulse  of 
peoples  with  whom  they  are  supposed 
to  work. 

“We  cannot,  the  writer  of  the  letter 
asserts,  depend  upon  Elxport-Import 
Bank  loans  to  make  friends  for  us. 
We  must  act  like  friends  and  prevent 
American  corporations  acting  like 
wild  Indians. 

“Germans,  for  more  than  a  genera¬ 
tion,  have  been  putting  diplomacy— 
that  of  merchants,  coffee  planters, 
school  teachers,  hotel  keepers — ahead 
of  everything  in  Latin-America.  Their 
penetration  didn’t  begin  with  Hitler. 

“I  am  not  trying  to  say  anything 
akin  to  what  Senor  Padilla  might 
have  said.  I  am  merely  lamenting  his 
absence,  and  suggesting  that  we  pay 
more  attention  than  we  have  paid 
to  our  economic  and  political  prob¬ 
lems  in  the  other  Americas,  and  that 
we  cultivate  acquaintance  with  them 
for  our  social  benefit.” 

The  highlight  of  the  first  day’s  ses¬ 
sion  after  the  Presidential  message 
was  an  off-the-record  session  with 
Secretary  of  State  Cordell  Hull,  at¬ 
tended  by  about  200  members  of  the 
Society.  Devoted  as  it  was  to  an  ex¬ 
position  of  the  position  of  the  United 
States  in  the  present  juncture  of  world 
affairs,  it  was  entirely  confidential. 

Next  in  point  of  interest  was  a  panel 
discussion,  which  was  set  off  in  hypo¬ 
dermic  fashion  by  Professor  Peter  H. 
Odegard  of  Amherst  College,  author  of 
“The  American  Public  Mind.”  His 
subject  was,  “Editors — Educators  or 
Agitators.” 

Prof.  Odegard  began  his  address  in 
a  fashion  that  raised  many  editorial 
hackles,  but  concluded  in  much  more 
pacific  vein.  He  admitted  at  the  start 
that  editors  were  seldom  subject  to 
direct  advertising  pressure,  but  re¬ 
peated  the  familiar  charge  that  editoR 
and  publishers,  being  prosperous  busi¬ 
nessmen,  regard  themselves  as  “pro¬ 
tectors  of  the  gods  of  things  as  they 
are.”  He  suggested,  but  emphatically 
did  not  advocate  as  a  law,  that  news¬ 
papers  publish  monthly  or  quarterly 

(Continued  on  page  66) 
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Hy  Peskin 


Michael  Converse 


Clarence  Albers 


Borrie  Kanter 


Scoop  on  Egging  of  Willkie 
Wins  E  &  P  News  Photo  Prize 

I  By  WALTER  E.  SCHNEIDER 


IN  THE  CONFUSION  that  followed  [1^  ^  photos  made  in  the  calendar 

the  egging  of  Wendell  L.  Willkie  in  ^1^  1940  and  no  war  pictures  mad 

Chicago  last  Oct.  22,  Borrie  Kanter  ^9^  Northern  Hemisphen 

of  the  Chicago  Times  clicked  his  cam-  it  r:  ,  f  -  i  /  considered, 

era  faster  than  other  photographers  Js.  ¥  v  '  W  "•  V  Photos  Submitted 

present  and  gave  American  newspaper  f  recent  judging  each 

readers  an  tinforgettable  picture  scoop  made  own  selections  of  th 

of  the  Presidential  candidate’s  news  from  the  539  photc 

Then,  from  a 

For  this  feat  Kanter  has  just  been  the  five  winn 

awarded  the  $100  first  prize  in  Editor  i  and  the  10  receivini 

I  Publisher’s  Sixth  Annual  News  orable  mentions  of  equal  meri 

Photo  Contest.  The  Willkie  egging  The  are 

picture,  entitled  “It  Shouldn’t  Happen 

was  judged  the  best  news  The  neck-and-neck  race  fo 

photo  1940  by  a  jury  of  five  ^  place  when  four 

known  newspaper  executives.  Nearly  I^H  judges  gave  two  firsts  and  two  s 

550  photographs,  a  record  number,  j^B  ^m\  each  to  the  Kanter  and  Alben 

were  submitt^  in  the  comi>etition.  ^^■^^■|BB|  The  fifth  judge  broke  the  tie 

Cool  Action  Produced  Shot  Bl  BMBBBBII  the  WUlkie  picture  fourth 

It  wasn’t  luck  but  cool  action  with-  choices.  Upon  announcen 

nut  stooninff  to’ ask  what  the  excite-  Newspaper  executives  who  selected  priie-winning  photos  in  EDITOR  &  PUBLISHER'S  the  first  ballot  one  of  the 
oKr^it  ft.!.*  r^•■/^>I1l/>o/l  Tfor.  ^ixth  Annudl  News  Photo  Contest.  Left  to  right:  Lester  Merkel,  Sunday  editor,  New  changed  his  vote  from  second  j 
,  .  .’  .  York  Times;  Richard  Crandall,  gravure  editor.  New  York  Herald  Tribune;  Richard  W.  first  for  the  Willkie  picture,  gi 

ters  prize  wummg  picture.  Clarke,  managing  editor.  New  York  Daily  Nows,  chairman  of  the  board  of  judges;  an  uncontested  edge  for  the  $10 

I  was  assigned  to  cover  Willkie  Clifford  Bonnet,  editorial  promotion  manager.  Now  York  World-Telegram,  and  James  “Custodv  Fight”  imnresse 

S  sU"  su.r.'w:n.l''t  ^5  ■"•■  •’■'  . .  *'*’•  judges  b^use'i.  was  £.  be 

the  d^arting  W^kie  where  it  captured  the  first  award.  York  Journal- American.  By  one  trayed  in  news  photographs  of 

party’  Kanter  told  Editor  &  Pub-  ^  second  prize  in  the  photo  point  in  the  judges  initial  voting  the  battle  over  a  child. 

^  competition  held  recently  at  Kent  Albers  picture  was  nosed  out.  How-  Night  club  singer  Bunny  I 

tram,  m  a  split  second  there  was  com-  state  CoUege,  Kent,  O.  ever,  one  judge  clinched  the  first  earr^ing  her  six-year-old  d 

plete  TOnf^ion  and  noise.  Then  I  Kanter  is  28  years  old  and  has  been  award  to  Kanter  by  changing  his  bal-  Jacqueline  Long,  was  hurled 
ifTj-  ^  u  *  j  on  the  Chicago  Times  staff  for  ei^t  lot  in  favor  of  the  Willkie  shot  be-  floor  of  the  New  York  Suprem 

holdmg  both  hands  on  his  head.  years.  He  started  as  an  inside  ap-  cause  he  considered  the  event  of  much  main  lobby  on  Aug.  20  by  h( 

“I  did  not  know  what  happiened  but  prentice  and  has  been  covering  gen-  greater  news  significance.  band,  Frank  Long,  who  snatd 

I  started  to  get  into  position  for  a  eral  assignments  for  the  past  seven  Judges  of  the  contest  were  Richard  child  from  his  estranged  wife’ 
picture.  My  camera  was  set  on  about  years.  Clarke,  managing  editor.  New  York  Albers’  shot  showed  Bunny  : 

12  feet,  so  I  ran  up  and  reset  it  for  Running  a  close  race  with  the  Will-  Daily  News,  who  served  as  chairman;  sprawled  on  the  floor  and  the 
an  eight-foot  shot.  I  stooped  low  kie  picture  for  top  honors  was  “Cus-  Richard  Crandell,  gravure  editor.  New  child  in  the  father’s  arms, 
and,  kneeling  on  one  knee,  made  the  tody  Fight,”  a  remarkable  picture  of  York  Herald  Tribune;  Lester  Markel,  One  editor  among  the  judg 
picture.”  estranged  parents  battling  over  their  Sunday  editor.  New  York  Times;  Clif-  the  Joumal-American  photo 

Still  unaware  of  the  cause  of  the  child,  made  by  Clarence  Albers,  New  ford  Bennet,  editorial  promotion  man-  an  unusual  tribute  by  stati 
confusion,  Kanter  followed  the  police  “this  was  the  picture  we  shov 

r^^hSi'lhXfk  aSS  WINNERS  OF  SIXTH  E.  &  P.  NEWS  PHOTO  CONTEST 

to  leave  Chicago  after  a  day  of  cam-  (See  pages  17-22  for  prize  and  honorable  mention  photos)  the  best  five,  ranking  the  Will 

pacing.  Then  the  Chicago  Times  pn^gj  PRIZE:  $100,  "It  Shouldn't  Happen  Here,"  by  Borrie  Kanter,  Chicago  Timex,  first. 

photographer  heard  that  a  man  was  SECOND  PRIZE:  $50,  "Cuxtody  Fight,"  by  Clarence  Albers,  New  York  Journal-  Child  Died  Later 

bemg  arrested  for  assault.  Kanter  American  -nu  ^  t.  ^  .lu 

over  and  made  another  picture  ,25  -Down  It  Comex,”  by  Samuel  Myers,  Philadelphia  Bureau,  Wide  po^^S^Ta^lSrwitnesedlhe 

j  e  L  FOURTH  PRIZE:  $15,  'The  Thrill  lx  Gone — The  Boy  lx  Dead,  by  Michael  Converse,  equalled  Albers’.  His  readi 

on  Awards  Elsewhere  (Cal.)  Mercury  Herald.  action  after  following  the 

The  prize-winning  pi^ure  was  made  p,p.^^  ppijrp.  D^p,..  y^^l,  (^j^ror.  from  court  may  be  seen  in  tl 

at  about  11: 30  p.m.  Kanter  used  a  expression  and  the  briefcase  J 

4x5  Graphic  Eastman  camera  with  HONORABLE  MENTION  the  floor.  Albers  used  a  4  x 

a  Carl  Zeiss  4.5  lens,  with  a  Mendel-  (Of  Equal  Merit)  Graphic  with  Mendelsohn  fli 

Kant^^  e«lu^^  ^^ture  of  Mr.  "Wait  for  Me,  Daddyl"  by  Claud  Peter  Dettloff,  Vancouver  |B.  C.)  Province. 

Willkie  registering  anpr  over  the  "Blinard."  by  Carl  Ermixch  and  E.  L.  Martin,  St.  Paul  Dispatch-Pioneer  Press.  ing  was  F.Tl°^  ^  ^  ^ 

insult  was  used  in  the  Times  as  a  page  "Win  with  Willkie,"  by  Paul  Calvert,  Los  Angeles  Timex.  ^  tragic  sequel  to  the  bitt 

one  “picture  editorial”  on  Oct.  23.  "Tacoma— Narrows  Bridge  Collapse,"  by  James  O.  Bashford,  free  lance,  3416  North  gjg  portrayed  in  Albers’  pict 

Newspapers  all  over  the  country  3l$t  Street,  Tacoma,  Wash.  three  months  later  when  1 

used  the  picture.  It  was  serviced  by  "Triple,"  by  Al  Mosse,  Chicago  Times.  died  of  nervous  exhaustion, 

the  Associated  Press,  and  also  was  "The  Last  Smile."  by  John  Reidy,  New  York  Mirror.  Albers,  37,  has  been  a  newi 

Newspictures  and  Wide  Crack-up,"  by  Arthur  J.  Cornelius.  Syracuse  Herald  Journal.  rapher  for  18  years.  He  sti 

kII  wu  •  .  1,  1.1  "O"*  *  Million,"  by  Max  Peter  Haas,  European  Picture  Service.  New  York.  ^ 

Kanter  felt  that  the  picture  should  ,  ,  ,  ,  .  -  j  ,  ,  .....  ,  at  the  New  York  Art  Studeni 

win  a  prize,  so  he  entered  it  in  the  by  Robert  Wands.  W.de  World.  before  he  became  interested 

Illinois  State  Associated  Press  con-  "Another  Onel"  by  M.  J.  Ackerman,  Acme  News  Pictures,  New  York.  (Continued  on  page  8 
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Supreme  Court  Limits  Contempt 
In  Federal  Court  Cases 

"Reasonable  Tendency”  to  Obstruct  Justice 
Held  Not  Proper  Test . . .  Decision 
May  Benefit  Newspapers 


newspaper  offices  than  in  the  House 
of  Parliament.”  He  referred  to  a 
charge  under  the  Defence  of  Canada 
Regulations  of  which  the  Citizen  was 
recently  acquitted  and  stated  a  sm^]] 
section  of  the  press  “found  us  guilty 
before  we  were  tried.”  The  charge 
was  laid  in  connection  with  an  edi¬ 
torial  “At  the  Business  End  of  the 
Bren.” 


WASHINGTON,  D.  C.,  April  14 — “Rea-  (Ex  parte  Poulson)  in  which  it  was  ] 

sonable  tendency”  to  obstruct  jus-  held  that  the  federal  court  had  no  UpHold  Right  of  PtOSS  Fftr  C*#anQnrcVlir^ 
tice  is  not  a  proper  test  in  Federal  con-  power  to  punish  a  newspaper  for  ^  .  •  Tir 

tempt  of  court  proceedings,  the  Su-  contempt  for  publishing  an  “offen-  wlTltlClSm  111  Wartllll©  R'  u  <4  <1  rw,!  n 

preme  Court  niled  today  in  a  case  sive”  article  about  a  pending  case.  Ottawa,  April  12 — The  right  of  the  nicnarason  bees  Only  Cen- 

considered  to  have  important  impli-  The  decision  was  predicated  upon  press  to  criticize  policies  and  acts  of  sorship  of  International  Com- 

cations  in  the  newspaper  publishing  the  theory  that  the  contempt  must  the  government  in  wartime  was  up-  munications  in  War  Time 

business.  be  one  calculated  to  disturb  the  court  held  by  a  group  of  Toronto  news 

The  decision  does  not  control  cases  or  prevent  it  from  orderly  dispatch  writers  and  commentators  yesterday  The  War  Department  has  no  inten- 
arising  under  state  statutes,  but  the  of  business.  It  was,  said  the  five  jus-  at  a  meeting  of  the  Civil  Liberties  As-  tion  of  establishing  censorship  in  time 
philosophy  of  the  majority  opinion  tices  joined  in  the  majority  opinion,  sociation  in  Toronto.  of  peace,  it  was  declared  April  10  by 

(the  court  split  five-to-three)  reaches  “a  plain  recognition  that  the  words  C.  A.  Bowman,  editor  of  the  Ottawa  Major  General  Robert  C.  Richardson, 
down  into  legal  history  extending  ‘so  near  thereto’  connoted  physical  Citizen;  Miss  Judith  Robinson;  John  press  chief  for  the  United  States 
back  more  than  a  century.  proximity.”  Collingwood  Reade,  and  Lou  Golden  Army.  He  addressed  the  Philadelphia 

L.  A.  Time*  Appeal  1^18,  in  the  case  of  Toledo  News-  individually  expressed  the  opinion  Chapter  of  the  Military  Order  of  the 

fin  tbp  anneal  of  Los  Angeles  United  States,  the  Su-  that  the  press  of  Canada  had  failed  to  World  War  at  the  Engineer’s  Club. 

Timeq-Mirror^^  and  L.  D.  Hotch-  P^eme  Court  departed  from  that  the-  exercise  that  right.  Philadelphia. 

kiss  managing  editor  of  the  Los  An-  *^®  contusion  of  the  meeting  “As  far  as  the  War  Department  is 

nple’s  Times  from  convictions  entered  Pobcy  of  the  Toledo  decuion,  saying:  B.  K.  Sandwell,  editor  of  Toronto  Sat-  concerned,”  he  said,  “we  have  no  in- 

under  the  (California  state  statute,  the  “Thus  the  legislative  history  of  this  urday  Night,  asked  those  present  to  tention  of  establishing  or  asking  for 

Socio  ic  raicpH  whether  a  finding  of  statute  and  its  career  demonstrate  sign  a  petition  addressed  to  the  Sec-  censorship  in  any  form  as  long  as  we 
guilty  in  contempt  of  court  by  pifbli-  ^hat  this  case  presents  the  question  retary  of  State  a^ing  that  ^eged  are  at  peace. 

cation  mav  be  based  upon  proof  of  a  correctmg  a  plain  misreadmg  of  contraventions  of  the  Defence  of  Can-  “If  we  go  to  war,  the  only  censor- 
“reasonable  tendency”  to  interfere  language  and  history  so  as  to  give  ada  Reflations  be  tried  in  court,  ship  we  will  impose  is  censorship  of 
with  the  administration  of  justice,  or  ^  respect  to  the  mef  ing  which  The  petition  arose,  he  said,  because  international  communications.  As  far 
if  “clear  and  nresent  danger”  of  such  Congress  unmistakably  intended  the  of  the  suspension  of  the  Canadian  as  domestic  communications  are  con- 
o  r»ciiU  must  he  shown  The  state  have.  Its  legislative  history.  Tribune  as  a  result  of  executive  action  cemed,  we  desire  no  form  of  censor- 

«r.^iited  ^n  the  “reasonable  ten-  interpretation  prior  to  1918,  the  at  Ottawa.  But  the  petition  was  di-  ship. 

theorv  hut  the  newsDapcr  and  character  and  nature  of  the  contempt  rected  not  so  much  at  the  case  of  the  Not  Propaganda  Bureau 

ScSmT  more  direct  ^truction  proce^ings  admonish  us  not  to  give  Canadian  Tribune  ^  to  the  principle  “Our  bureau  was  established  not 
nnist  be  shown  to  exist.  The  case  has  rented  vitality  to  the  doctrine  of  involved  in  sus^ndmg  a  publication  with  the  idea  of  propaganda,  but  with 
been  argued  in  the  Supreme  Court  by  authority  other  than  Ae  courts.  the  intention  of  telling  the  truth  about 

but  not  decided.)  f *^®  C.  A  Bowman  clauned  much  more  the  army  and  telling  it  accurately. 

The  FXal  act  nermits  contempt  of  l®g‘®l=tive  limitations  on  the  con-  damaging  influences  agamst  the  free-  not  only  about  our  accomplishment 

’The  Federal  act  permite  conte  p  tempt  power.  dom  of  the  press  are  operating  in  some  hut  about  our  mistakes 

court  prosecution  for  misbehavior  “in  t-  i-  e  out  aooui  our  mistaxes. 

the  presence  of  the  said  courts,  or  so  ^ ^®  from  Ae  American 

May^s^^ri^  *‘ca«  to  sources.  Sometim^  ^we  are  inclin^ 


Named  Ad  Manager 
On  Rochester  Doily 

Appointment  of  Merrell  M.  DuBois 
as  advertising  manager  of  the  Roches¬ 
ter  Times-Union  of  the  Gannett 
Newspapers  was  announced  Saturday 
by  Fred  A.  Glover,  business  manager 
of  the  paper. 

He  succeeds  Lynn  N.  Bitner,  who 
now  is  assistant  publisher  of  the  Gan¬ 
nett  Newspapers  in  Elmira,  N.  Y. 

DuBois  joined  the  advertising  staff 
of  the  Times-Union  in  1931.  Prior  to 
that  he  had  assisted  his  father  in  the 
publication  of  two  weekly  news¬ 
papers,  the  Newark  (N.  Y.)  Union- 
Gazette  and  the  Marion  (N.  Y.)  En¬ 
terprise. 

In  preparation  for  his  business  ca¬ 
reer,  DvLBois  specialized  in  a  course 
in  printing  at  the  Carnegie  Institute 
of  Technology,  to  which  he  trans¬ 
ferred  from  the  University  of  Ro- 
foT  F.ditok  &  PUBLISHE*  by  Louis  A.  Paige,  Vtica  (.V.  Y.)  Observer-Dispatch.  Chester,  completing  the  COUrse  in  1924. 
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THE  ADVERTISING  SURVEY 

Newspapers’  Vast  Power 
Needs  Real  Selling 


By  WARREN  L  BASSETT 


A  YEAR  AGO  in  this  space  we  greeted 

the  AP-ANPA  convention  delegates 
with  the  hope  that  despite  the  Presi¬ 
dential  election  campaign  which  was 
then  looming,  and  the  European  war, 
that  with  aggressive  selling  newspaper 
linage  figures  for  the  year  would  show 
an  increase.  The  year  and  all  that  it 
portended  is  over  the  dam  now  and 
it  is  a  matter  of  record  that  news¬ 
paper  linage  showed  a  gain  of  2%. 

From  January  through  March  of  this 
year  another  2%  gain  has  been  placed 
on  the  record,  but  it  is  not  highly 
encouraging  in  view  of  the  tremen¬ 
dous  gains  reported  by  industries  af¬ 
fected  by  the  defense  program.  As 
we  said  last  year,  the  newspaper  fight 
to  obtain  more  advertising  dollars 
continues  to  be  hard  and  tough.  On 
another  page  of  this  issue  Kenneth 
Collins,  assistant  to  the  general  man¬ 
ager  of  the  York  Times,  reads  a 
lesson  to  those  newspapermen  who 
“cry”  about  diversion  of  linage  to 
other  media.  It  is  his  feeling  that  the 
newspapers  have  a  tremendous  story 
to  tell  and  that  generally  it  is  being 
neglected. 

Time  and  again  we  have  heard  the 
criticism  that  newspaper  space  sales¬ 
men  are  not  aware  of  the  great  news¬ 
paper  field  as  a  whole,  but  go  down 
Main  Street  trying  to  sell  a  few  inches 
in  the  next  day’s  paper.  Perhaps  the 
great  need,  as  Mr.  Collins  suggests,  is 
for  a  broader  horizon,  a  concerted 
effort  to  sell  the  vast  power  of  news¬ 
papers,  and  it  is  a  vast  power. 

That  is  one  important  task  for  the 
months  ahead.  Another  is  the  job  of 
convincing  industry  that  in  spite  of 
defense  orders,  the  work  of  promoting 
products  of  everyday  use  must  con¬ 
tinue. 


Barber,  Providence  Journal;  Kenneth 
Clayton,  Des  Moines  Register;  Stanley 
Kalish,  Milwaukee  Journal;  A.  M. 
Kennedy,  Chicago  Tribune;  Thomas 
Sherman,  St.  Louis  Post-Dispatch; 
Mark  Watson,  Baltimore  Sun;  W.  A. 
White,  Pittsburgh  Press. 

Gas  Copy  Features  Chefs 

FROM  OUR  Topeka  correspondent  we 
learn  that  something  new  in  Gas 


WHO’S  WHO  ON  THE  AIR  TODAY! 


GULF  Mi  CORf . 

SOKDI  GUILD  TUMTRE 
With  Hoftf  Pfyof,  famous 
staf*  Kfooft  stars. 
Os^Brsdlair'sOrchostrs. 


I:M  P.  M. 


.  MMC 


nuu  ma  SM.  KEP/ITICa 
pranXlNKTOSIHU 
Starhnt  Eddie  Cantorwith 
Omah  Shora  and  Bart 
(Mad  ftuss4an>  (fOfdan. 


LUKpraaonti 
LUX  Um  TNUTXE 
Cacti  B.  OaMilla,  diractor. 
with  famous  stars  of 
staca  and  screen. 


'ft  flM  Una  laanrfari'af.** 


B  r.  M. 


.WCAF 


LUCKY  STRIKC  ^ra^nfs 
KAY  KYSOrS  KOLLCGC 
OF  MOSICM.  KNOWLLDGC 
Kay  Krscr  and  htt  Orehes 
tra.  with  Gmny  Simms 


SANKA  COFFEE  presanfs 
WETNEKOfU 
With  Bahriel  Heattcr  in- 
terviewmf  headline  per¬ 
sonalities  in  the  news. 


PEPSOOEKT  prwsenfa 
iGOBUOPEVAmETYSIlOW 

Starnne  Bob  Hope  with 
Jerry  CalonnaaAd  Skinnay 
Cnms'  Orchestra. 


t:Sd  f.  M. . 


.  WOR 


JELL'D  prasenfi 
TME  ALDRICN  FAMILV 

Starrifli  Ears  Stone  with 
iach  MiUer's  Orchestra. 


CRAPE  NUTS  pretenft 
KAn  SRHTN  ROUR 

Starring  Kate  Smith  with 
Ted  Collins  and  Jack 
MiUer's  Orchestra. 


LIFEBUOY  preianft 
MEET  MISTER  MEEK 
With  Frank  Readick,  Oohs 
Dudley.  Adelaida  Klein 
and  Jack  Smart. 


9  r.m. 


.WABC 


CAMPBELL’S  SOUP 
preienfi  AMOS  ’N*  ANOV 
America's  best  loved 
comedians  in  their  new¬ 
est  adventures. 


Ntw  idea  for  paid  newspaper  promotion  of  radio  programs 


New  Radio  Page  Ad  Idea 

A  GOOD  MANY  minds  have  attacked 
the  problem  of  making  the  daily 
radio  program  pay  dividends  in  paid 
space,  but  there  have  been  no  notable 
successes. 

Now  comes  Fred  Barnard,  veteran 
advertising  man,  with  a  new  idea 
which  seems  to  us  to  be  the  cleverest 
and  most  practical  of  the  number  we 
have  seen. 

Titled  “Who’s  Who  On  The  Air 
Today”  it  envisions  use  of  paid  copy 
by  a  number  of  advertisers  grouped 
together  in  32-line  space.  The  illus¬ 
tration  shown  here  embraces  ten  ad¬ 
vertisers,  and  it  is  notable  that  not 
only  is  the  radio  program  highlighted, 
but  also  the  product  itself  and  its 
slogan. 

Each  small  ad  contains,  accrording  to 
Mr.  Barnard,  the  name  of  the  sponsor¬ 
ing  product,  the  name  of  the  show, 
the  details  of  the  show,  pictures  of 
the  show’s  stars,  reproduction  of  the 
package,  the  product’s  slogan  or  prin¬ 
cipal  sales  point,  the  station  and  time 
of  the  broadcast. 

By  printing  the  advertisements  in 
a  large  block,  the  eye  of  the  reader  is 
attracted,  whereas  a  single  small  ad 
might  be  overlooked. 

To  our  way  of  thinking,  the  chief 


Mr.  Barnard  has  compiled  a  table  of 
representative  newspapers,  showing 
what  the  cost  for  13  weeks  of  insertion 
will  be  for  the  radio  advertiser.  Daily 
circulations  of  the  newspapers  are 
also  listed.  In  the  Baltimore  Sun  the 
approximate  13-week  cost  would  be 
only  $208;  in  the  Cleveland  Press, 
$18720;  Chicago  News,  $312;  Detroit 
News,  $249.60;  Kansas  City  Star- 
Times,  $249.60;  New  York  Times,  $416. 

Considering  the  money  spent  on 
radio,  this  is  chicken  feed. 

Mr.  Barnard  has  been  in  touch  with 
a  number  of  the  largest  users  of 
radio  advertising  and  has  promises 
from  some  of  them  that  they  will  use 
space. 

Mr.  Barnard,  who  has  an  office  at 
2503  RKO  Building,  1670  Sixth  Ave¬ 
nue,  New  York,  has  had  a  long  career 
in  the  advertising  field.  At  one  time 
he  was  assistant  advertising  manager 
of  the  Delineator.  From  there  he 
went  to  the  George  L.  Dyer  Company, 
New  York  agency,  as  vice-president. 
After  that  he  was  advertising  director 
of  the  New  York  American  for  W.  R. 
Hearst,  and  for  14  years  was  sales 
manager  of  the  Street  Railways  Ad¬ 
vertising  Company,  New  York. 

He  has  appointed  Donahue  &  Coe, 
Inc.,  New  York,  to  place  the  copy. 

New  Roto  Organ 

METROPOLITAN  Sunday  Newspa¬ 
pers,  Inc.,  this  week  added  a  new 
service,  the  Metropolitan  Roto  Review, 
a  mimeographed  sheetlet  for  roto 
editors.  It  has  been  created  by  an 
informal  committee  of  editors  as  a 
clearing  house  for  the  interchange  of 
fact  and  opinion  on  gravure  section 
publishing  problems. 

Frdt[uency  of  issue  will  depend  up¬ 
on  the  number  and  length  of  contri¬ 
butions.  Members  of  the  committee 
launching  the  organ  are,  Ralph  Peters, 
Detroit  News,  chairman;  Walter  Ames, 


Service  Company  advertising  has  been 
tried  during  the  past  few  weeks  by 
Charles  H.  Avery,  promotion  manager 
of  the  Topeka  Gas  Service  Company, 
with  excellent  results. 

The  theme  of  the  campaign  is  “Com¬ 
mercial  Chefs,  Men  Who  Make  Cook¬ 
ing  a  Profession,  Cook  the  Modern  Way 
With  Gas.”  The  ads  featxire  chefs  of 


A  news  feature  story  headed  “Here 
They  Are,  Topeka’s  Mystery  Man  of 
the  Menu”  with  pictures  and  personal 
notes  about  the  chefs  preceded  the 
first  advertisement  of  the  gas 
series. 

One  ad  appears  each  week  in  both 
local  dailies.  The  ads  carry  no  prices 
and  feature  no  particular  makes  of 
ranges. 

The  series  will  continue  to  include 
local  bakeries,  hospitals  and  house¬ 
wives  with  captions  such  as  “Hospitals 
Cook  the  Healthful  Way  With  Gas” 
and  “Nine  Out  of  Ten  Topeka  Home¬ 
makers  Choose  the  Modern  Gas 
Range.” 

Avery  is  a  former  newspaper  adver¬ 
tising  man  and  the  Gas  ^rvice  Com¬ 
pany  spends  its  entire  ad  budget  in 
newspapers. 

Among  Advertising  Folk 

ROBERT  W.  TANNEHILL  will  join 

the  Research  Department  of  Benton 
&  Bowles,  Inc.,  in  charge  of  product 
marketing  and 
mer  chandising 
research  the  lat¬ 
ter  part  of  April. 

He  is  presently 
associated  with 
McCann  Erick¬ 
son,  Inc.,  as  a 
merchandising 
executive.  Before 
going  to  McCann 
Erickson,  Mr. 

Tannehill  was 
associated  with 
the  merchandis¬ 
ing  departments 


R.  W.  Tannehill 


GAS 

CAtf  Mm  YMUck 

ei  Me 

Hotel  Jayhawk 


'  ^  /W/ 


Gas  Service  Co. 


virtue  of  the  idea  is  its  cheapness.  St.  Louis  Globe-Dernocrat;  Philip 


local  hotels  and  restaurants  and  their 
endorsements  of  modern  gas  cookery. 
Each  ad  carried  a  picture  of  the  chef 
featured  and  his  favorite  recipe. 

Thus  the  series  combines  the  fea¬ 
tures  of  human  interest  and  the  at¬ 
tractive  subject  of  delicious  food,  with 
the  job  of  selling  an  undramatic  prod¬ 
uct,  and  incidentally  has  built  much 
good  will  among  local  restauremt  and 
hotel  operators. 


of  H.  W.  Kastor  &  Sons  Advertising 
Co.,  Inc.,  and  Blackett- Sample  Hum- 
mert,  Inc. 

D.  K  Robinson,  general  manager  and 
director  of  research  of  the  Federal 
Advertising  Agency,  New  York,  has 
been  elected  chairman  of  the  New 
York  Council  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies.  He 
succeeds  F.  B.  Ryan,  president  of 
Ruthrauff  &  Ryan.  H.  D.  Williams, 
vice-president  of  Erwin,  Wasey  &  Co. 
has  been  elected  vice-chairman  of 
the  council;  and  Abbott  Kimball, 
secretary-treasurer.  Newly  elected 
governors  are;  Edward  J.  Owens,  vice- 
president  of  Arthur  Kudner,  Inc.; 
C.  P.  Hanly,  president  of  Ferry- 
Hanly  Co.;  H.  C.  Marschalk,  president 
of  Marschalk  and  Pratt;  and  H.  Paul 
Warwick,  president  of  Warwick  & 
Legler,  Inc. 

Ernest  Anderson  has  joined  the  CBS 
Sales  Promotion  Department  and  is 
in  charge  of  promotion  for  Columbia’s 
new  64-station  longwave  network  in 
Latin  America.  He  worked  formerly 
in  advertising  promotion  for  Mac- 
Fadden  Publications;  was  a  copy¬ 
writer  for  Alley  &  Richards,  and  an 
associate  editor  of  Advertising  Age  and 
Industrial  Marketing.  His  experience 
also  includes  editorial  desk  work  on 
newspapers  in  the  United  States  and 
Europe. 

Paul  Renshaw,  former  advertising 
manager  for  Memphis  Power  &  Light 
Co.,  has  joined  the  advertising  agency 
here  of  Simon  &  Gwynn,  Inc.,  as  ac¬ 
count  executive. 

Mortimer  Berkowitz,  Jr.,  formerly 
with  the  New  York  Post,  and  John 
Fitzgerald,  previously  with  the 
Chcurles  H.  Eddy  Company,  have 
joined  the  New  York  sales  staff  of  the 
George  A.  McDevitt  Company,  pub¬ 
lishers’  representatives. 

(Continued  on  page  24) 
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Aberdeen  (S.  D.)  American-Xews  . Henry  J.  Schmitt 


Adrian  (Mich.)  Telegram  . Stuart  H.  Perry 

Akron  (O.)  Beacon  Journal  . John  S.  Knight  . 

J.  H.  Barry  .... 
James  L.  Knight 

Albany  (X.  Y.)  Knickerbocker  News  . .  A.  J.  McDonald  . 


H.  W.  Stock 


Albany  (X.  Y.)  Times-Union  .. 
Allentown  (Pa.)  Call-Chronicle 


Alpena  (Mich.)  Xews 


. Fred  I.  Archibald  . 

. D.  A.  Miller . 

W.  A.  Reimert  . . . 
J.  C.  Shumberger 
Donald  Miller  . . . . 
p.  \V.  Leisenring  . 
. Emmet  Richards  . 


Altoona  (Pa.)  Mirror 


. D.  X.  Slep  . 

F.  G.  Pearce _ 

H.  L.  Johnston  . . 

Amsterdam  (X.  Y.)  Recorder  . Gardiner  Kline  .. 

Anniston  (Ala.)  Star . Harry  M.  Ayers 

Ann  Arbor  (Mich)  News . C.  H.  McKinley  . 

Ansonia  (Conn.)  Sentinel  . L.  L.  Desaulniers 

Asbury  Park  (N.  J.)  Press  . J.  Lyle  Kinmonth 


Ashland  (Ky.)  Independent  . B.  F.  Forgey 

Mrs.  B.  F.  Forgey  . . 

Athens  (O.)  Messenger  . Gordon  K.  Bush  .... 

Athol  (Mass.)  Newrs . Lincoln  O’Brien  .... 

Mrs.  Lincoln  O’Brien 

Atlanta  (Ga.)  Constitution  . Clark  Howrell  . 

Atlanta  (Ga.)  Journal  . John  A.  Brice  . 

George  C.  Biggers  . . . 
Attica  (Ind.)  Ledger-Tribune  . J.  Frank  McDerraond.  Jr. 


Auburn  (N.  Y.)  Citizen-Advertiser 


Augusta  (Ga.)  Chronicle 


.  Mr.  &  Mrs.  William  O. 

Dapping  . 

Mr.  &  Mrs.  Charles  D. 

Osborne  . 

. .  W.  S.  Morris 


Ridder-Johns,  Inc., 

342  Madison  Ave. 
Ritz-Carlton  Hotel 
Waldorf  Towers 
Waldorf-.Xstoria  Hotel 
Waldorf-.\storia  Hotel 
J.  P.  McKinney  &  Son, 
30  Rockefeller  Plaza 
J.  P.  McKinney  &  Son, 
30  Rockefeller  Plaza 
Ritz  Tower  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-.\storia  Hotel 
McAlpin  Hotel 
Waldorf-Astoria  Hotel 
Taft  Hotel 

Theis  &  Simpson  Co., 
369  Lexinpon  Ave. 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
W’aldorf-Astoria  Hotel 
Lincoln  Hotel 
Waldorf-Astoria  Hotel 
•  Waldorf-Astoria  Hotel 
Asbury  Park  Press, 
Asbury  Park,  N.  J. 
Governor  Clinton  Hotel 
Governor  Clinton  Hotel 
Xew  Weston  Hotel 
McAlpin  Hotel 
McAlpin  Hotel 
Savoy- Plaza  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
-Lex'ngton  Hotel 


,  Waldorf-Astoria  Hotel 


Aurora  (Ill-)  Beacon-News  . CharlesW.  Iloefer 


Ritz-Carlton  Hotel 
,  Shelton  Hotel 
,  Waldorf-Astoria  Hotel 


Baltimore  (Md.)  News-Post  &  Sunday 
American . 


Baltimore  (Md.)  Sun 


Bangor  (Me.)  Commercial 
Bangor  (Me.)  News . 


Bartlesville  (Okla.)  Examiner-Enter¬ 
prise  . 

Battle  Creek  (Mich.)  Enquirer-News 


C.  Dorsey  Warfield  .  —  Warwick  Hotel 

Walter  B.  Candler . Warwick  Hotel 

William  J.  Dundon  . Warwick  Hotel 

William  F.  Schmick  ....  Waldorf -.\storia  Hotel 
Emmett  P.  Kavanaugh  . .  Waldorf-Astoria  Hotel 
W’.  Spaulding  Albert  ....Waldorf-Astoria  Hotel 

.Lee  A.  Ward . c/o  Chas.  H.  Eddy  Co.  Inc. 

247  Park  Ave. 

Fred  D.  Jordan  . Waldorf-Astoria  Hotel 

Frank  L.  Ames  . Small,  Brewer  &  Kent 

Andrew  J.  Pease . Small,  Brewer  &  Kent 


Bayonne  (N.  J.)  Times 


Beaumont  (Tex.)  Enterprise  &  Journal 


Beaver  Falls  (Pa.)  News-Tribune 

Bellingham  (Wash.)  Herald . 

Beloit  (Wis.)  K’ews  . 


Bethlehem  (Pa.)  Globe-Times  . 

Binghamton  (N.  Y.)  Press . 

Birmingham  (.Ma.)  News  &  Age-Herald 
Boise  (Idaho)  Idaho  Statesman  . 


Booth  Newspapers,  Inc . 

Bradford  (Pa.)  Era,  Star-Record  & 
Sunday  Herald . 


Newell  G.  Welty  . Lexington  Hotel 

A.  L.  Miller  . Waldorf-.^storia  Hotel 

Robert  B.  Miller  . Waldorf-Astoria  Hotel 

Sydney  A.  Lazarus  ....W’aldorf-Astoria  Hotel 

Herman  Lazarus,  Jr.  ...Waldorf-Astoria  Hotel 

Maurice  Zinader  . Waldorf-Astoria  Hotel 

Robert  T.  W'alsh  . Waldorf-Astoria  Hotel 

Mrs.  J.  L.  Mapes . Waldorf-Astoria  Hotel 

E.  C.  Davis . Branham  Co. 

James  H.  March . Waldorf-Astoria  Hotel 

.  S.  A.  Perkins  . Waldorf-Astoria  Hotel 

R.  F.  Collins  . Commodore  Hotel 

C.  F.  Karstaedt  . Commodore  Hotel 

M.  H.  Dobson  . (Commodore  Hotel 

Harold  B.  Farquhar  ....  Taft  Hotel 

R.  L.  .Adams  . Waldorf-Astoria  Hotel 

,  Albert  B.  Engelbert . Commodore  Hotel 

Merle  C.  Ostrom  . Commodore  Hotel 

.  James  E.  Cbapell  . Biltmore  Hotel 

Clarence  B.  Hanson,  Jr..  Biltmore  Hotel 
.  Mrs.  Margaret  Cobb 

Ailshie  . Ritz-Carlton  Hotel 

,  Ralph  H.  Bastien . Waldorf-Astoria  Hotel 


.  Robert  P.  Hapgood,  Sr.  .  W’aldorf-.Astoria  Hotel 
Robert  P.  Hapgood,  Jr.  .  Barclay  Hotel 
W.  E.  Eysinger  . Lincoln  Hotel 

Bro^on  (Mass.)^  Enterprise-Times . Charles  L.  Fuller  . Waldorf-.Astoria  Hotel 

..William  J.  Conners,  Jr.  . .  Lorenzen  &  Thompson 

Burrows  Matthews  . Lorenzen  &  Thompson 

..Ernest  D.  Anderson . Roosevelt  Hotel 

William  V.  McGrain  . . .  Roosevelt  Hotel 


trpri 

Buffalo  (N.  Y.)  Courier-Express 
Buffalo  (N.  Y.)  News 


Buffalo  (N.  Y.)  Polish  Everybody’s 
Daily  . 


Burbank  (Calif.)  Review 


Burlington  (X.  C.)  Times-Xews . 

Burlin^on  (Vt.)  Free  Press  . 

Butler  (Pa.)  Eagle  . 


•  •  F.  B.  Rogger  . Small,  Brewer  &  Kent, 

250  Park  Ave. 

J.  C.  McKinnex  . Small,  Brewer  &  Kent, 

250  Park  Ave. 

.  .R.  Stdiultz  . S.  H.  W’illiams  &  Co., 

507  Fifth  Ave. 

. .  Staley  A.  Cook  . Lincoln  Hotel 

..David  W'.  Howe  . Waldorf -.Astoria  Hotel 

..John  L.  W’ise  . Waldorf-.Astoria  Hotel 

Vernon  L.  W’’ise  . Waldorf-.Astoria  Hotel 


Camden  (Ark.)  News  . C.  E.  Palmer  . Governor  Clinton  Hotel 

Camden  (N.  J.)  Courier  Post  . David  Stern  3rd  . Algonquin  Hotel 

Canton  (O.)  Repository  and  other 

Brush-Moore  Newspapers,  Inc . John  D.  Raridan  . McAlpin  Hotel 

Henry  Schaflfner  . McAlpin  Hotel 

Joseph  D.  Long  . McAlpin  Hotel 

.r,  ..  ....  .  -  Joseph  K.  Vodrey . Roosevelt  Hotel 

Centralia  (Ill.)  Sentinel  . Verne  E.  Joy  . Waldorf-Astoria  Hotel 

_ _  Mrs.  Vera  Joy  Perrine  . .  Waldorf-.Astoria  Hotel 

Charlotte  (N.  C.)  Observer . Curtis  B.  Johnson  . Waldorf-.Astoria  Hotel 

Chattanooga  (Tenn.)  Times  . Adolph  Shelby  Ochs  ....  W’aldorf -.Astoria  Hotel 

Chester  (Pa.)  Times  . Charles  R.  Long  . Taft  Hotel 

_  .  T.  .  —  .  Frederick  R.  Long  . Taft  Hotel 

tjeyenne  (Wyo.)  Eagle-Tribune  . Tracy  S.  McCraken  ....  Waldorf-Astoria  Hotel 

CTicago  (Ill.)  Herald-American  . Merrill  C.  Meigs  . W'arwick  Hotel 

Chicago  (Ill.)  Times  . S.  E.  Thomason  . Waldorf-.Astoria  Hotel 

R.  J.  Finnegan  . Waldorf-Astoria  Hotel 

J.  A.  Griffin,  Jr . W’aldorf-.Astoria  Hotel 

Raymond  Hahne  . Waldorf-.Astoria  Hotel 

Russ  Stewart  . Waldorf-Astoria  Hotel 

—  .  TT  \  T-  ,  Rstker  . Waldorf-Astoria  Hotel 

Claremont  (N.  H.)  Eagle  . Lincoln  O’Brien  . McAlpin  Hotel 

,  J  Mrs.  Lincoln  O’Brien  . . .  McAlpin  Hotel 

Ueveland  (O.)  News  . . D.  R.  Hanna.  Jr . Savoy-Plaza  Hotel 

Cleveland  (O.)  Plain  Dealer . John  S.  McClarrens . Waldorf-Astoria  Hotel 

Paul  Bellamy  . Harvard  Oub 

W.  G.  Vorpe  . Waldorf-Astoria  Hotel 

J.  A.  Van  Buren . Waldorf-Astoria  Hotel 

Sterling  E.  Graham  ....Waldorf-Astoria  Hotel 


Cleveland  (O.  Press 


Clinton  (Iowa)  Herald _ 

Coatesville  (Pa.)  Record  .. 
Coflfeyville  (Kan.)  Journal . 
Columbia  (S.  C.)  State  ... 


Columbus  (O.)  Dispatch 


Copley  Press  . 

Covington  (Ky.)  Kentucky  Post 


Cumberland  (Md.)  Times 


B.  A.  Collins  . Biltmore  Hotel 

.  Worth  C.  Coutney . Waldorf-Astoria  Hotel 

Lewis  S.  Fidler  . Waldorf-Astoria  Hotel 

.  A.  M.  Clapp  . Roosevelt  Hotel 

.  C.  H.  Heintzelman  . Bristol  Hotel 

.Hugh  J.  Powell . Waldorf-Astoria  Hotel 

.  William  Elliott  . Waldorf-.Astoria  Hotel 

J.  M.  Blalock  . WaldorC.Astoria  Hotel 

.  A.  E.  Campbell . Waldorf-Astoria  Hotel 

H.  R.  Young  . Waldorf-Astoria  Hotel 

.  Ira  C.  Copley  . Plaza  Hotel 

•  National  Adv.  Dept . Scripps  Howard  Newspapers 

230  Park  Ave. 

.  Joseph  B.  Finan  . Waldorf-Astoria  Hotel 

John  J.  McMullen . Waldorf-Astoria  Hotel 


Dallas  (Tex.)  Times-Herald 


Danville  (Ill.)  Commercial-News 
Danville  (V'a.)  Register  &  Bee  . 


Davenport  (Iowa)  Times  . . . 
Dayton  (O.)  Journal-HeralJ 


Dayton  (O.)  News . 

Detroit  (Mich.)  Free  Press 


Detroit  (Mich.)  News 


Detroit  (Mich.)  Times  . 

Des  Moines  (Iowa)  Register  &  Tribune 


Dixon  (Ill.)  Telegraph 


Dothan  (Ala.)  Eagle  . 

i><>ver  (O.)  Reporter  . 

D.ibuque  (Iowa)  Telegraph-Herald 


Durham  (X.  C.)  Herald-Suc  . 


.  Edwin  J.  Kiest  . Waldorf-Astoria  Hotel 

Tom  C.  Gooch . Waldorf-Astoria  Hotel 

.  E.  C.  Hewes  . J.  P.  McKinney  &  Sons 

.  Miss  E.  Stuart  James _ Waldorf-Astoria  Hotel 

Miss  S.  C.  Powell  . Waldorf-Astoria  Hotel 

,  E.  P.  Adler . Savoy-Plaza  Hotel 

.John  W.  Sweeterman  ...Biltmore 

A.  C.  Mullin  . Biltmore  Hotel 

.  Glenn  L.  Cox  . Waldorf-Astoria  Hotel 

.  John  S.  Knight  . Waldorf  Towers 

J.  H.  Barry . Waldorf-Astoria  Hotel 

James  L.  Knight  . Waldorf-Astoria  Hotel 

.  H.  Ponting  . Waldorf-Astoria  Hotel 

D.  R.  Merrill  . Waldorf-Astoria  Hotel 

W.  S.  Gilmore  . Waldorf-Astoria  Hotel 

■  W.  E.  Anderman . Warwick  Hotel 

J.  VV'.  Fleck . Warwick  Hotel 

-Gardner  Cowles,  Jr . Savoy-Plaza  Hotel 

Fred  A.  Little . Savoy-Plaza  Hotel 

.Arthur  T.  Gormley  . Waldorf-.Astoria  Hotel 

Henry  P.  Martin,  Jr.  ...  Waldorf-.Astoria  Hotel 

Charles  Lounsbury . Waldorf-Astoria  Hotel 

.Mrs.  Mabel  S.  Shaw  ....Waldorf-Astoria  Hotel 

Robert  E.  Shaw . Waldorf-Astoria  Hotel 

.  Horace  Hall  . Kelly-Smith  Co. 

.  DeLisser-Boyd,  Inc . 10  Rockefeller  Plaza 

.  F.  W.  Woodward  . West-Holliday  Co.,  Inc., 

271  Madison  Ave. 

.  C.  C.  Council  . McAlpin  Hotel 


Easton  (Pa.)  Express  . 


'•'•>ston  (Pa.)  Free  Press . 

East  St.  Louis  (IP  i  Journal  . 

El  Dorado  (Ark.)  News  &  Times . 

Elgin  (Ill.)  Courier-Nlews  . 

Endicot  (N.  Y.)  Bulletin  . 


Erie  (Pa.)  Times 


.  J.  L.  Stackhouse  . Waldorf-.Astoria  Hotel 

Nelson  S.  Rounsley  ....Taft  Hotel 

.  Rolland  L.  Adams . Waldorf-Astoria  Hotel 

.  P.  H.  Wire  . Waldorf-Astoria  Hotel 

.  C.  E.  Palmer  . Governor  Clinton  Hotel 

.  R.  Eaton  Fedou  . Waldorf-Astoria  Hotel 

.James  H.  (Jttaway  . 240  Central  Park,  South 

Byron  E.  French . 240  Central  Park,  South 

.John  J.  Meail,  Sr.  . Waldorf-Astoria  Hotel 

John  J.  Mead,  J: . . Roosevelt  Hotel 


l-:dl  River  (Mass.)  Herald-News  . C.  E.  Sevigny  . Kelly-Smith  Co. 

E.  J.  Delaney  . Kelly-Smith  Co. 

Fargo  (N.  D.)  Forum  . Norman  D.  Black  . Astor  Hotel 

II.  D.  Paulson  . Astor  Hotel 

■’iiit  (Mich.)  Journal  . Earl  R.  Chapman  . Waldorf-Astoria  Hotel 

Fort  Smith  (Ark.)  Southwest  American 

&  Times-Record  . . Donald  W.  Reynolds  ....  McAlpin  Hotel 

Fort  Wayne  (Ind.)  News-Sentinel . Helene  R.  Foellinger  . . . .  Allen-Klapp-Frazier  Co., 

551  Fifth  Ave. 

Fresno  (CUif.)  Bee  . G.  C.  Hamilton  . Vork  Hotel 

Walter  P.  Jones . Waldorf-.Astoria  Hotel 


Garden  City  (Kan.)  Telegram  . Gervais  F.  Reed . Fairfax  Hotel 

Geneva  (N.  Y.)  Times  . G.  B.  W’illiams  . R.  R.  Mulligan, 

W.  A.  Gracey  . R.  R.  Mulligan, 

441  Lexington  Ave. 

Glendale  (Calif.)  . H.  C.  Burkheimer . Waldorf-Astoria  Hotel 

James  S.  Copley . Waldorf-Astoria  Hotel 

Glens  Falls  (X'.  Y.)  Post-Star  &  Times  .A.  P.  Irving  . Waldorf-Astoria  Hotel 

R.  A.  N'ewton  . Taft  Hotel 

G'lldsboro  (X.  C.)  News-Argus . Talbot  Patrick  . Lincoln  Hotel 

P.  M.  Patrick  . Lincoln  Hotel 

A.  W.  Huckle  . Lincoln  Hotel 

Grand  Forks  (N.  D.)  Herald  . M.  M.  Oppegard  . Ridder-Johns, 

342  Madison  Ave. 

(irand  Rapids  (Mich.)  Herald . Frank  M.  Sparks . Waldorf-.Astoria  Hotel 

Louis  A.  W'eil,  Jr . W'aldorf -Astoria  Hotel 

Greensboro  (N.  C.)  News  . E.  B.  Jeffress  . V^anderbilt  Hotel 

Earle  Gcxlbey  . Vanderbilt  Hotel 

......  Mrs.  A.  L.  Stockton  ....  Vanderbilt  Hotel 

t.reenville  (S.  C.)  News-Piedmont . Roger  C.  Peace  . McAlpin  Hotel 

Charlie  Peace  . McAlpin  Hotel 

Judson  W.  Chapman  ....  Mc.Alpin  Hotel 

Greenville  (Pa.)  Record-Argus  . John  L.  Morrison  . 


H 


Hibbing  (Minn.)  Tribune 


Hanford  (Calif.)  Sentinel  &  Journal  ...Stanley  Beaubaire  . Pierre  Hotel 

Hannibal  (Mo.)  Cimrier-Post  . E.  L.  Sparks  . Savoy-PKiza  Hotel 

Haverhill  (Mass  )  Gazette  . . . John  T.  Russ  . Roosevelt  Hotel 

Hazleton  (Pa.)  PLiin  Speaker  & 

Standard-Sentinel  . Henry  Walser . Waldorf-Astoria  Hotel 

Frank  Walser  . Waldorf-Astoria  Hotel 

J.  R.  Derschuck . Waldorf-Astoria  Hotel 

..Mrs.  James  G.  Early  ...Lincoln  Hotel 

Miss  Peggy  Early  . Lincoln  Hotel 

Burke,  Kuipers  & 

Mahoney.  Inc . 420  Lexington  Ave. 

..Co.  R.  B.  Terry . Biltmore  Hotel 

Mrs.  R.  B.  Terry . Biltmore  Hotel 

..A.  L.  Kohnfelder . Waldorf-.Astoria  Hotel 

Norman  R.  Kohnfelder  . .  Waldorf-.-\storia  Hotel 

••C.  E.  Palmer  . Governor  Clinton  Hotel 

. .  Louis  G.  Buisch  . 


High  Point  (X.  C.)  Enterprise  ... 
Hoboken  (X.  J.)  Jersey  O'Jserver 


Hope  (Ark.)  Star  . ’. 

Hornell  (X.  Y.)  Tribune . 

Hot  Springs  (Ark.)  Xew  Era  & 

Sentinel  Record  .  . . C.  E.  Palmer  . Governor  Clinton  Hotel 

Hoiiston  (Tex.)  Post  . Oveta  Culp  Hobby  . W'aldorf-Astoria  Hotel 

Hudson  (N.  \.)  Star  . E  C.  Van  Loan  . . McAlpin  Hotel 

xj  ^  /i\r  \7  \  rj  u  r\'  t.  Henry  M.  James  . . McAlpin  Hotel 

Huntington  (W.  Va.)  Hcrald-Dispatch 

&  Advertiser  . fol.  J.  H.  Long  . W’aldorf-Astoria  Hotel 

Walker  Long  . Waldorf-Astoria  Hotel 

H.  R.  Pinckard  . W’aldorf-Astoria  Hotel 


I 


Indianapolis  (Ind.)  News  . .Richard  Fairbanks  . Plaza  Hotel 

Roger  M.  Reynolds  ....Vanderbilt  Hotel 
C.  W’alter  McCarty  ....Vanderbilt  Hotel 

Indianapolis  (Ind.)  Star . B.  F.  Lawrence  . Kelly-Smith  Co. 

James  A.  Stuart . Kelly-Smith  Co. 

Iowa  City  (Iowa)  Press-Citizen  . Merritt  C.  Speidel . Waldorf-Astoria  Hotel 

Ironwood  (Mich.)  Globe  . Linwextd  1.  Noyes  . Waldorf-Astoria  Hotel 


Jackson  (Mich.)  Citizen-Patriot  . Joseph  E.  Noll  . W'aldorf -.Astoria  Hotel 

Jackson  (Tenn.)  Sun . C.  E.  Pigford  . Lincoln  Hotel 

Albert  A.  Stone  . Lincoln  Hotel 
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YORK  ADDRESSES  OF  VISITING  PUBLISHERS 


Jamestown 


(V  Y)  Journal  . Henri  M.  Hall  . Waldorf-Astoria  Hotel 

Alfred  G.  Hill  . Waldorf  Astoria  Hotel 


T  fS  Y.)  Post  . J-  Harold  Swanson  . Shelton  Hotel 

I*®*®....  /p,  S  XnKs-Disoatch  . C.  M.  Bomberger  . Lincoln  Hotel 


•vignette  (Pa.)  News-Dispatch  . C.  -M.  Bonil«rger  . Lincoln  Hotel 

I  City  (N.  J.)  Jersey  Journal . Walter  M.  Dear  . Waldorf-Astoria  Hotel 

Jersey  v  /  -i  Rudolph  E.  Lent  . Jersey  Journal, 

Jersey  City,  N.  J. 

. . John  F.  Lux  . Waldorf-Astoria  Hotel 


Joliet  (111.)  Herald-News  . 

K 

rPa  )  Republican  . G.  Scott  Smith  . Lincoln  Hotel 

K«!ai  city  (l^an.)  Kansan  . W.  A.  Bailey  . McAlpin  Hotel 

KansL  City  (Mo.)  Star  . George  B.  Longan . Ritz-Carlton  Hotel 

Kansas  i-ny  v  McCollum  . Rita-Carlton  Hotel 

Roy  A.  Roberts  . Ritz-Carlton  Hotel 

Kinston  (N.  C.)  Free  Press . H.  Galt  Braxton  . "/3“2^"HowaTrAv^."lR^^^^ 

burn) 

Fair  Lawn,  N.  J. 

.Harry  du  Bois  Frey  ....  Woodstock  Hotel 

Louis  K.  Netter . Woodstock  Hotel 

Henry  C.  Page  . Essex  House 

cldid 


Newark  (N.  J.)  Sunday  Call 


Newburyport  (Mass.)  News 


Kingston  (N.  Y.)  Freeman - 

Knoxville  (Tenn.)  Journal  .  _  ^ 

Kokomo  (Ind.)  Tribune  . Richard  Blacl 


lidge  . Lexington  Hotel 


, _ •-  /V  TT  1  . . 'Ds.  Etta  G.  Gallagher  ..Waldorf-Astoria  Hotel 

Uoonia  t.N.  n.)  wuizen  Gallagher  ...Waldorf-Astoria  Hotel 

La  Crosse  (Wis.)  Tribune  . . . 'V.  T.  Burgess  . 

&*’sund^r\ews’  Z.  Buckwalter  . Roosevelt  Hotel 

Journal  &  Sunday  .News  . ^  . Roosevelt  Hotel 

A.  E.  McCollough  . Roosevelt  Hotel 

J.  T.  Barber  . Roosevelt  Hotel 

C.  L.  Fountain  . Taft  Hotel 

H.  C.  Carpenter  . McAlpin  Hotel 

Lansing  (Mich.)  State  Journal  . Paul  A.  Martin  . McAlpin  Hirtel 

Lawrence  (Mass.)  Eagle  &  Tribune _ George  A.  Mellen  . Bryant,  Griffith  &  Brunson, 

l,awrciiv.e  V  /  B  J 

Irving  E.  Rogers  . Bryant,  Griffith  &  Brunson, 

9  East  41st  St. 

Harold  B.  Morrill  . Bryant,  Griffith  &  Brunson, 

9  East  41st  St 

Lebanon  (Pa.)  News-Times  . Henry  L.  W'ilder . Taft  Hotel 

^  R.  J.  Schropp  . Taft  Hotel 

Lexington  (Ky.)  Herald-Leader  . Fred  B.  Wachs . The  Katz  Agency,  Inc., 

500  Fifth  Ave. 

Lewiston  (Me.)  Sun-Journal  . Frank  S.  Hoy  . Pennsylvania  Hotel 

Russell  H.  Costello . Pennsylvania  Hotel 

Lima  (O.)  News  . C.  R.  Galvin  . McAlpin  Hotel 

'  William  H.  Hagen  . 

Lincoln  (Neb.)  Journal  . Joe  W.  Seacrest  . Savoy-Plaza  Hotel 

Linton  (Ind.)  Citizen  . Scheerer  &  Co . 415  Lexington  Ave. 

Little  Rock  (Ark.)  Arkansas  Democrat  .  K.  A.  Engel  . Waldorf-Astoria  Hotel 

Little  Rock  (Ark.)  Arkansas  Gazette  ...J.  N.  Heiskell  . Waldorf-Astoria  Hotel 

Lock  Haven  (Pa.)  Express  . Frank  D.  O’Reilly,  Sr.  ..Waldorf-Astoria  Hotel 

Frank  D.  O’Reilly,  Jr.  ..Waldorf-Astoria  Hotel 

Lockport  (N.  Y.)  Union-Sun  &  Journal  .  E.  D.  Corson  . Plaza  Hotel 

Long  Beach  (C.ilif.)  Press-Telegram 

Sun  . Charles  W.  Paddock  ....  Waldorf-Astoria  Hotel 

Lone  Branch  (N.  J.)  Record  . Louis  H.  Farb . Chas.  H.  Eddy  Co., 

*  247  Park  Ave. 

H.  M.  Tallmadge  . Chas.  H.  Eddy  Co., 

247  Park  Ave. 

Houston  Brown  . Chas.  H.  Eddy  Co., 

247  Park  Ave. 

E.  D.  DeWitt . Chas.  H.  Eddy  Co., 

247  Park  Ave. 

.Mr.  &  Mrs.  Manchester 

Boddy  . Sherry  Netherland  Hotel 

Charles  E.  Arnn . Sherry  Netherland  Hotel 

..Norman  Chandler . Savoy-Plaza  Hotel 

Phillip  Chandler  . Savoy-Plaza  Hotel 

A1  D.  Hotchkiss . Savoy-Plaza  Hotel 

Louisville  (Ky.)  Courier-Journal  &  _  , 

Times . Barry  Bingham  . Waldorf-Astoria  Hotel 

Mark  F.  Ethridge  . Waldorf-.Astoria  Hotel 

H.  M.  McClaskey  . Waldorf-Astoria  Hotel 

Lowell  (Mass.)  Sun  . Thomas  F.  Costello  . Commodore  Hotel 

John  H.  Costello  . Commodore  Hotel 

Clement  C.  Costello  ....  Commodore  Hotel 

Frank  A.  Lawlor . McAlpin  Hotel 

.  M.  K.  Duerson . W’aldorf-Astoria  Hotel 


...Fred’k  \V.  Thorne  . 19  West  44th  St. 

11.  A.  Wapshare  . 19  West  44th  St. 

Louis  Reshkin  . 19  West  44th  St. 

Edw.  F.  Bataille  . 19  West  44th  St. 

Newburgh  (N.  Y.)  Beacon  News  . F.  H.  Keefe  . J.  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 

Harry  Cohen  . J.  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 

. . .  E.  E.  Hicken  . Lincoln  Hotel 

J.  G.  Gavin  . Lincoln  Hotel 

New  Castle  (Pa.)  News  . Fred  L.  Rentz  . Waldorf-.Astoria  Hotel 

New  Haven  (Conn.)  Journal-Courier  ...Everett  B.  Harvey . Julius  Mathews  Special 

-Agency,  400  Madison  Ave. 

Arthur  J.  Sloane  . Julius  Mathews  Special 

-Agency,  400  Ma^iison  Ave. 

Michael  H.  Wren  . Julius  Mathews  Special 

Agency,  400  Madison  -Ave. 

New  Haven  (Conn.)  Register  . John  Day  Jackson  . Roosevelt  Hotel 

New  Orleans  (La.)  Times  Picayune  ^  ■ 

&  States  . F.  Tims,  Jr . Waldorf-.Astoria  Hotel 

Newport  News  (Va.)  Press  4c  Times-  .  t.  .......  •  tt  , 

Herald  . Raymond  B.  Bottom  ....Waldorf-.Astoria  Hotel 

New  York  Siin ' '  . . Edwin  S.  Friendly . Sun,  280  Broadway 

William  T.  Dewart,  Jr.  ..Sun,  280  Broadway 

Keats  Speed  . Sun,  280  Broadway 

Thomas  W'.  Dewart . Sun,  280  Broadway 

Niles  (O.)  Times  . James  L.  Wick  . Wo^ward  Hotel 

Norristown  (Pa.)  Times-Herald  . W’alter  A.  Wilson  . Taft  Hotel 

Robert  I.  McCracken  ...Taft  Hotel 

Arthur  J.  Wismer  . Taft  Hotel 

G.  H.  Markel  . Taft  Hotel 

W'alter  J.  Robinson . Mc.Alpin  Hotel 

Northamton  (Mass.)  Gazette  . Julius  Mathews  Agency  ..400  Madison  Ave. 

Norwalk  (Conn.)  Hour  . Charles  E.  Kellogg . McAlpin  Hotel 

Norwalk  (Conn.)  Sentinel  . LeRoy  D.  Downs . Commodore  Hotel 

Oakland  (Calif.)  Tribune  . J.  R.  Knowland  . Savoy-Plaza  Hotel 

Oil  City  (Pa.)  Blizzard  . Richard  H.  Amberg  ....  Harvard  Club 

Oil  City  (Pa.)  Derrick  . E.  P.  Boyle . W’aldorf-.Astoria  Hotel 

John  O’Donnell  . Waldorf-.Astoria  Hotel 

Oklahoma  City  (Okla.)  Oklahoman 

&  Times  . E.  K.  Gaylord  . Plaza  Hotel 

Okmulgee  (Okla.)  'Times  . Donald  W.  Reynolds  ....  McAlpin  Hotel 

Olympia  (Wash.)  Olympian  . S.  A.  Perkins  . Waldorf-Astoria  Hotel 

Omaha  (Neb.)  World-Herald . J.  M.  Harding  . Waldorf-.Astoria  Hotel 

Oshkosh  (Wis.)  Northwestern  . O.  J.  Hardy  . Waldorf-Astoria  Hotel 

Oswego  (N.  Y.)  Palladium-Times . E.  M.  Waterbury . Bristol  Hotel 

Ottumwa  (Iowa)  Courier  . Mr.  &  Mrs.  John  Huston. Savoy-Plaza  Hotel 

1^ '  E 

Paris  (Tex.)  N'ews  . Houston  Harte  . Ritz-Carlton  Hotel 

Pasadena  (Calif.)  Star-News  &  Post  ...Charles  W.  Paddock - Waldorf-.Astoria  Hotel 

Paterson  (N.  J.)  News  . Harry  B.  Haines  . Paterson,  N.  J. 

Edward  B.  Haines . Paterson,  N.  J. 

^’AsSiin  William  N.  Hardy . Prince  George  Hotel 

David  J.  Winkworth  ....  Prince  George  Hotel 

Lee  Ellmaker  . 11  West  42nd  St. 

'  Wm.  M.  Mashbir . 11  West  42nd  St. 

B.  S.  Eichner . 11  West  42nd  St. 


Los  Angeles  (Calif.)  News 


Los  Angeles  (Calif.)  Times 


Lynchburg  (Va.)  News  &  Advance 


M 


Magnolia  (.Ark.)  Banner  N'ews  . C.  E.  Palmer  . Governor  Clinton  Hotel 

Manchester  (N.  H.)  Union-Leader . Edmund  F.  Jewell . Taft  Hotel 

Neil  Dekker  . Taft  Hotel 

Manitowoc  (Wis.)  Herald-Times . R.  T.  Bayne  . McAlpin  Hotel 

Marlboro  (Mass.)  Enterprise  . Dustin  Lucier  . McAlpin  Hotel 

Oscar  Zettler  . McAlpin  Hotel 

McKeesport  (Pa.)  N'ews  . W.  D.  Manshetd  . McAlpin  Hotel 

Meadville  (Pa.)  Tribune-Republican  ...Edward  Irving  Bates  ...Lincoln  Hotel 

Robert  S.  Bates  . Lincoln  Hotel 

Meriden  (Conn.)  Journal  . C.  H.  Tryon  . Taft  Hotel 

Meriden  (Conn.)  Record  . Wayne  C.  Smith  . Gilman,  Nicoll  &  Ruthman, 

19  West  44th  St. 

Miami  (Fla.)  Herald  . John  S.  Knight . Waldorf  Towers 

J.  H.  Barry  . Waldorf-.Astoria  Hotel 

James  L.  Knight  . Waldorf-Astoria  Hotel 

Miami  Beach  (Fla.)  Tropics  . John  D.  Montgomery  ...Savoy-Plaza  Hotel 

Midland  (Mich.)  News  . Philip  T.  Rich  . Lexington  Hotel  or 

Scheerer  &  Co., 

„  415  Lexington  Ave. 

Middletown  (Conn.)  Press  . Elmer  S.  Hubbell  . Taft  Hotel 

Middletown  (N.  A'.)  Times-llerald  ....Chas.  E.  Koons  . Waldorf -.-Astoria  Hotel 

Minneapolis  (Minn.)  Star-Journal  . John  Cowles  . Savoy-Plaza  Hotel 

Minneapolis  (Minn.)  .Star-Journal  . Lyle  Anderson  . Biltmore  Hotel 

Minneapolis  (Minn.)  Tribune  . G.  B.  Bickelhaupt  . Waldorf-Astoria  Hotel 

,  .  W.  J.  McNally  . Waldorf-Astoria  Hotel 

klinot  (N.  D.)  News  . Hal  S.  Davies  . Kelly-Smith  Co., 

420  Lexington  Ave. 

Jlobile  (.Ala.)  Press  Register . Ralph  Williams  . Plaza  Hotel 

Modesto  (Calif.)  Bee  . G.  C.  Hamilton  . New  Yorker  Hotel 

Walter  P.  Jones . Waldorf-Astoria  Hotel 

Moline  (Ill.)  Dispatch  . .August  Sundine  . McAlpin  Hotel 

Monroe  (AVis.)  Times  . Emery  A.  Odell  . Allen-Klapp-Frazier  Co., 

551  Fifth  Ave. 

Montgomery  (.Ala.)  Advertiser  & 

Alabama  Journal  . R.  F.  Hudson . Governor  Clinton  Hotel 

Mount  Vernon  (O.)  News  . Harry  B.  Gramm  . 630  Fifth  Ave. 

Muncie  (Ind.)  Star  . Frank  E.  Harrold  . Kelly-Smith  Co. 

Muskogee  (Okla.)  Phoenix  &  Times- 

Democrat  . Tams  Bixby,  Jr . Waldorf-.Astoria  Hotel 


Nashua  (N.  H.)  Telegraph 


N 


. B.  E.  Warren . Woodstock  Hotel 

B.  E.  Warren,  Jr.  . VA^oodstoclc  Hotel 

Nashville  (Tenn.)  Tennessean . Silliman  Evans  . Ritz-Carlton  Hotel 

Coleman  A.  Harwell . Ritz-Carlton  Hotel 

Newark  (N.  J.)  Evening  News . Benjamin  J.  Foley . Waldorf-Astoria  Hotel 

Patrick  M.  Feeney . Waldorf-Astoria  Hotel 

James  A.  Doyle . Waldorf-Astoria  Hotel 

Andrew  J.  Flanagan  ....  Waldorf-Astoria  Hotel 


Philadelphia  (Pa.)  News 


Philadelphia  (Pa.)  Public  Ledger . Robert  (Jresswell 

C.  M.  Morrison  . 

Edwin  J.  Pollock 

ph™  (A„.)  R.p»biu  i.  o...... 

Pittsburgh  (Pa.)  Press  . E-  T.  Leech  . Barclay  Hotel  or  Scripps 

Howard  Newspapers,  Inc., 
230  Park  Ave. 

Frank  G.  Morrison  . Barclay  Hotel  or  Scripps 

Howard  Newspapers,  Inc., 
230  Park  Ave. 

Plainfield  (N.  J.)  Courier-News  . Chauncey  F.  Stout  . Plainfield,  N.  J. 

-A.  Wallace  Zimmerman. .  Plainfield,  N.  J. 

Harvey  L.  Benner . Plainfield,  N.  J. 

Frank  Frisch  . Plainfield,  N.  J. 

Pontiac  (Mich.)  Press . Harold  A.  Fitzgerald  ...Waldorf-.Astoria  Hotel 

Portland  (Me.)  Herald-Express  . Milton  S.  Kimball  . Waldorf-.Astoria  Hotel 

Portland  (Ore.)  Oregon  Journal . P.  L.  Jackson  . Savoy-Plaza  Hotel 

C.  S.  Jackson  . Savoy-Plaza  Hotel 

S.  R.  Winch  . Plaza  Hotel 

M.  Elizabeth  "Tobin . Waldorf-Astoria  Hotel 

Portland  (Ore.)  Oregonian . Palmer  Hoyt  . Waldorf-Astoria  Hotel 

Pottsville  (Pa.)  Republican  . Mr.  &  Mrs.  J.  H.  Zerbey, 

Jr . Taft  Hotel 

E.  L.  Clifford  . McAlpin  Hotel 

Poughkeepsie  (N.  Y.)  Star  . Ernest  L.  Owen  . Roosevelt  Hotel 

Richard  E.  Coon  . Roosevelt  Hotel 

Poughkeepsie  (N.  Y.)  Sunday  Courier  .Edward  A.  Chapell  . McAlpin  Hotel 

Dale  McLaughlin  . Lincoln  Hotel 

Perry  J.  Walsh . Lincoln  Hotel 

N.  L.  Kellenberger . Lincoln  Hotel 

Pueblo  (Colo.)  Star-Journal  &  Chieftain.  Frank  S.  Hoag  . Waldorf-.Astoria  Hotel 

9 

Quincy  (Ill.)  Herald-AAbig  . .A.  O.  Lindsay  . Lincoln  Hotel 

R 

Racine  (Wis.)  Journal-Times  . Harry  R.  Le  Pcidevin  ...  Belmont  Plaza  Hotel 

Raleigh  (N.  ().)  News  &  Observer . Frank  Daniels  . Vanderbilt  Hotel 

Raleigh  (N.  C.)  Times  . John  A.  Park  . Governor  Clinton  Hotel 

Mrs.  John  A.  Park . Governor  Clinton  Hotel 

John  A.  Park,  Jr . Governor  Clinton  Hotel 

Reno  (Nev.)  Gazette  . .Merritt  C.  Speidel  . AA^aldorf-.Astoria  Hotel 

Richmond  (Ind.)  Palladium- Item  . Robert  R.  Reid  . Bryant,  Griffith  &  Brunson, 

9  East  41st  St. 

Richmond  (Va.)  News-Leader  . John  Stewart  Bryan  — .Waldorf-.Astoria  Hotel 

D.  Tennant  Bryan  . Waldorf-.Astoria  Hotel 

William  Ellyson,  Jr.  ...Waldorf-.Astoria  Hotel 

Roanoke  (Va.)  Times  &  World-News _ C.  B.  Short  . Waldorf-.Astoria  Hotel 

Rochester  (N.  Y.)  Gannett  Newspapers  .Frank  Tripp  . Waldorf-Astoria  Hotel 

H.  W.  Cruickshank . Waldorf-Astoria  Hotel 

Rockford  (Ill.)  Star  &  Register-  ...  .  , 

Republic  . E.  K.  Todd  . Waldorf-.Astoria  Hotel 

C.  E.  Phillips  . McAlpin  Hotel 

John  Stafford  . McAlpin  Hotel 

Rock  Hill  (S.  C.)  Herald  . A.  W.  Huckle . Waldorf-.Astoria  Hotel 

Rockville  Centre  (N’.  Y.)  Nassau  .  .  ,,  , 

Review-Star  . James  E.  Stiles  . Waldorf-.Astoria  Hotel 

Theodore  Edson  . Review-Star  Bldg., 

Rockville  Centre,  N.  Y. 

William  C.  Fowley . Review-Star  Bldg., 

Rockville  Centre,  N.  Y. 

.Arthur  L.  Hodges  . Review-  Star  Bldg., 

Rockville  Centre,  N.  Y. 

John  M.  Greene . Review-  Star  Bldg., 

Rockville  Centre,  N.  Y. 

Rocky  Mount  (N.  C.)  Telegram . Josh  L.  Horne  . Governor  Clinton  Hotel 

^  V  /  6  L.  W.  Kornegay . Governor  Clinton  Hotel 

Royal  Oak  (Mich.)  Tribune  . Floyd  J.  Miller  . Lexington  Hotel 

s 

. 
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St.  Joseph  (Mo.)  News-Press  . Henry  D.  Bra.iley  . Mc.\lpiii  Hotel 

Arthur  V.  Burrowes  ....McAlpin  Hotel 

St.  Paul  (Minn.)  Dispatch-Pioneer  Press. Herman  H.  RiJder . Ridder -Johns,  Inc., 

William  F.  Johns . 54.’  Madison  Ave. 

Ridder-Jolins,  Inc., 

34’  Madison  Ave. 

St.  Petersburg  (Fla.)  Times  . Nelson  P  Po.vnter . . . . 

Salem  (Mass.)  News  . William  E.  Foster . Julius  Mathews  Special 

Agency,  440  Madison  Ave. 

Salem  (O 's  Vews  . Louis  H.  Brush  . Waldorf-Astoria  Hotel 

SMilbury  (N.‘ C.)  Post  . J.  F.  Hurley  . McAlpin  Hotel 

San  -Angelo  (Tex.)  Standard-Times _ Houston  Harte  . Ritz-Carlton  Hotel 

San  Diego  (Calif.)  Union  &  Tribune-  „  c  m  ii  .  i 

. Lester  G.  Bradley  . Savoy-Plaza  Hotel 

Arthur  K.  Whyte  . Savoy-Plaza  Hotel 

San  Francisco  (Calif.)  Examiner . Clarence  R.  Lindner - Drake  Hotel 

San  Jose  (Calif.)  News . George  H.  Payne  . St.  Regis  Hotel 

Santa  Barbara  (Calif.)  News-Press  ...T.  M.  Storke  . Savoy-Plaza  Hrtel 

Santa  Cruz  (Calif.)  News  . H.  -A.  Lessersohn . \\  est-Holliday  Co., 

271  Madison  -Ave. 

Savannah  (Ga.)  News-Press . H.  V.  Jenkins  . Waldorf  -Astoria  Hotel 

Sayre  (Pa.)  Times  . A.  R.  Michener  . Pennsylvania  Hotel 

Schenectady  (N.  Y.)  Union-Star . Paul  L.  Gross  . Savoy-Plaza  Hotel 

E.  R.  Culliugs  . Lexington  Hotel 

Scranton  (Pa.)  Times  . E.  J.  Lynett  . Waldorf  -Astoria  Hotel 

W.  R.  Lynett  . \\  aldorf --Astoria  Hotel 

E.  J.  Lynett.  Jr . Waldorf -.\storia  Hotel 

J.  W.  Flanagan  . Waldorf-.Astoria  Hotel 

H.  E.  Bradley  . Waldorf-.Astoria  Hotel 

George  C.  Stevens  . Waldorf-.Astoria  Hotel 

Seattle  (Wash.)  Times  . William  K.  Bletheti  _ Waldorf-.Astoria  Hotel 

Shamokin  (Pa.)  News-Dispatch  . Robert  E.  Malick . Taft  Hotel 

Shelby  (N.  C.)  Star  . Lee  B.  Weathers  . Lincoln  Hotel 

Shreveport  (La.)  Times  . John  D.  Ewing  . Waldorf-.Astoria  Hotel 

Somerset  (Pa.)  -American  . ^ . Henry  Baker  Reiley  . . . .  Astor  Hotel 

Southern  California  -Associated  News¬ 
papers  . Clark  F.  Waite  . Savoy-Plaza  Hotel 

Robt.  H.  Henderson  ....  New  Vork  A’acht  Club 

Southern  Newspaper  Publishers  Asso¬ 
ciation  . Walter  C.  Johnson  . Waldorf-.Astoria  Totel 

Sprin^eld  (Ill.)  Illinois  State  Journal  ..A.  W.  Shipton  . Waldorf-.Astoria  Hotel 

Springfield  (Ill.)  Illinois  State  Register.  V'.  Y.  Dallman  . Waldorf-.Astoria  Hotel 

Springfield  (O.)  News  Jit  Sun  . Edgar  Morris  . Lincoln  Hotel 

Sunbury  (Pa.)  Item  . Lewis  Dewart  . Bristol  Hotel 

Sweetwater  (Tex.)  Reporter . George  Bennitt  . N'ew  Yorker  Hotel 

Syracuse  (N.  Y.)  Post-Standard  . J.  D.  Barnuin  . Waldorf-.Astoria  Hotel 

A.  J.  (Jordon  . Waldorf-.Astoria  Hotel 

W.  A.  Dyer,  Jr . Waldorf-.Astoria  Hotel 


Tacoma  (Wash.)  News  Tribune . Frank  S.  Baker  . Plaza  Hotel 

Tampa  (Fla.)  Times  . David  E.  Smiley  . Plaza  Hotel 

Tarboro  (N*.  C.)  Southerner  . Thomas  F.  Clark.  Sr.  ...305  East  43nd  St. 

Tarentura  (Pa.)  Valley  News  . Charles  P.  Howe  . Lincoln  Hotel 

(Jeorge  D.  Stuart . Lincoln  Hotel 

Terre  Haute  (Ind.)  Tribune  &  Star  ....Louis  F.  Keifer  . Commodore  Hotel 

Texarkana  (Ark.-Tex.)  Gazette  & 

News  . C.  E.  Palmer  . Governor  Qinton  Hotel 

Toledo  (O.)  Blade  . Grove  Patterson  . Waldorf-.Astoria  Hotel 

Topeka  (Kan.)  State  Journal  . Oscar  S.  Stauffer  . Waldorf-.Astoria  Hotel 

Topeka  (Kan.)  Capital  . H.  S.  Blake  . Waldorf-.Astoria  Hotel 

Marco  Morrow  . c'o  Capper  Publications, 

)  420  Lexington  Ave. 

{Philip  Zach  . c^o  Capper  Publications, 

420  Lexington  Aye. 

Charles  Sessions  . c'o  Capper  Publications 

F.  B.  Cunningham  . c'o  Capper  Publications 

Tucson  (.Ariz. )  Star  . William  R.  Mathews  ....Barclay  Hotel 

Tulsa  (Okla.)  Tribune  . R-  L.  Jones.  Jr . Savoy-Plaza  Hotel 

William  P.  Stevens  _ Savoy-Plaza  Hotel 

Tulsa  (Okla.)  World . F.  O.  Larson  . Plaza  Hotel 

N.  G.  Henthorne  . Plaza  Hotel 


L'tica  (N.  V.)  Observer-Dispatch  & 
Press  . 


A'andergrift  (Pa.)  News 
Vineland  (N.  J.)  Times 


•  J.  David  Hogue  . J.  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 
.Arthur  F.  Keilbach  ....J.  P.  McKinney  &  Son, 
30  Rockefeller  Plaza 

V 

.  Herbert  D.  Brauff . Howland  &  Howland,  Inc. 

247  Park  Ave. 

.  Max  Leuchter  . Lincoln  Hotel 

C.  p.  B.  Leuchter . Lincoln  Hotel 

-A.  M.  Bass  . Lincoln  Hotel 

L.  S.  Bass  . Lincoln  Hotel 

w 


Wabash  (Ind.)  Plain  Dealer 


AA’altham  (Mass.)  News-Tribune 
Warren  (O.)  Tribune  Chronicle 


Washington  (D.  C.)  News  _ 

AA’ashington  (D.  C.)  Post . 


*  C.  Ayeritt  . Lincoln  Hotel 

Joe  H.  N)xon  . Lincoln  Hotel 

Jerry  Jontry  .  . . Lincoln  Hotel 

.  Alexander  T.  SkaMe  . . .  Waldorf-.Astoria  Hotel 

•  Mrs.  Helen  Hart  Hurl- 

„  . Waldorf-Astoria  Hotel 

Griswold  Hurlbert  . Waldorf-.Astoria  Hotel 

.  Earl  D.  Baker . Waldorf-Astoria  Hotel 

.Eugene  Meyer  . AA'aldorf-.Astoria  Hotel 

Don  Bernard  . Waldorf-.Astoria  Hotel 

-A.  F.  Jones  .  AValdorf-.Astoria  Hotel 

C.  C.  Boysen  .  Waldorf-.Astoria  Hotel 

Washington  (Pa.)  Observer  &  Reporter  .James  S.  Lyon  . Waldorf-.Astoria  Hotel 

Cecil  P.  Northrop  . AA'aldorf-.Astoria  Hotel 

AA'aterbury  (Conn.)  Republican- 

-American  . AA'illiam  J.  Pape . Astor  Hotel 

AATilliam  B.  Pape  . Savoy-Plaza  Hotel 

E.  R.  Stevenson . Savoy-Plaza  Hotel 

J.  H.  Darcey  . Savoy-Plaza  Hotel 

Jackson  McCoy  . Roosevelt  Hotel 

Harold  B.  Johnson . Plaza  Hotel 

Clarence  M.  Kendall  ....  Taft  Hotel 

Floyd  Chalfant  . Biltmore  Hotel 

J.  J.  Devine  . J.  J.  Devine  &  .Associatts, 

Inc.  * 

AA'est  Palm  Beach  (Fla.))  Post  &  Times.  Harry  Giovannoli  . AA'aldorf-.Astoria  Hotel 

Biron  A.  A’alier  . AA'aldorf-.Astoria  Hotel 

Louis  Levand  . Piccadilly  Hotel 

Clyde  AA'.  Speer  . Paul  Block  &  Associates 


AA'aterloo  (Iowa)  Courier. 
AA'atertown  (N.  Y.)  Times 


AA’aynesboro  (Pa.)  Record-Herald  . . . . 
AA'ellsburg  (AA'.  A'a.)  Herald  . 


AA'ichita  (Kan.)  Beacon  . 

AA'ichita  (Kan.)  Eagle  . 

AA'ilkes-Barre  (Pa.)  Record  &  Times- 
l.eader-News  . 


AA'illiamsport  (Pa.)  Grit 


AA'illiamsport  (Pa.)  Sun-Gazette  . 
AA’ilmington  (Del.)  News-Journal 


AA’insted  (Conn.)  Citizen 


AA'oonsocket  (R.  I.)  Call  . 

AA'orcester  (Mass.)  Telegram  &  Gazette 


A'akima  (Wash.)  Herald  &  Republic 
A’oungstown  (O.)  A’indicator . 


.John  .A.  Hourigan,  Sr.  . .  Reynolds-Fitzgerald,  Inc., 
515  Madison  Ave.,  or 

Ernest  G.  Smith . Story,  Brooks  &  Finley 

L.  J.  Van  Laeys .  Inc.,  N.  Y.  Central  Bldg. 

.  George  R.  Lamade . AA'aldorf-Astoria  Hotel 

Howard  J.  Lamade . AA'aldorf-Astoria  Hotel 

Charles  D.  Lamade . AA'aldorf-.Astoria  Hotel 

.John  E.  Person  . Taft  Hotel 

Ernest  M.  Case  . Taft  Hotel 

.Henry  T.  Claus  . .Ambassador  Hotel 

Wm.  F.  Metten  . Biltmore  Hotel 

Murray  Metten  . Biltmore  Hotel 

Qarence  J.  Pyle . Ambassador  Hotel 

.Theodore  Vaill  . Ralph  R.  Mulligan, 

„  441  Lexington  .Ave. 

.Buell  AN'.  Hudson  . McAlpin  Hotel 

.  &orge  F.  Booth  . AA'aldorf-Astoria  Hotel 

Howard  M.  Booth  . Roosevelt  Hotel 

Harry  H.  Hoffman  ...  .  Roosevelt  Hotel 

Y 

T^  Robertson  . AA'aldorf-Astoria  Hotel 

•  AAilliam  F.  Maag,  Jr.  ...AA'aldorf-Astoria  Hotel 


CANADA 

Halifax  (N.  S.)  Herald  &  Mail  . D.  A.  Morrison  . Shelton  Hotel 

.  I  /D  >  T  >111  .  . Shelton  Hotel 

Montreal  (P.  Q. )  L  Illustration 

Nouvelle  ..........  .  .  . Willie  Juneau  . AA’aldorf-Astoria  Hotel 

Toronto  (Ont.)  Globe  &  Mail  . H.  G.  Kimber  . Roosevelt  Hotel 

_  X  c  yV'  J’  J"  Rutlff  . Roosevelt  Hotel 

Toronto  (Ont.)  Star  . . AA  illiam  AA'allace  . AValdorf- Astoria  Hotel 


DIRECTORY  OF  PUBLISHERS'  CONVENTION 
EVENTS  AND  EXHIBITS 


ACME  NEAA'SPICTURES,  INC. 

Suites  953-55 

Fred  S.  Ferguson  Robert  P.  Dorman 

Herbert  AA'.  AA'alker  Robert  L.  Beard 

Ralph  H.  Turner  Harry  Cohen 

Harold  Blumenfeld 

ADDRESSOGRAPH  MULTIGRAPH 
CORP. 

Henrv  M.  Pierce 

ALCO  GR.AA'URE  DIVISION  OF  PUBLI¬ 
CATION  CORP.— Rooms  880-882 
.Arthur  H.  Sherin  L.  E.  Schwab 

Daniel  E.  Moran  J.  B.  Fisher 

H.  REEVE  .ANGEL  &  CO.,  INC. 

L.  C.  F.  Rain 

AMERIC.AN  EDITORS  SYN'DIC.ATE 
Room  1092 
Harold  C.  Hayden 

AMERIC.A.V  NEAA'SP.APER  PUBLISHERS' 
ASSOCI.ATION 
Convention,  Jade  Room 
.\NP.\  Directors,  Grand  Ball  Room 
.\NP.A  Meeting,  Grand  Ball  Room 
.ANP.A  Bureau  of  .Advertising,  Grand  Ball 
Room 

Registration,  Foyer,  Entrance  to  Grand  Ball 
Room 

Central  Offices,  370  Lexington  .Ave. 

.ART  GR.AA  URE  CORPOR.ATION 
Room  832 

Frcdk.  D.  Murphy  F.  Sugden  Murphy 
Everett  R.  Stone 
ASSOCI.ATED  PRESS 
.Annual  Meeting — Starlight  Roof 
Luncheon,  Grand  Ball  Room 
Eixecutive  Offices,  -AP  Building,  Rockefeller 
Center 

ASSOCI.ATED  NEAVSPAPERS 
THE  BELL  SVNDIC.ATE,  INC. 

Rooms  768-770 

John  N.  AA'heeler  Edward  J.  CUxle 

Henry  M.  Snevily  Harry  Gilhiirt 

Joseph  B.  .Agnelli  Edward  N.  Dolbev 

E.  AV.  BLATCIIFORD  CO. 

B.  R.  Lipe  M.  L.  Friday 

George  .A.  Savage  R.  F.  Kielich 

R.  H.  Ravnor 
BINGHAM  BROTHERS  CO. 

\Y.  H.  Brittingiiam  Benjamin  Gates 


BOURGES  SERVICE 
Suite  1588 

.Albert  R.  Bourges  E.  Karminski 

P.  Seaman  M.  Jenney 

B.  Gerald 

BOAA'ATER  PAPER  CO. 

Suites  1582-84 

A.  B.  Me.ver  C.  T.  Hicks 

.A.  H.  Horton  Joe  D.  Sullivan 

CE.NTR.AL  PRESS  ASSOCI.ATION 
Room  780-82 

F.  J.  Nicht  T.  AA^  Burns 

B.  .A.  (japarell  E.  M.  Gundy 

Jack  R.  Hornady  AA'.  J.  Risvold 

B.  F.  Behrman  Florence  McIntyre 

C.  B.  Travis  Mary  McComic 

I.  F.  Alofsin 

CERTIFIED  DRV  M.AT  CORP. 

George  Kiibler  .A.  B.  Brady 

Paul  Runge  .Vle.xander  R.  Brady 

George  Kempter  Harold  AA'.  Hamilton 

CHIC.AGO  D.AILY  NEAA'S  FOREIGN  SER¬ 
VICE 

Rooms  667-69 

Henry  P.  Martin,  Jr.  Chas.  E.  Lounsbury 
CHICAGO  TI.AIES  SVNDIC.ATE 

Russ  Stewart 

CHIC.AGO  TRIBUNE-N’EAV  YORK  NEAA'S 
SYNDICATE 


Suites  7  G  &  H 
.Arthur  AA’.  Crawford 
Molly  Slott  l.evinson 
Jas.  O’Connell,  Jr. 

CLINE  ELECTRIC  MFG.  CO. 
Suites  978-80-82 
.A.  I.  Cline 
A.  H.  Parks 
H.  E.  Brundage 


Edward  Dunne 
Jos.  AA'ynne 
Ray  Mason 


H.  .A.  AA'illiams 

H.  J.  Mitchell 
C.  .A.  Loefgren 

A.  H.  Marston 
COLOR  PRODUCTION  SERA'ICE,  INC. 

CTIias.  .A  Pettv  Robt.  .A.  'Travis 

CONSOLIDATED  BOOK  PUBLISHER’S, 
INC. 

CONSOLIDATED  NEAA'S  FE.ATURES 
Rooms  768-770 

John  N'.  AA'heeler  Edward  J.  Clode 

Henry  M.  Snevily  Harry  Gilhurt 

Josejih  B.  .Agnelli  Edward  N.  Dolbey 

THE  CORPAK  CO.,  INC. 

Fred  11.  Paulmann  F.  H.  Paalmann,  Jr. 


COURIER-CITIZEN  CO.,  INC. 

AA'illiam  G.  Spence 
CULINARY  ART  INSTITUTE 
Astor  Gallery 

Leonard  S.  Davidow  AA'alter  C.  Dreyfus 
Victor  Cohn 
CUTLER-HAMMER,  INC. 

Room  965 

G.  S.  Crane  .A.  H.  James 

E.  G.  Peterson  E.  H.  Laabs 

O.  P.  Proudfoot  Vernon  AA'.  Schmidt 

Paul  S.  Jones  Frank  AA'.  Barnecott 

Albert  E.  Urie 

DeBOTH  HOME  MAKERS  SCHOOLS 
Gr.ace  M.  Forbes  Helen  R.  Olson 
DeLISSER-BOYD,  INC. 

Grover  AV.  Boyd  Wm.  F.  Gallagher 

DOUGHERTY  SYNDIC.ATE 
Mary  T.  Dougherty  Agnes  Anne  Kelleher 

E.  M.  Jones  .-Arthur  Gates 

DUPLEX  PRINTING  PRESS  CO. 

Rooms  868-70 

1.  K.  Stone  G.  R.  Steele 

-A.  P.  Stone  A.  C.  Hewitt 

G.  W.  AA'atrous  C.  H.  Brown 

I.  C.  Squier  K.  B.  Jaquith 

E.ASTERN  COLOR  PRINTING  CO. 

Rwim  692 

AA  illiam  B.  Pape  James  H.  Darcey 

Harold  A.  Moore 

E.ASTERN  NEAA'SP.APER  SUPPLY 
Edgar  A.  Mills.  Jr.  ’ 

EDITOR  &  PUBLISHER 
North  End,  Astor  Gallery 

J.  AA .  Brown  J.  Johnson 

J.  AV.  Brown,  Jr.  L.  A.  Fontaine 

.A.  T.  Robb  AA'.  G.  Poppe 

AA .  L.  Bassett  C.  Reinertsen 

R.  U.  Brown  J.  Levantino 

W.  E.  Schneider  Mrs.  S.  L.  Dare 

S.  J.  Monchak  Miss  .A.  Clougher 

R.  M.  Dobie  Miss  L.  Roescher 

J.  J.  Clougher  Miss  C.  Ferro 

C.  T.  Stuart  Miss  B.  Borries 

G.  H.  Strate  Miss  1.  Press 

E.  A'.  Lambert  Miss  L.  Piccirillo 

G.  B.  Haulenbeek  Miss  A.  Chadell 

B.  L.  Chapman  Miss  L.  Beisler 

C.  L.  Rice  Miss  I.  Salmela 

F.  M.  Babcock  Miss  E.  McGlynn 

J.  B.  Keeney 
HOAVARD  FLINT  INK  CO. 

Tower  Suite 

H.  H.  Flint  Robert  H.  Flint 

Edgar  B.  Flint  .Alan  .A.  McNab 


GEORGE  H.  MORRILL  CO.  DIVISION  OF 
GENERAL  PRINTING  INK  CORP. 
Rooms  8G  and  8-H 
Arthur  S.  Thompson  Benj.  F.  Bunn 
R.  S.  Crowell 

GENERAL  ELECTRIC  MFG.  CO. 

Room  683 

F.  W.  .AfeChesney  AA'.  L.  AA'right 
AA  .  E.  AA  halen  AA',  L.  Jones 

B.  F.  GOODRICH  RUBBER  CO. 

George  Hammond 
GOSS  PRI.NTING  PRESS  CO. 

Rooms  967-69 
M.  AA'.  Brueshaber 
R.  C.  Corlett 
H.  S.  Mount 
AA'.  S.  Dammes 

L.  D.  AA'right 

GREAT  LAKES  PAPER  CO.,  LTD.' 

John  E.  Gefaell 

GREATER  BUFFALO  PRESS 
Rooms  915-17 

J.  AA'.  Koessler  O.  L.  Hershiser 

FREDERIC  J.  HASKIN 
Frederic  J.  Haskin  AA'.  R.  Fairfield 

AA'ILLIAM  C.  HERRICK  INK  CO. 

Rooms  942-44 

John  J.  Fields,  3d  P.  O.  Rolierts 
J.  C.  Menke  Donald  ,A.  Robbins 

Chas.  T.  Schultz  M.  A.  Salembier,  Jr. 


George  Bauer 
C.  S.  Reilly 
AV.  T.  Goss 
E.  J.  A'agow 
A.  E.  Malloy 


R.  HOE  &  CO.,  INC.- 
H.  M.  Tillinghast 
A.  Dressel 

F.  AA'.  Schnell 

G.  H.  Higgins 

C.  AA'.  Ginsberg 
AA'.  C.  Cooper 

R.  .A.  AA'illoughby 
O.  L.  Crain 

G.  E.  Devyr 


-Rooms  1053-55 
H.  Little 
C.  D.  Peterson 
AV.  J.  V.  Murphy 
F.  Gebhard 
F.  H.  Kerl 
J.  M.  Lehmann 
AA’.  J.  Strain 
C.  Mundhenk 
L.  Kohl 


HOME  ECONOMICS  SERVICE  CORP. 
-Astor  Gallery — Space  5 
J.  C.  Beckham  S.  G.  Little 

S.  L.  Lucas 

J.  M.  HUBER  CO.— Rooms  680-82 
AA  alter  Huber  Hart  Leitenberger 

John  Masterson  A.  H.  Miller 

Richard  Atkinson  Ixiuis  A.  Lara 

R.  P.  Lalor  Carl  Denman 

Chas.  Bendler  Robert  Lewis 

AA'illiam  J.  Carey  Ralph  Persons 

(Continued  on  page  26) 
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!  IT  SHOULDN’T  HAPPEN  HERE 


Borrie  Kanter,  Chicago  Times,  acted  last  in  the  confusion  over  egging  of  candidate  Wendell  Willkie  in  Chicago  last  October  22 
and  caught  this  memorable  picture  which  won  the  $100  first  prize  in  EDITOR  &  PUBLISHER'S  Sixth  Annual  News  Photo  Contest. 


THE  THRILL  IS  GONE— THE  BOY  IS  DEAD 


Fourth  Prize 


Silhouetted  tragedy  portrayed  in  this  unique  photo  won  fourth  prize  for  Michael  Conversa,  San  Jose  (Cal.)  Mercury  Herald. 
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CUSTODY  FIGHT 


EDITOR  <S  PUBLISHER 

Second  Prize 


F  O 


Dramatic  scene  as  estranged  husband  hurled  night  club  singer  Bunny  Howard  to  floor  after  snatching 
•  daughter  from  her  arms  in  New  York  Supreme  Court  mcdn  lobby,  snapped  by  Clarence  Albers, 
New  York  Journal-American,  who  won  second  prize  of  $50.  Tragic  sequel  of  bitter  custody  battle 
was  death  of  the  six-year-old  child  from  nervous  exhaustion  three  months  after  this  picture  was  taken. 


V>1 


This  striking  shot  of  falling  wall  of  Hollingshead  factory  fire  at  Camden,  N. brought  third  prize  of  $25 
to  Samuel  Myers,  Philadelphia  bureau  of  Wide  World  Photos. 
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“KILL  THE  UMP!”  ....  .....  Fifth  Prize 


The  judges  felt  that  this  photo  packed  a  news  punch  heftier  than  Dodger  fan's  right  smiting  Umpire 
George  Magerkurth  with  Flatbush  fury,  so  they  awarded  fifth  prize  of  $10  to  Hy  Peskin,  New  York  Mirror. 


HONORABLE  MENTION  ••••••  Photo  Contest 


"WAIT  FOR  ME,  DADDY!"  Claud  Peter  Detloff,  Vancouver  (B.  C.)  A  LAST  LOOK  AT  FREEDOM.  Robert  A.  Wands,  Wide  World] 
Province,  chose  with  care  a  hilltop  spot  to  portray  unending  line  Photos,  who  won  two  EDITOR  &  PUBLISHER' honorable  mentions 
of  departing  troops,  waited  for  something  unusual  to  happen,  last  year,  repeated  with  this  picture  of  Jimmy  Hines'  final  look  at 
and  soon  caught  this  human  interest  shot.  outside  world  before  entering  Sing  Sing  as  political  corruptionist. 


Photo  Coetest 


ONE  IN  A  MILLION.  Max  Peter  Haas,  European  Picture  Service,  TRIPLE.  Another  baseball  picture  chosen  by  judges  for  its  unusual 
dashed  from  a  restaurant  with  his  Leica  to  catch  this  unusual  shot  qualities.  It  was  made  by  A1  Mosse,  Chicago  Times,  with  Big 
of  wealthy  furrier  Richard  laeckel  after  he  survived  10-story  leap.  Bertha  camera  using  40-inch  lens,  from  nearly  500  feet  away. 


TACOMA  NARROWS  BRIDGE  COLLAPSE.  James  O.  Bashford, 
Tacoma  free  lancer,  made  this  picture  on  the  morning  of  November 
7,  1940,  as  one  of  a  series  showing  the  gradual  break-up  of  the 
bridge  in  a  high  wind. 


ANOTHER  ONE!  Double  honors  came  to  Mike  Ackerman  of  Acme 
Newspictures  with  this  shot  of  launching  of  U.S.S.  North  Carolina. 
Besides  E.  &  P.  honorable  mention,  picture  took  second  prize  in 
New  York  photographers'  spot  news  class. 


AUTO  RACE  CRACK-UP.  Racer  Lou  Webb  was  killed  in  this  crash  THE  LAST  SMILE.  John  J.  Reidy,  New  York  Mirror,  caught  these 
which  Arthur  J.  Cornelius,  Syracuse  Herald-Journal,  caught.  "vice-presidents"  of  Murder,  Inc.,  as  they  entered  Sing  Sing. 
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Photo  Coetes 


3  ' 


BLIZZARD.  Teamwork  of  Carl  Ermisch  and  E.  L.  Martin,  St.  Paul 
Dispatch  and  Pioneer  Press  photographers,  produced  this  scene. 
Martin  set  off  flash  behind  one  car  at  Ermisch's  flashlight  signal 
when  he  pulled  the  slide. 


Memorial  Planned 
To  Founders 
Of  Free  Press 

Historic  St.  Paul's  Will  Hon¬ 
or  Zenger  and  Hamilton.  .  . 
Press  Asked  to  Contribute 

Plans  for  the  renovation  of  historic 
St.  Paul’s  Church  in  Eastchester, 
N.  Y.,  near  the  New  York  City-Mount 
Vernon  boundary,  include  the  con¬ 
struction  of  appropriate  memorials 
within  the  church  to  John  Peter 
Zenger  and  Andrew  Hamilton,  who 
established  the  principle  of  press  free¬ 
dom  on  American  soil. 

Among  the  restoration  plans  is  the 
enlargement  of  a  room  formerly  used 
as  a  chancel  in  the  old  church.  It 
has  been  proposed  by  newspaper 


spokesmen  that  in  the  finished  build¬ 
ing  this  chamber  be  used  as  a  museum 
for  relics  of  Zenger,  the  pioneer 
printer  and  publisher  and  Hamilton, 
the  courageous  lawyer  who  defended 
his  fight  for  the  right  to  publish  news 
of  corruption  in  the  colonial  govern¬ 
ment  of  New  York  more  than  200 
years  ago.  It  is  understood  that  con¬ 
siderable  material  relating  to  Hamil¬ 
ton  is  available  for  that  purpose  and 
that  similar  mementos  of  Zenger  could 
come  to  light  if  the  museum  were 
created. 

The  church  is  the  oldest  Protestant 
Episcopal  parish  in  the  United  States 
and  the  present  building  is  more  than 
165  years  old.  Services  have  been 
held  within  its  walls  continuously 
since  its  establishment  except  for  a 
break  during  the  Revolutionary  War, 
when  the  edifice  was  used  as  a  hos¬ 
pital.  It  was  to  the  church  grounds 
and  the  surrounding  village  green 
(which  is  also  being  restored)  that 
Anne  Hutchinson  came  seeking 
freedom  of  workship  when  she 
was  banished  from  Puritan 
Massachusetts.  It  was  on  the 
same  grounds  that  Zenger  came 
upon  “the  story  which  could  not 
be  printed” — the  news  that 
Colonial  Governor  Cosby  had 
denied  to  32  Quakers  the  right 
to  vote.  He  did  not  get  that 
story  printed  in  the  New  York 
Gazette,  only  paper  in  the  col¬ 
ony,  then  own^  by  William 
Bradford.  Out  of  the  experi¬ 
ence,  however,  he  obtained  the 
backing  to  start  the  New  York 
Weekly  Journal,  which  opposed 
Cosby  and  eventually  accused 
him  of  misusing  public  funds. 
Zenger  was  arrested  and  im¬ 
prisoned  awaiting  trial  for 
criminal  libel,  but  continued  to 
issue  the  Journal  from  behind 
his  bars.  His  trial  was  consid¬ 
ered  a  matter  of  form,  with  con¬ 
viction  certain,  until  Andrew 
Hamilton,  brought  at  the  last 
moment  from  Philadelphia, 
made  a  stirring  plea  to  the 
bench  and  the  jury.  To  the  lat¬ 
ter,  he  argued  that  they  had  the 


St.  Paul's  Church 


WIN  WITH  WILLKIE.  This  shot  of  the  Republican  Presidenticd 
candidate  made  by  Payl  Calvert,  Los  Angeles  Times,  was  selected 
by  the  judges  as  the  best  of  scores  of  campaign  pictures  entered 
in  the  contest. 


Eastchester,  N.  Y. 


right  to  determine  the  law  as  well  as 
the  facts — a  new  concept  in  the  colo¬ 
nies — and  the  jury,  accepting  his  rea¬ 
soning,  acquitted  the  publisher. 

Because  of  this  association,  the  ves¬ 
try  of  the  church,  which  includes  sev¬ 
eral  descendants  of  the  original  pew- 
holders,  is  seeking  the  assistance  of 
organized  journalism  in  obtaining  the 
funds  necessary  for  the  restoration 
work.  No  permanent  organization 
for  raising  these  funds  has  as  yet  been 
created,  and  pending  such  organization, 
Editor  &  Pubusher  has  been  author¬ 
ized  by  the  Rector,  Rev.  W.  H.  Weigle, 
and  the  vestry,  to  serve  as  a  tem¬ 
porary  depository  for  funds  contrib¬ 
uted  by.  newspapers,  newspapermen, 
or  newspaper  organizations.  'This  re¬ 
sponsibility  has  been  accepted. 

B 

Mass.  Court  Restrains 
Cut  Price  Practice 

Boston.  Mass.,  April  16 — An  impor¬ 
tant  case  hinging  on  Massachusetts' 
Fair  Trade  Law  concluded  this  week 
with  the  Superior  Court  issuing  an  in¬ 
junction  restraining  a  chain  of  cut- 
rate  cosmetic  stores  from  continuing 
sales  of  EHizabeth  Arden  merchandise 
at  prices  lower  than  the  minima  estab¬ 
lished  by  the  Arden  Fair  Trade  con¬ 
tract. 

Justice  Joseph  L.  Hurley  issued  the 
injunction  against  Johnson  Wholesale 
Perfume  Company,  Inc.,  operaters  of 
the  “Allen’s  Cut-rate  Stores”  in  Bos¬ 
ton  and  other  cities  of  this  state.  He 
found  that  the  Allen  Cut-rate  Stores 
had  ignored  the  minimum  price  sched¬ 
ule  of  EUizabeth  Arden  goods,  issued 
last  September,  and  that  “since  said 
notification  the  defendant  has  sold  and 
advertised  merchandise  manufactured 
by  the  plaintiff  and  bearing  its  trade 
mark,  which  articles  were  referred  to 
in  paid  schedule  of  minimum  prices,  at 
prices  below  the  minimum  thereby 
established. 


“I  find  the  defendent  wilfully  and 
knowingly  sold  the  plaintiffs  com¬ 
modities  at  prices  less  than  thosi 
stipulated  in  the  schedule,  and  that 
this  is  unfair  competition  within  tha 
meaning  of  the  fair  trade  law. 

“I  find  the  good  will  of  plaintiff  hai 
been  injured  by  the  unlawful  priot 
cutting  and  the  conduct  of  defendant 
in  violating  the  fair  trade  law  results 
in  a  continuing  and  irreparable  injury 
to  plaintiff.” 

Doubtless,  the  Massachusetts  deci¬ 
sion  will  have  its  effect  on  simila|. 
cases  arising  in  other  fair  trade  state* 
Defendant  has  no  appeal  on  fact,  but 
may  appeal  to  the  State  Supremf 
Court  on  question  of  law 

B 

AP  CHANGES  IN  S.  A. 

Harold  K.  Milks,  of  the  Buened 
Aires  bureau  of  the  Associated  PrM 
Latin  American  department,  has  bee^ 
named  acting  chief  of  bureau  at  Bo4 
gota,  Columbia.  Joseph  F.  McEvoy  k 
leaving  New  York  May  9  to  succesi 
Milks  in  B.  A.  and  Harrel  E.  Lee,  oj 
the  AP’s  bureau  in  Austin,  Tex 
replacing  McEvoy  in  the  Latin  Am 
lean  department  in  New  York.  ! 
a 

CRACKER  SCHEDULE  1 

National  Biscuit  Company  ’  ^ 
started  release  of  a  new  Pacific  C 
schedule  of  advertising  on  behalf 
its  Honey  Maid  Graham  Crack 
using  approximately  130  newspap 
Copy  was  prepared  by  Botsford,  C 
stantine  &  Gardner  offices  at  San  F 


DOMINO  SUGAR  ADS 

American  Sugar  Refining  Co. 
using  about  300  newspapers  in 
east,  south,  and  middle  west  for  a  1 
week  campaign  on  Domino  su 
The  ads  measure  from  3  to  30  inc 
N.  W.  Ayer  handles  the  account, 
appropriation  is  about  the  same  as 
1940 


A  YEAR  OF  PROGRESS 
IN  A  WORLD  OF  WAR 

I 


Within  the  last  year,  Associated  Press  member  papers  have 
greeted : 

•  Development  of  the  Special  News 
Service,  a  new  adjunct  introduced  at 
no  additional  assessment. 

•  The  streamlining  of  wires  bringing  still 
greater  speed  of  story-delivery. 

•  The  further  expanding  of  picture  cov¬ 
erage,  hand  in  hand  with  the  news. 

•  “AP — ^The  Story  of  News,**  an  accu¬ 
rate  history  of  their  cooperative  that 
turned  out  to  be  a  best-seller. 

But,  with  ail,  AP  members,  and  their  readers  as  well,  have 
been  inspired  by  the  faithful,  brilliant  reporting  of  AP’s 
gallant  foreign  staff — the  most  efficient  American-trained 
staff  ever  assembled  abroad. 


PHOTO  SHOWS  bombing  of  the  London 
bureau  the  night  of  December  29-  30. 
Within  30  minutes,  the  staff  teas  carry' 
ing  on  in  a  pre-arranged  location,  mean- 
ti'hile  having  covered  its  oien  bombing. 
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Among  Advertising  Folk 

continued  from  page  13 

Tucker  Wayne  &  Company,  Atlanta, 
announces  the  appointment  of  A. 
Edwin  Macon  as  art  director.  Mr. 
Macon  leaves  Brown  and  Thomas,  of 
New  York,  with  whom  he  has  been 
associated  in  the  same  capacity. 

The  British  War  Relief  Society,  Inc., 
730  Fifth  Avenue,  New  York,  has  an¬ 
nounced  receipt  of  a  donation  of  $1,500, 
representing  contributions  from  em¬ 
ployees  of  J.  Walter  Thompson  Co. 
advertising  agency.  New  York.  The 
money  was  raised  for  the  purchase  of 
a  mobile  feeding  kitchen  to  feed  the 
population  of  bombed-out  areas  in 
Great  Britain. 

Ruth  Loveaire  has  joined  the  radio 
commercial  department  of  Benton  & 
Bowles,  Inc.  For  the  past  eight  years. 
Miss  Loveaire  has  been  with  Mac- 
Fadden  F*ublications. 

Arthur  Towell,  Inc.,  Madison,  Wis., 
advertising  agency,  announces  the  ap¬ 
pointment  of  Charles  L.  Fleming  as 
copy  chief  and  account  executive. 
Mr.  Fleming  comes  from  the  Hugo 
Wagenseil  Advertising  Agency  at  Day- 
ton,  Ohio,  and  was  previously  with 
Sears,  Roebuck  &  Co. 

Ben  a.  Pincus,  formerly  vice-presi¬ 
dent  of  Thomas  F.  Clark  Company, 
Chicago  office,  is  now  administrative 
ssistant  to  the  Chicago  Chemical 
Warfare  Procurement  District,  in 
charge  of  warehousing  operations. 

H.  L.  Fisher,  vice-president  of 
Rickard  &  Co.,  New  York  industrial 
advertising  agency,  has  been  elected 
president  of  the  agency.  He  succeeds 
James  R.  White  who  has  been  ap¬ 
pointed  director  of  sales  with  Clover 
Manufacturing  Co.,  Norwalk,  Conn. 

Douglas  W.  Coutlee.  Jr.  will  head 
the  newly  formed  industrial  and  trade 
paper  department  of  Charles  W.  Hoyt 
Company,  Inc.,  New  York. 

Leonore  B.  Muller,  formerly  ac¬ 
count  executive  for  fashions  and  cos¬ 
metics  at  the  Blaker  Advertising 
Agency,  has  been  appointed  to  the 
creative  staff  of  Ruthraulf  &  Ryan, 
Inc. 

Robert  W.  Beatty,  of  Schwab  and 
Beatty,  Inc.,  has  just  returned  from  a 
trip  to  South  America  devoted  to  the 
extension  of  business  there  of  one  of 
the  firm’s  clients. 

Oscar  M.  Schloss.  of  McCann- 
Erickson’s  media  department  in  New 
York  has  been  named  radio  time  buy¬ 
er  for  the  agency. 

/ - • - N 
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Campaigns  and  Accounts 

J.  STIRLING  GETCHELL,  New  York 
advertising  agency,  has  been  ap¬ 
pointed  advertising  counsel  for  the 
Wadhams  division  of  Socony- Vacuum 
Oil  Co.,  Inc.,  effective  June  1.  The 
division  is  one  of  the  leading  petroleum 
marketers  in  Wisconsin.  To  handle 
the  account  the  agency  will  open  new 
offices  in  Milwaukee  on  May  15.  Harry 
H.  Scott  will  be  account  executive. 

Best  Foods  has  scheduled  1000-line 
color  ads  in  the  Sunday  editions  of 
the  Son  Francisco  Examiner,  the  Los 


supplement  magazine,  will  also  be 
used. 

Rand  McNally  &  Company,  Chi¬ 
cago,  has  reappointed  Needham,  Louis 
and  Brorby,  Inc.,  Chicago,  as  their  ad¬ 
vertising  agency.  Melvin  Brorby  is 
account  executive. 

Carter-Thomson  Company,  Phila¬ 
delphia,  has  been  appointed  to  direct 
the  advertising  of  the  Torus  Manu¬ 
facturing  Co.,  Inc.,  of  the  same  city, 
manufacturers  of  Van-X  Dog  Foods 
and  canine  remedies. 

The  Moss  Brothers  Nut  Co.,  of 
Philadelphia  and  Pittsburg,  has  ap¬ 
pointed  the  Clements  Company,  Inc., 
of  the  same  city  as  advertising  agent. 

The  Richard  A.  Foley  Advertising 
Agency,  Philadelphia,  is  handling  a 
new  campaign  on  Freihofer’s  Perfect 
Bread.  The  ads  in  the  daily  papers  in 
Pennsylvania,  New  Jersey  and  Dela¬ 
ware,  announce  the  addition  of  the 
Vitamin  B-1  to  the  Freihofer  product. 

VoGELER  Bros.,  Newark,  N.  J.,  manu¬ 
facturers  of  Vogeler’s  Mayonnaise, 
are  again  using  newspapers  after  a 
lapse  of  several  years.  TTie  campaign 
will  include  a  list  of  New  Jersey  news¬ 
papers.  The  account  is  handled  by 
W.  I.  Tracy,  Inc.,  New  York. 

The  Silex  Co.  will  use  rotogravure 
in  newspaper  groups  in  both  the  east 
and  west  for  a  spring  campaign  on  its 
glass  coffee  maker.  Black  and  white 
ads  measuring  300  lines  will  run  in 
eight  large  cities.  Grey  Advertising 
Agency,  New  York,  handles  the  ac¬ 
count. 

NEW  AD  CLUB  OFTICERS 

The  nominating  committee  of  the 
Advertising  Club  of  New  York  has 
proposed  the  following  slate  to  be 
voted  for  at  the  annual  meeting 
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A  MAP  OF  opportunity 

According  to  Sales  Manage¬ 
ment's  survey  of  buying 
power,  the  effective  Buying 
income  of  BIRMINGHAM'S 
TRUE  RETAIL  TRAfJING 
ZONE  has  increased  $49,- 
669,000  Natural  grtiwth 
ond  the  influence  of  ctefeVjse 
activities  promise  to  cbhy 
the  potential  of  this  morket 
above  the  holf-billion-dollon 
mark  in  '941 

Sell  this  lustily-growing  mdf 
ket  with  one  low<ost  odverL 
tising  medium 
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May  13:  for  president,  I.  S.  (“Stick”) 
Randall,  assistant  to  the  chairman  of 
the  board.  Transcontinental  &  West¬ 
ern  Air,  Inc.;  vice-president,  Clarence 
L.  Law,  vice-president  Consolidated 
Edison  Co.;  treasurer,  James  A. 
Brewer,  pres..  Brewer -Cantelmo  Co.; 
directors:  G.  Lynn  Sumner,  pres.,  G. 
Lynn  Sumner  Co.;  Frederic  R. 
Gamble,  managing  director,  American 
Ass’n  of  Advertising  Agencies;  Wilbur 
F.  Howell,  secretary,  Robert  F.  Gair 
Co.;  James  Wright  Brown.  Jr.,  pub¬ 
lisher,  Editor  &  Publisher. 


Newspaper  Ads 


Webster  Cigars 

Philadelphia,  April  14 — The  use  of 
newspaper  advertising  in  metropolitan 
cities  last  year  was  responsible  for 
a  large  share  of  increased  sales  of 
Webster  cigars  in  1940,  it  was  learned 
by  Editor  &  Publisher  here  today. 

The  newspaper  advertising  success 
story  was  disclosed  in  connection  with 
the  announcement  of  a  new  campaign 
on  the  part  of  Webster  Eisenlohr,  Inc. 
N.  W.  Ayer  &  Son,  Inc.,  handles  the 
account. 

Everett  Meyer,  president  of  the 
company,  said  that  in  1940,  of  the  to¬ 
tal  increase  in  the  class  C  cigar  classi¬ 
fication  (10c  and  up),  the^  Webster 
increase  represented  46.34%  of  the 
total  increase. 


Newspapers  in  12  major  cities,  from 
New  York  west  to  Los  Angeles,  will 
be  used  in  the  Spring  campaign,  be¬ 
ginning  the  week  of  April  21,  supple- 
menting  the  1941  program  of  adver¬ 
tising  in  magazines  which  began  in 
March. 

The  combined  magazine  and  Spring 
newspaper  drive  represents  an  in¬ 
crease  of  last  year’s  advertising 
appropriations. 

Both  newspaper  and  magazine  ad¬ 
vertising  features  the  “long,  lean” 
type  of  layout  which  has  character¬ 
ized  Webster  advertising  for  the  past 
two  years. 

Newspaper  advertising  will  be  two- 
column  and  one-column  insertions, 
running  on  a  once-a-week  schedule 
for  ten  weeks.  Spot  radio  is  being 
used  to  support  the  company’s  Tom 
Moore  cigar  in  a  number  of  south¬ 
western  markets. 

■ 

GRAMUNG  ON  ADS 

“Good  advertising  is  based  on  good 
news  sense,”  Oliver  Gramling,  assist¬ 
ant  general  manager  of  Press  Asso¬ 
ciation,  Inc.,  told  a  graduation  dinner 
of  the  Advertising  Women  of  New 
York  this  week.  “Since  advertising 
leads  the  way  in  suggesting  new 
modes  of  living,  advertising  should 
study  news  trends,”  Mr.  Gramling 
said.  A  $100  scholarship  was  awarded 
to  Virginia  Edlington  of  New  York 
for  the  liest  advertising  campaign 
prepared  by  a  student  of  the  adver-  , 
tising  course  sponsored  by  the  organ¬ 
ization.  Several  other  scholarships  | 
also  were  awarded.  ] 


“IT’S  NO  CASTLE  IN  THE  AIR” 


■  '"No.'iilYs" 

spendable,  con 
®conomical 
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you  complete  coveras 


9EFKSEHTATIYES:  ALLEW-KUPP.FBAZIEI  CO..  HEW  YORK.  CHICAGO.  DEHOIT 


Angeles  Examiner,  the  Seattle  Post 
Intelligencer,  and  the  Portland  Ore¬ 
gonian  to  run  from  May  1  to  the  mid- 
dile  of  October.  This  Week,  Sunday 


Increase  Sale  of 


for  APRIL  19,  1941 


AP  member  newspapers  which  also  have  other  wire 
services  were  taken  at  random  from  all  parts  of  the 
country  and  checked  for  days  on  their  use  of  war 
news. 


144 


newspapers  played  Associated  Press  dis¬ 
patches  over  all  others — 25  played  some  other. 


813 


AP  stories 
other  services  and 


were  front-paged — 260  for  all 
specials  combined. 


With  censorship,  and  with  regular  communications  interrupted,  there  is  no  exact 
science  that  will  guarantee  anyone’s  being  ahead.  Nevertheless,  with  the  handicaps 
confronting  all  alike  abroad,  the  AP  percentage  of  beats  was  3  to  1  over  an  entire  month. 
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Convention  Guide 
To  Exhibits 

continued  from  page  16 

IMPERIAL  TYPE  METAL  CO. 

Room  800 

Harry  Bray  Clarence  Seaman 

Charles  Olton  Lewis  Somers 

William  C.  Otter  W.  W.  Stearly 

William  A.  Penney,  G.  F.  Wilber 

Jr.  W.  S.  Yerger 

William  H.  Polloek 
INTAGLIO  SERVICE  CORP. 

Robt.  A.  Travis  Chas.  A.  Petty 

INTERN.XTIONAL  NEWS  PHOTOS 
Jade  Room 

J.  E.  Marsland  Ray  Woods 

C.  L.  Weil  Jack  Fletcher 

John  Hancock 

INTERNATIONAL  NEWS  SERVICE 
Jade  Room 

John  A.  Brogan,  Jr.  Seymour  Berkson 
Walter  E.  Moss  Wm.  Stewart,  Jr. 

Burl  A.  Ely  Robert  Reid 

Barry  Faris  Robert  Strand 

INTERNATIONAL  PAPER  CO.,  INC. 
Rooms  679-681 
E.  R.  Wheatly 

INTERNATIONAL  PRINTING  INK  CO. 
Rooms  1581-83 

T.  A.  Ryan  Walter  J.  Cassidy 

Bromwell  Ault 
INTERTYPE  CORP. 

Room  8  RST 


\’.  McNitt 
Robert  B.  MeXitt 
Peter  Boggs 


R.  S.  Fowler 
L.  E.  DeWeese 


B.  W.  Radcliffe 
Amos  Hoffman 
M.  L.  Van  Keurcii 
E.  J.  Fielding 
H.  R.  Freund 
W.  K.  Young 
R.  B.  Daigle 


K.  J.  Herminghausen 


N.  D.  Becker 
A.  T.  Mann,  Jr. 

H.  G.  Willnus 
II.  A.  Peterson 
T.  A.  MacElwee 
J.  S.  Plummer 
J.  W.  Schuh 
THE  JAMPOL  CO. 

H.  M.  Jampol 
CHARLES  ENEU  JOHNSON  CO. 

Fred  A.  Travelena  Harvey  Bell 

F.  A.  Travelena,  Jr.  John  Roberts 

Charles  Rockwell 
JONES  SYNDICATE,  INC. 

Paul  R.  Jones  E.  M.  Jones 

-Arthur  Gates 

ALLEN  KANDER  &  CO.,  INC. 

Rooms  1268-70 

Allen  Kander  W.  L.  Ross 

Paul  C.  Belknap  Walter  B.  Grimberg 
KELLY  METAL  CORP. 

P.  J.  Kieman  Howard  F.  Olsen 

William  B.  Masem  Barney  Sholman 

KING  FEATURES  SYN'DICATE,  INC. 
Jade  Room  and  Rooms  778-80-82 


J.  Nicht 


B.  A.  Caparell 
Jack  R.  Homady 
B.  F.  Behrman 


T.  W.  Bums 
E.  M.  Gundy 
M.  J.  Baker 
W.  J.  Risvold 
Mrs.  F.  E.  McIntyre 
Miss  Mary  McComic 


C.  B.  Travis 
I.  F.  Alofsin 
KOHLER  BROTHERS 
F.  W.  Kohler 

KOHLER  SYSTEM  COMPANY 
John  B.  Kohler 
KORFUND  CO.,  INC. 

S.  Rosenaweig  S.  Cherry 

W.  L.  Tindall 

(Demonstrations  at  48-15  32d.  Place, 

Long  Island  City.) 
ledger  SYNDICATE 
Astor  Gallery 

George  F.  Kearney  George  C.  Driscoll 

Herve  W.  Miner  Homer  C.  George 

Thomas  E.  Kraemer  Florence  A.  Meyers 
LANSTON  MONOTYPE  MACHINE  CO. 
Room  957 

Harvey  D.  Best  1°*’*'  J-  Mc^dth 

T.  Frank  Morgan  Richard  Beresford 

George  H.  Carter 

LUDLOW  TYPOGRAPH  COMPANY 
Rooms  1253-55 

A.  H.  Hedly  W.  R.  Mulcahy 

Philip  P.  Merrill  F.  H.  Dunham 

John  O.  King 
MATRIX  CONTRAST  CO. 

South  Balcony — Silver  Corridor 
Lon.  S.  Landers  Charles  H.  Stout 

Qifford  Yewdall  Gerald  W.  Hunter 

McCLURE  NEWSPAPER  SYNDICATE 
Richard  H.  Waldo  Henry  O.  Nimis 

S.  Burton  Heath 


W.  J.  Mil  vers 
11.  J.  Ratclle 


R.  J.  Rochon 
Phil  V.  Bessey 
W.  H.  Borglund 
Meade  Monroe 
Dick  Johnson 


'.McNAUGHT  SYNDICATE 
Charles  V’.  McAdam  V. 

Frank  J.  Murphy 

I.  C.  Brenner 
G.  H.  MEAD  CO. 

Rooms  2533-35-37 
P.  S.  Church 
•A.  McC.  Craighead 
MEDIA  RECORDS,  INC. 

P.  J.  Carty  Wm.  D.  Nugent 

MERGENTHALER  LINOTYPE  CO. 

Rooms  1080-82 

J.  T.  Mackey  F.  C.  Grumman 

J.  E.  Allen  M.  J.  Leonard 

E.  Betts  W.  B.  Patterson 

P.  J.  Burton  H.  W.  Porte 

A.  H.  Cooke  11.  E.  Reid 

J.  L.  Davis  C.  C.  Rhame 

H.  L.  Gage  F.  A.  White 

C.  H.  Griffith 

MINNESOTA  &  ONTARIO  PAPER  CO. 
Suite  1280-82-84 
C.  T.  McMurray 
L.  A.  Furlong 
NE.A  SERVICE,  INC. 

Suite  953-55 
Fred  S.  Ferguson 
Herbert  \V'.  Walker 
Ralph  II.  Turner 
Fred  H.  Kury 
Donn  Sutton 

Earl  .Anderson 
NEWSPAPER  APPRAISAL  CO. 

L.  Parker  Likely 
NEWSPAPER  GROUPS,  INC. 

Rooms  880-82 

Daniel  E.  Moran  Donald  L.  Bryant 

Ralph  P.  Kinder 

NEW  YORK  HERALD  TRIBUNE  NEWS 
SERVICE 
Rooms  614-16 

Philip  L.  Dietz  William  Gant 

John  Dema  Gladys  Hart 

Joseph  McGregor 

.NEW  YORK  HERALD  TRIBUNE  SVNDI 
CATE 

Rooms  614-16 

Harry  Staton  Philip  L.  Dietz 

Harry  Cook 

NKiW  YORK  TIMES  WIDE  WORLD  WIRE 
PHOTOS 
Crane  Room  4-V 

Frank  J.  Gilloon  John  Van  Bibber 

Joseph  Hummel 
NILES  &  NELSON.  INC. 

J.  H.  Clancy  L.  C.  Doran 

W.  P.  Monahan  E.  T.  Niles 

NORTH  AMERICAN  NEWSPAPER  ALLI¬ 
ANCE 

Rooms  768-770 

John  N.  Wheeler  Edward  J.  Clode 

Henry  M.  Snevily  Harry  Gilburt 

Bertram  G.  Zilmer  Edward  X.  Dolbey 
Joseph  B.  .Agnelli 
PARTLOW  CORP. 

.Alvin  M.  Stock  Howard  W.  Partlow 

.Arthur  J.  Kelley  Jr. 

Otto  Wildermann 
PEJEPSCOT  PAPER  CO. 

Arthur  Schroeder  Paul  H. 

James  F.  Dunn 
PERKINS-GOODWIN 
Rooms  2304-6 
R.  W.  Wortham.  Jr. 

PERSON’S  INDEX  FACrTS-ON-FILE 
Silver  Corridor 
Bernard  Person 
PRICE  BROTHERS 
Suite  13  R  and  S 
A.  C.  Price 
F.  R.  Thom 
R.  H.  Price 
PULPAPER  CORPORATION 
J.  Hamilton  Gefaell 
PUBLISHERS  SERVICE 
Room  4-U 

Ralph  Neusitz  Harold  Hart 

RECORDAK  CORP. 

Room  B-10 

John  K.  Boeing  _  R.  L.  Herman 
John  Kolb 

THE  REGISTER  and  TRIBUNE  SYNDl 
CATE 

Rooms  667-69 

Henry  P.  Martin, Jr.  Chas.  E.  Lounsbury 

E.  M.  Arncdd 

ROLLED  PLATE  METAL  CO. 

W.  Roy  Manny  Fred  A.  Dirkes 

SCIENCE  SERVICE 
Miss  Hallie  Jenkins  .Austin  Winant 


Bull 


E.  M.  Cree 
C.  J.  Naylor 
E.  D.  Powell 


Business  is  Booming 

in  Lawrence,  Mass. 

— Already  Lawrence  has  climbed  to  second  place  In 
Massachusetts  In  percentage  of  retail  sales  Increase — 22% 
higher  than  a  year  ago. 

— A  wage  Increase  affecting  approximately  30,000  textile 
workers  becomes  effective  on  May  1st. 


The  Lawrence  Eagle-Tribune 

blankets  this  busy  city  and  Its  residential  subtirbs  com* 
pletely.  In  fact  this  enterprising  newspaper  is  delivered 
dally  Into  96  out  of  every  100  homes  in  the  Greater 
Lawrence  area. 


Average  daily 
aet  paid 
cireelatioa 


31,762 


for  the 
oieatli  of 
Febreary,  1941 


■RYANT,  GRIFFITH  A  RRUNSON— Nafioeol  Repreteefafives 


bi 

"Sorry,  Boss!  I  can't  cover  the  bail  game 
today — my  grandmother  died!" 
Prawn  for  Epiroa  &  Pvbusheb  by  Art  Jack- 
son,  659  Hendrix  St.,  Brooklyn,  N.  Y. 


WALTER  SCOTT  &  COMPANY 
Room  674 

David  J.  Scott  Walter  C.  Scott 

Carl  E.  Drange  .Albert  Vogel 

D.  W.  Smyth  .A.  Brown 

E.  L.  Johnson  Horace  G.  Sanisuti 


ST.  MAURICE  VALLEY  SALES  CO. 
Rooms  1481  83 

•Arthur  L.  Dawe  R.  M.  Milligan 

J.  W.  Fitzgerald  D.  W.  Sherman 

lobn  Stone 
E.  T.  SULLEB.ARGER  CO. 

E.  T.  Sullcbargcr  J.  .A.  Sullebarger 
Ed  Obom 

TELETYPESETTER  CORP. 

J.  O.  Carr  Walter  W.  Morey 

D.  K.  Day 

THIS  WEEK  MAGAZINE 
Rooms  2500-2501 

Ray  Gilleaudeau  Thos.  F.  Hickey 

John  C.  Sterling  Thos.  Cathcart 

J.  WALTER  THOMPSON 
.Astor  Gallery 

Henry  C.  Flower,  Jr.  Wilfred  Howard 
Wm.  G.  Palmer  George  PeiVson 

John  Hosch,  Jr.  Wallace  Boren 

Coulter  D.  Huyler,  Jr.  Donaldson  Thorburn 
Robert  Morgan  George  Dibert 


TRANSP.ARENT  PRINTING  CORP. 
Suite  1588 

•Mbert  R.  Bourges  E.  Karminski 

P.  Seaman  M.  jenney 

B.  Gerald 

UNITED  AMERICAN  .METALS 

Rooms 

William  H.  Street  Charles  Betbge 

William  Rudolph 


UNITED  FE.ATURE  SYNDICATE 
George  A.  Carlin  .Albert  Moody 
Colin  Miller  F'rank  L.  Brady 

William  I.aas  Laurence  Rutm’an 

Robert  M.  Hall  Fred  Methot 

Glenn  Adcox 


UNITED  PRESS  .ASSOCI.ATIONS 
Rooms  812-14-16 

Hugh  Baillie  Stanley  Whitaker 

Clem  J.  Randau  Carl  B.  Molander 

J.  II.  Furay  .A.  F.  Harrison 

Edwin  M.  Williams  K.  D.  Gilmore 

Earl  J.  Johnson  LeRoy  Keller 

F.  H.  Bartholomew  Miles  W.  Vaughn 

Jack  Bisco  Virgil  Pinkley 

T.  R.  Curran  Fred  .A.  McCabe 

Jacques  D’Armand  .A.  M.  Thomason 

VULCAN  PROOF'ING  CO. 

J.  C.  Dunn  G.  C.  Chalmers 

C.  F.  Finck 

WATKINS  SY.VDIC.ATE 
John  E.  Watkins  Frances  M.  Kelly 

WORLD  COLOR  PRINTING  CO. 

Roswell  Messing  R.  S.  Grable 


WOOD  FLONG  CORP. 

B.  H.  Ingram,  Jr.  Ray  Finzer 
W.  M.  Clark.  Jr.  Charles  Puget 
Clifford  Earley 


WOOD  NEWSPAPER  M. ACHIN’ ERY  CORP. 
Room  937 

Oscar  C.  Roesen  R.  G.  Griffoul 

I.  Tornberg  Ralph  R.  Buvingcr 

Frank  A.  Kopp  Edward  .A.  Rehm 


AVERTS  SUICIDE 

Prompt  action  and  presence  of  mind 
of  Mrs.  Olive  Higgins,  a  telephone 
operator  for  the  Pittsburgh  Post  Ga¬ 
zette,  averted  what  was  intended  to 
be  a  suicide.  Early  on  the  morning 
of  April  13,  Mrs.  Higgins  responded 
to  a  call  from  a  man  who  phoned 
that  he  had  shot  himself  and  wanted 
a  Post  Gazette  reporter  to  come  and 
wrjte  his  obituary.  Mrs.  Higgins  sent 
police  to  the  man’s  house.  He  is  re* 
covering  in  a  hospital. 


AT  ONE  COST  YOU  CAN  COVER  THE 

106,580  FAMILIES  IN  THE 
RICH  AKRON  MARKET 


PUBLISHER'S  SWORN 

STATEMENT 

Daily  Average  Net  Paid  Circulation  of  the 

AKRON  BEACON 

JOURNAL 

Six  Months*  Period  Ending  March  31,  1941 

CITY  ZONB — 

.  RR  S17 

BBTAIL  TBADINO  ZON£— 

Dealers  and  Carriers  . 

Mail  Subscriptions  . 

Total  Retail  Trading  Zone . 

. 11,640 

.  1,666 

Total  City  and  Retail  Trading  Zones 

ATiTi  OTHER — 

Dealers  and  Carriers  . 

Mall  Subscriptions  . 

DAILY  AYRRAOE  NET  PAID 

FOR  SIX  MONTHS’  PERIOD  . 

105,159 

SUNDAY  AVERAGE  NET  PAID 

FOR  SIX  MONTHS’  PERIOD  . 

84,263 

DAILY  AVERAGE  NET  PAID, 

MARCH,  1941  . 

106,817 

SUNDAY  AVERAGE  NET  PAID, 

MARCH,  1941  . 

87,252 

We  hereby  make  oath  and  say  that  all  statements  set  forth  above  are  true. 

JOSEPH  M.  AYLWARD, 

J.  H.  BARRY. 

Circulation  Blanager 

General  Manager 

1  Subscribed  and  sworn  to  before  me  this  1st  day  of  April,  1041 

MARIE  BEATTY 

My  commission  expires  June  26,  1943 

Notary  Public 

An  exclusive  AP  radiophoto  of  German  motorized  units  pouring  through  Balkan 
mountains  in  Yugoslavia — one  of  the  numerous  AP  firsts  in  picture  coverage. 


773  member  papers  of  The  Associated  Press 
now  share  directly  in  the  unmatched  benefits 
of  WIREPHOTO ,  the  world's  only  picture 
service  operating  over  its  own  wire  network. 


Subscribers  to  WIREPHOTO  itself  now  num¬ 
ber  120y  with  653  other  member  papers  partici¬ 
pating  in  companion  services  and  TELEMATS 
The  total  in  each  case  represents  a  new  high 


o 


Busy  Program  Scheduled 
For  NNPA’s  Convention 


Meeting  in  Waldorf  April  20-23, 
Promotion  Experts  Will  Hold  Problem 
Clinics,  View  Special  Exhibits 

REPRESENTING  daily 


newspapers  Promotion  Awards  at  11  a.m.  on  the 
from  coast-to-coast,  nearly  100  of  closing  day  of  the  convention, 
the  nation’s  leading  newspaper  pro-  Wednesday.  He  also  is  scheduled  to 

_ ^ _ speak  that  morning.  His  subject  will 

be  “Good  Promotion — The  Difference 
Between  Buying  Customers  and  Sell- 
ing  Space.” 

»  Sunday,  April  20,  although  listed 

^  ^  opening  the  convention,  will  fea- 

jj  9  ture  a  5  p.m.  cocktail  party  at  the 

-  „  Waldorf,  Room  4M.  and  a  dinner  and 

■p  entertainment  at  Cafe  Society,  Broad- 

way  night  spK>t,  for  members  and 
guests  at  7:30  p.m.  The  NNPA’s  an- 
nual  dinner  will  be  held  at  the  Wal- 

_ dorf  on  Monday  night. 

Cowlei,  Bcnneyan  to  Talk 
Gardner  Cowles.  Jr.,  associate  pub¬ 
lisher,  Des  Moines  Register  and  Trib- 
according  to  Bradford  Wyckoff,  Troy  une,  will  speak  on  “Tomorrow’s  News- 
(N.  Y.)  Record,  president  of  the  asso-  paper  Promotion,”  at  11:30  a.m.  Tues- 
ciation,  will  converge  on  New  York  day,  and  George  Benneyan,  research 
next  week  for  the  12th  annual  con-  and  promotion  manager.  Bureau  of 
vention  of  the  National  Newspaper  Advertising,  is  scheduled  to  talk  on 
Promotion  Association  at  the  Wal-  “Where  Have  We  Gone  So  Far?”  on 
dorf-Astoria  April  20-23.  Monday  afternoon. 

Delegates  will  hold  promotion  All  NNPA  activity  will  take  place  on 
clinics,  will  listen  to  addresses  by  the  fourth  floor  in  rooms  K,  L,  M  and 
leaders  in  various  fields  of  newspaper  N.  Rooms  K  and  L  will  be  the  head- 
operation,  will  witness  presentation  of  quarters  for  all  exhibitions,  while  M 
awards  in  Editor  &  Publisher’s  An-  and  N  will  be  used  as  the  assembly 
nual  Newspaper  Promotion  Contest,  hall. 

and  will  participate  in  an  exhibition  The  NNPA  convention  program,  in 

of  promotion  material  which  they  will  full,  follows: 

submit.  MOXD.W 

New  Features  Listed  nn  a 

,  .  ,  1  .  10:00  A.M. — Opening  business  sCbsion — Com* 

Three  special  features  also  are  m-  mittee  reports, 
eluded  in  this  year’s  program,  accord-  2;30  P.M.-George  Benneyan,  Research  & 
ing  to  Ivan  Veit,  New  York  Times,  Promotion  Manager,  Bureau  of  Adver- 

who  is  convention  chairman.  One  is  tising — “Where  have  we  gone  so  far?” 

presentation  of  the  New  York  World-  3:00  P.M. — ^James  Wallace,  Vice-President 
Telegram’s  new  Merchandise  Inven-  *"  charge  of  plans  and  merchandising, 

tory  by  Vernon  Brooks,  national  ad-  Son-“Opportunities  for 

.  Special  Promotion  Resulting  from  the  ha* 

VCrtlSing  manager.  tional  Defense  Program.” 

The  others  are  a  showing  of  the  pro-  3:30  P.M.— Clinic:  Rese.arcii. 
motion  of  the  Bureau  of  Advertising.  7:30  P.M.— Annual  N’XPA  Dinner  at  the 
ANPA,  and  presentation  of  the  Chi-  Waldorf. 
cago  Tribune’s  new  colorfilm,  “The  TUKSD.W 

All-American  Way,”  por^ying  pro-  A.M.-Clinic:  Circulation  and  Editorial 

motion  activities  of  the  Chicago  daily.  Promotion. 

This  year,  also,  winners  in  the  EdI-  11:00  A.M. — Walker  Long,  General  Manager, 
TOR  &  Publisher  Annual  Newspaper  Huntington  (W.  Va.)  Herald  Dispatch  & 
Promotion  Contest  wiU  be  on  display 

by  the  NNPA  in  rooms  adjoining  the  „  Med-um  S.zed  Newspaper. 

Koll  11:30  A.M. — Gardner  Cowles.  Jr.,  .\ssociate 

convention  hall.  Publisher.  Des  Moines  Register  &  Trib- 

Arthur  Robb,  editor.  Editor  &  Pub-  une — “Tomorrow's  Xewspai>er  Promo- 
LiSHER,  will  present  annual  E.  &  P.  tion." 


Gardner  Cowles,  Jr.  Bradford  Wyckoff 


TOTALITARIAN  HANDOUT  TO  A  NEWS-HUNGRY  WORLD 


Drattm  for  EoiToa  &  Publisher  by  Paul  Battenfield,  Chicago  Times. 


WEDXESDAY 

10:30  A.M. — Arthur  Robb,  editor.  Editor  & 
Publisher,  address. 

11:00  A.M. — Presentation  of  awards  in  the 
Editor  &  Publisher  Newspaper  Promo¬ 
tion  Contest. 

1 1 :30  A.M. — Election  of  officers. 

Appointment  of  Committees. 

Close  of  Convention. 


2:30  P.M. — Clinic:  Sales  Presentations — a 

feature  will  be  the  showing  of  the  Chi¬ 
cago  Tribune’s  color  movie,  "The  -'Ml- 
.\mcrican  Way.” 

3:45  P.M. — Clinic:  Your  Problems. 

5:00  P.M. — Cocktail  party  with  >ublishers 
and  other  newspaper  executives  as  guests. 
NNPA  promotion  exhibit  will  be  on  dis¬ 
play. 


B.  A.  Solon,  of  Howard  &  Solon  Co.,  LaPalina  distri¬ 
butors  in  Jackson.  Mich,  says:  “the  demand  for  10c 
LaPalinas,  advertised  in  the  Jackson  Citizen  Patriot, 
is  showing  a  big  increase.*’  Buyers  who  have  that  extra 
nickel  for  a  cigar  also  have  many  extra  dollars  for 
other  advertised  products.  Make  sure  the  Jackson 
Citizen  Patriot  is  on  your  newspaper  schedule.  It 
covers  your  Jackson  market  practically  home  by  home. 
For  further  facts,  call  I.  A.  Klein,  50  E.  42nd  Street, 
New  York,  or  John  E. 

Lutz,  435  N.  Michigan  ^  ' 

Avenue.  Chicago.  _  ^  ‘-i'’ 

'  ..««»  “"“ku.  • 
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1901-1941 
Specializing 
Representation 
Small  City  Papers 


(“Register  City”) 

AN  IDEAL  TEST  MARKET 

•  32  Townships 

•  84,831  Families 

•  Compact 

•  Convenient 

•  Conclusive 

For  Further  Details, 
Write  for  Brochure 
^‘Register  City.** 

New  Haven,  Conn. 


RALPH  R.  MULLIGAN 

NEW  YORK 
441  Lexington  Ave. 

CHICAGO 
352  Wacker  Drive 

C.  J.  Anderson 
Ralph  B.  Mulligan 
Ralph  R.  Mulligan 


JACKSON  ^ 
CITIZEN  PATRIOT 


■ 
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Just  as  the  most  efficient  staff  of  American-trained 
newsmen  and  picturemen  abroad  is  that  under 
the  banner  of  The  Associated  Press,  so  the 
domestic  photo  and  news  staffs  is  equally  on 
top  of  the  job  at  home. 

The  promise  of  performance  to  come  in  the  exacting 
days  ahead  is  inherent  in  the  record  of  today. 


r  ★  For  example,  the  AP  news  and  photo  staff  in  Washington,  D.  C.,  is  the  largest  local 
staff  in  the  world  today  under  a  single  directing  head,  Brian  Bell.  And  in  addition  to  its 
own  intensive  coverage  of  the  capital,  the  staff  also  is  entitled  to  local  news  originated 
by  Washington  member  paper  staffs. 
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EDITOR  &  PUBLISHER 


Editor  Killed 
After  Talking  to 
Dies  Committee 

Chicago,  April  16 — While  federal 
agents  worked  with  local  police  to 
determine  who  killed  John  F.  Arena, 
43,  anti-Fascist  editor  of  La  Tribuna, 
Italian  language  newspaper,  here  last 
night,  Robey  Parks,  Chicago  Herald- 
American  reporter,  revealed  an  in¬ 
side  story  today  how  Arena  yesterday 
afternoon  had  informed  a  Dies  com¬ 
mittee  investigator  of  an  alleged  Axis 
spy  ring  and  had  told  Parks  he  was 
marked  for  death. 

Parks  spent  the  afternoon  with 
Arena  and  the  Dies  committee  agent. 
According  to  Parks’  story.  Arena  had 
revealed  an  amazing  picture  of  how 
alien  agents  operated  in  Chicago.  He 
supported  his  changes  with  names, 
dates,  letters,  documents  and  other 
evidence.  The  Herald-American  re¬ 
porter  was  writing  a  story  about  the 
charges  made  by  Arena  last  evening 
when  he  received  a  telephone  mes¬ 
sage  that  John  Arena  had  just  been 
murdered. 

Arena  was  mysteriously  shot  and 
killed  as  he  was  about  to  start  his 
parked  car.  A  girl  companion  wit¬ 
nessed  the  shooting. 

Three  other  witnesses  saw  the  ex¬ 
ecution.  When  Arena’s  widow  was 
informed  of  his  death,  she  cried 
threats  against  “those  gangsters.” 
She  told  police  that  both  she  and 
Arena  had  received  threats  warning 
him  to  stop  his  anti-Fascist  articles. 

Arena,  a  former  marchese,  had  been 
conducting  a  campaign  in  his  paper 
against  what  he  termed  the 
column”  activities  of  men  high  in  of¬ 
ficial  Italian  circles  here. 

A  Dies  committee  spokesman  in 


Washington  told  the  Herald-American 
today: 

“Arena  was  murdered  only  a  few 
hours  after  he  furnished  this  com¬ 
mittee  important  information.  There 
is  no  doubt  he  was  slain  for  his  pa¬ 
triotic  stand  against  subversive  plot¬ 
ters.” 

Previously,  Arena  had  furnished 
the  FBI  with  information  concerning 
a  Fascist  sabotage  ring  in  Chicago.  It 
was  also  learned  that  he  was  general¬ 
ly  regarded  a  central  figure  in  a  cam¬ 
paign  to  launch  a  new  organization, 
opposed  to  the  Italian-American  Na¬ 
tional  Union. 

Attacked  Italian  Consulate 

Arena,  through  his  newspaper,  La 
Tribuna,  had  carried  on  a  campaign 
against  members  of  the  Chicago 
Italian  consulate  and  against  a  rival 
Italian  language  newspaper,  L’ltalia, 
of  which  he  was  formerly  editor. 
Courtesies  of  international  usage  for¬ 
bade  Chicago  police  from  ordering 
anyone  from  the  Italian  consulate  to 
attend  the  Arena  inquest,  after  the 
Italian  consul  had  declined  to  send 
anyone  to  the  inquest. 

Arena,  who  dropped  the  title 
marchese  when  he  became  an  Ameri¬ 
can  citizen  about  six  months  ago,  was 
forced  out  as  editor  of  L’ltalia  in  May, 
1939,  when  the  paper  was  acquired  by 
Philip  D’Andrea,  president  of  the 
Italo  -  American  union.  The  latter 
was  sentenced  to  six  months  in  jail  in 
1931  for  carrying  a  concealed  weapon 
during  the  A1  Capone  income  tax  trial. 
Police  have  sent  for  Nicola  Lo  BYanco, 
editor  of  L’ltalia  and  D’Andrea. 

■ 

OPEN  NEW  YORK  OFTICE 

Robert  Meeker,  formerly  connected 
with  Pedlar  &  Ryan,  Inc.,  advertising 
agency,  will  represent  the  Lancaster 
(Pa.)  Newspapers,  Inc.,  at  their  new 
New  York  offices,  512  Fifth  Ave. 
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Ifjp:  MIllIONS 

JLUt/  in  Retail  Sales  in  1939 

Retail  sales  in  the  five-county  Youngstown 
Market,  which  amounted  to  $165,000,000  in  1939,  are  esti¬ 
mated  to  have  been  more  than  $180,000,000  in  1940.  and  are 
still  higher  in  1941. 

The  latest  Department  of  Commerce  figures  show  that 
in  1939  more  than; 

$42,410,000  was  spent  for  food. 

$34,828,450  in  the  department  store,  general 
merchandise  and  apparel  group. 

$  6,384,000  for  furniture,  household  and  radio. 

$  4,654,000  for  drugs. 

$25,171,050  for  automobile  purchases. 

Nearly  hall  a  million  people  live  and  spend  their  incomes 
within  a  fifteen-mile  radius  of  Youngstown,  affording 
advertisers  a  highly  concentrated  market.  Youngstown’s 
one  newspaper  can  take  your  sales  message  to  these  pro¬ 
ductive  homes.  The  Vindicator’s  circulation,  exceeding 

71,500  Daily  and  82.500  Sunday,  blankets  the  city  zone  and 
effectively  covers  this  entire  prosperous  area 

iftntnigidten  tebiralor 

KELLY- SMITH  CO 

Kstlonal  Representative* 

Kew  Vorfc.  Pblladrlphla,  Atlanta.  Detroit,  Boston.  Chicago.  Kansas  City 
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tual  situation  than  at  first  appieared.” 

Malone,  a  former  member  of  the 
financial  staff,  was  discharged  recently 
because  of  a  lead  he  had  put  on  an 
item  which  the  management  consid¬ 
ered  “a  flagrant  violation  of  Bulletin 
news  policy  and  of  recognized  princi¬ 
ples  of  objective  reporting,”  according 
to  the  management’s  notice.  He  had 
written:  “Last  week  should  have  been 
an  opportune  time  for  retail  store  em¬ 
ployes  in  this  area  to  approach  their 
bosses  for  a  raise.  The  reason:  busi¬ 
ness  was  good.” 

The  management  notice  also  stated  1 
that  Malone  had  been  reinstated  be¬ 
cause  “the  man’s  record,  though  medi¬ 
ocre,  is  without  previous  serious  vio¬ 
lation.”  To  those  members  of  the 
staff,  the  notice  continued,  “who  may 
have  felt  that  the  original  action  in 
this  matter  represented  a  change  in 
policy  or  attitude  on  the  part  of  the 
Bulletin,  the  statement  is  made  that 
there  has  been  no  such  change,  nor 
will  there  be.” 

Dwight  Perrin,  managing  editor  of 
the  Bulletin,  told  Editor  &  Publisher  ' 
that  the  Malone  incident  “has  had  a 
salutary  effect.” 

Malone  was  returned  to  the  news 
department,  but  not  to  the  financial 
st^.  This  action  followed  meetings 
of  the  management  with  the  grievance 
committee  of  the  guild  imit.  At  the 
time  of  his  dismissal  Malone  had  been 
given  a  check  for  $1,540  severance  pay. 
He  declined  to  accept  the  check  and 
appealed  to  the  guild. 

TAKES 
BACKBONE! 

“It  is  one  thing  to  hai’c  freedom  of  the  fress  in  this 
country — it  is  something  else  to  hare  publishers 
and  editors  xoho  arc  courageous  enough  to  slate 
their  vines  freely  and  frankly,”  lerites  a  reader. 

It  is  known  that  The  Detroit  Free  Press  is  herald¬ 
ing  a  new  design  for  journalism.  The  effortless 
ease  with  which  an  outstanding  increase  in  circu¬ 
lation  has  heen  achieved,  together  with  comments 
from  readers,  show  definitely  that  Detroit  likes 
what  it  gets  in  the  Free  Press  and  wants  more. 

“May  you  keep  up  the  splendid  work,  for  the  forces 
that  stand  for  good  are  opposed  to  crime.  Your 
attitude  is  helping  make  democracy  real”  writes 
another. 

“1  am  indeed  proud  of  the  fact  that  our  community 
has  in  the  Free  Press  a  real  free  press,”  A  Reader. 

Circulation  has  jumped  26,636  in  the  year,  boost¬ 
ing  the  total  to  322,683.*  Here  is  coverage  .  .  . 
adequate,  active,  responsive  coverage  ...  of  a 
progressive  prosperous  market.  With  it,  an  adver¬ 
tiser  can  really  seU  his  goods  to  Detroit. 

Pjetrjdit 

A  Newspaper  With  A  New  Purpose 
JOHN  B.  WOODWARD,  Inc.,  National  Representatives 
Member  Metropolitan  Sunday  Newspapers  Inc. 

•  See  Latest  Publishers  Statement 
to  Audit  Bureau  of  Circulations 


Drawn  for  Editor  &  Publisher  by  Johnny 
.Anderson,  Hartford  (Conn.)  Times. 


Phila.  Bulletin  Tells 
Malone  Case  Stand 

The  Philadelphia  Bulletin  this  week 
in  a  bulletin  board  notice  said  it  had 
reinstated  John  Malone  to  the  editorial 
staff  after  his  discharge  because  “this 
matter  has  been  reviewed  at  length, 
and  the  managing  editor  is  now  of 
the  opinion  that  the  violation  was  not 
actuated  by  unworthy  motive.”  It 
pointed  out  that  “every  member  of 
the  Bulletin  management  is  willing  to 
review  any  situation  and  his  judgment 
thereon,  either  upon  request  or  upon 
any  information  that  indicates  a  fac- 
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Just  One  “First”  After  Another 

In  classification  after  classification  The  Washington  (D.  C.)  Star  carries 
more  paid  advertising,  year  after  year,  than  any  of  the  three  other  Wash¬ 
ington  Newspapers.  Often  more  than  ALL  THREE  COMBINED. 

For  Example: 

The  1940  record  in  Men’s  and  Women’s  Clothing 


Star  2,560,974  Lines 


2ncl  Paper  993,539  Lines 


3rd  Paper  757,744  Lines 


4th  Paper  668,599  Lines 


The  Star 

carried  141,092  Lines 
more  than  all  three  of 
the  other  newspapers 
combined. 


Advertising  lineage  follows  circulation  as  naturally  as  day  follows  night. 
One  denotes  reader  interest;  the  other  signifies  merchants’ preference  based 
on  definite  results  obtained. 


The  Star’s  Circulation 

Evening  and  Sunday  is  greater  by  many  thousands  than  any 
morning  or  evening  newspaper  in  the  Nation’s  Capital.  Growing 
steadily  and  consistently  with  the  unprecedented  growth  of  the 
population. 


The  National  Record 

For  nine  consecutive  years,  The  Star  has  carried  more  adver¬ 
tising  than  any  other  newspaper  in  the  country.  A  tribute  alike 
to  the  potentialities  of  the  Washington  Market  and  the  coverage 
that  The  Star  assures. 


You  can  do  a  good  job  in  the  Washington  Market  with  The  Star 
alone.  But  it  is  a  **musr*  medium  if  you  want  successful  representa¬ 
tion  in  Americans  No.  1  Market. 


With  Sunday  Morning  Edition 
Washington,  D.  C. 


/ 


Chicago  OfRce: 

J.  E.  LUTZ,  Tribune  Tower 


EDITOR 


PUBLISHER 


E  &  P  WEEKLY  ANALYSIS  OF  DEFENSE  PLANS 

frmpand  by  Editor  &  Fublhhor  Markotlog  and  Research  Bureau 
J.  B.  Keeney,  Mgr.,  1700  Times  Bldg.,  1475  B'way,  New  York,  N.  Y. 

FKDKKAL  WOKK8  AGENCY  AND  FKDEHAL  SEt’lKITY  AGENCY 
DEFENSE  FKOJECTS  ANNOINCED  JL'LY  1,  '40  TO  MASCH  16,  1941 


•WPA  DefenNe  *L'SHA  Bou»ing 
Projects  rrojecto 


•PBA  Army 

llOUttiDg 


Alabama  . 

Arizona  . 

Arkansas  . 

California  . 

Colorado  . 

Connecticut  . 

Delaware  . 

Dist.  of  Columbia _ 

Florida  . 

Georgia  . 

Idaho  . 

Illinois  . 

Indiana  . 

Iowa  . 

Kansas  . 

Kentucky  . 

Louisiana  . 

Maine  . 

Maryland  . 

Massachusetts  . 

Michigan  . 

Minnesota  . 

Mississippi  . 

Missouri  . 

Montana  . 

Nebraska  . 

Nevada  . 

New  Hampshire  .... 

New  Jersey  . 

New  Mexico  . 

New  York  . 

North  Carolina  . 

North  Dakota  . 

Ohio  . 

Oklahoma  . 

Oregon  . 

Pennsylvania  . 

Rhode  Island  . 

South  Carolina  . 

South  Dakota  . 

Tennessee  . 

Texas  . 

Utah  . 

Vermont  . 

Virginia  . 

Washington  . 

West  Virginia  . 

Wisconsin  . 

Wyoming  . 


$3,073,046 

4,286,082 

2,342,364 

31,421,130 

5,573,799 

3,023,369 

678,205 

1,301,708 

15,891,907 

5,367,846 

249,614 

4,281,118 

2,421,706 

713,757 

2,046,577 

2,822,422 

6,686,265 

10,762,023 

5,422,247 

8,086,915 

7,034,773 

4,512,860 

2,652,343 

900,762 

1,216,869 

816,595 

635,585 

1,961,342 

9,204,475 

1,852,002 

11,447,557 

2,549,321 

585,942 

2,738,764 

3,024,696 

6,774,490 

5,600,977 

931,097 

2,820,511 

421,570 

433,530 

14,043,346 

1.271.961 
651,844 

3,744,431 

10,852,485 

285,082 

2.145.961 
598,916 


$1,717,511 


3,617,600 


1,605,461 

1,704,833 

2,644,484 


14,594,500 

544,000 


1,875,000 

1,414,500 

325,300 

1,043,000 


404,900 

1,935,000 


4,392,452 

1,644,000 

1,180,000 


300,000 

285,000 

817,000 

1,543,000 


945,975 

1,181,273 


4,996,323 

3,016,718 


1,059,000 

121,500 

3,011,500 


1,702,000 

1,131,000 


•FS.A  Defntke 
Training 


63,084  I 
341,896  I 
3,014,164  I 
312,986 
1,305,870  I 
129,754  j 
297,129  I 
263,628  I 

737.396 
84,603 

1,661,047 
669,106 
327,627 
357,976 
576,034 
474,103 
131,883 
567,145 
1,388,784 
1,800,901 
352,527 
567,812 
421,177 
61,324 
142,392 
16,654 
129,049 
1,067,588 
76,911 
8,408,046 
510,282 
108,766 
1,349,065 
481,451 
926,049 
2,868,222 
174,549 
413,836 
92,900  ' 
607,911 
1,665,787 

292.396 
66,316 

589,676 

608,809 

714,192 

1,047,674 

110,325 


Alaska  . 

Pacific  Islands 
Puerto  Rico  . . . 
Virgin  Islands 


Outside  Continental  17.  S. 

5,021  . 

1,381,601  . 

10,591,784  . 

828,451  . 


3,408,000 

2,267,800 


Total  .  $266,323,350  $22,242,580  $46,167,452  $39,203,954 

•WPA  (Works  Projects  Administration):  USHA  (United  States  Housing  Authority); 
PBA  (Public  Buildings  Administration):  FSA  ( Federal  Security  Agency ) .  v 

Source:  Office  oI  Government  Reports,  Washington.  D.  and  45  B  way,  New  York,  N.  Y, 


CORRECTION 

In  a  story  under  Washington,  D.  C. 
dateline  appearing  on  page  11  of  the 
April  12  issue  of  Editor  &  Publisher, 
it  was  incorrectly  stated  that  Richard 
Rendell,  formerly  of  Newsweek  maga¬ 
zine  and  the  Associated  Press  Wash¬ 
ington  bureau,  had  been  appointed 
Washington  correspondent  of  the 
Detroit  Times.  Mr.  Rendell  has  been 
named  Chicago  Times  staff  correspon¬ 
dent  in  Washington. 

INLAND  PHOTO  CONTEST 

Awards  will  be  made  in  the  fourth 
annual  Inland  Daily  Press  Association 
news  photography  contest  at  the 
spring  meeting  of  the  Inland  at  the 
Sherman  Hotel,  Chicago,  May  20-21. 
Deadline  for  entries  is  May  3  in  the 
contest,  sponsored  by  the  Northwest¬ 
ern  chapter  of  Sigma  Delta  Chi  and 
Medill  School  of  Journalism.  Floyd 
Arpan,  Medill  instructor  in  photog¬ 
raphy,  is  in  charge  of  entries. 


Mew  £ugyykHDS - —7 - 7- 

How’s  Business? 

Listen  to  this! 

*V  I  Our  two  biggest 
men’s  clothing 
I  I  stores  passed  last 

N-— April’s  volume 
VrONI^ARD  Saturday  after¬ 
noon,  April  12th. 

— and  no  wonder! 

Last  week’s  factory  payrolls  in 
New  Bedford  exceeded  the  same 
week  of  last  April  by  $236,000. 


NEW 

BEWOBD 


m 


THINGS 


TO  REMEMBER  ABOUT 


Scranian 


J_  No  where  in  the  world  can  the  Anthracite 
Coal  Region  be  duplicated.  Either  in  extent, 
character  or  the  basic  value  of  its  commodity.  Al¬ 
ways  busy,  the  Defense  Program  has  added  to  its 
activity  in  both  mining  and  industry. 

Scranton,  long  the  metropolitan  center  of  this 
district,  is  the  third  largest  city  in  the  state.  Its 
over  140,000  people  (more  than  190,000  A.B.C. 
City  Zone)  have  Ijuilt  and  maintained  with  the 
help  of  12  nearby  large  towns  and  more  than  a 
score  of  smaller  towns,  a  retail  business  that  ranks 
with  many  larger  cities. 

The  Scranton  Times  is  the  key  to  the  buying 
habits  of  Scrantonians  and  their  neighbors. 
“Scranton’s  Foremost  Newspaper”  is  not  an  idle 
boast.  It  is  preferred  by  more  readers — by  more 
local  advertisers — ^by  more  national  advertisers. 
(See  A.B.C.  and  Media  Records  Reports.) 

Sell  Scranton  through  The  Times  and  you  are  well 
on  your  way  to  selling  the  whole  great  Anthracite 
Coal  Region.  .  .  . 


Wlit  Scranton  tEimeiS 

SCRANTON’S  FOREMOST  NEWSPAPER 


National  Advertising  Representatives 

George  A.  McDevitt  Co. 


MORNING 
^ MERCURY 


444  MADISON  AVE. 
NEV/  YORK.  N.  Y. 


1633  Palmolive  Bld9..  Chicago,  III. 
429-A  Statler  Bldg.,  Boston,  Mass. 


12  So.  12th  St.,  Phila.,  Pa. 

425  New  Center  Bldg.,  Detroit,  Mich. 
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handsome  is  as  handsome  does 


The  first  newspaper  to  win 
the  Ayer  Cup  for  typo¬ 
graphic  excellence  was  the  New 
York  Herald  Tribune  with  its 
issue  of  March  4,  1931. 

Last  w'eek  it  was  announced 
that  the  Herald  Tribune  again 
had  won  the  award,  with  its 
issue  of  March  5,  1941,  marking 
the  fifth  time  in  eleven  years 
that  the  newspaper  had  w'on  first  place,  the 
tenth  time  that  it  had  w'on  top  honors  or 
honorable  mention. 

Honors  are  pleasant  to  receive — especially 
upon  one’s  100th  birthday.  What  does  this 
record  mean? 

The  Ayer  Cup  is  an  award  by  a  leading  ad¬ 
vertising  agency  to  a  newspaper.  The  agency’s 
president  has  expressed  its  motive  in  making 
the  award  thus:  “We  have  found  over  a  long 
period  of  careful  analysis  that  ease  in  reader- 
ship,  as  applied  to  news  material,  adds  measur¬ 
ably  to  the  effectiveness  of  the  advertising.’’ 


The  import  of  the  Ayer  Award  is  not  merely 
in  being  a  “good-looking”  newspaper,  a  well- 
printed  paper,  a  pleasing  paper.  The  import 
is,  plainly  and  frankly,  in  the  tangible  advan¬ 
tage  to  advertisers,  in  the  increased  power  of 
all  newspaper  adv'ertising  which  modern 
typography  assures. 


IKctalb 


NEW  YORK. 


STtibune 


The  Herald  Tribune  Record  in  the 
Ayer  Cup  Competition 


1931  . 

......  First  Award 

1932  . 

.  .  .  Honorable  Mention 

1933  . 

.  .  .  Honorable  Mention 

1934  ^ 

1935  . 

.  .  .  Honorable  Mention 

1936  . 

.  First  Award 

1937  . 

. .  .  .  Honorable  Mention 

1939  . 

1940  . 

.  .  .  Honorable  Mention 

1941  . 
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Hot  Spot  Snouter*  Outer 
Tips  Off  Cutter -Uppers 

By  LUCIUS  BEEBE 

New  York  Herald  Tribune  Columnist 


AT  THE  inception  of  this  deathless 
and  probably  final  communication 
from  Editor  &  Publisher’s  occasion¬ 
ally  official  snou- 
ter  out  of  sin 
dens,  the  repor¬ 
ter  feels  justified 
in  noting  that  the 
researches  re¬ 
quired  by  this 
report  have  cost 
him  not  only  his 
patrimony  but 
reduced  him  to  a 
low  scuffle  with 
the  Morris  Plan 
and  that  he  is  on 
the  way  to  the 
lazarettos,  prob¬ 
ably  never  to  return.  This  then,  is 
the  substance  of  his  deathbed  wis¬ 
dom;  more  than  fifteen  Martinis  in 
accelerated  succession  in  the  stews  of 
Fifty-second  Street  have  almost  pre¬ 
cisely  the  same  effect  as  a  similar 
number  of  Martinis  in  the  Happy  Val¬ 
ley  Bar  of  the  Palace  Hotel  in  San 
Francisco;  Vitamin  B  injections  in 
quantities  fit  to  service  a  locomotive 
boiler  at  the  Doctor’s  Hospital  are  no 
more  effective  than  a  comparable 
number  of  units  needled  into  the  sys¬ 
tem  at  the  Cedars  of  Lebanon  in  Los 
Angeles;  getting  bounced  out  of  Billy 
Rose’s  Diamond  Horseshoe  in  Forty - 
sixth  Street  is  exactly  like  getting 
bounced  out  of  the  grill  of  the  Mueh- 
lebach  in  Kansas  City,  both  are  in  the 
cellarage  and  in  both  cases  one  is 
bounced  upstairs;  consuming  a  quart 
of  whisky,  100  proof,  in  the  privacy 
of  a  bedroom  at  the  Waldorf  is  curi¬ 
ously  similar  to  consuming  a  quart  of 
whisky,  100  proof,  in  the  privacy  of 
a  bedroom  at  the  Fort  Worth  Club; 
in  both  cases  one  gets  matburn  from 
falling  on  his  face  on  the  carpet;  lunch 
at  the  Colony  Restaurant  just  off 
Madison  is  very  like  lunch  in  Ernie 
Byfield’s  Pump  Room  at  the  Ambas¬ 
sador  in  Chicago:  everything  is  on 
wheels  including  the  hors  d’oeuvre 
table  and  the  stretcher  they  rush  in 
when  presenting  the  check;  you  can 
sit  on  your  best  top  hat  at  the  bar  at 
the  Stork  Club  just  as  easily  as  in  the 
bar  at  the  Jefferson  in  St.  Louis.  In 
a  word:  New  York  is  America,  only 
here  you  pay  more  to  feel  worse. 

Perennial  Trio 

In  the  line  of  plush  midnight  pal¬ 
aces,  the  same  seemingly  perennial 
trio  are  still  the  best  bets  for  fun  and 
faces:  Sherman  Billingsley’s  Stork, 
John  Perona’s  El  Morocco  and  Fefe 
Ferry’s  and  Gene  Cavallero’s  Monte 
Carlo.  Monte  Carlo  is  essentially 
fashionable  with  an  upper  case  F,  re¬ 
quiring  one’s  stiffest  shirt  and  best 
manners;  Morocco  is  a  little  more  on 
the  rowdy-dow  side  and  crawling 
with  paragraphers;  the  Stork  is  for 
young  and  pretty  folk  with  no  inhibi¬ 
tions  at  all.  Or  to  rate  them  by  their 
proprietary  columnists,  the  Stork  is 
Mr.  Winchell’s  stamping  ground; 
Monte  Carlo  is  held  in  feudal  fief  by 
Maury  Paul;  and  Morocco,  for  all  its 
zebra  stripes,  is  the  Lyon’s  den.  All  of 
them,  of  course,  are  equipped  with 
hot  and  cold  running  photographers, 
press  agents  and  other  professional 
accessories  to  the  business  of  being 
caught  pie-eyed  in  public. 

None  of  these  places  make  much 
effort  in  the  direction  of  floor  shows, 
counting  on  their  bands  and  custom¬ 


ers  for  entertainment.  Monte  Carlo 
occasionally  goes  in  for  oleos  of  a 
fashionably  unrefined  order  like 
Dwight  Fiske,  but  on  the  east  side  of 
town  floor  shows  are  considered 
slightly  Broadway  and  so  avoided  by 
the  judicious.  Other  agreeable  hot 
spots  are  Frank  Bonnaccini’s  Coq 
Rouge  where  there  is  always  excel¬ 
lent  music  and  nice  boys  and  girls 
from  New  Haven  and  Northampton; 
the  Persian  Room  at  the  Plaza,  the 
last  word  in  refinement  and  manners; 
the  Rainbow  Room  at  Radio  City,  a 
spectacular  physical  midst  but  some¬ 
what  on  the  unsophisticated  side  in 
entertainment  and  patrons;  the  Copa- 
cabana,  which  the  New  Yorker  calls 
“an  addition  to  the  local  tropics”  and 
is  a  celebrated  rendezvous  for  folk 
really  intent  on  dancing;  and  Ver¬ 
sailles,  a  hunk  of  Broadway  as  big 
as  big  set  down  on  the  East  Side  and 
patronized  by  people  who  seem  to 
have  to  get  into  fist  fights  to  make 
the  columns.  There’s  never  a  dull 
moment  or  an  inhibition  at  Versailles 
and  whatever  the  floor  entertainment 
of  the  moment  may  be  it  will  be  the 
best  and  costliest  in  town. 

Razzle-Dazzle 

For  razzle-dazzle  and  hat  busting 
Billy  Rose’s  Diamond  Horseshoe  what 
used  to  be  the  furnace  room  of  the 
Paramount  Hotel  is  the  biggest 
money’s  worth  in  town  with  more 
girls,  old  time  atmosphere  and  bar- 
^r  shop  quartets  than  you  can  shake 
a  full  barked  Malacca  stick  at.  Mae 
Murray,  Nita  Naldi,  Dr.  Rockwell  and 
Joe  E.  Howard,  in  fact  everybody  ex¬ 
cept  Roscius  and  Mrs.  Whiffen  are 
implicated  in  the  doings.  There  may 
even  be  food  served  there,  although 
this  department  never  has  found  out, 
but  service  from  the  bar  is  one  of  the 
miracles  of  Manhattan  it’s  so  fast.  For 
all  its  Bowery  overtones  the  show  it¬ 
self  is  entirely  on  the  clean  side  and 
nothing  one  needs  blush  to  take 
grandma  to.  There  is.  too.  the  Ha- 
vana-Madrid  with  all  the  Spanishism 
the  name  implies,  and  the  Beach¬ 
comber,  celebrated  for  its  Zombie 
highballs  and  generally  red-hot 
goings  on.  The  Beachcomber  is  not 
for  grandma,  but  don’t  let  that  stop 
the  old  lady  if  she  really  wants  to  do 
the  town,  nor  is  Jack  White’s  18  Club 
in  Fifty-second  Street,  which  is  an 
absolute  must  for  the  end  of  the  eve¬ 
ning.  White’s  is  the  last  thing  in  pil¬ 
lage  and  insult  to  the  customers.  A 
good  part  of  the  show  seems  to  take 
place  in  the  establishment’s  powder¬ 
ing  rooms  and  nobody  has  much  dig¬ 
nity  by  the  time  the  check  comes 
around.  Defamation  and  violence  to 
purse  and  person  follow  hard  upon 
any  such  folly  as  ordering  wine  or 
showing  up  in  a  tailcoat,  which  doesn’t 
put  a  halt  to  either  practice  and  a 
good  unclean  time  is  had  by  every¬ 
one.  White’s  is  run  on  the  principal 
that  the  customer  is  always  wrong 
and  as  a  result  is  one  of  the  fun¬ 
nier  uproars  among  the  local  pot¬ 
houses. 

For  the  business  of  serious  eating 
without  getting  confetti  in  the  green 
turtle,  the  list  is  so  long  and  so  va¬ 
rious  in  its  devising,  prices,  social  im¬ 
plications  and  professional  overtones 
as  to  make  its  variorium  chonicling 
quite  impossible.  Jack  and  Charlie’s 
“21”  is,  of  course,  the  traditional 
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lunching  place  of  a  considerable  flock 
of  the  town’s  stage  and  film  celeb¬ 
rities,  top  notch  reporters,  fashion 
spies,  visiting  executives  and  wenches 
in  the  costlier  brackets  of  a  specific 
and  established  profession.  If  one 
isn’t  seen  there  every  other  day,  at 
the  least,  the  city  desk  starts  polish¬ 
ing  up  his  or  her  obit,  knowing  that 
the  public  citizen  who  fails  to  darken 
its  portals  regularly  is  either  in  morbo 
or  in  extremis,  or  even  just  plain  dead 
or  out  of  town,  which  is  the  same 
thing. 

The  sterner  social  faces  may  be  seen 
on  lunch  parade  at  the  Colony,  where 
the  food  is  legendary  and  the  prices, 
until  one  starts  snouting  around  in 
the  rare  wine  bins,  aren’t  as  prohibi¬ 
tive  as  they  sound.  There  should  be 
no  confusion  between  the  Colony 
Restaurant  and  the  Colony  Club,  the 
latter  being  a  sort  of  female  Union 
League  and  not  a  public  resort. 

Dinner  Spots 

Luncheon  in  general  in  Manhattan 
is  a  public  function,  while  dinner  is 
to  a  certain  extent,  still  gulped  or 
guzzled  in  privacy.  There  is  no  single 
spot  that  can  be  termed  a  focal  point 
at  dinner  time,  but  the  best  of  them 
are,  perhaps,  “21,”  the  new  and  very 
smart  Baroque,  the  Oak  Room  at  the 
Plaza  Hotel,  the  Coq  Rouge.  Sardi’s 
for  pure  theatrical  atmosphere.  Jack 
Bleecks’s  Artists  and  Writer’s  for  all 
grades  and  degrees  of  news  folk  from 
managing  editors  to  copy  boys — well 
almost,  the  Lafayette  for  solemn  and 
industrious  gourmets,  Luchow’s  for 
the  best  German  food  in  the  world, 
the  Savoy  Plaza  and  Sherry  Nether- 
land  for  quick  service  of  very  good 
pre- theater  dinners  and  Fran^  Case’s 
Algonquin  Hotel  for  professional  prac¬ 
titioners  of  belles  lettres,  book  pub¬ 
lishing  and  the  allied  industries.  In¬ 
cidentally,  most  of  the  town’s  book 


publishers  and  editors  are  regulars  at 
lunch  time  at  the  Vanderbilt  Hotel 
which  is  advantageously  situated  in 
the  geographic  center  of  their  part  of 
town. 

The  various  plaisances  and  pavil- 
lions  of  the  Waldorf-Astoria  should 
require  a  special  chapter  in  them¬ 
selves.  In  general,  the  Waldorf  food 
is  pretty  good  but  uncorrupted  by 
individuality.  If,  however,  one  can 
secure  the  private  ear  of  Rene  Black, 
the  maitre  d’hotel,  he  can  do  very 
handsomely  by  himself.  Most  pub¬ 
lishers,  anyway,  are  entirely  familiar 
with  the  Waldorf  and  all  its  varied 
precincts. 

Casual  tips  to  visiting  firemen 
should  warn  that  the  most  advan¬ 
tageous  place  to  spend  Sunday  after¬ 
noon  is  the  back  room  at  the  Plaza 
which  always  has  a  full  quota  of 
really  important  people  and,  of  course, 
the  finest  cocktails  in  town;  that  the 
cheese  cake  at  Rueben’s  is  superla¬ 
tive!  that  southerners  in  search  of 
native  fare  should  try  The  Little  Old 
Mansion;  and  that  there  is  said  to  be 
an  excellent,  although  not  yet  investi¬ 
gated  by  your  reporter,  restaurant  at 
the  Municipal  Air  Port.  Bromo  Seltz¬ 
ers  are  almost  universally  obtainable 
with  a  little  spirits  of  ammonia  for 
stretcher  cases  and  the  Turkish  Baths 
at  the  Biltmore  are  in  excellent  work¬ 
ing  order.  Which  is  more  than  can 
be  said  for  many  of  their  most  de¬ 
voted  patrons. 

■ 

P.  &  G.  DASH  ADS 

Procter  and  Gamble  has  scheduled 
500-line  space  for  approximately  60 
West  Coast  newspapers  on  a  June 
mail  offer  campaign  for  Dash,  a  soap 
powder.  The  ad  offers  a  home  handi¬ 
craft  book  for  a  dime.  Pedlar  and 
Ryan  is  the  agency. 


Just  Puhlishvd 

COLLECTED 
EDITION 
OF 

IIKYWOOD  IlltOI  Y 

Here  is  the  imperishable  Broun  himself,  .Xmerica's  best- 
loved  journalist.  This  560-page  volume  contains  generous 
selections  from  seven  hooks  by  Broun,  now  out  of  print, 
later  Broun  writings  which  have  never  before  been  col¬ 
lected,  a  chronology  of  Broun’s  life  and  a  bibliography 
of  his  writings,  a  preface  by  his  son,  Heywood  Hale 
Broun,  who  edited  the  volume. 

“The  best  of  Heywood  Broun  is  among  the  best 
writing  that  has  appeared  in  the  American  press  in  the 
past  quarter<entury.  And  this  volume  is  imjxirtant 
beyond  being  a  tribute  to  the  memory  of  a  great  writer, 
for  it  includes  a  discussion  of  many  of  the  issues,  vital  and 
trivial,  of  our  times  ...  It  makes  good  reading.” 

— Neil  MacNeil,  The  Commonweal 

560  pages,  $3.50 

Harcourt,  Brace  &  Company,  383  Madison  Ave.,  N.  Y. 
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INDUSTRIAL 

BOX  SCORE 

Detroit,  1st  3  Months  of  1941  Compared  with  1940 

1940 

1941 

Increase 

Factory 

$42,000,000 

Payrolls'== .  .  $168,000,000 

$210,000,000 

or  25% 

Value  Bld^. 

6,633,907 

Permits  .  .  12,362,724 

18,996,631 

or  53% 

Automobile 

249,955 

Production  .  1.311,045 

1,561,000 

or  19% 

New  Car  &  Truck 

20,632 

Deliveries  .  27,791 

48,423 

or  74% 

*  Estimated 

1'  • 


these  are  phenomenal  gains.  Despite  temporary  shut- 
downs  Detroit  still  is  America's  fastest  gaining  market. 


•  You  can  sell  goods  in  volume  in  Detroit,  both  because  of  this 
extraordinary  industrial  activity  and  because  one  medium  — 
The  Detroit  News  —  enables  you  to  cover  63.5%  of  the 
homes  of  Detroit  taking  any  newspaper  regularly. 

•  That  The  News  maintains  its  position  in  this  rapidly  increasing 
Detroit  Market  is  evidenced  by  the  fact  that  ALL  circulation 
records  for  any  six  months  were  broken  during  the  period 
ending  March  31,  1941! 

Nei  Paid  Circulation  for  6  Months  Ending  March  31,  1941 

WEEKDAYS,  359,053;  SUNDAYS,  435,787 

Largest  A. B.C.  Recognized  Home  Delivered  Circulation 
of  any  American  Newspaper 


Fhe  Detroit 
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Community  Promotion 
Will  Benefit  Newspapers 


By  T.  S.  mVIN 

A  FAVORITE  theme  of  ours  concerns 

the  potentialities  of  newspaper  pro¬ 
motion  to  accomplish  good  for  the 
whole  community — and  conversely  for 
good  community  promotion  to  ac¬ 
complish  good  for  the  newspaper 
that  sponsors  it. 

No  better  illustration  for  this  theme 
could  be  found  than  the  campaign 
currently  appearing  in  Editor  &  Pub¬ 
lisher  and  other  trade  papers  over 
the  signature  of  the  Cleveland  (O.) 
Press.  Surely  you  have  seen  and  read 
an  ad  titled  “Editors  without  Ivory 
Towers”  and  one  headed  “The  City 
that  Looks  in  the  Mirror.”  If  you 
haven’t  read  them  through,  every 
word,  go  back  and  do  so;  and  if  you 
have  read  them,  read  them  again. 

“They  are  a  welcome  relief,”  a 
colleague  comments,  “from  trade 
paper  advertisements  that  deal  with 
statistics  and  competitive  claims.” 

Unselfish  Promoton 

They  are  that,  indeed — and  far 
more.  They  are  examples  of  news¬ 
paper  institutional  promotion  that 
makes  friends  not  only  for  the  com¬ 
munity  they  picture  and  the  news¬ 
paper  that  sponsors  them,  but  for  all 
the  newspapers  in  that  community. 
In  other  words,  they  are  an  excellent 
example  of  what  is  so  rare  in  news¬ 
paper  promotion  —  unselfish  promo¬ 
tion.  And  that  kind  of  promotion,  we 
are  firmly  convinced,  accomplishes 
by  far  the  greatest  good. 

Two  thoughts  are  firmly  implanted 
in  the  reader’s  mind  by  these  adver¬ 
tisements.  First,  that  Cleveland  is  a 
proud  city  of  civic-minded  people; 
second,  that  Cleveland’s  newspaper 
editors  are  no  desk-ridden  pencil - 
pushers,  but  men  actively  engaged  in 
living  and  bettering  the  life  of  their 
commimity.  As  a  consequence,  im¬ 
portant  to  advertisers,  Cleveland  is  a 
city  receptive  to  new  ideas — and  a 
city  that  has  a  high  degree  of  con¬ 
fidence  in  its  newspapers. 

“Cleveland,”  according  to  one 
catch-line  in  the  ads,  “is  a  news¬ 
paper  market.”  And  when  the  ads 
talk  about  newspapers  they  refer  to 
all  Cleveland  newspapers — ^not  just 
to  the  Press.  Indeed,  one  of  the  ads 
singles  out  the  editor  of  the  News, 
a  competitor,  for  special  mention. 

The  Press  reserves  for  itself  one 
small  element  in  the  ads,  but  one 
that  carries  a  lot  of  power.  It  is  a 
brief  and  simple  statement  that  leads 
to  this  conclusion,  that  the  Press  has 
“power. .  .power  to  do  good;  power 
to  move  goods.”  You  will  recall  that 
this  phrase,  a  good  one,  carries  on 
a  theme  that  the  Press  used  effec¬ 
tively  in  its  promotion  last  year. 

loe  Comics 

FOLKS,  meet  up  with  Joe  Comics. 

He’s  just  gone  to  work  for  Metro¬ 
politan  Weekly,  and  his  first  job  is 
a  bang-up  promotion  for  Metro 
Comics.  It’s  called  “Whad’ye  mean — 
editorial  policy?” — and  it’s  as  fine  a 
statement  of  the  tremendous  reader 
interest  and  appeal  of  newspaper 
comic  sections  as  we  have  ever  read. 

Joe  made  sure  to  get  attention  for 
his  brochure  by  sending  out  a  letter 
first  to  the  “hard-boiled  and  show- 
me”  advertisers  for  whom  the  bro¬ 
chure  is  intended.  Then  came  the 
brochure.  This  explains  Metro’s  edi¬ 
torial  policy  for  its  comic  section — 
“good  balance  of  subjects  and  an  ear 
cocked  ready  for  readers’  squawks.” 
It  covers  also  the  tremendous  au¬ 
dience  newspa|)er  comics  have;  the 


market  Metro’s  25  newspapers  offer; 
the  possibilities  opened  for  adver¬ 
tisers  with  color  in  comic  sections 
and  with  the  continuity  idea  in  strip 
advertising. 

Copy  is  brief  and  pointed  and  done 
with  a  gentle  humor  where  humor  is 
indicated.  There  are  no  charts  or 
statistics  to  bother  the  reader — and 
yet  enough  facts  to  impress  him.  So 
that,  all  in  all,  Metro  has  a  good 
promotion  in  Joe,  one  that  should  do 
good  for  all  the  comic  sections. 

Ohio  Retail  Sales 

THE  Ohio  Select  List  performs  a 

valuable  service  to  every  daily 
newspaper  in  the  State  with  a  date 
book  it  has  just  issued  summarizing 
retail  sales  information  for  Ohio 
cities  and  counties.  The  book  offers 
this  information  for  counties  and  for 
cities  of  2,500  and  over:  1939  total 
retail  sales;  food  sales;  automotive 
sales;  drug  store  sales;  1940  popula¬ 
tion.  It  provides  also  a  useful  direc¬ 
tory  of  all  daily  newspapers  in  Ohio, 
listing  their  circulations  annd  open 
line  rates;  and  a  general  discussion 
of  the  Ohio  market,  its  component 
parts,  newspapers,  etc. 

The  book  is  the  work  of  the  John 
W.  Cullen  Company,  advertising 
representatives  of  the  Ohio  Select 
List,  and  is  being  distributed  to  “ad¬ 
vertisers,  with  particular  emphasis 
on  district  managers,  sales  represen¬ 
tatives  and  others  who  operate 
within  the  boundaries  of  Ohio  and  to 
whom  market  data  of  this  t5q>e  is 
rarely  available.”  Like  other  promo¬ 
tions  issued  by  the  Cullen  people  for 
the  Ohio  Select  List,  this  book  is  well 
written,  neatly  and  simply  designed 
to  do  quickly  the  job  it  sets  out  to  do. 

NNPA  Bulletin 

THE  April  issue  of  the  Bulletin  of 

the  National  Newspaper  Promotion 
Association,  out  this  week  on  the  eve 
of  NNPA’s  12th  annual  convention, 
is  an  ambitious  little  publication.  In 
appearance  and  in  content  it  simu¬ 
lates  a  little  magazine — although  it 
retains  the  newspaper  “feel”,  fittingly 
enough,  by  using  a  newsprint  stock. 
Incidentally,  it  is  printed  in  offset 
and  is  one  of  the  best  examples  we 
have  seen  of  the  clarity  of  offset 
printing  on  newsprint. 

Contributors  to  this  issue  include 
Norman  Chandler,  vice-president  of 
the  Los  Angeles  Times,  who  writes 
about  his  paper’s  current  institu¬ 
tional  campaign,  “a  paper  is  people — 
the  people  who  work  on  it”;  Philip 
Salisbury,  editor  of  Sales  Manage¬ 
ment,  who  writes  on  the  opportunities 
for  promotion  in  the  defense  program; 
John  H.  Hoagland,  promotion  manager 
of  the  Louisville  Courier- Journal,  who 
tells  what  his  paper  is  doing  about  de¬ 
fense  in  its  promotion;  Ralph  B.  Patch, 
on  outdoor  advertising  for  newspapers; 
S.  P.  Storer  of  the  New  York  News, 
on  the  Census;  and  D.  F.  Beckham. 
Jr.,  who  reports  on  a  successful  mail 
promotion  by  the  New  York  Times. 

Smart  Merchandising 
A  SMART  STUNT  of  merchandising 
a  department  store’s  newspaper  ad¬ 
vertising  to  its  employes  was  pulled 
in  New  York  recently  when  Mc- 
Creery’s  started  advertising  in  the 
New  York  Post.  On  the  day  the  first 
McCreery  ad  ran  in  the  Post,  every 
employe  of  the  store  received  a  copy 
of  the  Post  with  a  paster  on  the 
front  page  calling  attention  to  the 


store’s  ad  inside.  Framing  this  mes¬ 
sage  were  the  names  of  various  fea¬ 
tured  writers  in  the  Post  and  the 
titles  of  their  features. 

The  first  McCreery  ad  in  the  Post, 
incidentally,  was  something  for  your 
book — a  full  page  cartoon  sketch  of 
the  store  showing  the  merchandise 
handled  on  each  floor.  Arresting  and 
novel  in  technique,  and  yet  simple 
and  easy  in  getting  its  message  of 
variety  and  ease  of  shopping  across, 
it  was  typical  of  the  kind  of  atten¬ 
tion-getting  advertising  turned  out  by 
George  Bijur,  who  handles  the  Mc¬ 
Creery  account. 

In  the  Bag 

“ITEM-IZING  LYNN’— an  8-page 

folder  in  two  colors  summarizing 
market  facts  about  Lynn,  Mass.,  and 
data  about  the  Lynn  Daily  Evening 
Item.  Except  that  we  know  the  paper, 
we  should  have  had  to  guess  where 
on  earth  Lj".*  is.  Unfortunately, 
there  may  bt  ,,ome  people  who  don’t 
know — and  the  'older  should  have 
told  them.  O.herwise,  not  a  bad  job 
— gives  essential  information  quickly 
and  without  fuss. 

“Four  New  Peaks” — in  the  Passaic. 
N.  J.,  city  zone.  A  broadside  by  the 
Passaic  Herald-News  reporting  the 
greatest  retail  dollar  volume,  the 
greatest  number  of  industrial  wage 
earners,  the  greatest  industrial  pay¬ 
roll  and  the  greatest  newspaper  cir¬ 
culation  in  its  history. 

“When  Half  a  State  Equals  26 
States” — ^you  have  a  folder  issued  by 
the  Los  Angeles  Evening  Herald  and 
Express  to  tell  you  that  Southern 
California’s  defense  contracts  already 
equal  those  awarded  to  26  States.  The 
difference  is  something  like"  $32  per 
capita  for  the  26  States,  $410  per 
capita  for  Southern  California.  Tells 
a  good  story  quickly  and  well. 


IP&P  Shows  Record 
Net  Profit  for  1940 

Production,  sales  and  consolidate 
net  profit  in  1940  of  the  International 
Paper  and  Power  Company  were  the 
largest  in  the  company’s  history,  the 
twelfth  annual  report  issued  this 
week  states.  Net  profit  amounted  to 
$15,696,577  as  compared  to  $4,893,590 
in  1939,  the  report  reveals. 

According  to  the  report,  which  is 
over  the  signature  of  Richard  J. 
Cullen,  IP&P  president,  during  1940 
dividends  amounting  to  $6.25  a  share 
were  paid  on  the  Cumulative  Conver¬ 
tible  5%  preferred  stock,  of  which 
$1.25  per  share  applied  against  ar¬ 
rearages.  On  March  29  of  this  year 
the  regular  quarterly  dividend  of 
$1.25  a  share  and  an  additional  divi¬ 
dend  of  $1.25  a  share  against  arrears 
were  paid,  the  report  states,  reducing 
the  accumulation  of  unpaid  preferred 
dividends  to  $10  a  share  on  March 
31,  1941. 

■ 

N.  Y.  AGENCIES  MERGE  - 

Cecil  &  Presbrey  and  Husband  & 
Thomas  Co.,  two  New  York  advertis¬ 
ing  agencies,  announced  this  week  that 
they  will  merge,  effective  May  1.  The 
name  of  the  new  agency  will  be  Cecil 
&  Presbrey  with  offices  at  247  Park 
Ave.,  New  York.  James  M.  Cecil  is 
president  of  Cecil  &  Presbrey.  David 
C.  Thomas,  president  of  Husband  & 
Thomas,  will  become  secretary  and 
treasurer  of  the  new  agency.  H.  L. 
Kneeland,  vice-president  of  Husband 
&  Thomas,  will  hold  the  same  office 
with  the  new  organization.  Mr. 
Thomas  and  Mr.  Kneeland  will  con¬ 
tinue  to  handle  the  accounts  they  ser¬ 
viced  in  the  past. 


PNPA  Opposes  Bills  on 
Optometrist  Ads 

Harrisburg,  Pa..  April  14— Legis¬ 
lation  to  prohibit  advertising  of  eye¬ 
glasses  at  fixed  prices  was  opposed  by 
the  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association  during  a  public 
hearing  before  the  House  Committee 
on  Professional  Licensure  April  8. 

In  opposing  this  proposal,  the  PNPA 
also  objected  to  another  measure 
which  would  withhold  licenses  of 
optometrists  on  the  grounds  of  “un¬ 
ethical  conduct”  as  determined  by 
the  licensing  board,  declaring  that 
the  two  bills  would  eliminate  large 
optometry  business  houses. 

John  E.  Person.  PNPA  president, 
and  publisher  of  the  Williamsport 
Sun  and  Gazette- Bulletin,  appeared 
before  the  committee  in  opposition  to 
the  anti-advertising  bill,  sponsored  by 
Representative  Francis  X.  ^  McClana- 
ghan  (D.),  of  Philadelphia,’ to  declare 
that  “any  effort  to  restrict  or  prohibit 
advertising  except  for  the  sake  of 
decency  or  truthfulness,  is  an  inter¬ 
ference  with  service  to  the  public,  a 
deterrent  to  its  progress  and  an  injury 
to  its  well  being.” 

■ 

KUDNER  PLANE  TO  U.  S. 

Arthur  Kudner,  the  air-minded  ad¬ 
vertising  executive  who  makes  flying 
trips  to  his  clients  in  the  fastest 
planes  available,  has  turned  back  his 
latest  model,  which  is  only  one  week 
old.  to  the  factory  at  the  request  of 
the  Army  Air  Corps.  Mr.  Kudner, 
who  is  president  of  the  agency  that 
bears  his  name,  was  told  by  the  Lock¬ 
heed  factory  last  week  that  the  gov¬ 
ernment  had  priority  on  the  model 
for  which  he  had  paid  $112,000.  The 
money  was  refunded  and  the  Lock¬ 
heed  Company  offered  to  lend  him  an¬ 
other  model  until  they  could  fill  his 
original  order.  Mr.  Kudner  has  al¬ 
ready  sold  one  of  his  planes  to  the 
British  government.  Since  the  forma¬ 
tion  of  his  own  agency  in  1935  he  has 
used  a  plane,  equipped  with  a  desk, 
to  commute  between  New  York  and 
the  main  offices  of  his  clients.  Some¬ 
times  as  many  as  12  persons  from  the 
Kudner  agency  make  the  trips. 

FUND  BUYS  CAMP 

The  New  York  Tribune  Fresh  Air 
Fund,  sponsored  by  the  New  York 
Herald-Tribune,  which  annually  sends 
underprivileged  children  to  summer 
camp,  has  purchased  the  100-acre 
property  of  die  Liberty  Club,  former 
hunting  and  fishing  preserve  in  the 
Village  of  Chestnut  Hill,  near  Willi- 
m^tic.  Conn.,  for  $10,000,  Leslie  M. 
Conly,  general  manager  of  the  fund, 
announced  this  week.  He  said  he 
expected  to  have  the  camp  put  in 
order  so  that  150  children  could  pass 
their  vacations  there  this  summer. 


DARCY  O'CONNOR  DEAD 

Darcy  O’Connor,  76,  former  adver¬ 
tising  executive  with  the  old  New 
York  World,  was  found  dead  April 
10  in  a  furnished  room  in  New  York 
City.  Relatives  were  being  sought  to 
claim  the  body  and  save  it  from  a 
potter’s  field  burial,  as  he  was  a 
pauper  living  on  relief. 

■ 

DAILY  NEWSCAST 

The  Philadelphia  Evening  Bulletin 
began  a  daily  newscast  April  7  over 
Station  KYW.  The  program  runs 
from  1:45  to  1:55  P.M.  and  is  under 
the  supervision  of  George  T.  Eager 
of  the  Bulletin  executive  staff.  Harold 
Hadley,  rewriteman,  is  the  program 
director.  The  announcing  is  done  by 
Henry  Pleasants,  Bulletin  music  critic. 
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For  2  years  the  World-Telegram  has  been  building  a 
system  to  correlate  grocery  advertising  to  grocer)'  sales. 
The  result;  dozens  of  case  histories -of  adding  ma¬ 
chine  accuracy — on  advertising  effectiveness;  blue¬ 
prints  of  how  to  build  greater  sales  not  only  in  New 
York  but  in  every  market  in  America. 

The  first  perfected  study  of  its  kind,  this  monthly 
inventory  in  a  panel  of  New  York  Market  grocery 


stores  reveals  actual  consumer  purchases  of  over  600 
grocery  products.  Against  these  facts  are  plotted 
monthly  advertising  expenditures  in  magazines,  radio 
and  newspapers.  (Point-of-sale  promotion  is  also 
reported.) 

Now  grocery  manufacturers  can  know  how  they  rate 
with  competition;  how  media  switches,  copy,  space, 
program  or  time  changes,  premium  offers,  etc.,  in¬ 
fluence  buying. 


JAIi. 
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SHOVING  BY  APPOINTMENT  ONLY 

Without  exception,  agencies  and  manufacturers  who  have  been 
shown  the  Inventory  hail  this  system  of  measuring  advertising 
and  of  building  sales.  The  New  York  Market  Merchandise 
Inventory,  which  is  copyrighted,  is  demonstrated  to  grocery 
nianufacturers  and  their  agencies  by  appointment  only! 
If  rite  or  phone  The  Merchandise  Inventory,  New  York  W  orld- 
Telegram,  or  any  of  these  Scripps-Howard  offices:  230  Park 
venue,  N.  Y.  C.;  400  North  Michigan  Avenue,  Chicago;  Gen¬ 


eral  Motors  Building,  Detroit;  260  South  Broad  Street,  Phila¬ 
delphia;  814  Mission  Street,  San  Francisco;  926  Sterick  Build¬ 
ing,  Memphis. 


N  ew  ^rk^\^rld-Telegram 

A  Scripps-Howard  Newspaper 
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EDITOR  &  PUBLISHER 


Ad  Bureau  Tells  How  to 
Use  Continuing  Studies 

Releases  Book  Listing  14  Points  to  Help 
Salesman  Obtain  More  Retail  Advertising  .  .  . 
"ABC  of  the  Continuing  Study" 

A  BOOK  on  how  to  use  the  Con-  pKjrtant  reason  why  the  newespaper  is 
tinuing  Study  of  Newspap)er  Read-  such  a  powerful  medium  for  selling 
ing  to  sell  local  retail  advertising  is  goods  to  local  people  is  that  only  ip 
released  this  week  by  the  Bureau  of  newspar>ers  can  you  find  news  of 
Advertising,  ANPA.  Distribution  will  local  happenings. 

be  limited  to  member  newspapers  of  “g.  Women  read  ads  more  than  they 
the  Bureau,  for  whom  it  was  espe-  look  at  picture  pages.  The  most 


cially  prepared. 


popular  editorial  feature  is  the  pic- 


The  14  SHggestions 


in  the  15-299-line  size  range,  show 
him  the  median  reading  for  ads  of 
that  size.  That  median,  or  middle 


Papers  Collect  Audience 

“13.  Remind  the  retailer  that  the 


figure  can  be  taken  as  ‘par’  for  drug  newspaper  wms  f«lf  Ae  battle  for 
X  j  f  xu  X  •  the  advertiser.  The  editor  collects 

store  ads  of  that  size.  j.  j  xi_  j 

the  audience  and  oners  the  adver- 

2.  Show  retailers  why  some  ads  tiger  an  opportunity  to  address  that 
cost  less  than  others.  The  study  shows  audience.  All  other  media,  except 
that  most  of  the  department  store  magazines,  leave  the  problem  to  the 
ads  that  get  high  reading  are  those  advertiser. 

of  stores  which  have  b^n  willing  to  <>14  Remember,  the  study  is  de¬ 
pay  for  advertising  brains  and  skill,  signed  to  sell  newspaper  advertising 
Impress  on  your  retail  adverti^rs  35  a  ^hole.  Every  man  on  your  staff 
(particularly  the  larger  ones)  that  jg  selling  not  only  your  paper  but 
good  ad  managers,  good  copywriters,  newspaper  advertising  as  well.” 


good  artists,  layout  men  and  typog 
raphers  are  the  most  economical. 


The  question  and  answer  section  of 
the  book  includes,  among  other  things. 


3.  Explain  that  an  ad  doesn  t  have  figures  to  show  that  there  is  little 
to  be  large  to  attract  readers.  A  study  difference  between  readership  of  ads 
of  the  10  best-read  retail  ads  in  each  right  or  left-hand  pages  and 

classification  (based  on  the  first  24  the  front  and  back  sections.  It  also 


studies)  revealed  that  40%  were  me 
dium  or  small  ads. 

Large  Adt  Pay 

“4.  But  large  ads  pay  for  them 


'0% 


Handsomely  decorated  with  stiff  ture  page.  But  while  an  average  of 
covers  and  spiral  plastic  bindings,  the  93%  of  the  woman  readers  read  the 
64-page  book,  called  the  “ABC  of  picture  pages  in  the  first  24  papers 
the  Continuing  Study,”  describes  the  studied,  an  average  of  957c  of  the 
purpose  of  the  study,  explains  what  it  women  readers  stopped  to  read  any 
offers  to  newspaper  space  salesmen,  of  the  advertising  in  these  papers, 
advertisers  and  agencies,  and  fur-  “9  cite  figures  to  show  the  unim- 

nishes  answers  to  some  questions  that  portance  of  jxisition.  It  is  not  where 

members  of  the  Bureau  have  asked  jfig  afi  appears  that  counts;  it's  what 
on  how  the  Study  can  be  used  in  the  r  contains  that  determines  the  amount 
retail  field.  Also  it  reprints  reports  of  reader-attention  it  attracts, 
from  members  on  how  they  are  using  “jq.  Urge  retailers  to  use  more 
the  study  to  solve  a  variety  of  retail  illustrations  in  retail  copy.  The  best 
problems,  and  lists  14  suggestions  as  cead  editorial  feature  is  the  picture 
to  how  salesmen  can  use  the  study  page. 

to  obtain  effective  selling  points.  A  “ii  Figure  the  cost  of  registering 

summary  of  these  suggestions  fol-  impressions.  Suppose  an  ad  was  read 


by  30,000  men  and  women,  and  the 
cost  of  the  space  was  $125.20.  Divide 


“1.  Judge  an  ad  by  ‘par’  for  the  the  number  of  readers  into  the  cost 
classification.  In  showing  readership  of  the  space.  This  will  give  the  cost 
percentages  to  a  retail  advertiser,  of  reaching  each  reader.  Then  move 
don’t  show  him  just  one  ad  in  his  the  decimal  point  two  places  to  the 
classification.  Show  him  also  the  sum-  left  and  you  will  see  that  the  cost  of 
mary  of  the  first  24  reports.  For  registering  1,000  reader- impressions, 
example,  if  he  is  a  druggist,  turn  to  in  this  case,  is  $4.17.  Compare  figures 
page  28  in  the  24-study  summary,  like  this  with  the  cost  figures  given 
Under  drug  stores  are  given  figures  by  other  mediums  in  your  market, 
for  the  high,  low,  and  median  read-  such  as  radio. 

ing  of  drug  store  ads  of  various  sizes.  “12.  Utilize  study  data  for  your 
If  the  druggist  customarily  runs  ads  own  sales  stories. 


EUROPE’S  REWRITE  MAN 

Dra-jm  fot  Edito«  &  Publishek  by  John  Collins,  Montreal  Gasette. 


suggests  that  the  study  can  help  the 
space  salesman  who  plans  and  writes 
retail  ads  for  his  own  accounts  and 
points  out  that  for  papers  that  have 


Henderson  Says  Paper 
Prices  Will  Be  Stable 

Prices  of  paper  should  remain  stable 
for  some  time  to  come,  Leon  Hender¬ 
son,  administrator,  Office  of  Price  Ad¬ 
ministration  and  Civilian  Supplies, 
announced  April  12,  after  a  confer¬ 
ence  with  representatives  of  some  of 
the  foremost  pulp  and  paper  manu¬ 
facturers  in  this  country. 

"The  estimated  surplus  of  paper 
capacity  in  the  United  States  and 
Canada  over  the  estimated  consump¬ 
tion  for  1941  will  amount  to  approx¬ 
imately  5,193,000  tons,”  Mr.  Hender¬ 
son  said.  “This  surplus  exists  in  all 
but  a  few  relatively  unimportant 
grades  of  paper.  Accordingly,  the  pulp 
and  paper  industry  would  appear  to 
be  one  industry  concerning  which  the 
Office  of  Price  Administration  can 
reasonably  hope  that  it  will  not  need 
to  take  any  drastic  action. 

“It  is  gratifying  to  receive  the  as¬ 
surances  of  the  representatives  of  the 
pulp  and  paper  industry  attending 


this  conference  that  the  industry  will 
cooperate  with  this  office  in  its  effort 
to  maintain  price  stability.  Such  co¬ 
operation  should  make  it  unnecessary 
for  the  Price  Administration  to  take 
more  direct  measures  to  guard  against 
price  spiraling  in  the  pulp  and  paper 
industry.” 

Among  those  present  at  the  con¬ 
ference  were  the  following  represen¬ 
tatives  of  the  pulp  and  paper  indus¬ 
try:  Cola  G.  Parker,  Kimberly  Clark 
Corp.;  R.  E.  Canfield,  counsel,  Ameri¬ 
can  Paper  and  Pulp  Assoc.;  W.  J. 
Dixon,  St.  Regis  Paper  Corp.;  Clyde 
Morgan.  Rayonier,  Inc.;  J.  L.  Riegel, 
Riegel  Paper  Corp.;  R.  J.  Cullen,  In¬ 
ternational  Paper  Co.;  and  E.  W. 
Tinker,  American  Paper  and  Pulp 
Assoc. 

■ 

ELECTED  TO  ANA 

Coming  Glass  Works,  Coming, 
N.  Y.,  has  been  elected  to  member¬ 
ship  in  the  Association  of  National 
Advertisers,  Inc. _ _ 


selves.  A  good,  large  ad  will  get  more  competition  the  study  can  help  in 
attention  that  a  good,  small  ad.  On  preserving  the  good  will  of  adver- 
the  basis  of  space  alone,  other  things  tisers.  Another  question  and  answer 
being  equal,  large  ads  invariably  at-  combination  explains  that  wholesalers 
tract  more  attention,  and  enable  ad-  should  be  urged  to  use  the  study  both 
vertisers  to  present  a  more  complete  to  improve  their  own  advertising  and 
message.  thus  assure  their  continued  use  of 

“5.  Stress  the  service  angle  in  retail  newspapers  and  also  because  they  in¬ 
copy.  The  study  has  repeatedly  dem-  fluence  the  national  advertising  of 
onstrated  that  ‘service  copy’,  the  kind  the  manufacturers  whose  products 
that  shows  the  reader  how  to  use  the  they  handle. 


BIG  LEAGUE  PHOTOGRAPHS 

By  a  World  Series  Champ,  "Big  Bertha"/ 

Scoop  iho-c  dramatic  Closc-up.  .\ction  Shots  from  the  Press  Stand — the  kind  your 
editor  want-,  the  kind  that  makes  news — with  a  Dallmi7er  Telephoto  L^ns. 

An  a^M-t  to  any  new-paper,  a  circulation  builder,  an  edge  on  your  comp^'tilor 

Dallmeyer  Telephoto  equipment  gives  you  these  advantages 
and-;-every  shot  is  a  masterpiece  of  news  photography.  _ 

Come  and  see  our  wide  range  of  these  world 
precision-made  Dallmeyers— or  write  for  "Catalog  tPD. 


product  advertised,  invariably  gets 
high  reading. 


Another  section  carries  quotations 
from  different  newspaper  executives 


“6.  Translate  reading  percentages  as  to  how  they  have  used  the  study 
into  thousands  of  readers.  An  ad  that  for  presentations  and  sales  talks,  to 
attracted  87o  of  the  women  readers  combat  the  position  complex,  and  to 
of  a  newspaper  with  a  circulation  of  induce  retailers  to  increase  the  size 
126,500  would  be  read  by  10,120  of  their  space. 


15  W.  47th  St.,  New  York,  N.  Y. 


women  (if  you  allow  only  one  woman 
reader  per  copy). 


A  report  from  the  Canadian  Daily 
Newspapers  Association  on  how  that 


7,  Emphasize  the  great  interest  in  organization  is  using  the  study  is  also 
local  news  and  retail  ads.  One  im-  contained  in  the  IxMk. 


Meet  The  Champ  “BIG  BERTHA” 
This  5  1  7  Home  Oraflex  flttMl  with  a  40 
inch  Dallmeyer  Telephoto  tof>8  them  all 
for  high  batting  average. 
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SUPER" 

ENTHUSIASM! 

"Our  new  Super  Displays  and  A-P-L  have  proved  themselves 
more  efficient  than  any  other  system  of  ad  composition'/  says 
Bernard  Garrity,  Mechanical  Superintendent  of  the  Hartford 
Times,  one  of  the  Gannett  newspapers. 

The  Hartford  Times  analyzed  all  available  methods  of 
setting  advertising  composition.  After  thorough  considera¬ 
tion,  the  Linotype  Display  System  was  chosen  for  operating 
speed,  simplicity  and  low-cost  maintenance. 


iem  newspaper  composing-- 

id  on  the  simple  Unotype  a 

.io,  maximum  production  ethclen^ 

,  cosh  Keyboard  up  to  “ 

m,  laces  on  Blue  Sireoh  super 

Extend  exactiy  the  same  face 

irdoaHdlobinabidWoybyUnotype. 


j  This  All-Purpose-Linotype  extends  the 
Hartford  Times'  keyboarded  display 
faces  os  for  as  144  point.  Arthur  Bergoli 
and  Otis  Wright  testify  that  the  A-P-L 
slug  considerably  cuts  down  make-up 


time  in  the  ad  alley.  The  same  universal 
alignment  and  face-up  matrix  assembly 
combine  to  make  the  job  easier  and  get 
it  done  faster.  Merchants  like  the  unity 
of  design  in  all  type  sizes. 


Linotype  and  A-P-L  Memphis  Family 
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EDITOR  (S  PUBLISHER 


U.  P.  Executives 
To  Discuss 
War  Coverage 

Will  Hold  Annual 
Meeting  at  Headquarters 
During  Convention  Week 

News  coverage  problems  growing 
out  of  war  will  occupy  the  attention 
of  United  Press  executives  who  will 
hold  their  annual  meeting  in  New 
York  April  21-24  in  connection  with 
the  ANPA  convention. 

Announcement  of  the  conference  of 
press  association  executives  was  made 
by  Hugh  Baillie,  president. 

“The  spreading  theater  of  war  and 
its  repercussions,  extending  now  to 
every  quarter  of  the  globe,  confront 
newspapers  and  press  associations 
with  new  responsibilities,”  Mr.  Baillie 
said. 

Chailcng*  Facing  Newspapers 

“It  is  not  alone  a  question  of  getting 
the  facts,  but  of  presenting  them  in 
a  form  readily  handled  by  desk  men 
and  easily  followed  and  understood 
by  the  newspaper  reader.” 

The  U.P^  Mr.  Baillie  said,  has  taken 
steps  to  meet  these  requirements 
through  increased  attention  to  com¬ 
pact  general  leads,  summing  up  war 
developments  of  the  day  in  their 
proper  relation  to  each  other. 

“The  American  public,”  he  added, 
“has  given  evidence  during  the  past 
year  of  growing  appreciation  for  the 
excellent  job  American  correspon¬ 
dents  are  doing  in  getting  the  news 


IN  BAHAMAS 

Mr.  and  Mrs.  Norman  Chandler  as  they 
arrived  recently  by  clipper  plane  for  a 
holiday  in  Nassau,  Bahamas.  Mr.  Chandler 
is  vice-president  and  general  manager  of 
the  "Los  Angeles  Times."  They  were  ex¬ 
pected  in  New  York  April  19. 

Legal  Paper  Attacks 
Col.  Tax  List  Low 

Constitutionality  of  the  California 
State  law  which  permits  the  delin¬ 
quent  tax  list  to  be  broken  down  in 
Los  Angeles  County  and  published 
in  newspapers  circulating  in  the  com¬ 
munities  where  the  properties  in¬ 
volved  are  located,  is  attacked  in  an 
action  before  the  California  Supreme 
Court. 

An  alternative  writ  of  mandate  was 
returned  at  the  court’s  Los  Angeles 
session  last  week  in  the  action,  brought 
by  the  Los  Angeles  Daily  Journal, 


Knox  Renews  Plea 
For  Secrecy  on 
Warship  Arrivals 

Pictures  Censorship  As 
Possibility  li  Some 
Leaks  Continue  to  Occur 

Washington,  D.  C.,  April  17 — Mak¬ 
ing  a  new  plea  for  complete  press 
secrecy  regarding  movements  of  dam¬ 
aged  British  warships  to  American 
ports  for  repairs,  ^cretary  of  the 
Navy  Knox  today  pictured  censorship 
as  a  possibility,  if  necessary,  to  check 
leaks  on  such  information. 

He  at  the  same  time  hinted  that 
oversight  of  some  kind  already  was 
being  exercised  on  international  com¬ 
munications  as  part  of  the  American 
effort  to  aid  Great  Britain.  He  indi¬ 
cated  the  arrival  of  “large  numbers” 
of  damaged  ships  and  said  they  had 
been  given  priority  “over  everything 
else  in  our  yards.” 

The  censorship  possibility  was  men¬ 
tioned  at  a  press  conference  discus¬ 
sion  of  his  request  to  withhold  news 
about  arrival  of  such  ships  as  the 
damaged  battleship  Malaya  which  put 
into  New  York  recently  (E.  &  P., 
April  12,  page  7). 

“The  failure  of  a  few  in  the  press 
to  co-operate  might  bring  about  a 
situation  which  all  decent  newspaper 
men,  including  myself,  want  to  avoid.” 
Secretary  Knox  said.  “I  don’t  want 
censorship.  Such  incidents  help  to 
promote  the  possibility.” 

The  hint  of  an  existing  check  on 


it  would  be  known,  but  I  am  not 
going  to  talk  about  that,”  he  said. 

He  declined  to  pursue  the  subject 
further. 

Col.  Knox  said  that  his  request  for 
voluntary  secrecy  “might  have  seemed 
preposterous”  when  it  was  first  made, 
but  he  explained  that  the  vessel  was 
only  the  first  of  a  large  number  of 
ships  coming  to  American  navy  yards 
for  repairs. 

He  added  that  if  the  navy’s  wishes 
were  observed  no  more  British  war¬ 
ships  would  arrive  in  daylight,  iden¬ 
tifying  bands  would  be  removed  from 
the  caps  of  sailors  going  ashore,  and 
British  crews  would  be  instructed  not 
to  disclose  information. 

■ 

Water  Main  Break  F oils 
To  Stop  Publication 

When  a  water  main  sprung  a  leak 
Blaster  Sunday  afternoon,  flooding  the 
sub-basement  of  the  Albany  (N.  Y.) 
Times  -  Union,  temporarily  stopping 
the  press  generator,  teletypes  and 
news  service  printers  and  dimming 
the  lights,  executives  of  the  Hearst 
morning  daily  quickly  went  into  ac¬ 
tion  to  prevent  a  break  in  83  years 
of  publication. 

Managing  editor  George  O.  Williams 
telephoned  Alexander  G.  MacDonald, 
publisher  of  the  Albany  Knicker¬ 
bocker  News,  and  received  co-opera¬ 
tive  permission  to  use  the  “opposi¬ 
tion”  presses.  Meanwhile,  however, 
trouble  crews  worked  speedily,  the 
crisis  was  dissipated,  and  the  Times- 
Union  appeared  as  usual  from  its  own 
pressroom. 

• 


Jira!3ljl)illr?3iinncv 


under  adverse  conditions  imposed  by  legal  publication  which  formerly  pub-  international  communications  came  in  n>rTO'M  IWTC’IT'rTM/^ 

war,  censordiip  and  crippled  commu-  lished  the  entire  list,  against  County  response  to  a  question  whether  the  CUtCuLAllON  MlitiTlNVj 

nications.  But  it  has,  at  the  same  Purchasing  Agent  Wayne  Allen.  ship  might  not  have  readily  been  seen  The  annual  convention  of  the  On- 

time,  made  it  clear  that  it  wants  The  tax  list  breakdown  was  author-  by  German  representatives  and  the  tario-Quebec  Circulation  Managers' 
news  presented  in  the  most  compre-  ized  in  a  1935  law,  which  is  attacked  information  telephoned  to  Berlin.  Association  will  be  held  at  St.  Catha- 

hensible  terms  possible.  That,  I  feel,  on  the  grounds  that  since  it  applies  “If  anyone  had  called  Berlin  I  think  rines,  Ontario,  May  11,  12  and  13. 

is  one  of  the  challenges  facing  news-  only  to  Los  Angeles  County  it  pre¬ 
papers  today.”  vents  imiform  operation  of  ^e  Reve- 

In  addition  to  discussing  war  cov-  nue  and  Taxation  Code;  is  a  special 

erage,  the  U.  P.  executives  will  con-  law  for  the  assessment  and  collec- 

sider  matters  relating  to  the  domestic  tion  of  taxes  in  violation  of  the  State 

report  and  general  business  problems.  Constitution;  is  a  local  and  special  law 

TTie  series  of  conferences  will  open  I*'  a  case  where  a  general  law  could 

on  Monday  at  U.P.  headquarters  in  be  made  to  apply;  and  it  attempts  to 

the  Daily  News  Building  and  continue  make  an  unconstitutional  classifica- 

throu^  Thursday.  tion  of  counties. 

Division  managers  attending  will  ,, 

include  'Vice-President  Frank  H.  Bar-  WAR  NBWS  SHIFTED 
tholomew.  Pacific  division,  San  Fran-  There  was  no  war  news  on  the  first 
cisco;  Thomas  R.  Curren,  Central  divi-  page  of  the  April  11,  Good  Friday, 

Sion,  Chicago;  Jacques  D’Armand,  issue  of  the  Goldsboro  (N.  C.)  News- 
Southwest  division.  Kansas  City;  Argus.  Instead,  stories  were  devoted 
Stanley  'Whitaker,  Southern  division,  to  Easter.  Current  unpleasant  news 
Atlanta.  was  shifted  to  naee  four.  The  make-un 


It’s  smooth 
sailing 


THE  NASHVILLE  MARKH 


177,538,000 


EMPLOYMENT 
AND  WAGES 


(1939  U.  S.  Gov’t.  Figure) 

Retail  Sales 


*Nasbvllle's  share  In  the 
defense  program  raises 
1941  potential  Inestim¬ 
ably. 


NEW  LONDON,  CONN 


bureau  manager;  Walt  Rundle,  pro¬ 
motion  director;  Kenneth  D.  Gilmore 
and  Leroy  Keller,  eastern  business 
representatives . 

Several  members  of  the  U.  P.,  for¬ 
eign  staff  also  will  be  present,  includ¬ 
ing  Frederick  C.  Oechsner,  Central 
European  manager;  Harry  R.  Flory, 
European  news  manager;  Virgil  Pink- 
ley,  European  business  manager;  A. 
L.  Bradford,  South  American  man¬ 
ager;  Edward  P.  Morgan,  Mexico 
manager,  and  Robert  Bellaire,  Shang¬ 
hai  bureau  manager. 


With  nearly  200  million  in  o 
tion  and  defense  orders.  A  ri( 
munity  to  which  to  advertise. 


'It's  always  Day  Time 

In  South-eastern  Connecticut' 


For  Detailed  Information  Write 

NEWSPAPER  PRINTING  CORP.,  Agents  •  THE  BRANHAM  CO..  National  Representatives 


Once  more,  Graflex-made  Cameras  dramatically  demonstrate  their  ability  to  make  prize-winning, 
story-telling,  paper-selling  pictures  under  all  conditions,  day  or  night!  This  year,  as  in  1936,  1937, 
1938,  and  1939,  all  the  prize-winning  pictures  in  Editor  &  Publisher’s  National  News  Picture  Con¬ 
test  were  Graflex-made.  In  fact,  44  of  the  45  prizes  offered  since  these  contests  were  inaugurated 
have  been  given  to  pictures  made  with  Graflex  or  Speed  Graphic  American-made  Cameras.  Reason 
enough  why  they  are  universally  preferred  by  photographers  who  want  ace-high  news  pictures  and 
publishers  who  want  circulation  ...  In  accordance  with  its  annual  custom.  The  Folmer  Graflex 
Corporation  presents  to  each  of  the  winners  listed  below  the  Graflex  Award — a  gold,  diamond- 
studded  watch  charm  illustrated  above  in  twice  its  actual  size. 


BORRIE  KAINTER 

of  Chicago  Times — win¬ 
ner  of  First  Prize  for  his 
picture  “It  shouldn't  Hap¬ 
pen  Here”  —  made  with 
his  4x5  Speed  Graphic. 


M.  J.  ACKERMAIS 

Acme  Newspictures 
4x5  Telescopic  Graflex 

JAS.  O.  BASHFORD 

Free  Lance  Photographer 
4x5  Series  D  Graflex 


PRIZEWINNERS 


CLARENCE  ALBERS 

of  New  York  Journal  and 
American — winner  of  Sec¬ 
ond  Prize  for  his  4x5 
Speed  Graphic  picture 
“Custody  Flight." 


SAMUEL  MYERS 

of  Wide  World  Photos 
winner  of  Third  Prize  for 
his  picture  “Hollingshead 
Fire” — made  with  his  4x5 
Speed  Graphic. 


M.  CONVERSA 

of  San  Jose  (Calif.)  Mer¬ 
cury  Herald — winner  of 
Fourth  Prize  for  his  4x5 
Speed  Graphic  picture 
“The  Thrill  Is  Gone.” 


HONORABLE  MENTIONS 

H»t9d  Alphabetically 

Nine  out  of  ten  used  Graflex-made  Cameras 


PAUL  CALVERT 
Los  Angeles  Times 
4x5  Speed  Graphic 

A.  J.  CORNELIUS 

Syracuse  Herald-Journal 
4x5  Speed  Graphic 


C.  P.  DETTLOFF 

Vancouver  Province 
3/4x454  Speed  Graphic 

CARL  ERMISCH  and 
E.  L.  MARTIN 

St.  Paul  Dispatch  and 
Pioneer  Press 
4x5  Speed  Graphic 


MAX  PETER  HAAS 

European  Picture  Service 
Leica 

AL  MOSSE 

Chicago  Times 
5x7  Big  Bertha 


HY  PESKIN 

of  New  York  Mirror — 
winner  of  Fifth  Prize  for 
his  picture  “Kill  The 
Ump!” — made  with  his 
4x5  Speed  Graphic. 


JOHN  REIDY 

New  York  Mirror 
4x5  Speed  Graphic 

ROBERT  WANDS 

Wide  World  Photos 
4x5  Speed  Graphic 


FOLMER  GRAFLEX  EORPORATIOX,  RDEHESTER,  ]V.Y.,ES.A 


EDITOR  &  PUBLISHER 


U.  S.  INDUSWS 


to  the  bi^^est  challenge  in  its  history... 


.  Facilities  for  production  must  be  ready  to  turn  out  munitions  and  equipment  at  top  speed.  .  . . 
Our  defenses  must  be  invulnerable,  our  security  absolute.  But  our  defense  as  it  was  yesterday, 
or  even  as  it  is  today,  does  not  provide  security  against  potential  developments  and  dangers  of  the 
future. . .  . 

“. . . .  Defense  must  be  dynamic  and  flexible,  an  expression  of  the  vital  forces  of  the  nation  and  of  its 
resolute  will  to  meet  whatever  challenge  the  future  may  hold. . . . 

“. . . .  We  stand  ready  not  only  to  spend  millions  for  defense  but  to  give  our  service  and  even  our  lives 
for  the  maintenance  of  our  American  liberties.” 


★  ★★★★★★★★★ 
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★  To  that  appeal,  to  that  call  to  perform 
a  gigantic  task,  industry  responded 
promptly  and  efficiently. 

As  the  days,  weeks  and  months  passed,  ex¬ 
isting  plants  were  quickly  altered,  enlarged 
and  re-tooled. 

New  plants  were  built. 

New  machine  tools  designed,  fabricated 
and  installed. 

Workmen  trained  in  new  skills. 

Military  departments  of  Government  itself 
had  to  determine  new  defense  needs  as  re¬ 
vealed  in  warfare  overseas  and  declare  the 
order  of  Importance  of  those  needs. 

Meanwhile,  many  commentators  complained 
and  criticized.  "Industry  was  bungling  its 
job  . .  .  Democracy  was  too  slow,"  etc. 

Today,  in  less  than  one  short  year,  U.  S. 
mass  production  of  the  complex  mechanisms 
of  modern  arms  has  been  established. 

Our  peace  industries  have  been  transformed 
into  defense  industries. 

Already,  vast  quantities  of  military  equip¬ 
ment  and  supplies  flow  off  newly  formed  pro¬ 
duction  lines. 

U.  S.  industry  has  done  the  most  magnifi¬ 
cent  job  in  its  history,  not  excluding  its  work 
in  the  last  war. 

How  was  all  this  done  ? 

How  is  it  being  done? 

Where?  By  whom? 

The  whole  brilliant,  amazing  performance 
— its  drama  and  fact,  its  material  and  human 
details — is  to  be  brought  together  and  pre¬ 
sented  in  the 

“ONE  YEAR  OF  NATIONAL  DEFENSE”  ISSUE 
OF  THE  WALL  STREET  JOURNAL 
FRIDAY.  MAY  16TH.  1941 
MilVERSARY  OF  PRESIDENrS  DEFENSE  MESSAGE 


We  believe  The  Wall  Street  Journal  is  the 
only  publication  equipped  by  both  size  and 
specialized  experience  to  do  such  an  assign¬ 
ment  justice. 

No  other  business  publication  budgets  pay¬ 
ments  of  over  three-quarters  of  a  million  dol¬ 
lars  annually  for  its  editorial  organization 
alone — 200  news  executives,  editors,  writers, 
technicians,  collectively  expert  in  all  lines  of 
business,  in  economics,  finance,  government. 

No  other  maintains  its  own  news  bureaus  in 
eighteen  cities  with  special  correspondents  in 
105  other  cities  here  and  abroad,  for  the  ex¬ 
press  purpose  of  gathering  and  reporting 
business  news. 

No  other  has  a  Washington  News  Bureau 
of  comparable  size — eighteen  full-time  ex¬ 
pert  writers  reporting  developments  that  relate 
to  business. 

No  other  has  the  combined  services  of  The 
Associated  Press,  United  Press,  International 
News,  Reuters  and  Broomhall — in  addition 
to  operating  the  largest  private-wire  system  of 
any  individual  newspaper  or  magazine. 

Because  of  the  scope  and  speed  of  industry’s 
achievement  for  National  Defense,  the  imme¬ 
diate  and  historic  importance  of  the  work  that 
has  been  done,  the  billions  of  expenditure,  and 
the  manifold  relations  to  the  nation's  future — 
socially,  economically  and  politically — the 
“One  Year  of  National  Defense’’  issue  is  to  be, 
unquestionetbly,  not  only  the  most  interesting 
and  dramatic  but  the  most  important,  the  most 
generally  valuable  The  Wall  Street  Journal 
luxs  ever  published. 

National  Defense  has  two  parts — the  Military 
and  the  Industrial.  The  Wall  Street  Jour¬ 
nal’s  One  Year  of  National  Defense  issue  is 
to  deal  with  the  Industrial. 

The  tremendous  industrial  story  of  plan¬ 


ning,  financing,  building  and  producing,  which 
has  unfolded  piecemeal  from  day  to  day  dur¬ 
ing  the  past  year,  is  to  be  assembled  and  con¬ 
densed  ;  co-ordinated  and  clarified ;  projected 
on  a  single  vast  canvas  with  a  wealth  of  new 
and  significant  detail  painted  in  to  make  the 
picture  complete. 

For  the  first  time,  such  a  presentation  will 
be  placed  before  the  public. 

For  the  first  time,  the  key  people  of  this 
country — people  who  daily  read  The  Wall 
Street  Journal — editors,  speakers,  leaders  of 
business  and  social  groups,  men  in  industry, 
finance  and  public  life — will  have  for  con¬ 
stant  reference  a  record  of  the  amazingly 
rapid  and  efficient  development  of  industry’s 
part  in  National  Defense. 

Each  company  that  takes  advertising  space 
in  the  ONE  YEAR  OF  NATIONAL  DE¬ 
FENSE  issue  publicizes  clearly  and  force¬ 
fully  its  own  part  and  identity  in  National 
Defense  in  one  of  the  most  influential,  most 
quoted  of  all  publications. 

The  Wall  Street  Journal  will  make  no 
extra  charge  above  its  regular  card  rates  for 
space  in  this  issue.  But  a  considerable  num¬ 
ber  of  e.xtra  copies  will  be  distributed  among 
additional  Influential  individuals  and  organi¬ 
zations  throughout  the  country,  including  im¬ 
portant  national,  state  and  local  government 
officials,  all  members  of  Congress,  Governors 
of  all  states,  and  others. 

The  issue  will  be  published  in  two  editions 
simultaneously — one  in  New  York,  the  other 
in  San  Francisco — and  circulated  throughout 
the  country. 

We  shall  be  glad  to  answer  further  ques¬ 
tions  or  work  with  you  on  your  plans.  Write 
Wall  Street  Journal,  44  Broad  St.,  New  York. 


★ 


★ 


★ 


★ 


★  ★  ★ 


★  ★  ★  ★ 


Ir  this  issu* — One  Year  of  National  Defense — the  brilliant  achievements  of  many  industries  will  be  explored  and  documented: 


WHAT  have  these  industries  and  their  companies  accomplished? 

What  are  they  now  equipped  to  do  ? 

Where  are  they  located? 

What  are  their  main  problems? 

These  questions  are  to  be  answered  factually,  statistically,  in 
pictures,  and  as  a  living,  human  story. 

Not  only  that,  but  the  effects  of  National  Defense  on  other 
businesses  in  every  section  of  the  country  and  in  chief  industrial 
centers  will  be  told. 
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manuiaclured  products 
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3rd  largest  railroad  center  in 
the  world 


"REVENGE— AS  WE  IMAGINE  IT—" 

Drawn  for  Eoitok  &  Publisher  by  Panic  Loring,  Providence  (.R.  I.)  Evening  Bulletin. 


WAGNON  TO  PHILA. 

Hugh  A.  Wagnon,  acting  chief  of  the 
Associated  Press’  London  bureau  since 
NovMnber,  who  returned  to  the  U.  S. 
on  vacation  April  9,  has  been  ap¬ 
pointed  chief  of  the  Philadelphia  bu¬ 
reau,,  in  charge  of  Pennsylvania  and 
Delaware,  the  AP  announced  this 
week.  He  succeeds  Paul  Miller,  who 
was  promoted  recently  to  executive 
assistant  to  the  general  manager  in 
charge  of  the  AP  membership  de¬ 
partment  in  New  York.  Wagnon 
joined  the  AP  in  1930  in  Oklahoma 
City  and  before  going  to  London  two 
years  ago  was  Baltimore  bureau  chief. 
R.  P.  Stevenson  is  in  charge  tem¬ 
porarily  at  Philadelphia  until  Wagnon 

SOCUrrY  editor  of  the  Ogden  ^  ^  mid-May. 

(Utah)  Standard-Examiner  recently  CIV  ON  ATR  OTTT7 
received  from  a  country  correspon-  wlv  rVill 

dent  the  foUowing  social  item:  ,  Six  members  of  the  Greenwich 

“The  bride  wore  white  satin  and  (Conn.)  Time  staff  will  appear  as  a 
carried  a  bouquet  of  white  roses,  team  on  a  trae-or-false  quu  pro^am 
white  sweet  oeas  with  an  orchard  an  NB(3  network  April  28.  They 

in  the  center George  Murray,  editorial  writer; 


84  of  Toledo's  many  Indus 
tries  now  working  24 
hours  a  day 


THATS  TOO  lAD  DEPARTMENT 

DEANNA’S  FIRST 

ROMANCE  WILL 

END  AT  ALTER 
— Bloomington  Pantograph  headline. 


Largest  circulation  in  its 
104-year  history 

More  than  1007o  coverage 
of  A.  B.  C.  city  zone 

76 7o  coverage  of  A.  B.  C. 
total  city  and  trading  area 


Total  Net  Paid  A.  B.  C 
Circulation 

(6  monUis  endinK  S«pt.  30.  1940) 


SAFEST  WEATHER  prediction: 
CITY  GETS  SECOND 

SPELL  OF  WEATHER 
Columbus  Citizen. 


Editor  &  Publisher  will  pay  $2.00  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


EXCEPTING  CLEVELAND,  THE  BLADE 
HAS  THE  LARGEST  CIRCULATION  OF 
ANY  NEWSPAPER  IN  OHIO 


The  Sun  Publishes  More 


APPROVE  OGR  BILL 

Washington,  D.  C.,  April  16 — The 
Senate  Committee  on  Expenditures 
voted  today  to  report  favorably  a 
House-approved  measure  to  give  per¬ 
manent  status  to  the  Office  of  Gov¬ 
ernment  Reports  with  an  operating 
fund  of  $1,500,000  a  year.  Senator 
James  J.  Davis,  Pennsylvania  Repub¬ 
lican,  announced  that  he  would  file 
a  r^xirt  for  the  minority  group  in  op¬ 
position  to  the  bill. 


ADVERTISING 


from  Department  Stores 
(upstairs)  than  any  other 
New  York  newspaper. 


AP  FINANCIAL  COLUMN 

A  “humanized  financial  column”  for 
afternoon  paper  members  of  the  Asso¬ 
ciated  Press  was  started  this  week  by 
the  Special  News  Service.  Titled 
“Business  Today,”  the  column  is  writ¬ 
ten  by  Paul  G^ner  and  John  Beckley 
and  appears  under  a  joint  by-line. 
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SUPEROTO  SERVICE 

RENDERED  BY  INTERNATIONAL  PAPER  COMPANY  TO  PROMOTE  THE  USE  OF  ROTOGRAVURE  PRINTING 


This  IS  the  "Media  Records  sheet 
Superoto  Service  will  supply  lineage  fig¬ 
ures  on  any  local  rotogravure  campaign 
in  aiiv  town  '  ' 


2  This  is  the  binder  that  holds  Superoto  S 
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3  This  IS  the  neat,  efficmr^, 

leather  solicitor's  pcrft^lio 
It  helps  him  organize  ms 
daily  calls. 


4  This  IS  the  folder  that  holds  actytal 
samples  of  successful  local  rotogravure 
campaigns. 
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A  WEAPON  HE  CAN'T  DUPLICATE! 

Drazcn  for  Editor  &  Piblisher  6^'  H'm.  .SfrtTn^aii.  Peoria  Eteninfj  Star 


N.  Y.  Circulators 
Bar  News  Dealers 
From  Membership 

Binghamton,  April  16  —  Urged  to 
dean  their  house  of  “disloyal  and  un¬ 
patriotic”  employes  and  defend  the 
newspaper  industry  against  “malicious 
gossip,”  members  of  the  New  York 
State  Circulation  Managers  Associa¬ 
tion  wound  up  their  semi-annual  con¬ 
vention  here  this  afternoon  after  re¬ 
codifying  their  16-year-old  consti¬ 
tution  and  by-laws. 

The  two-day  session  was  keynoted 
Tuesday  afternoon  by  Frank  Tripp, 
general  manager  of  the  Gannett  News¬ 
papers,  who  admonished  circulation 
heads  to  “build  up  loyalty  and  patri¬ 
otism  within  your  newspaper  and 
good  will  among  the  public.” 

Imporfanc*  of  Circalotien  Mon 
Growing  importance  of  circulation 
managers  over  the  last  two  decades 
and  their  emergence  as  the  most  likely 
candidates  for  vacant  general  and 
business  managers’  posts  on  newspa¬ 
pers  were  stressed  by  guest  speakers 
including  Henry  M.  James,  Hudson 
Star,  president  of  the  New  York  State 
Publishers’  Association;  Clem  D. 
O’Rourke,  president  of  the  Interna¬ 
tional  Circulation  Managers’  Associa¬ 
tion,  and  Tom  R.  Hutton,  editor  of 
the  Binghampton  Press. 

The  association  constitution  was 
amended  to  restrict  membership  to 
active  circulation  managers  of  news¬ 
papers.  thus  eliminating  wholesale 
news  dealers  from  membership  eligi¬ 
bility.  “The  New  York  state  associa¬ 
tion  was  the  only  sectional  unit  of 
CMA  allowing  such  dealers  to  be 
■embers,”  Matthew  G.  Sullivan  of 
Sannett  newspapers  in  Rochester, 
tete  president,  declared.  About  three 
■etropolitan  dealers  have  been  mem¬ 
bers. 

Mark  D.  Bohen,  circulation  manager 
mi  the  Albany  Times~Union,  advo¬ 


cated  the  use  of  a  full  return  policy  in 
newspaper  sales  in  discussing  “Poli¬ 
cies  Regarding  Returns.” 

C.  Glenn  Winger  of  Westchester 
County  Publishers,  in  discussing  ways 
to  conserve  newsprint  paper  without 
endangering  paid  circulation,  stressed 
scheduling  of  advertising  and  news 
ahead  of  time,  careful  physical  han¬ 
dling  of  paper,  regulation  of  com¬ 
plimentary  newspaper  distribution  and 
conversion  of  paper  stripped  from 
rolls  into  copy  paper,  as  money-savers. 

Other  Speoker 

Other  speakers  on  circulation  activ¬ 
ities  included  Charles  C.  Frost  of  the 
Niagara  Falls  Gazette,  Joseph  M. 
Bauer  of  the  Bufalo  Courier-Express, 
James  N.  Peck  of  the  Elmira  Star- 
Gazette,  T.  Garwood  Gilbert  of  the 
Jamestown  Post,  Milton  H.  Ottman  of 
the  Schenectady  Union  Star  and  E. 
Marshall  Brooks  of  the  Endicott  Daily 
Bulletin. 

At  the  dinner  session  climaxing  the 
first-day  session,  Mr.  Hutton  warned 
of  an  “ever-increasing,  insidious 
pressure”  being  directed  by  German 
propaganda  agencies  against  the 
American  free  press.  “The  totali- 
tarians  realize,”  Ae  Binghamton  edi¬ 
tor  asserted,  “that  their  systems  will 
never  gain  a  foothold  in  this  country 
until  a  free  press  is  wiped  out.” 

Earlier  Mr.  Tripp  had  cited  the  pos¬ 
sibility  of  censorship  of  the  American 
press,  declaring  that  “two  kinds  of 
censorship  are  possible — an  honest, 
truthful  one  or  a  governmental  sub¬ 
jugation  of  the  press,” 

“Newspapers  often  are  on  the  spot 
with  the  government  because  they  do 
not  know  how  to  kowtow  and  get  into 
one  line  of  thought,”  Mr.  Tripp  said. 
“They  are  the  product  of  many  minds 
and  persons,  and  consequently,  of 
many  lines  of  thought.” 

Syracuse  was  picked  for  the  Oc¬ 
tober  convention  of  the  association 
when  J.  J.  LaChapelle  will  succeed 
Mr.  Sullivan  as  president  of  the  group. 

Alfred  W.  Cockerill  of  the  Bing¬ 
hamton  Press,  state  secretary,  super¬ 
vised  arrangements  for  the  session. 
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Tells  of  Success 
In  Raising  Rate 
On  Motor  Routes 

Chos.  Payne  Explains  Plan 
Used  to  Obtain  More 
Siindoy  Paper  Revenue 
By  GEORGE  A.  BRANDENBURG 
Because  of  increased  production 
costs,  the  Indianapolis  Sunday  Star 
motor  route  subscription  rates  were 
raised  from  10  to 
15  cents  a  copy 
last  November. 
Since  then  the 
Star  has  found 
it  profitable  to 
do  away  with 
many  of  the  for¬ 
mer  motor  routes 
and  establish 
agencies  in  small 
towns  and  ham¬ 
lets,  thus  giving 
rural  readers  a 
better  opportun¬ 
ity  to  purchase 
the  Sunday  Star  at  the  10  cent  price. 


the  loss  liat!  rtachi'ti  a  imiiit  where  something 
had  to  be  done.  We  had  59.379  copies  that 
were  sold  to  dealers  and  carriers  when  this 
change  in  prices  was  made  to  motor  route 
drivers;  now  we  liave  78,013  going  to  dealers 
and  carriers  at  the  7*/2C  rate  and  only  5.92J 
copies  going  to  the  motor  route  drivers  for 
which  we  are  now  getting  7^'2C.  Our  loss  in 
motor  route  circulation  has  been  26,649,  but 
c»ur  increase  on  tlealers  has  been  18,634  which 
leaves  a  net  loss  on  our  Country  Circulation 
of  only  8,015  Init  we  have  picked  up  some 
of  this  through  our  city  carriers  and  motor 
routes  which  only  Waves  a  net  loss  of  2,398 
in  the  average  net  paid  circulation  of  the 
Sunday  Star  for  March  1941  as  compared 
with  the  net  paid  for  March,  1940. 

“We  are  more  than  plea.setl  with  the  re¬ 
sults  of  this  increase  in  rates  and  feel  that 
before  the  end  of  the  year  we  will  have 
fully  reci;vered  all  tmr  loss  in  circulation. 
You  may  ask  why  we  made  the  4’4c  rate  in 
the  first  place  and  why  we  continued  to  take 
our  loss  for  ^o  long  a  time.  We  made  this 
rate  l)ecause  we  wanted  to  establish  delivery 
service  to  the  rural  route  readers  and  make 
them  ‘Sunday  Star  conscious.*  and  I  think 
you  will  agree  that  we  accomplished  this,  or 
there  wouM  not  be  so  many  of  them  now 
dri\’ing  into  town  to  buy  the  Sunday  Star. 

“Some  of  you  will  want  to  know  what  the 
increased  co<t  of  delivery  has  been  to  these 
new  points  of  sale.  We  were  able  to  put  a 
lot  of  it  on  our  regular  truck  runs  without 


the  rest  of  the  paper  “and  then  ask 
for  the  order.” 

How  He  Got  His  Start 

THERE  DOESN’T  seem  to  be  a  lot  to 
say  about  Paul  S.  Fernald,  circula¬ 
tion  manager,  Bartlesville  (Okla.) 
Examiner  and 
Enterprise,  new¬ 
ly-elected  pres¬ 
ident  of  the  Mid¬ 
west  Circulation 
Managers  Asso¬ 
ciation,  as  to 
how  he  got  his 
start  in  the 
newspaper  busi¬ 
ness. 

He,  too,  started 
newspaper  work 
as  a  carrier  boy. 

Mr.  Fernald  be¬ 
gan  as 


Paul  S.  Fernald 


"Hadn't  you  better  lay  off  Hitler  for  a 
while?" 

Drawn  for  Editor  &  Publisher  by  John  Col¬ 
lins,  Montreal  Gazette. 


Charles  Payne 


Carrier  Notes 


any  additional  cost  and  the  remainder  of  this  •  j  ^ 

delivery  is  costing  alxmt  1  ^Ic  per  copy  and  porcll?”  Kor  th6  *  I  m-tir6a-of-'War 
after  we  have  our  delivery  fully  reorganized,  news”  type,  pictured  as  a  woman,  the 
we  will  l)e  able  to  re.luce  this  cost,  but  what-  carrier  is  reminded  to  get  her  away 
ever  the  increase.l  costs  are,  they  are  only  a  f  ^  f^ont  page  and  tO  open  his 
small  part  ot  the  increased  revenue.  ,  , 

sample  copy  to  the  women  s  pages. 

To  overcome  the  “I'm-never-home” 
type,  the  suggestion  is  made  the  car¬ 
rier  remind  the  prospect  that  the 
paper  is  edited  “for  busy  people  like 
yourself.”  and  pays  particular  atten¬ 
tion  “to  the  social  functions  you  at¬ 
tend.”  As  an  added  plug,  the  carrier 

was  passed  on  to  the  subscriber  as  an  publication.  Assisting  him  are  Walter  ^he 

Aronoff.  circulation  director;  George  special  feature  m  the  paper.  The 


Wholesale  Rotes  Raised 

Charles  Payne,  Star  circulation 
manager,  explains  that  in  raising  the  ^  NEWCOMEIR  in  the  carrier  publi- 
rate  to  15  cents  a  copy,  the  wholesale  cation  field  is  Trend  O  Times.” 
rate  was  raised  from  4^4  to  7^  cents  published  by  the  Detroit  Times  for  its 
a  copy  so  that  motor  route  drivers  houie  delivery  department.  James  W. 
were  paying  the  same  rate  as  state  Stower,  carrier  sales  training  super¬ 
dealers  and  carriers.  The  increase  visor  at  the  Times,  is  editor  of  the  new 


increase  in  the  delivery  charge.  Mr.  Aronoff,  circulation  director;  George 

Payne  recites  his  paper’s  experience  Howell,  home  delivery  manager;  and  _ ^ 

Albert 


“I  only  read  your  paper 
F.  MimROErpromotion'  mlnl  baseball  seaso^’-c^ 

ager.  .  .  .  The  Hoover  brothers  car-  usually  be  won,  it  is  suggested,  by 
riers  for  the  Bluefield  (Va.)  Daily 
Telegraph  in  Tazewell,  Va.,  have 
banked  $1,115.62  from  their  earnings 


as  follows: 

■‘This  expense  of  delivery  was  explained 
by  the  carrier  in  this  way: — that  he  had  to 
drive  8S  to  100  miles  to  deliver  100  papers 
while  the  carrier  in  the  city  or  town  only 
had  to  walk  a  few  blocks  to  deliver  the  same  since  they  started  as  carriers  in  1936. 
number  of  Sunday  Stars.  Then  it  was  addition  to  thU  amount,  the 

pointed  out  to  the  reader  that  the  motor  route  brothers  have  suDDorted  themselves 
driver  had  to  buy  gas,  oil,  tires,  take  depre  uroiners  nave  SUp^riM  mernseives 

ciation  and  pay  for  repairs  on  his  car.  With  comfortably.  The  Older  brother  IS  now 
all  this  expense  and  the  increased  wholesale  a  freshman  at  Virginia  Polytechmc  In- 
rate,  he  could  not  continue  to  make  delivery  stitute  and  the  younger  boy  is  a  senior 


followed 


through 


carrier 

on  the  Colorado  Springs  (Colo.)  Ga¬ 
zette-Telegraph.  While  carrying  pa¬ 
pers,  he  also  inserted,  subbed  routes, 
solicited  suburban  towns  and  helped 
in  the  mail  room.  In  short,  he  worked 
from  the  bottom  up,  later  becoming  a 
carrier  supervisor. 

His  wide  experience  led  to  his  ap¬ 
pointment  as  circulation  manager  of 
the  Bartlesville  Daily  Enterprise  in 
1931.  Eight  years  later  he  was  named 
circulation  manager  of  the  Bartles¬ 
ville  Morning  Examiner  and  Evening 
Enterprise  when  the  two  papers  were 
combined  under  one  management.  He 
has  been  an  active  member  of  the 
Midwest  association  and  was  elected 
president  last  February. 

I.  W.  HARPER  ADS 

The  spring  newspaper  campaign  for 
I.  W.  Harper  bottled  in  bond  bourbon 
will  run  once  a  week  in  175  papers  in 
major  markets.  The  ads  will  measure 
160  lines  on  one  or  two  columns. 


for  lOc  per  copy  and  that  he  did  not  feel 
that  the  increased  cost  of  5c  for  delivery  was 
unjust.  We  changed  our  rates  over  county 
by  county — it  taking  four  men  about  two 
months  to  make  the  change  over. 

"After  a  few  weeks,  we  found  that  a  num 


in  high  school. 

Cameron  Maycock,  Long  Beach. 
Cal.,  carrier  for  the  Los  Angeles 
Times,  recently  won  first  prize  in  a 
Times’  circulation  contest  and  chose 


were  employed  in  factories  during  the  week, 
could  not  go  out  and  put  up  a  sales  talk  that 
was  convincing  enough  to  put  over  the 
price  increase.  They  themselves  were  licked 
on  the  proposition  before  they  started  out  and 
after  a  few  turn-downs,  they  made  up  their 


her  of  our  drivers  who  were  mostly  men  who  the  $500  cash  prize  instead  of  an  all- 

expense  trip  to  Hawaii.  Young  May- 
cock  explained  he  intended  to  buy  his 
mother  a  new  Elaster  outfit  and  save 
the  rest  for  his  education.  .  .  .  Four 
out-of-town  carriers  for  the  Portland 
minds  that  it  could  not  be  done  and  thought  Oregon  Journal  recently  made  their 

first  airplane  trip  to  Seattle  as  a  re¬ 
ward  for  placing  highest  in  a  Journal 
promotion  for  carriers  outside  Port¬ 
land. 

Speaking  of  trips,  the  Clarksburg 
(W.  Va.)  Exponent-Telegram  is  plan¬ 
ning  a  Wa^ington,  D.  C.,  trip  for 
carriers  who  obtained  the  necessary 
Gold  Point  Certificates.  .  .  .  Hartford 
(Conn.)  Courant  carriers  are  out  after 
new  orders  to  earn  a  three-day  trip 


if  they  would  let  their  routes  decrease 
enough  that  The  Star  would  cut  the  price 
back  to  10c.  In  fact,  some  of  them  told  their 
customers  that  if  they  would  hold  out 
for  awhile,  the  price  would  be  put  back  to 
10c. 

Pat  Ir  Agencias 

“After  we  discovered  what  they  were  doing 
to  defeat  the  raise  in  price,  we  decided  to  es¬ 
tablish  points  of  sale  all  over  the  territory 
where  the  rural  route  subscriber  could  go 
and  buy  a  copy  of  the  Sunday  Star  for  10c. 
Since  putting  this  plan  into  operation,  we 


have  established  more  than  four  hundred  new  to  New  York  City. 


places  of  sales.  We  found  that  our  sales 
in  many  of  the  small  towns  more  than 
doubled,  because  when  the  motor  route  driver 
was  handling  the  sales  in  these  small  towns 
they  only  contacted  a  few  of  the  people  living 
in  the  town.  Now  we  have  carrier  delivery 
and  in  many  of  these  towns  we  have  papers 
nn  sale  all  day  instead  of  a  driver  just  driv¬ 
ing  through  the  town. 


The  Toronto  i 


Star  arranged  an  Easter  movie  treat 
for  all  its  carriers. 

"Prospect  T'ypes" 

ANOTHER  GROUP  of  “prospect 
types”  for  the  education  of  Toronto 
Star  carrier-salesmen  recently  ap- 


Many  of  the  rural  people  drive  into  town  peared  in  “The  Route  Builder.”  Car¬ 
te  church  or  come  into  town  to  make  a  pur-  riers  were  advised  to  make  a  quick 
<*ase  of  some  kind  and  in  many  instances,  study  of  the  appearance  of  the  per- 
they  will  buy  several  c^ies  of  the  Su^ay  ^j^O  meets  him  at  the  door.  The 

Star  and  take  them  back  to  their  neigrhbors.  ^  «  •  x  •  n 

I  think  if  you  will  check  into  your  motor  types  discussed  were  pictorially  por- 
route  delivery,  you  will  find  many  of  the  trayed  and  an  approach  suggested  in 
papers  that  the  motor  route  driver  is  taking,  each  case. 

are  sold  in  towns  and  his  route  is  nothing  For  the  “undecided”  type,  it  Was 
m,.^  more  than  a  bundle  route.  suggested  the  carrier  try  this  state- 

had  32.571  copies  that  we  were  selling  the  Mr.  Jones,  where  would  you 

motor  route  driver  at  4}4c  per  copy.  This  Hke  to  have  me  leave  the  paper- 
class  of  circulation  was  growing  so  fast  and  under  the  doormat  or  just  on  the 


quick 


trip 
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BURGESS  CELLULOSE  COMPANY 

Manufacturers  and  Distributors  of  Burgess  Chrome  and  Tone-Tex  Mats 

FREEPORT  „  ,  ,  ;  .  ILLINOIS 

Pacific  Coast  Representative 
RALPH  LEBER  CO.,  426  Poison  Bldg.,  SEATTLE,  WASH 


^  Faced  with  contingencies  beyond  their 
control . . .  changing  their  courses  with  each  turn 
of  events . . .  publishers,  manufacturers,  and  sup¬ 
pliers  must  rely  on  mutual  co-operation  to  meet 
today's  complex  problems. 

It's  a  situation  that  keeps  us  on  the  alert  — 
watching  every  move  —  trying  to  anticipate 
future  developments.  Never  was  it  more  impor¬ 
tant  to  keep  an  eye  on  mechanical  requirements 
and  match  press  equipment  with  the  demands 
of  speed,  quality  printing,  and  adaptability  to 
changing  conditions. 


At  this  time,  it  is  expedient  to  check  up  —  to 
determine  what  can  be  done  to  keep  production 
facilities  in  line  with  today's  requirements.  In 
this  respect,  Goss  seeks  an  opportunity  to 
co-operate  with  publishers  everywhere  in  press¬ 
room  planning. 

Consult  the  Goss  Research  and  Engineering 
Department  for  facts,  figures,  and  technical  assist¬ 
ance  in  overcoming  current  exigencies  and 
mapping  out  a  proposed  plan  for  the  future. 
Write  now  for  general  or  specific  data  on  any 
problem  involving  press  equipment. 


THE  GOSS  PRINTING  PRESS  COMPANY  | 

1535  SOUTH  PAULINA  STREET,  CHICAGO,  ILL. 


^ - 


SAN  FRANCISCO:  407  CALL  BUILDING 
LONDON,  ENGLAND:  GOSS  PRINTING  PRESS  CO.,  LTD. 


He  Floats  Through  The  Air' 


By  Ernest  Sisto,  Wide  World 


New  York  Press  Photographers'  Exhibit 


"Down  It  Comes" — by  Samuel  Myers, 
Wide  World  Philadelphia  Bureau — 
Third  Prize  .  .  .  Editor  &  Publisher 
News  Photo  Contest 


And  in  addition — the  Chicago  Times's 
remarkable  photo  of  Wendell  Willkie 
and  the  egg.  that  won  first  prize 
in  the  Editor  &  Publisher  nationol 
news  photo  contest,  wos  seryiced 
to  Wide  World  clients — another  prize 
winner  that  we  didn’t  get  but  that 
we  made  sure  our  clients  did ! 
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We  take  a  bow.  We're  proud  right  now  that  Wide  World  is  the  only  one  of  the 
leading  picture  agencies  to  win  a  first  prize  at  the  New  York  Press  Photographers'  show 
and  the  only  agency  to  win  a  major  prize  in  the  Editor  &  Publisher  national  news  photo 
contest.  In  addition,  Wide  World  won  an  Honorable  Mention  in  each  of  these  events. 
We're  proud  of  the  men  who  took  the  pictures  .  .  .  proud  that  these  winning  pictures  went 
to  our  clients  as  a  regular  part  of  our  service. 

These  prizes  merely  reflect  the  kind  of  picture  service  we  give  our  clients  day 
after  day  the  whole  year  through  .  .  .  quick,  complete  and  enterprising  .  .  .  the  kind  of 
service  that  wins  the  most  coveted  of  all  prizes  for  you — more  reader  interest  in  your  paper. 

We  extend  to  newspaper  men  who  will  be  at  the  conventions  a  cordial  invitation 
to  visit  our  exhibit  in  the  Crane  Room  (4V)  at  the  Waldorf-Astoria.  Here  you  will  see  not 
only  our  prize-winning  pictures  but  others  of  the  many  enterprising  things  Wide  World  is 
doing  to  provide  you  with  an  all-around  news  and  feature  picture  service. 

And  here  you  will  find  Wide  World  ready,  as  always,  to  listen  to  your  picture 
problems  and  show  you  how  to  solve  them  satisfactorily  and  at  low  cost.  Come  and  see  us 
and  bring  your  friends! 


WIDE  WORLD  PHOTOS 

THE  NEW  YORK  TIMES,  TIMES  SQUARE,  NEW  YORK,  N.  Y.  | 
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EDITOR  &  PUBLISHER 


WELCOME  TO  NEW  YORK 

ONX'E  AGAIN  it  is  tin-  |)rivilegf  of  Editou  & 
1’rni-isnKH  to  extoml  tli»‘  liaiid  of  <-or<lial 
f>rc«‘tin}i  to  tlu‘  several  liiitxlreil  meiiilHM’s  of  tlie 
AsscK-iated  IVes>  ami  the  Ameriean  New  >|>a|K‘r 
I’lihlishers  Ass<K-iatiou.  assetiihliiiK  in  New  ^  ork 
for  tiu'lr  animal  ••atherin>>s.  Th<‘>e  men  ami 
wdinen  have  met  here  many  times  nmler  <  irenm- 
stamvs  which  seemed  ominous  for  the  tntnre  ol 


1  A  L 


l  nio  thee.  O  (fod.  do  we  give  thanks,  unto  thee 
do  we  give  thanks;  for  that  th>  name  is  near  thy 
wondrous  works  declare.  I*SAi.M!5  LXX\  :  1. 


TOWARD  CENSORSHIP 

WHEN  THE  .\Vm-  York  Daily  \euit  last  week 
ilemanded  fratik  (vti.sorship  of  military  and 
naval  news,  followitig  the  implied  critieisin  hv 
StH-retary  Ktiox  of  its  ptthlicatioti  of  the  Malaya* 
arrival,  the  view  fotind  a  small  echo  iti  other  edi¬ 
torial  eolnmiis.  This  week,  however,  with  the 
inereasitig  gravity  of  the  news  from  Eitroiie,  edi¬ 
torial  views  are  iti  more  soIht  east,  .\rthur  KrcH'k. 


the  ei\ ilization  that  thev  cherish  atid  for  the 
future  of  their  enterprises.  .Vt  tio  time  within 
the  past  five  decades  have  thest*  eireittnstances 
Ik-cii  more  iMirtentoiis  that)  those  of  toilay. 

Many  of  those'  who  will  sit  in  New  fork’s 
im'etings  are  in  Washington  a.'  this  is  written  for 
the  annual  meeting  of  the  .Vmeriean  Society  »)f 
New  spa|H‘r  Editors — a  l•onjunction  of  dates  which 
la'gan  as  a  matter  of  eonveniem-e  hnt  which  is 
annually  proving  more  nse'ful  as  a  uniting  fore-e 
of  newspa|H'r  interests.  Much  of  the  time  of  the 
i'ditors  in  Washington  will  Im'  s|H'nt  in  eontaed 
with  othex'i's  of  the  gove'rnment.  es|H'eially  those 
eoneerned  with  defen.se  matters. 

.Mthoiigh  the  skeleton  program-,  of  the  New 
\ Ork  meetings  ap|M‘ar  to  otfer  no  startling  de¬ 
partures  from  the  rontim'  of  jiast  year-.,  it  can  he 
said  without  (jnestion  that  the  deei>ions  reached 
and  the  resolutions  pas.s*'d  will  vitally  atfeet  the 
long  and  short  future  of  .kiimrican  newspaper^. 
'I'hese  men  are  eon.seioiis  of  tlmir  trusteeship  of 
press  fiwdoin  and  of  their  respoiisihility  for  its 
pre.servation.  We  In'lieve  that  this  i -on scion sne.ss 
will  1h‘  evident  in  their  public  utterances  next 
week  and  that  their  acts  will  merit  public  ap¬ 
proval.  Meanwhih'.  we  again  bid  them  welcome 
and  invite  them  to  make  their  annual  calls  at  E. 
&  I*.  Convention  head(|uarters  in  the  .Vstor  Gal¬ 
lery  at  tin'  Wahlorf-.Vstoria. 

EDUCATION  FOR  JOURNAUSM 

THE  FIRST  coin|)rehen.sive  report  on  the  in- 
•struction  available  for  pn).s|Ha  tive  new.spa|K*r- 
men  and  w(»inen  has  just  Ikvii  rendered  by  the 
National  Council  on  Professional  Education  for 
.loiirnalisni.  It  is  a  broad  and  teni|)erate  docu¬ 
ment.  It  represents  the  con.sidered  views  of 
leading  teac'hers,  supplemented  aiul  nuKlified  by 
the  opinions  of  active  newspaj)ermen  who  repre- 
.sent  every  pha.se  of  modern  daily  newspaper 
work.  The  studies  of  which  the  report  is  a  residt 
have  been  c-arried  on  for  more  than  two  years. 
For  all  of  those  rea.sons  the  rejmrt,  a  summary  of 
which  was  published  in  these  columns  la.st  week. 
de.s»'rve.s  the  earnest  consideration  of  all  active 
and  pni.si)ective  newspaju'r  ])eople  and  of  all 
coiM'ernerl  in  the  teaching  of  journalism. 

Teaching  of  various  intensity  is  offered  by 
.sch«»ols  ami  colleges,  exclusive  of  high  .sc'h«M)ls  and 
junior  colleges.  Of  these,  degrees  in  journalism 
are  offered  by  .Sii  .schools  which  meet  the  re<|uire- 
ments  of  the  .Vmeri<'an  .\s.s<K'iation  of  S<'1uh)1.s  and 
De|>artments  of  -lournalism;  by  II  other  s<'h(K)l..- 
and  departments,  .several  of  which  approximate 
the  requirements  of  the  .^.ASDJ.  Other  “.sub¬ 
stantial”  programs  in  journali.sm,  the  committe<' 
found,  are  offered  by  .55  institutions,  and  limited 
programs  by  SR-t. 

The  annual  outi)ut  of  all  .schools  offering  jour¬ 
nalistic  in.struction  is  more  than  5,000  students 
w1m»  have  taken  journalistic  courses.  The  'JIO 


s»'h'cl  the  prtKluct  and  afford  the  opjMjrtunities 
for  n.se.  or  neglect,  of  flic  .sch<M)ls'  training. 

A  NEWSPAPER  SHRINE 

FEW  SPOT.'s  on  the  .Vmcri<an  continent  art' 
iK'tter  qualified  by  activt'  a.s.s«K'iati<in  with  tin' 
historical  rtaits  of  .Vnu'rica  than  tin'  little  hi'- 
toric  St.  Paid's  Churi'h,  at  Fiastchester.  N.  ^  .,  as 
a  shrine  of  the  frtH'doms  guaranteed  to  Americans. 
Founded  in  1(>(!5.  the  church  is  the  oldest  Pm 
lestant  F^piscopal  congregation  in  .America.  It 
was  the  haven  to  which  tin'  heroic  .\nnc  Hutchin- 
.son  fled  with  her  many  children  to  exerci.se  tlu' 
right  of  free  worship  that  Massachusetts  denied 
her.  It  was  on  the  green  In-fore  the  church  that 
the  infamous  Governor  Cosby  of  New  York  de¬ 
nied  to  a  group  of  Quakers  the  right  to  vote  in  a 
loc'al  election.  It  was  that  denial,  the  story  of 
which  was  suppre.s.sed  in  the  official,  and  only. 
newspa|)er  of  New  ^'ork  that  led  .lolm  Peter 
Zenger  to  establi.sh  his  Xeir  York  Weekly  Jour¬ 
nal.  It  was  Zenger  and  his  .lournal.  fearlc.ssly 
exiKising  the  w  rongdoing  of  Cosby,  that  led  to  the 
establishment  in  .Vmeric'a  of  the  right  of  frix' 
press,  fri'e  .s|>eech.  and  the  right  of  a  jury  to  differ 
with  a  jmlge’s  interpretation  of  law  and  facts. 

If  that  all  .seems  to  Im'  in  the  remote  past.  let 
it  Ih'  said  here  that  St.  Paul’s  Church  d<H*s  not  .so 
regard  it.  The  Rev.  W.  11.  Weigle,  rector  of  the 
church,  and  his  wife,  have  woven  the  glorious 
history  of  the  Colonial  and  Revolutionary  days 
into  the  activities  of  the  present.  During  the 
recent  celebration  of  Rill  of  Rights  week  in  New 
York  State,  the  church  was  vi.sited  daily  by  large 
numbers  of  .sr'hool  children  from  the  thickly  popu- 
lateil  areas  within  a  few  minutes’  ride  of  the 
church  grounds.  Daily  Mrs.  Weigle.  dressed  in 
the  co.stume  of  .\nne  Hutchin.son.  re-enacted  the 
story  of  that  doughty  dame’s  battle  for  the  right 
to  worship  God  acc<»rding  to  her  comscience.  The 
Zenger  .saga,  with  its  great  imix>rtance  for  mod¬ 
ern  journali.sm.  has  often  been  relaterl  with  motion 
pictures  within  the  church  walls  for  audiences  of 
many  varieties. 

Restoration  of  the  ancient  building  is  now  un- 
<ler  way,  and  it  has  lieen  propo.sed  that  apprri- 
priate  memorials  to  John  Peter  Zenger  and  his 
eoun.sel.  .Andrew  Hamilton,  who  won  Zenger’s 
libel  case  against  a  hostile  governor  and  court,  be 
includeil  In  the  new  structure.  Editor  &  Pub- 
i.isHKR  gives  this  pro|X).saI  hearty  approval,  and 
endorses  the  suggestion  that  the  memorial  might 
most  fittingly  take  the  form  of  a  room  in  the  new 
chancel  .section  to  be  devoted  to  Zenger  and 
Hamilton  memorabilia. 

To  bring  this  to  jiass.  approximate! v  $10,000 
will  1h'  needed,  and  Editor  &  Pi  hi.ishkr  urges 
that  newspaiK-r  editors  and  publishers,  a.s.sembled 
in  c'onvention  during  the  next  few  days  give  the 
projei't  their  formal  approval.  Pending  the  or¬ 
ganization  of  a  ('ommittee  to  direct  the  rai.sing 


for  instamx'.  in  his  Xetr  York  Tiine.s  column  of 
.April  15,  projatses  that  the  Office  of  (iovernment 
ReiKirts.  of  which  Lowell  Mellett  is  chief,  act  a- 
a  clearing  house  for  the  news  relea.ses  of  all  gov¬ 
ernment  civilian  departments  concerned  with  de- 
fen.st'.  Ry  that  measure,  he  thinks,  one  well- 
informed  judgment  might  la-  substituted  fur  the 
differing  judgments  now  prevailing,  under  which 
news  dtH'ined  |)ro|a'r  for  release  by  one  bureau 
might  la?  considered  dangerous  by  another. 

"This  would  la'  (rn.sorship.  of  course.”  he  gia-- 
on.  "but  merely  a  la'rfw-tion  of  that  which  now 
exists."  Departments  are  now  applying  "defeii.-s' 
te.st.s”  to  all  of  their  releases,  and  the\  are  much 
more  alert  to  defense  as|a'cts  than  they  were  a 
few  wiH'ks  ago,  and  they  were  then  ,^everal  dc 
grees  more  ('autious  than  they  had  la'en  a  few 
wei'ks  previously. 

Official  ap|)roval  of  news  affecting  defcii.'S' 
would  plai'c  responsibility  iiiatn  government,  as  it 
now  diK's  with  .Vrmy  and  Nav\'  news,  and  indi¬ 
vidual  newspa|a'rmen  would  Ik'  relieved  of  the 
nece.ssity  of  deciding  such  matters  u|K)n  neces¬ 
sarily  incomplete  information. 

.Vcieptance  of  that  view  will  come  hard  to 
many  new  .spa|K'rmen.  like  the  writer,  who  .see  in 
it  |M).s.sibilities  of  |K'ril  to  pre.ss  and  general  lilier- 
ties  at  least  equal  to  tho.si'  im|>lied  in  the  criti¬ 
cism  of  newspaiK'rs  for  unpatriotic  news  judgment. 
Such  critici.sm  is  not  pleasant.  It  may,  indeed,  be 
damaging.  Rut  d<H*s  any  new  spa|)erman  think  it 
would  Ih'  less  pleasant  or  le.ss  damaging  than  the 
iniblic  conception  that  ncw.spa|M'r.s  had  cea.sed 
to  do  original  re|H)rting  in  Washington  and  that 
all  of  their  news  was  approvetl  by  the  Army,  the 
Navy,  or  the  Office  of  Government  Rejairts?  We 
iH'lieve  sincerely  that  neither  the  Army,  the  Navy, 
nor  Mr.  Mellett’s  department  is  at  all  anxious 
to  take  on  the  cen.sor’s  blue  pencil.  So  long  as  the 
United  States  is  not  an  active  lielligerent,  all  the 
big  wigs  in  Wa.shIngton,  we  believe,  would  prefer 
to  have  etlitors  cen.sor  their  own  (xilumns. 

We  don’t  believe  the  .Army  will  let  many  more 
get  past  like  the  detailed  description  of  camouflage 
over  an  airplane  factory  in  Texas.  That  story 
even  hn-ated  the  plant  with  reference  to  a  nearby 
big  city.  If  there  is  any  purpo.se  in  hiding  such 
fac'tories  liehind  innocent  disguises,  the  purpose 
must  lie  protection,  and  protection  implies  com¬ 
plete  .secrecy  on  significant  details.  If  the  .services 
do  their  protective  jobs,  there  will  be  no  need  of 
further  measures.  If  the  jieople  in  charge  of 
civilian  defense  wdll  Ik*  candid  with  newsiiaiier 
jK'ople,  but  also  be  si)ecific  in  their  definitions  of 
vyhat  is  against  the  national  interest,  the  good 
judgment  and  patriotism  of  the  writers  and  edi¬ 
tors  ought  to  be  sufficient  guard  of  tho.se  inter- 
e.sts,  without  a  peace-time  censor,  no  matter  how 
well-intentioned  and  mild-actioned  he  may  be. 
Censorship  ought  to  lie  the  final  stej) — if  and 
when  active  warfare  liecomes  inevitable. 


institutions  with  profes.sij)nal  objectives  in  jour¬ 
nali.sm  graduate  about  'i.fiOO.  The  .‘b’  “recog¬ 
nized”  .schools  turned  out  l„S8t  grailuates  in  Iff.'h). 

The  first  class  and  most  of  the  .second-cla.ss 
.schools,  we  .should  .say.  are  doing  their  work  in 
excellent  fa.shion.  They  cannot  I'ontrol  the  final 


of  the  fund  and  the  purjxi.ses  for  which  it  shall  be 
sjient.  Editor  &  Publksher  has  accepted  the  nomi¬ 
nation  of  the  Rector  and  the  Vestry  of  the  church 
that  it  serve  as  temjxjrary  de|)o.sitary  of  any  funds 
contributed.  Checks  .should  be  made  payable  to 
.  .  .  “The  Zenger  Memorial  Fund.”  c/o  Editor  & 


NUMBERED  DAYS 

A’es,  In.solence,  Injustic'c,  every  crime. 

Ra[)ine  and  Wrong,  may  prosper  for  a  time; 
A’et  shall  they  travel  on  to  .swift  decay. 

Who  tread  the  crooked  path  and  hollow  way. 


result.  That  is  entirely  up  to  the  editors  who  Pi  bu.siier.  1475  Broadway.  New  A’ork  Citv. 


— Theognis,  in  “Hope.” 
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has  been  appointed  circulation  man- 

ager.  FOLKS  WC 

Rudolph  E.  Lent,  business  manager,  KNOWING 

_  Jersey  City  Jersey  Journal,  has  been 

,  ,  ,,  named  to  the  board  of  trustees  of  the 

publisher,  Neio  Library. 

Standard-Ttmes,  _  ,  j  •  *  * 

npH  tn  hie  Hpelt  Sam  Dull  has  been  named  assistant 
after  a  25  000  advertising  director  of  the  Atlanta 
mile  plane  Journal.  He  has  been  with  the  Jour- 
trin  through  nal27  years  and  as  national  advertis- 
South  and  CeL  ing  manager  the  last  six.  He  is 
tral  America.  succeeded  by  T.  A.  Mackin. 

Edward  J.  Gal-  Samuel  H.  Ballard,  former  advertis- 
lagher,  publisher,  ing  salesman  on  the  New  Orleans  Item 
Laconia  Evening  and  son 
Citizen,  was 
toastmaster  of 
the  annual  Jack- 
son  Day  dinner 


personal 

MENTION 


FRED  W.  SCHAUB,  business  man¬ 
ager,  Decatur  (Ill.)  Herald  &  Re¬ 
view,  newly-elected  president  of  the 
_ _  Inland  Daily 

IjaBlIiii  Press  Associa- 

tion,  could  have 
been  an  excel - 
lent  toolmaker, 
■  if  he  had  ap- 

plied  his  preci- 
I  9  sion-like  talents 
in  that  held 
JH  instead  of  news- 

papers.  He  fol- 
lows  the  practice 
^  of  reducing  the 

-  business  and 


has  established  a  weekly 
newspaper  in  Houma,  La.,  known  as 
the  Terrebonne  Press. 

William  J.  Missett,  former  assistant 
advertising  manager,  Oswego  (N.  Y.) 

Palladium-Times,  has  joined  the  staff  ^  ,  u  ■  i 

of  the  Beckley  (W.  Va.)  Newspapers  Schaub  m  e  chanicBl 

Corporation  as  promotion  manager.  operatioris  of 

^  ^  J  •  Decatur  newspapers  to  graphs.  His 

1.  u  u  u  Charles  E.  Godfrey,  advertising  man-  ability  to  analyze  costs  has  won  him 
(Va.)  Times-Dtspatch,  will  be  the  ager,  Spartanburg  (S.  C  )  Herald-  j^e  admiration  of  his  fellow  In- 
speaker  for  the  fourth  convocation  of  Journal,  has  resumed  his  duties  after  lenders. 

fn  absence  of  several  weeks,  due  to  Schaub  is  a  native  of  Decatur 

illness.  and  a  graduate  of  the  University  of 

Charles  N.  DeRose,  business  man-  Illinois  with  the  class  of  1922.  Before 
was  named  ager,  Northampton  (Mass.)  Hampshire  entering  the  newspaper  business,  he 

took  a  general  course  in  printing  un¬ 
der  the  auspices  of  the  UTA  and  later 
worked  as  a  general  printer  on  a 
small  newspaper.  He  began  with  the 
Decatur  newspapers  as  a  truck  driver 
and  mail  room  employe,  later  trans- 
fering  to  the  national  advertising  de¬ 
partment  before  becoming  business 
manager. 

Quiet  spoken,  and  modest  to  the 
Schaub  has. 

however,  let  it  be  known  that  he  is  a 
slide-rule  fan.  He  has  a  large  col¬ 
lection  of  slide-rules  in  his  desk  and 
always  carries  one  with  him.  His 
penchant  for  graphs  led  him  to  take 
a  post-graduate  course  in  statistics  at 
Millikin  University.  His  most  recent 
achievement  in  this  field  is  a  block 
graph  system  to  determine  cost  oper¬ 
ations  in  the  photo  engraving  depart¬ 
ment.  Recently,  Mr.  Schaub  devised 
a  new  type  of  loudspeaker  for  an  elec¬ 
tric  phonograph  which  reproduces 
base  tones  with  great  fidelity. 

Mr.  Schaub  has  been  chairman  of 
the  Inland  Cost  Committee  and  a  di¬ 
rector  of  the  association  for  several 
editor  after  a  year’s  leave  of  absence,  years,  serving  as  vice-president  of  the 
during  which  he  worked  as  special  Inland  last  year.  He  is  also  a  mem- 
assignment  reporter  for  the  Louis-  ber  of  the  ANPA  Mechanical  Depart- 
rille  (Ky.)  Times.  He  replaces  Joseph  ment  executive  committee. 

W.  Grotegut,  who  has  joined  the  At-  He  is  married  and  has  two  chil- 
lanta  bureau  of  the  Associated  Press,  dren.  a  daughter,  eight  years  old,  and 
Arch  Ward,  sports  editor,  Chicago  a  son,  aged  13. 

Tribune,  will  be  principal  speaker  at 

the  fifth  annual  publications  banquet  3  ^^anaging  editor, 

at  St.  Norbert  college  at  DePere,  Wis.,  rumnirl^ 


most  popular 
and  valuable 
features 
we  publish” 


Basil  Brewer 


Randolph-Macon  College,  at  Ashland. 

Va.,  for  the  current  session,  April  29. 

J.  David  Stern,  president  and  pub¬ 
lisher,  Philadelphia  Record. 

April  9  as  a  member  of  the  Camden  Gazette,  and  Mrs.  DeRose  are 
(N.  J.)  County  Park  Board.  parents  of  a  son,  born  April  8. 

W.  S.  Rupe,  publisher,  Ames  (la.)  Pierre  Martineau,  advertising  pro- 
Daily  Tribune  and  vice-president  of  motion  manager,  Memphis  (Tenn.) 
the  Cedar  Falls  (la.)  Daily  Record,  Commercial  Appeal  and  Press-Scimi- 
has  been  named  to  a  six-year  term  on  tar,  spoke  April  14  at  a  meeting  of  the 
the  Iowa  state  board  of  education  by  Central  Arkansas  Sales  Executives 
Governor  George  A.  Wilson.  Council  held  at  Little  Rock. 

L.  B.  White,  publisher,  Benton  Robert  P.  Ganoung  has  joined  the 
(Ark.)  Courier,  received  appointment  Buffalo  (N.  Y.)  Evening  News  circula-  •  *  r  '  u 
April  12  by  Gov.  Homer  M.  Adkins  as  tion  staff  as  traveling  representative  in  ot  shyness,  Mr. 

a  member  of  the  Board  of  Trustees  of  the  Glean.  Bradford  and  Pennsylvania 
the  Arkansas  State  Hospital,  which  territory.  Mr.  Ganoung  was  formerly 
has  units  at  Little  Rock  and  Benton,  with  the  Buffalo  Times  and  later  with 

Luis  I.  Silva-Cordello,  visiting  Chil-  the  Glean  (N.  Y.)  Times-Herald. 
ean  newspaperman  from  LaUnion,  Blaine  V.  Glasmann,  classified  ad- 
Valparaiso,  has  been  made  an  honor-  vertising  manager,  Ogden  (Utah) 
ary  member  of  the  Benjamin  Eldes  Standard- Examiner,  has  been  elected 
Journalism  Society  of  Boston  Uni-  president  of  the  Ogden  Horse  Show 
versity.  He  has  been  guest  staff  man  association, 
on  the  Boston  Globe. 

Ralph  S.  Kingsley,  publisher,  Ken¬ 
osha  (Wis.)  Evening  News,  was  chair¬ 
man  of  a  conference  of  more  than  500 

business  men  of  Wisconsin  held  in  BILL  M(X)DY,  former  reporter  for 
.Milwaukee  to  discuss  the  part  the  the  Tampa  (Fla.)  Times,  last  week 
state  will  play  in  the  national  defense  rejoined  the  staff  of  that  paper  as  city 
program.  -  .  .  .  . 

Col.  Robert  R.  McCormick,  pub¬ 
lisher,  Chicago  Tribune,  discussed  “The 
Reason  for  Certain  Military  Rules” 
before  a  group  of  more  than  100 
Beloit  (Wis.)  college  faculty  members, 
students  and  guests  at  the  college. 

(Charles  E.  Broughton,  editor,  She¬ 
boygan  (Wis.)  Daily  Press,  who  re¬ 
cently  underwent  two  operations,  is  ^ 
spending  several  weeks  in  New  Or-  ‘ 

leans.  La.,  with  Mrs.  Broughton  re-  ,  Waite 
cuperating  from  his  illness.  former 

Milo  W.  Whittaker,  former  pub-  cr^c  n 
lisher  of  the  Jackson  (Mich.)  Patriot,  After  tl 
has  been  named  membership  secre- 
W  Association,  Inc., 

New  York  City. 

William  D.  Mansfield,  publisher,  ist,  Okl 
McKeesport  (Pa.)  Daily  News,  was  and  Tii 


i^ays  KihvartI  T.  Leech,  editor  ol 
1  he  Pittsburgh  Press  referring  to 
AIRPOWER  bv 


In  The  Editorial  Rooms 


Major  AL 
WILLIAMS 


Lee  B.  ^  ood.  executive  editor  of 
The  New  York  ^  orld-Telegram, 
i^ays  of  him,  '‘Doing  the  outstand¬ 
ing  job  in  aviation  writing.*’ 

John  T.  O’Rourke,  executive  edi¬ 
tor  of  The  Washington  Daily 
News,  says,  “Williams  is  doing  a 
swell  job.  His  column  has  vigor, 
color,  authority." 

Air-minded  American  readers  are 
eager  for  clear  authoritative  com¬ 
ment  on  airpower's  vital  part  in 
our  national  defense  and  in 
Europe’s  war.  A1  W  illiams  gives 
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(S.  C.)  News  and  Courier,  has  been 
elected  president  of  the  Charleston 
chapter,  English  Speaking  Union. 

Jack  O'Brien,  former  reporter  for 
the  Buffalo  Times  and  the  New  York 
World-Telegram,  has  joined  the  staff 
of  the  Buj^alo  Ere)img  News  as  gen¬ 
eral  assignment  reporter. 

Judson  C.  O’Quinn,  who  resigned 
from  the  copy  desk  staff  of  the  New 
Orleans  States  to  take  a  job  with  the 
publicity  firm  of  Scott  Wilson  and 
Associates,  is  now  a  copyreader  on  the 
Mobile  (Ala.)  Press-Register,  He  got 
the  Mobile  position  shortly  before  he 
was  to  have  started  work  for  the  pub¬ 
licity  firm. 

George  M.  Hinshaw,  sports  editor, 

EDITOR  &  PUBUSHER 

livery  Saturday  Since  1884 

Including  The  Journalist,  merfred  1907;  SeLcspaper- 
dom,  merged  The  Fourth  Estate,  merged  19!^ 

Titles  Patented.  Registered  Contents  Copyrighted 
RDiTOR  &  PCBUSHEircOMR^NY.  Inc. 
James  Wright  Brown-,  President 
James  Wright  Brown,  Jr.,  I'ice-President 
Charles  T.  Stuart,  Treasurer 

_ Robert  U.  Brown,  Secretary 

General  Offices: 

Seventeenth  KltK>r  Old  Times  Building 
42nd  Street  and  Broadway.  Ncu  York  Ciij.  N  ^ 
Telephones 

BRyant  9-3052,  30.Vi.  .'{054,  ♦t0.j5  and 
A  Newspaper  for  Makers  of  Newspaper' 
Arthur  T.  Robb,  Editor;  Warren  L.  Bassett. 
Managing  Editor;  Robert  U.  Brown,  Setes  Editor; 
W'alter  E.  Schneider,  Associate  Editor;  Stephen 
J.  Monchak,  Richard  M.  Dobie,  Jack  Price, 
Frank  Fehlman,  Mrs.  S.  L.  Dare,  Librarian. 
James  Wright  Brown,  Jr.,  Publisher;  Charles  T. 
oTUART,  General  Manager  and  Advertising  Director; 
JosiAH  B.  Keeney,  Marketing  and  Research  Manager; 
George  H.  Strate,  Circulation  Manager;  Louis  A. 
Fontaine,  Classified  Manager;  John  Johnson, 

Placement  Manager, _ 

IPashington,  D.  C.  Bureau,  General  Press  .Associa¬ 
tion,  James  J.  Butler  and  George  H.  Manning, 
1r.,  1376  National  Press  Club  Bldg.,  Tele,  hone 
Metropolitan  1080. 

Chicago  Bureau,  921  London  Guarantee  and  Acci^ 
dent  Building,  360  North  Michigan  Avenue,  Tel.  Dear¬ 
born  6771.  George  A.  Brandenburg,  Editor, 

Harry  K.  Black,  Advertising  Representatiie. _ 

Pacific  Coast  Correspondents:  Campbell  Watson- 
2132  Derby  Street,  Berkeley,  Cal.,  Telephone,  Thorn, 
wall  5557;  Ken  Taylor,  1215  North  Hobart  Boul. 

Los  Angeles.  Telephone,  Hempstead  5722. _ 

Pacific  Coast  Advertising  Representatives:  Duncan  .A. 
Scott,  Building,  San  Francisco:  Telephone. 

Sutter  1393;  and  Philip  Bissell,  Hestern  Pacifu 
Building,  Los  Angeles,  Telephone  Prospect  5319. 
London  Office:  Vera  Chandler,  44  Grantham  Road, 

Luton.  Beds.,  London,  England. _ 

Display  Advertising  rates  effective  Dec.  1,  1937 
85c  per  agate  line  or  series  of  insertions  as  follows: 
,  iLines]  11  6  I  13  I  26  I  52  I 


1 

6 

13 

26 

52 

Time 

Time# 

Times 

Time# 

Times 

$275 

$2:14 

$220 

$206 

$182 

1.54 

131 

123 

116 

lai 

85 

72* 

68* 

64* 

57 

55 

47* 

44* 

41* 

37 

33 

2S* 

26* 

24* 

22 

Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31.  1940 . 

.  11,653 

12.473 

“  1939  . 

....  12,227 

13,069 

“  1938 . 

....  12.141 

13,053 

“  1937 . 

....  11,738 

12.779 

“  1936 . 

....  10,855 

12,064 

“  1935 . 

....  10.178 

11,206 

1934 . 

....  9.651 

10,607 

“  1933 . 

....  8.62,5 

9,819 

“  1932 . 

....  9.337 

10,488 

“  1931 . 

....  10.116 

11,120 

“•  19;«) . 

....  10,403 

11,417 

“  1929  . 

....  10.180 

11.564 

/  C  'ablocjra  m  > 

/  FRONT  ,H  \  ji 


''S  The  m 
A 

This 

But  ■■ 
**  Re  f40  T  ^ 


o  ”  But  hh 

INTO  the 
iCMCKROih.  \«IH£n  i 
- GOES  To  ^  i 

mma  amd 

CLAI/vied  the  M  I 

f<msh  the  Drive.  / 


"Hey,  Joe.  edif  this  yarn  from  our  sfaff  correspondenf  in  Europe  and  then  slap  a  P-l 
streamer  over  it.  The  censor  thinks  it's  terrific!" 

Drazin  for  Editor  &  Publisher  by  G.  T.  ^lanocU,  IVilmingtoii  (Ou/.)  S'l-U’s-Journai 


KPage  16S  85  72*  68*  64*  57 

H  Page  84  55  47*  44*  41*  57 

'/(,  Page  42  33  2S*  26*  24*  22 

The  aingle  column  forty-two  line  rate  maker  card  at 
a  cost  of  $22  per  week  earns  as  low  a  rate  on  a  52 
time  basis  as  any  other  schedule,  namely.  $182  per 
pa«;  $103  half  page;  $57  quarter  page.  *Quarter, 
eighth  and  sixteenth  pages  must  be  on  definite  copy 
lAedule. _ 

Classieied  Rates:  90c  per  agate  line  one  time,  70c 

per  agate  line  four  times. _ 

SiTiATiONS  Wanted:  50c  per  agate  line  one  time; 
40c  per  agate  line  four  times  (count  6ve  words  to 

the  line). _ 

Subscription  Rates:  By  mail  payable  in  advance 
United  States  and  Island  Possessions,  $4  per  year; 

Canada.  $4.50;  Foreign.  $5. _ 

Club  Rates:  The  club  rates  are  applicable  to  all 
subscriptions  in  any  one  organization — whether 
paid  for  by  the  company  or  individuals.  Three 
subscriptions  to  separate  addresses  for  one  year  each 
or  one  subscription  for  three  years,  $10;  five  or  more 
subscriptions  in  one  group  to  different  addresses  for 
one  year  at  $3.(W  each  or  individual  subscriptions 
for  five  years  at  $15.00;  additional  subscriptions  on 

the  same  basis — namely  three  dollars  each. _ 

Member:  The  Associated  Business  Papers,  Adver¬ 
tising  Federation  of  America,  National  Editorial 
Association,  National  Better  Business  Bureaus  and 
the  Audit  Bureau  of  Circulations  with  an  average 
audited  net  paid  “A.  B.  C.”  every  Saturday  circula¬ 
tion  as  follows^ _ 


Marshalltown  (la.)  Times-Republican, 
has  been  appointed  adjutant  at  the 
Iowa  soldiers  home  in  Marshalltown 
by  Commandant  L.  M.  Swift. 

Sam  Weiner,  former  police  reporter 
for  the  Galveston  News,  has  been 
switched  to  the  Galveston  Tribune 
and  is  editing  a  special  page  of  main¬ 
land  news  covering  activities  in  sub¬ 
urban  territory.  The  Tribune  re¬ 
cently  commenced  issuing  a  special 
mainland  edition  of  which  this  page  is 
a  feature. 

Joseph  Schmidt,  editor,  Ridgewood 
(L.  I.)  Times,  is  chairman  of  the 
Greater  Ridgewood  area  for  the 
Greater  New  York  Fund  campaign 
now  under  way. 

Miss  Mary  Elizabeth  Matzke  has 
been  transferred  from  the  Galveston 
Tribune  to  the  Galveston  News  where 
she  will  serve  as  society  reporter,  re¬ 
placing  Miss  Virginia  Nixon  who  has 
resigned  to  be  married. 

Lynn  Holcomb,  news  editor,  Akron 
Beacon  Journal,  and  Mrs.  Holcomb 
are  the  parents  of  a  son  born  recently. 

Edward  Ryan,  assistant  state  editor, 
Akron  Beacon  Journal,  has  joined  the 
copy  desk  of  the  Miami  (Fla.)  Herald. 

Gayle  Talbot,  of  the  AP  sports  staff 
in  New  York  and  formerly  on  the 
European  staff,  and  Harry  Crockett,  of 
the  city  staff,  have  been  transferred 
temporarily  to  the  cable  desk. 

Pauline  Warren,  former  society  edi¬ 
tor,  Boston  Herald,  has  joined  the 
Boston  American. 

D.  L.  Runnells,  farm  editor  of  the 
Booth  newspapers  of  Michigan,  ac¬ 
companied  a  livestock  marketing  study 
group,  composed  of  college  professors 
and  producers,  on  a  recent  fact-find¬ 
ing  tour  of  markets  in  the  East. 

Ralph  E.  Skinner  of  the  Lewiston 
(Me.)  Sun-Journal  staff  has  been 
named  captain  of  Company  B  of  the 
new  Maine  State  Guard,  formed  to 
take  the  place  of  the  national  guard 
for  an  indefinite  period. 

Scott  Summers,  formerly  of  the 
Raleigh  (N.  C.)  Times,  has  joined  the 
staff  of  the  San  Antonio  Evening  News. 

Frank  Laro,  formerly  city  editor  of 
the  San  Antonio  Light,  has  rejoined 
the  Light  staff. 

Miss  Harriett  Mann,  fashion  editor, 
Bangor  (Me.)  Daily  News,  acted  as 
fashion  commentator  at  a  fashion 
show  conducted  recently  by  a  Bangor 
organization. 

Vincent  Conham,  Lewiston  (Me.) 
Sun-Joumal  staff  was  one  of  the 
speakers  at  the  annual  meeting  of  the 
New  England  Hereford  Breeders’  As¬ 
sociation  in  Portland. 

M.  H.  Williams,  managing  editor. 


Worcester  (Mass.)  Telegram  and  Eve¬ 
ning  Gazette,  on  April  14  inaugurated 
a  tri-weekly  series  of  radio  talks 
“Beyond  the  News"  over  station 
WTAG. 

Harold  B.  Johnson,  editor.  Water- 
town  (N.  Y.)  Times,  addressed  a  re¬ 
cent  Albany,  N.  Y.,  Town  Meeting 
whose  topic  was  "Who  Should  Make 
Up  My  Mind  in  Times  Like  These?” 

Royal  Roussel,  managing  editor, 
Houston  (Tex.)  Press,  has  been  named 
a  member  of  the  Houston  planning 
commission.  M.  E.  Walter,  city  and 
news  editor.  Houston  Chronicle,  also  is 
a  member. 

W.  T.  Sitlington,  former  managing 
editor  of  the  Little  Rock  (A^k.)  Dem¬ 
ocrat,  has  received  appointment  by 
Gov.  Homer  M.  Adkins  as  a  member 
of  the  Arkansas  Corporation  Com¬ 
mission. 

Jack  Carberry,  veteran  Denver 
sports  writer,  has  been  named  sports 
editor  of  the  Denver  Post,  succeeding 
C.  L.  (Poss)  Parsons,  who  was  given 
a  leave  of  absence  due  to  illness. 

Francis  Dahl,  Boston  Herald  car¬ 
toonist.  who  recently  learned  to  draw 
with  his  left  hand  after  fracturing  his 
right  in  an  automobile  accident,  was 
given  a  “sugaring  off”  party  by  his 
publishers  recently  in  the  Boston 
Herald -Traveler  editorial  rooms.  Dahl 
has  a  book  out  entitled  “Left  Handed 
Compliments.” 

They're  In  The  Army  Now 

LIEUT.  COL.  WALTER  M.  HARRI¬ 
SON,  managing  editor,  Oklahoma 
City  Daily  Oklahoman  and  Times,  on 
leave  for  Army  service,  will  be  sta¬ 
tioned  at  Washington,  D.  C.,  as  an  aid 
to  Maj.  Gen.  R.  C.  Richardson,  head 
of  the  new  public  relations  section  of 
the  Cxeneral  Staff.  Harrison  after 
service  with  the  45th  Division  at  Fort 
Sill,  Okla.  and  Abilene,  Tex.,  was 
transferred  to  Fort  Leavenworth,  Kan., 
where  he  completed  the  officers’  course 
in  the  Command  and  General  Staff 
School. 

Tarleton  Collier,  veteran  newspaper 
writer,  has  been  appointed  a  member 
of  the  information  staff  of  the  fifth 
region.  Farm  Security  Administration 
at  Montgomery,  Ala.  For  many  years 
he  conducted  a  daily  column  in  the 
Atlanta  Georgian,  “^hind  the  Head¬ 
lines.” 

Hugh  Reid  Thompson,  Richmomd 
(Va.)  News  Leader  reporter,  is  now 
attached  to  the  Virginia  State  army 
recruiting  office  at  Richmond  as  pub¬ 
licity  director. 

George  Shivers,  photographer,  Phil¬ 
adelphia  Record,  has  enlisted  in  the 
United  States  Army.  James  Toughill, 


district  reporter  of  the  Record,  has 
joined  the  Royal  Canadian  Air  Force. 

Joseph  Daniel  Gues.s,  reporter. 
Memphis  (Tenn.)  Press-Scimitar,  who 
left  April  14  for  Army  service  at  Fort 
Oglethorpe,  Ga.,  was  given  a  farewell 
party  by  the  editorial  department. 

George  Wilfred  Hibbert.  city  editor. 
Toledo  Times,  left  recently  upMin  as¬ 
signment  to  active  service  in  the  bu¬ 
reau  of  public  relations  of  the  War 
Department.  Hibbert  had  been  a  cap¬ 
tain  in  the  coast  artillery  reserve. 

Walter  C.  Sage,  member  of  the  ad¬ 
vertising  and  promotion  staff  of  the  ' 
Hartford  (Conn.)  Times,  has  been 
promoted  from  the  rank  of  captain  to 
major  in  the  quartermaster  reserve 
corps. 

Sergeant  S.  Charles  Pappageorge. 
who  left  the  Hartford  Courant  adver¬ 
tising  staff  to  join  the  43d  Division  at 
Camp  Blanding,  Fla.,  is  editor  of  The 
Grapeleaf,  official  publication  of  the 
Division. 

John  B.  Harris,  Jr.,  sports  reporter. 

St.  Louis  Globe-Democrat,  was  in¬ 
ducted  April  14  at  Blast  St.  Louis  for 
Army  training  as  member  of  a  group 
of  84  called  by  the  southern  Illinois 
district. 

Allan  F.  Wilson,  a  display  advertis¬ 
ing  salesman  for  the  Detroit  News  for 
the  past  two  years,  was  inducted  into 
the  Army  for  a  year's  training 
April  II. 

Clark  Nealon,  sports  writer,  Hous¬ 
ton  (Tex.)  Post,  now  on  duty  with 
the  coast  artillery,  has  been  ordered 
from  San  Antonio  to  New  Jersey  for  ^ 
training. 

Walter  C.  Sage  of  the  Hartford  I 
Times  advertising  and  promotion  staff  I 
has  been  promoted  from  the  rank  of 
captain  to  major  in  the  Quartermaster 
Corps  Reserve. 

■ 

Newspaper  Librarians 
To  Meet  in  Hartford 

Hartford,  Conn.,  April  14— Promi¬ 
nent  Connecticut  and  New  York 
newspapermen  will  address  the 
Newspaper  Group  meetings  during 
the  thirty-third  annual  meeting  of 
the  National  Conference  of  Special 
Libraries  Association  at  the  Bond 
Hotel  here  June  16-19.  Maurice 
Symonds  of  the  New  York  Daily  Nexet 
is  chairman  of  the  National  News¬ 
paper  Group. 

Maurice  S.  Sherman,  editor  of  the 
Hartford  Courant,  will  welcome  the 
group,  and  Charles  C.  Hemenway, 
editor  of  the  Hartford  Times,  will 
speak  on  newspaper  libraries. 

Ward  E.  Duffy,  managing  editor  of 
the  Hartford  Times,  will  give  an 
illustrated  lecture  on  a  subject  to  be 
announced.  “Latin-American  News¬ 
papers  and  Propaganda”  will  be  dis¬ 
cussed  by  Attorney  Henry  P.  Bake- 
well  of  Hartford. 

E.  Robert  Stevenson,  editor-in-chief 
of  the  Waterbury  Republican- Ameri-  i 
can.  will  speak  on  the  subject,  “What 
Is  Freedom  of  the  Press?”  Participat¬ 
ing  in  a  deb.ate  for  and  by  business¬ 
men  on  “Resolved:  That  a  library  is 
a  necessary  asset”  will  be  H.  Viggo 
Andersen,  the  Courant’s  Sunday 
editor. 

“Wirephoto,  Its  Development  and 
Future”  will  be  the  topic  to  be  dis¬ 
cussed  by  A1  Resch  of  the  Associated 
Press,  and  Richard  Giovine,  librarian 
for  PM,  will  speak  on  “A  Library  Is 
Bom  in  Modem  Times.” 

Mrs.  Sarah  A.  Penfield,  librarian 
of  the  Courant,  is  program  chairman 
for  the  newspaper  group.  Miss  Beatrix 
Seifert,  librarian  at  the  Times,  is 
national  publicity  chairman  for  the 
group,  and  Miss  Betty  Barrett,  assist¬ 
ant  librarian  at  the  Courant,  is  pub¬ 
licity  chairman  for  the  conference. 


Y  on  APRIL  19,  1941 


A  representative  of  the  National 
Advertising  Department  of  The 
Pittsburgh  Press  or  of  the  nearest 
Scripps-Howard  office  vrill  give 
you  the  facts  upon  request. 


Pittsbiugh  Honsewives  Tell  Us 

What  They  Bny ..  .Where  They  Bny . . .  How  They  Bny. 

The  market  study  includes  brand  information  on 
GROCERIES,  TOILETRIES,  HOME  APPLIANCES, 
AUTOMOBILES,  TIRES,  GASOLINE  AND  MOTOR  OIL. 

This  2nd  market  study  provides  interesting  comparisons 
with  the  First  Pittsburgh  Home  Inventory,  conducted  in  the 
Fall  of  1937  as  part  of  the  16-city  Scripps-Howard  Study. 


National  Advertising  Dept. 
230  Park  Avenue,  New  York 


The  Pittsburgh  Press 

A  SCRIPPS-HOWARD  NEWSPAPER 

Member  of  the  United  Press,  of  the  Audit  Bureau  of  Circulations 
and  of  Media  Records,  Inc. 
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Cochran,  Noted 
Mid-West  Editor, 
Succumbs  at  77 

His  Death  Follows  That 
Of  His  Wife  by  36  Hours 
.  .  .  Double  Funeral  Held 

Negley  Dakin  Cochran,  77,  who  had 
been  noted  as  a  crusading  newspaper 
editor  in  the  Middle  West,  died  in 
Toledo,  Ohio,  April  13,  succumbing  in 
his  sleep  36  hours  after  his  wife  Nettie 
had  died  in  the  same  hotel  apartment. 
Mr.  Cochran,  whose  vigorous  journal¬ 
ism  lifted  the  now  defunct  Toledo 
News-Bee  into  a  position  of  promi¬ 
nence,  had  been  in  failing  health  for 
several  months.  He  died  without 
knowledge  of  his  wife’s  death.  A 
double  funeral  service  was  held  April 
15. 

The  retired  Scripps-Howard  news¬ 
paper  executive  passed  away  on  the 
eve  of  the  annovmcement  by  the  U.  S. 
Supreme  Court  of  a  decision  that  he 
might  have  viewed  as  one  of  the  great 
personal  victories  of  his  crusading 
newspaper  career. 

Gave  Up  Chair  in  1918 
The  Supreme  Court  April  14  handed 
down  a  majority  opinion  which  ap¬ 
pears  to  have  curbed  federal  judges’ 
power  to  hold  newspapers  in  contempt 
for  commenting  on  court  cases. 
Twenty-three  years  ago  a  federal 
judge  in  Toledo  cited  Mr.  Cochran  and 
the  Toledo  News-Bee  for  contempt, 
and  his  decision  was  upheld  by  a  sub¬ 
sequent  Supreme  Court  decision. 

"nie  1918  case  stemmed  from  publi¬ 
cation  four  years  earlier  by  Mr.  Coch¬ 
ran  of  an  editorial  £md  cartoon  bearing 
on  a  Toledo  street  railway  franchise 
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case  then  pending  before  the  judge. 

Mr.  Cochran  gave  up  his  chair  as 
editor  of  the  News-Bee  in  1918  and 
since  had  been  a  member  of  the 
Scripps-Howard  editorial  board  in 
New  York.  He  returned  to  live  in 
Toledo  last  year. 

He  was  born  in  Martins  Ferry,  Ohio, 
and  was  educated  in  the  Wheeling, 


W.  Va.,  public  schools,  the  Lindsey 
Institute  for  Boys  and  the  University 
of  Michigan.  He  first  worked  for  the 
Wheeling  &  Lake  Erie  Railroad  on  the 
staff  of  the  general  counsel.  He  quit 
his  law  career  to  become  a*  solicitor 
in  the  circulation  department  of  the 
old  Toledo  Commercial. 

At  the  age  of  27  he  was  made  man¬ 


aging  editor  of  that  paper  and  shortly 
later  moved  to  the  Toledo  Bee  as  man¬ 
aging  editor.  When  the  Bee  went 
into  receivership  in  1897  he  purchased 
it  for  $15,000,  selling  to  the  Scripps- 
McRae  Syndicate  in  1903.  At  the 
same  time  the  syndicate  purchased 
the  Toledo  News,  combining  the  two 
into  the  Toledo  News-Bee  and  making 
Mr.  Cochran  editor-in-chief. 

Mr.  Cochran  also  was  editor  of  the 
short-lived  Chicago  Day  Book,  an 
E.  W.  Scripps  venture  into  the  field 
of  tabloid  journalism. 

■ 

ADDRESS  4-A  MEETINGS 

Martin  E.  Goldman,  |}artner  of  the 
Aitkin-Kynett  Company,  Philadelphia, 
member  of  the  American  Association 
of  Advertising  Agencies,  will  address 
meetings  sponsored  by  AAAA  Chap¬ 
ters  in  Portlemd,  Seattle,  Los  Angeles 
and  San  Francisco,  on  the  subject, 
“What  Every  Business  Man  Should 
Know  About  Advertising.”  William  H. 
Horsley,  president  of  Pacific  National 
Advertising  Agency,  Seattle,  and 
chairman  of  the  Pacific  Council  of  the 
AAAA,  has  arranged  the  meetings. 

■ 

PHOTO  TRAPS  THIEF 

Utica,  N.  Y.,  April  16 — ^The  photo¬ 
graphic  flash  gun  stolen  from  Philio 
J.  Watts,  Little  Falls  (N.  Y.)  cor¬ 
respondent  for  the  Utica  (N.  Y.)  Press 
and  Observer-Dispatch,  while  he  was 
taking  pictures  of  the  damage  result¬ 
ing  from  an  explosion  at  a  filling  sta¬ 
tion,  was  recovered  Monday  night 
through  his  pictiu’es.  One  of  the  pic¬ 
tures  showed  a  man  walking  away 
from  the  scene,  flashgun  in  hand.  By 
enlarging  the  shot.  Watts  and  police 
recognized  another  man  standing  near 
the  thief.  This  man,  police  foimd,  had 
seen  the  theft  committed  and  knew 
the  thief.  Watts  had  his  equipment 
back  in  a  half-hour. 


^ 1/ 
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If  NOTHER  advance  in  newspaper  advei- 
XX  Using  technique— sponsored  by  the 
world-leader  in  news-printing  inks.  A  new 
layout  routine— that  simplifies  the  prepa¬ 
ration  of  copy  by  advertiser  and  agency 
for  black -and -one -color  advertisements. 
New,  improved,  nationally- uniform  col¬ 
ored  inks.  All  the  newspapers  on  any  ad¬ 
vertiser's  list  can  use  the  same  identical 
color  of  ink  as  selected  by  the  advertiser. 
Don't  miss  the  presentation  of  this  "New 
Concept  of  COLOR  for  Newspaper  Adver¬ 
tising"  during  the  A.N.P.A.  Convention— 
or  ask  any  Morrill  representative. 

GEO.  H.  MORRILL  CO. 

'  DIVISION  GENERAL  PRINTING  INK  CORP. 

100  SIXTH  AVENUE,  NEW  YORK,  N.T. 


NEWSPAPER  ADVERTISING  COLORS 
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(Co-Winner,  ^^Safest  City^^  Award,  1940) 


This  adi’ertisemenl  is  published  in  the  hope  that 
the  Dallas  achievement  may  be  an  inspiration 
to  other  cities  where  traffic  accidents  have  not  yet 
been  brought  within  the  same  degree  oj  control. 


BY  GOING  144  DAYS  without  a  motor  vehicle  death, 
Dallas  set  a  new  national  record  in  1940  for  deathless  days 
on  a  man-day  basis  (population  multiplied  by  days).  From 
June  1  to  October  24,  not  a  person  was  killed  by  an  auto¬ 
mobile.  The  record  made  headlines  throughout  the  nation. 

Dallas  ended  the  year  with  a  31  per  cent  reduction  from 
1939  in  actual  deaths  and  a  38  per  cent  drop  in  its  death 
rate  Irom  the  average  of  the  three  previous  years. 

Newspapers  played  an  Important  role  in  this  remarkable 
achievement.  Clltus  Jones,  Executive  Secretary  of  the 
Citizens’  Traffic  Commission,  says:  “Dallas  newspapers 
have  discovered  that  traffic  safety  makes  good  news.  It  Is 
a  sure-fire  method  of  awakening  civic  pride  and  it  further 
gives  the  newspapers  a  constructive  part  In  the  great  cause 
of  conservation.” 

In  1940  more  than  11,000  column  inches,  exclusive  of 
accounts  of  traffic  accidents,  appeared  In  Dallas  newspapers 
regarding  the  traffic  safety  campaign.  Two  of  the  three 
Dallas  papers  were  represented  on  the  Citizens’  Traffic 
Commission.  In  one  case  it  was  the  editor;  In  the  other,  the 
managing  editor.  These  two  men  have  been  identified  with 
the  campaign  for  several  years  and  their  advice,  according 
to  Mr.  Jones,  has  been  Invaluable. 


THE  TRAVELERS  INSURANCE  COMPANY 

HARTFORD,  CONNECTICUT 
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Stiaki  SJde&i 

(This  column  is  dedicated  to  the 
editors,  serving  as  a  suggestion  me¬ 
dium  for  fresh  treatment  of  news. 
City  editors  may  find  herein  ideas  for 
stunts,  unusual  picture  and  headline 
treatment.  News  men  are  invited  to 
contribute  their  brain  children.  One 
dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 

Caged  Reporter 

JIM  WEBER,  the  San  Antonio  (Tex.) 

Light’s  stunt  reporter  who  has  been 
a  panhandler,  a  bright-daylight  open- 
street  pajama- walker,  a  bartender  and 
various  other  things  so  he  can  write 
up  his  experiences  for  the  paper’s 
Sunday  edition,  achieved  what  should 
be  the  climax  of  his  career  last  week. 
They  put  peor  Jim  in  a  baboon’s  cage 
at  the  zoo  (removing  the  baboon  first) 
so  he  could  hear  the  comments  of  the 
people.  On  his  cage  was  a  card  iden¬ 
tifying  him  as  a  representative  of  the 
genus  “Homo  Sapiens,  species  Demo- 
cratii.”  Some  of  the  pessersby  were 
rather  confused  by  this  and  one 
negress  asked  a  companion  seriously, 
“That’s  a  human,  ain’t  it?” 

Feature  on  World  War  Vets 

A  NATIONAL  defense  news  feature  is 

the  “World  War  Vets — Do  You  Know 
Them?”  daily  news  and  pictures  com¬ 
bination  published  in  the  Greenville 
(S.  C.)  Piedmont. 

On  Page  1  daily  photographs  of 
three  Greenville  area  citizens  in  their 
World  War  uniforms  are  published. 
Typical  undercutlines  are  ‘“ITiis  is  how 
these  three  Greenvillians  looked  when 
they  were  helping  win  the  first  World 
War.  From  left  to  right.  No.  1  was 
an  infantry  lieutenant.  No.  2  was 
everything  from  a  cavalry  private  to 
a  private  in  the  military  p>olice,  and 
No.  3  was  a  sergeant  in  the  coast  artil¬ 
lery.  Guess  their  identity  and  then 
look  on  Page  2  and  see  who  they  are.” 

On  Page  2  in  the  same  issue  photo¬ 
graphs  of  the  veterans,  as  they  app>ear 
today,  are  carried,  together  with  a  re¬ 
port  on  their  positions  in  professional, 
business  and  civic  life. 

Bird  House  Contest 
ATTRACTING  3,000  bird  house  “en¬ 
tries,”  the  Detroit  News  has  just 
completed  its  eighth  annual  Bird 
House  Contest  with  a  huge  display  at 
the  Detroit  Convention  Hall.  The 
work  represents  young  craftsmanship 
from  eight  counties  surrounding  De¬ 
troit.  The  exhibit  covered  18,500 
square  feet  of  floor  sp>ace.  Cash  prizes 
and  honorable  mention  ribbons  were 
awarded  winners.  The  contest  is  pro¬ 
moted  through  a  running  series  of 
stories  in  the  early  spring  months, 
culminating  in  the  exhibition. 

(Elditor’s  Note:  A  dog  house  con¬ 
test  for  wayward  husbands  might 
provide  a  humorous  note.) 

Defense  Feature 

IN  ORDER  to  show  what  the  sp>eed 

up  of  the  nation’s  defense  effort 
has  meant  to  the  unemployed  of 
Rhode  Island,  the  Providence  (R.  I.) 
Evening  Bulletin  recently  assigned  a 
man  to  interview  public  agencies,  se¬ 
cure  a  review  of  their  records  for  the 
p>ast  seven  months,  and  write  a  series 
of  articles  on  what  the  records  dis¬ 
closed. 

PIGEONS  JOIN  ARMY 

The  homing  pigeons  employed  by 
the  Birmingham  News- Age-Herald  for 
photo  carrying  purposes  have  been 
registered  with  the  Signal  Corpw  of 
the  United  States  Army  as  being 
available  for  government  use  in  na¬ 
tional  defense. 


Old  Timers  Club 
Welcomes  in  26 

Bringing  the  total  to  193,  26  new 
members  were  admitted  into  the 
Cleveland  Plain  Dealer's  Old  Timers 
Club,  at  the  conclusion  of  20  years’ 
continuous  service  with  the  organiza¬ 
tion,  at  a  dinner  of  the  organization 
recently,  the  99th  birthday  of  the  Plain 
Dealer.  The  1940  class  of  candidates 
included: 

Norman  Bellville,  compjosing  room; 
Guy  Campion,  press  room;  Margaret 
Corkill,  telephones;  Cornelia  Curtiss, 
society  editor;  Andrew  Dancik,  press 
room;  Ralph  J.  Donaldson,  editorial; 
John  P.  Gavigan,  mail  room;  Edwin 
M.  Happer,  mail  room;  William 
Hintze,  press  room;  Susie  Homolak, 
janitress;  Julius  Jochtim,  press  room; 
William  Kotab,  composing  room;  Al¬ 
bert  Krehlik,  press  room;  Harry 
Lawrence,  composing  room;  Louis 
Lebowitz,  mail  room;  F.  E.  Markel, 
press  room;  EHizabeth  Nyary,  jani¬ 
tress;  Samuel  D.  Otis,  sports  editor; 
Wesley  A.  Rendelsham,  display  ad¬ 
vertising;  William  H.  Roscoe,  compos¬ 
ing  room;  O.  H.  Sedgwick,  composing 
room;  John  Siverd,  composing  room; 
Frank  Wadovich,  advertising  art  de¬ 
partment;  Archie  Ware,  press  room; 
Russell  Weisman,  editorial;  E.  S. 
Winpisinger,  ad  alley. 

Fred  Uhl,  foreman  of  the  engraving 
room,  was  elected  president  for  the 
coming  year.  Edwin  T.  Rice,  art  edi¬ 
tor,  was  elected  vice-president.  W.  G. 
Vorpe,  Sunday  editor,  was  re-elected 
secretary,  and  Martha  L.  Dickinson 
as  treasurer. 

■ 

BEQUEST  TO  MASONS 

The  Masonic  Home  of  Delaware, 
near  Wilmington,  stands  to  receive  its 
largest  single  gift,  perhaps  $175,000,  in 
the  final  settlement  of  the  estate  of 
Charles  H.  Ten  Weeges,  former  presi¬ 
dent  of  the  Wilmington  News-Journal 
Co.,  who  died  recently  at  his  home 
here.  Mr.  Ten  Weeges  left  an  estate 
valued  at  more  than  $200,000.  The 
will  contains  several  substantial  be¬ 
quests,  including  one  outright  allot¬ 
ment  of  $10,000  to  the  Masonic  Home. 
Several  hospitals  and  a  children’s  home 
are  remembered.  The  estate,  how¬ 
ever,  is  placed  in  trust  for  the  bene¬ 
fit  of  Mrs.  Ten  Weeges  and  after  her 
death  for  Mr.  Ten  Weeges’  sister. 
’The  principal  remaining,  in  final  set¬ 
tlement  of  the  estate,  after  payment 
of  the  specified  bequests,  will  go  to 
the  Masonic  Home. 

DROPS  SAT.  "edition 

The  Cohoes  (N.  Y.)  American  has 
discontinued  its  Saturday  edition,  be¬ 
coming  a  five-day  paper.  At  the 
same  time,  April  11,  the  American  in¬ 
creased  its  individual  copy  price  to 
four  cents. 


MONARCH  n 

makes  the  finest 
MATS 


Write  for  8-page  bulletin  which  il- 
luatratet  Hoe’s  Special  Six  Features. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 


Mr.  and  Mr$.  Garganlua  The  Great 


Another  season  for  The  Greatest  Show  on  Earth  opens 
— a  whale  of  a  season,  too,  thanks  to  Mr.  and  Mrs. 
Gargantua  the  Great,  a  stronger  performance  than 
ever,  and  physical  transformations  that  must  delight 
John  Q.  Public,  his  missus  and  the  youngsters. 

The  newspaper  men  of  the  RInglIng  Bros  and  Barnum 
&  Bailey  circus — Roland  Butler,  in  the  slot;  Frank  Braden, 
story  man;  Gardner  Wilson,  and  Allen  Lester — are  fully 
aware  that  they  have  had  a  superlative  product  to  pub¬ 
licize  the  last  few  years  and  that  city  and  picture  desks, 
assigned  reporters  and  cameramen  in  New  York  City  and 
everywhere  knew  it  better  than  they.  They  realize  that 
John  RInglIng  North,  with  his  brother,  Henry  RInglIng 
North,  has  made  legitimate  news  of  the  Big  Show's 
activities,  that  he  has  cinched  the  huge  outfit's  right  to 
be  regarded  as  a  national  Institution  and  that  the  news¬ 
paper  men  of  America,  ever  ahead  of  a  trend,  have  been 
mighty  good  to  the  circus  and  to  them.  Better  than  good, 
a  lot  better  than  good — MARVELOUS. 

The  newspaper  quartet  with  the  circus  does  not  kid 
Itself.  Its  members  know  they  don't  plant  or  "get"  pub¬ 
licity.  The  newspapers  use  what  they  want— and.  Glory 
bel — they  want  plenty,  and,  as  the  newspapers  reflect 
the  opinions  of  their  millions  of  readers,  the  track's  clear 
for  The  Greatest  Show  on  Earth  always  to  be  just  that — 
The  Greatest  Show  on  Earth. 

Aside  from  this,  Butler,  Braden,  Wilson  and  Lester  look 
forward  to  this  tour,  as  In  the  past,  as  one,  long,  constant 
reunion  with  old  and  new  friends  on  the  desks,  in  the  city 
rooms.  In  the  photographers'  studios.  In  the  art  depart¬ 
ments  and  everywhere  about  the  newspaper  plants. 
They  are  glad  Indeed  to  make  the  rounds  across  the 
country  again. 

And  so  they  say  to  newspaper  men  from  coast  to  coast: 
"It's  great,  seeing  you  again,  and  thanks  from  deep 
down  for — well,  you,  know  what." 


Typical  Navy  humor  in 
a  two-column  panel. 


•  ANCHORS  AWEIGH 


A  hilarious  family  strip 
5  and  6  columns. 


•  RAISING  KANE 


Everyday  experiences  of  everyday 
people.  3  column  Panel. 


•  IT  NEVER  FAILS 


INDEPENDENCE  SQ 
PHILADELPHIA,  PA 
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Too  Many  “Order-Takers" 
Posing  as  “Salesmen” 


By  FRANK  FEHLMAN 

(No.  217  in  a  sfrifsl 

DURING  the  four  years  that  this  col¬ 
umn  has  been  in  existence,  we  have 
received  many  interesting  letters  from 
manufacturers,  advertising  agencies, 
local  advertisers,  classified  salesmen, 
local  salesmen  and  national  repre¬ 
sentatives.  Recently,  we  received  a 
letter  from  L.  A.  Knollman,  manager 
of  the  Franchise  Dealer  Department 
of  the  Williamson  Heater  Company, 
Cincinnati,  O. 

During  the  past  three  years,  Mr. 
Knollman  has  done  a  great  deal  of  re¬ 
search  work  in  Illinois,  Ohio,  Indiana, 
West  Virginia,  and  Kentucky.  He  has 
told  us  that  whenever  he  visits  a  town 
or  city  where  they  have  a  dealer  or 
where  they  hope  to  sell  a  dealer,  his 
first  stop  is  at  the  office  of  the  adver¬ 
tising  manager  or  business  manager 
of  the  local  paper. 

On  several  occasions,  we  have  had 
an  opportunity  to  see  some  of  the  sta¬ 
tistics  Mr.  Knollman  has  compiled  and 
some  of  the  results  that  have  been 
achieved  by  dealers  who  have  fol¬ 
lowed  his  formula  of  using  a  good 
newspaper  three  times  a  week,  from 
40  to  52  weeks  a  year. 

Mr.  Knollman’s  letter  follows:  — 

“.\s  one  newsp-iper  advertiser  to  another. 
I  thought  you  might  like  to  know  my  reac¬ 
tion  after  having  called  on  a  number  of  news¬ 
papers.  and  after  having  some  rather  intimate 
conversations  with  members  of  the  paper  who 
are.  more  or  less,  familiar  with  their  prob¬ 
lems. 

“My  observation  is  that  the  newspapers 
have  not  been  overly  careful  in  the  selection 
of  salesmen  for  local  advertising.  I  believe 
they  have  a  lot  of  order-takers  and  very  few 
salesmen.  I  believe  their  salesmen  concern 
themselves  too  much  with  make-up  and  lay¬ 
out.  and  type  faces,  without  the  slightest  basis 
in  fact  for  their  decision.  I  believe  their 
salesmen  would  rather  sell  an  ad  that  pleased 
the  advertiser,  than  one  that  gets  the  business 
for  the  advertiser.  I  believe  the  average 
newspaper  salesman  would  accept  an  ad  from 
an  advertiser,  even  though  he  was  100%  sure 
the  ad  was  no  good.  This  may  have  been 
passable  years  ago  when  the  newspaper  had 
no  competition  and  every  ad  in  a  newspaper 
was  better  than  no  advertising  at  all,  but 
that  certainly  isn't  the  case  today. 

“I  believe  the  advertising  sales  depart¬ 
ments  of  a  newspaper  react  more  like  credit 
departments.  In  my  opinion,  it  is  bad  busi¬ 
ness  to  let  any  salesman  decide  that  a  given 
prospect’s  credit  is  no  good  and,  therefore,  he 
will  make  no  effort  to  sell  him.  I  think  sales¬ 
men  should  sell  everybody  all  they  can  and 
have  a  credit  department  to  take  care  of  the 
rest. 

“I  believe  newspapers  should  begin  selling 
advertising  campaigns  instead  of  individual 
ads.  If  this  were  done  and  they  sold  cam¬ 
paigns  that  worked,  they  could  create  big 
advertisers  from  small  business  with  little 
money  to  spare.” 

Salesmen  vs.  Order-Takers 

MOST  of  us  will  probably  agree  with 

Mr.  Knollman  that  there  are  far  too 
many  order-takers  now  associated 
with  weekly  and  daily  newspapers. 
Yet,  the  average  local  salesman,  serv¬ 
icing  from  50  to  100  different  accounts 
each  week,  must  often  make  very 
quick  decisions  about  a  given  piece  of 
copy,  a  special  sale  ad,  a  promotion 
ad,  an  institutional  ad,  or  a  seasonal 
ad. 

In  October,  1940,  a  local  salesman  on 
a  paper  with  about  20,000  circulation, 
told  us  about  a  special  promotion  that 
he  had  worked  on  for  two  weeks. 
Five  ads  had  been  prepared,  one  to 
occupy  a  full  page  and  the  other  four 
about  three-quarters  of  a  page.  The 
ads  were  scheduled  to  run  from  Mon¬ 
day  to  Friday,  inclusive.  Late  Sun¬ 
day  evening,  a  light  rain  started.  By 
Monday  afternoon,  it  had  developed 


into  a  torrent  and.  for  the  balance  of 
the  week,  the  sun  never  came  through 
the  clouds  and  practically  every  store 
in  the  town  reported  that  their  sales 
were  off  from  25%  to  as  much  as  50%. 
The  ads  were  scheduled,  they  were 
run,  and,  in  spite  of  the  inclement 
weather,  the  store  reported  better  than 
average  sales,  which  proves  that  the 
ads  were  good. 

Along  with  this  special  promotion, 
this  salesman  serviced  over  40  ac¬ 
counts  that  week.  An  outsider,  view¬ 
ing  his  work  and  checking  the  num¬ 
ber  of  ads  that  he  had  personally 
written  and  on  which  he  had  obtained 
O.K.’s  from,  the  advertiser,  might  have 
a  different  idea  as  to  whether  or  not 
this  man  was  an  order-taker  or  a 
salesman. 

Of  course,  this  brings  up  the  ques¬ 
tion  which  none  of  us  has  ever  been 
able  to  successfully  answer — namely, 
how  much  time  should  the  local  rep¬ 
resentative  spend  in  the  writing  and 
preparation  of  copy  and  how  much 
time  should  he  spend  in  attempting 
to  sell  a  group  of  advertisers  a  con¬ 
tinuous.  three-times-a-week,  year-in- 
and-year-out  schedule  of  advertising. 

We  know  of  one  metropolitan  paper 
that  employs  22  local  salesmen.  We 
were  told  by  the  advertising  director 
of  this  paper  that  more  than  60%  of 
the  salesmen’s  time  is  devoted  to  the 
writing  and  laying  out  of  copy. 

Pleasing  the  Advertiser 

DURING  our  advertising  agency  days, 

we  worked  with  one  of  the  five  best 
known  copy  writers  in  America.  His 
early  days  were  spent  in  a  depart¬ 
ment  store.  It  was  his  belief  that  no 
writer  or  salesman  could  “guess”  what 
the  advertiser  would  like.  Therefore, 
he  always  prepared  at  least  three  dif¬ 
ferent  pieces  of  copy,  each  one  de¬ 
voted  to  the  same  basic  idea  but  writ¬ 
ten  in  a  different  form,  with  different 
illustrations  and  with  different  head¬ 
lines.  It  was  his  theory  that  much 
time  could  be  saved  if  the  advertiser 
were  given  his  choice  of  two  or  three 
different  pieces  of  copy.  It  required 
more  time  to  prepare  the  copy  but 
getting  the  copy  O.K.’d  was  a  com¬ 
paratively  simple  matter. 

The  average  local  salesman  reading 
this  will  probably  throw  up  his  hands 
and  say,  “I  don't  find  time  enough  to 
write  one  piece  of  good  copy  for  each 
of  my  customers.”  The  question  we 
raise  at  this  point  is  this: — would  it 
not  be  better  to  sell  the  average  ad¬ 
vertiser  the  principle  of  using  news¬ 
papers  on  a  continuous  schedule  basis 
— would  it  not  be  better  to  lay  out  a 
three  months  or  six  months  program 
and  prepare  copy  far  enough  in  ad¬ 
vance  so  that  many  ads  could  be 
O.K.’d,  with  insertion  dates.  The 
salesman  then  spends  his  time  getting 
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all  of  the  ads  O.K.’d  at  one  sitting. 

All  of  us  know  this  is  the  practice 
of  advertising  agencies.  They  plan 
campaigns  for  a  full  year  in  advance. 


When  Is  on  Ad  Good? 

RECENTLY  we  assisted  a  manufac¬ 
turer  with  a  questionnaire  that  had 
to  do  with  beverage  habits.  In  this 
questionnaire  we  asked  women  to  tell 
us  which  one  of  six  selling  ideas 
would  influence  them  most  if  they 
were  going  to  switch  from  one  brand 
of  tea  to  another  brand,  ^^ore  than 
80%  of  the  women  interviewed  said 
that  the  only  thing  that  would  influ¬ 
ence  them  would  be  “It  tastes  better — 
either  hot  or  cold.”  The  package,  the 
brand  name,  elimination  of  dust  and 
fluff,  various  sizes,  the  number  of 
years  the  manufacturer  had  been  in 
business,  had  nothing  to  do  with  their 
decision.  At  least  that  was  what  they 
reported  on  the  research  blanks. 

Any  local  advertising  department, 
whether  they  have  two  men  or  100 
men,  can  do  quick,  resultful  research 
work  right  in  their  own  plant.  As  an 
example,  recently  we  assisted  a  pub¬ 
lisher  in  a  small  New  England  city  to 
compile  statistics  on  this  subject:  — 
“How  many  males  in  Blank  City  have 
their  shirts  laundered  at  home?  How 
many  have  their  shirts  laundered  in 
a  laundry?” 

Two  salesmen  interviewed  every 
laundry  in  town  and  obtained  confi¬ 
dential  figures  as  to  the  amount  of 
shirts  that  they  washed  and  ironed 
each  week.  The  average  bundle  had 
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four  shirts.  Once  we  knew  the  total 
number  of  shirts  laundered  each 
week,  we  divided  by  four  and  we  had 
the  total  number  of  bundles.  From 
the  Census  Bureau  we  obtained  the 
number  of  males  18  years  and  over  in 
the  market.  The  net  result  was  this: 
11%  of  all  the  males  in  that  city  were 
using  a  laundry  service.  89%  had 
their  shirts  laundered  at  home. 

One  of  the  simplest  ways  to  convince 
the  average  advertiser  that  he  should 
run  a  continuous  schedule  is  to  have 
him  do  a  little  research  work  among 
his  friends,  his  immediate  family,  his 
lodge  associates  or  his  customers. 


AVAILABLE 

As  a  whole  or  in  part, 
complete  West  Coast 

Magazine  Printing 
PianI 

located  at  Palo  Alto,  California 
Principal  equipment  consists  of 
the  following: 

1  Single-Web  64-page  Cottrell  Ro¬ 
tary  Perfeaing  Press  with  color 
deck,  selas  heat  equipped,  two 
packer  boxes  page  size  (T/g  x 
11%. 

1  Single-Web  64-page  Cottrell  Per¬ 
fecting  Press  with  color  deck, 
four  packer  boxes,  completely 
equipped,  same  page  size. 

1  rebuilt  40-page  Cottrell  single 
color  Rotary  Perfecting  press. 
Selas  heat  equipped,  two  packer 
boxes,  same  page  size. 

2  Multi-Color  Rotary  Web  Presses, 
Cottrell-McKee,  Selas  Heat 
equipped,  four  colors  front  and 
two  colors  back,  sheet  size  35x49 
with  cut-off  241/2  35,  completely 

1  Rowe  Magazine  Trimmer  with 
equipped. 

electrical  equipment. 

1  Dexter  Saddle  Stitching  Machine 
with  equipment. 

Miscellaneous  equipment  for  pre¬ 
paring  and  curving  electrotsrpes 
for  presses.  Baling  machine,  extra 
parts  and  other  items  incidental 
to  complete  magazine  plant  re¬ 
quirements. 

Interested  parties  write  or  wire  to 

COAST  PRINTING  CO. 

809  MisiioR  St..  Sob  Fraa.,  Calif. 
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Is  this  your  big  news  iack? 

An  editor — one  of  the  unhappy  fellows  who  does  not  use  Science 
Service — told  us  that  what  he  needs  most  is  plenty  of  good  war 
news  on  scientific  angles. 

Flowing  with  sympathy,  we  showed  him  our  doily  NEWS  REPORT  full  of  war 
stories  and  ongies  such  os: 

U.  S.  chromite  supply  threatened  hy  Nazi  menace  to  Turkey  .  .  .  psychological  experiment  with 
children  shows  how  Hitler  holds  Germans  united  .  .  .  gasoline  shortage  on  east  coast  may  follow- 
naval  warfare  in  Atlantic  .  .  .  new  vitamin  tests  aid  home  defense  on  nutrition  front  .  .  .  British 
swectcorn  strain  finds  refuge  in  America  “for  duration*’  .  .  .  college  students  found  sympathetic 
to  fascist  ideas  .  .  .  Finland  faces  problem  in  finding  farms  for  people  from  lands  ceded  to  Russia 
.  .  .  U.  S.  has  plenty  of  vitamin  A  for  present  emergency  .  .  .  Hitler's  nine  psychological  w-eapons 
to  strengthen  home  front  .  .  .  student  pilots’  reaction  after  flight  ...  no  danger  from  addition  of 
vitamin  Bi  to  bread  and  flour  .  .  .  novel  type  of  steam  locomotive  invented  in  Germany  .  .  .  Nor¬ 
wegian  nitrogen  helps  Hitlers  attack  on  Jugoslavia  .  .  .  sulfa  drugs  pentiful  for  national  defense 
.  .  .  new  process  meets  war  shortage  of  fish  oils  .  .  .  psychological  experts  on  industrial  conflict 
offer  preventives  for  defense  strikes  .  .  .  glare-eliminating  screen  now  made  with  all-American 
materials  .  .  .  British  doctors  planning  better  medical  and  health  service  for  future  .  .  .  new  in¬ 
vention  makes  possible  complete  de-icing  of  plane  wings  .  .  .  Nazi  bombs  destroy  priceless 
archaeological  records  .  .  .  American  Chemical  Society  secretarv  sees  danger  to  defense  in  draft¬ 
ing  technical  experts  .  .  .  salt  water  may  be  made  fresh  by  treatment  with  plastics  .  .  .  automatic 
device  aims  anti-aircraft  guns  from  moving,  tossing  ships  at  attacking  dive  bombers  .  .  .  British 
scholar  blames  German  critics  for  undermining  authority  of  Bible. 

Then  we  showed  him  recent  illustrated  features  on  war  subjects: 

SHORTENING  THE  RANGE,  by  Dr.  Frank  Thone — Riflemen  yield  more  distant  targets  to  ma¬ 
chines  guns,  mortars,  howitzers  and  other  weapons. 

UNIFORMS  CAN  TAKE  IT.  by  Emily  C.  Davis — Scientific  tests  given  material  for  Army  clothes 
subjects  them  to  artificial  rains  and  winds. 

SCIENTISTS  FOR  DEFENSE,  by  Marjorie  Van  de  Water — Half  a  million  to  be  listed  in  National 
Roster;  experts  in  many  fields  to  he  quicklv  located  by  use  of  punch  cards  and  tabulating  machines. 

Last  we  showed  him  the  fascinating  "New  Machines  and  Gadgets"  column 
in  our  weekly  SCIENCE  PAGE  with  its  short  items  on: 

.  .  .  new  machine  for  correcting  forgings  for  airplane  propellers  .  .  .  yeast  enriched  by  vitamin  Bi 
and  nicotinic  acid  .  .  .  special  rough  duty  tire  for  gun  carriages  and  scout  cars  .  .  .  central  radio 
antenna  system  for  cargo  ships  .  .  .  synthetic  fibers  used  for  surgical  bandages  and  dressings  .  .  . 
self-sealing  bullet-proof  tire  for  militar\'  vehicles  .  .  .  new-  radio  direction  finder  for  small  boats  .  .  . 
magnetic  gage  for  measuring  thickness  of  sheet  steel  .  .  .  electrically  conductive  rubber  for  air¬ 
plane  de-icers  .  .  .  counter-sunk  riveting  that  adds  12  miles  to  top  speed  of  airplanes. 

Let  us  show  you  similar  proof  that  we  con  supply  the  type  of  scientific  war  news  that  will 
make  your  readers  cry  for  more. 

SCIENCE  SERVICE 

The  world^s  only  science  netes  syndicate 

Watson  Davis,  Director  Washington,  D.  C. 

SCIENCE  SERVICE,  the  institation  for  the  popularization  of  science,  is  a  non-profit  corporation  with  trus¬ 
tees  nominated  by  the  National  Academy  of  Sciences,  the  National  Research  Council,  the  American  Associa¬ 
tion  for  the  Advancement  of  Science,  the  E.  W.  Scripps  Estate  and  the  journalistic  profession. 
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New  Device  Developed 
By  K.  C.  Photo  Staff 


By  JACK  PRICE 

KANSAS  CITY,  MO.— We  took  ad¬ 
vantage  of  our  trip  to  Columbia, 
Mo.,  by  detouring  back  to  Oklahoma, 
via  Kansas  City.  We  have  heard 
much  about  the  good  work  turned  out 
by  the  staffs  of  the  Kansas  City  Star 
and  Times  and  naturally  we  wanted 
to  visit  this  photo  department. 

In  our  recent  trips  about  this  part 
of  the  country  we  have  met  with 
many  surprises.  In  some  small  cities 
where  we  expected  to  find  photo 
plants  confined  to  a  2  x  4  cubicle,  we 
found  well-equipped  departments.  In 
a  few  of  the  larger  cities  where  we 
took  it  for  granted  that  the  photograph 
departments  were  the  last  word  we 
met  with  reversed  conditions. 

The  photo  facilities  of  the  two  news¬ 
papers  just  mentioned  are  combined 
in  one  plant.  Work  for  both  papers 
is  done  by  a  staff  of  nine  photog¬ 
raphers.  Six  are  located  in  Kansas 
City,  Mo.,  and  two  at  Kansas  City, 
Kan.  One  is  employed  as  an  inside 
man  but  he  covers  assignments  in  an 
emergency. 

Four  Photo  Rooms 

The  plant  consists  of  four  rooms, 
each  constructed  for  developing  and 
printing.  The  rooms  are  about  7  x  10 
feet  in  size  each  having  the  same 
equipment  of  accessories  and  enlarg¬ 
ing  machines.  There  is  also  a  rather 
large  studio  fitted  with  old  fashioned 
lamps  but  this  section  of  the  depart¬ 
ment  is  rarely  used.  The  enlarging 
lamps  are  of  the  gun  type  employing 
tungsten  lamps  for  the  light  source. 
They  are  almost  obsolete  according 
to  standards  of  present  day  operations. 

The  sinks  are  wood  and  lined  with 
lead  coatings.  However,  there  is  a 
water  cooling  system  which  is  of  great 
importance  during  the  hot  summer 
days.  In  one  section  of  each  sink,  a 
sf>ecial  cooling  unit  for  the  develop¬ 
ing  solutions  has  been  installed.  At 
the  other  end  of  each  sink  a  deep  tray 
of  stainless  steel  has  been  fitt^  for 
holding  the  fixing  bath.  The  plant  is 
not  air-conditioned  but  it  is  rather 
open  in  construction  to  allow  for  cir¬ 
culation  of  fresh  air. 

The  staff  is  headed  by  Earl  Hense, 
who  has  been  the  chief  of  the  de¬ 
partment  for  the  past  15  years.  He 
was  taught  the  profession  by  Clint 
Murphy,  of  the  St.  Louis  Post-Dis¬ 
patch.  After  leaving  the  Navy  at  the 
close  of  the  last  war,  Elarl  found  a 
place  in  Murphy’s  photo  department 
as  an  apprentice.  Five  years  of  tute¬ 
lage  by  Clint  fitted  Hense  for  his 
career  as  a  newspaper  photographer. 
After  leaving  the  Post-Dispatch  he 
joined  the  Star  and  in  a  short  time 
hecame  head  photographer. 

While  browsing  about  the  plant  we 
noticed  that  Hense’s  camera  was  fitted 
with  an  odd  flash-synchronizer  com¬ 
bination.  The  magnetic  tripper  drew 
our  attention  because  of  it’s  open  de¬ 
sign.  Upon  close  investigation  we  dis¬ 
covered  that  the  boys  were  having 
trouble  with  standard  makes  of  syn¬ 
chronizers  so  they  decided  to  build 
their  own  devices.  The  synchronizer 
troubles  developed  when  the  Super- 
inatic  shutters  were  fitted  to  the 
cameras. 

We  were  told  that  these  shutters 
require  more  pulling  power  to  achieve 
the  best  results,  and  that  this  fault 
could  be  corrected  by  employing 
stronger  magnets.  Hense,  in  conjunc¬ 
tion  with  Sol  Studna,  a  cameraman 
on  the  staff,  planned  a  magnet  of  their 
•own  design  that  would  solve  their 


problems.  They  wired  their  own  cores 
and  constructed  the  whole  device  in 
accordance  with  prescribed  plans.  The 
tripper  has  a  tremendous  pulling 
power  and  is  fastened  to  the  front 
board  in  a  permanent  manner.  It  is 
not  removed  when  the  camera  is 
closed. 

The  cardinal  feature  of  the  tripper 
is  its  ease  of  operation.  It  is  ad¬ 
justed  to  permit  the  photographer  to 
open  his  shutter  on  the  time  setting 
without  being  moved.  The  boys  use 
Heiland  battery  holders  which  have 
been  converted  by  new  connections  to 
work  the  home-made  trippers.  It 
was  admitted  that  the  new  trippers 
draw  more  amperage  and  that  the 
three  1^4  volt  cells  last  only  a  few 
weeks. 

Accuracy  Now  Greater 

Judging  from  the  reports  of  the 
photographers  on  the  staff,  we  are  of 
the  opinion  that  Hense  and  his  crew 
have  solved  a  problem  which  has 
confronted  many  cameramen  using 
these  new  shutters.  It  is  claimed  that 
the  percentage  of  accuracy  is  far 
greater  since  the  new  trippers  have 
been  installed.  Earl  points  out  that 
the  stronger  magnets  are  very  nec¬ 
essary  to  secure  a  perfect  perform¬ 
ance  of  synchronization  at  1 /400th  of 
a  second  with  the  Supermatic  design 
shutter. 

This  is  only  one  phase  of  the  me¬ 
chanical  ability  of  the  Hense  crew. 
The  boys  are  now  working  on  a  new 
type  of  focal-plane  shutter  synchro¬ 
nizer  which  they  expect  to  have  ready 
in  the  near  future.  We  have  been  in¬ 
formed  that  this  device  may  be  easily 
built  at  a  cost  of  less  than  a  dollar. 
Earl  has  promised  to  send  us  the  de¬ 
tails  as  soon  as  they  are  ready. 

We  noticed  that  each  photographer 
was  unusually  cheerful  about  his  job. 
The  men  are  equipped  with  all  nec¬ 
essary  paraphanelia  by  the  newspapers 
and  all  own  cars.  The  paper  allows 
a  mileage  charge  for  the  autos  when 
they  are  used  on  assignments.  Each 
photographer  covers  an  average  of 
four  assignments  a  day  and  the  hours 
of  the  staff  have  been  staggered  to 
meet  the  working  requirements  of 
both  editorial  departments. 

We  had  a  grand  visit  with  Hense 
and  his  colleagues  and  if  he  is  suc¬ 
cessful  in  carrying  out  the  plans  he  is 
working  on,  Kansas  City  will  have  a 
photograph  department  second  to 
none.  We  wish  him  all  good  luck  in 
his  undertakings. 

*  •  * 

U.  of  Missouri  Short  Course 
THE  second  annual  short  course  in 

News  Photography  and  Photo- 
Elngraving  sponsor^  by  the  School  of 
Journalism  of  the  University  of  Miss¬ 
ouri  was  held  at  Columbia,  Mo.,  April 
11-12.  This  course  was  entirely  dif¬ 
ferent  from  others  in  the  same  cate¬ 
gory  inasmuch  as  it  dealt  primarily 
with  the  engraving  problems  of  the 
small  daily  and  weekly  newspapers. 

Thirty-six  members  attended  the 
course,  all  from  Missouri.  The  pro¬ 
gram  was  highlighted  by  demonstra¬ 
tions  in  photo-engraving  and  held  in 
the  university’s  own  plant.  The  news 
picture  section  of  the  program  was 
confined  to  the  problems  confronting 
cameramen  in  this  region. 

J.  Winton  Lemen  of  the  Eastman 
Kodak  Co.,  was  the  featured  lec¬ 
turer.  He  gave  an  interesting  talk 
on  flash -photography  that  also  in¬ 


cluded  the  use  of  Dr.  Edgerton’s 
stroboscopic  lamp  for  high  speed  syn¬ 
chronization.  Field  trials  in  photo¬ 
graphic  technique  were  conducted  by 
J.  F.  Barham  and  Leon  V.  Waugh tal, 
staff  cameramen  for  the  university. 
Ralph  Rugh  of  the  St.  Louis  Globe- 
Democrat  gave  an  illustrated  lecture 
on  how  pictures  are  made  for  the  roto 
page  of  his  paper.  Townsend  Godsey 
of  the  Missouri  Conservation  Com¬ 
mission,  spoke  about  the  free  lance 
photographer  and  his  markets. 

The  sessions  were  presided  over  by 
Prof.  J.  Edward  Gerald  and  F.  R. 
Long.  The  engraving  and  darkroom 
phases  of  the  program  were  super¬ 
vised  by  Earl  L.  McPeak.  instructor 
in  both  these  departments  for  the 
university.  This  writer  lectured  on 
“Latest  Developments  and  New 
Trends  in  News  Photography.” 

•  *  * 

Installs  Darkroom 
INCREASED  picture  coverage  is  being 
provided  by  the  San  Pedro  (Cal.) 
News-Pilot,  with  the  purchase  of  two 
cameras  and  the  installation  of  its  own 
darkroom.  All  editorial  and  adver¬ 
tising  employes  are  being  trained  to 
take  pictures  and  do  their  own  finish¬ 
ing,  E.  B.  Brown,  advertising  manager. 


stated.  The  camera  equipment  con¬ 
sists  of  a  3*4  by  4*4  Graflex,  and  a  4 
by  5  Speed  Graphic.  The  new  dark¬ 
room  is  on  the  second  floor. 

Allen  Heads  Pittsburgh  Group 
WILLIAM  C.  ALLEN,  of  the  Associ¬ 
ated  Press,  was  elected  president  of 
the  Press  Photographers  Association 
of  Pittsburgh  at  the  annual  meeting  in 
the  William  Penn  Hotel  April  8. 
George  Ruark  of  the  Pittsburgh  Press 
was  named  vice-president;  Burt  Wil¬ 
liams  of  the  Sun  Telegraph  was  re¬ 
elected  secretary;  Morris  Berman  of 
the  Sun  Telegraph  also  was  re-elected 
as  assistant  secretary,  and  Wilbur  Coff¬ 
man  of  the  Post  Gazette  retained  the 
office  of  treasurer,  with  Walter  Stein 
of  the  Sun  Telegraph  as  assistant 
treasurer.  Bill  Allen  has  been  with 
the  Associated  Press  for  the  past  eight 
years,  and  prior  to  going  to  Pitts¬ 
burgh  was  with  the  AP  in  Washington. 

OPPOSE  STRIKES 

The  North  and  East  Texas  Confer¬ 
ences  of  the  International  Typograph¬ 
ical  Union,  in  a  joint  session  at  Dallas 
April  13.  went  on  record  in  favor  of 
arbitraing  strikes  involving  national 
defense  projects. 
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"THE  BEST  EVIDENCE  OF  WHAT  ADVERTISING  CAN  DO  IS  WHAT  IT  HAS  DONE 


6f°/o  More  Passengers 
for  American  Airlines 


Yesterday  a  fledgling,  air  transportation  today  is  a  major 
industry,  and  eonsistent  advertising  by  American  Air¬ 
lines  has  contributed  much  to  this  swift  growth.  This 
advertising  has  not  only  heen  of  conspicuous  service  to 
the  entire  industry,  hut  has  won  American  a  long  lead 
in  revenue  over  all  other  lines. 


problem: 

Concentrated  in  the  short  span  of  aviation  development 
are  problems  which  took  generations  to  solve  in  other 
fields.  The  “product”  w'as  utterly  new  .  .  .  people  had  to 
be  taught  that  air  travel  was  not  only  fast  but  safe, 
efiicient,  and  equally  serviceable  in  June  and  January » 
Besides  these  institutional  aims,  American  naturally 
wanted  to  attract  more  passengers  to  its  own  planes. 


method 


American  Airlines  uses  newspaper  space  to  meet  both 
these  objectives,  placing  well  over  half  its  appropriation 
in  this  medium.  Large  ads  up  to  full  pages  carry  the 
line’s  institutional  messages,  w'hile  direct  selling  is  accom¬ 
plished  in  other  ads,  from  200  lines  to  full-page  size. 
(American  places  its  direct  selling  copy  solely  in  news¬ 
papers.)  In  1940,  the  firm  used  130  newspapers  in  63 
markets  w’ith  ads,  prepared  by  Ruthrauff  &  Ryan,  Inc., 
appearing  once  a  week  in  most  cities. 


results 


In  1940,  American  Airlines  carried  61%  more  passengers 
than  the  year  before,  exceeded  $15,000,000  in  gross 
revenue  and  stretched  its  lead  over  the  next  two  com¬ 
petitors  to  40%  and  100%,  respectively.  Says  Charles 
A.  Rheinstrom,  General  Sales  Manager:  “With  their 
flexible  coverage  of  the  markets  we  want  to  reach,  news¬ 
papers  are  indispensable  .  .  .  both  for  telling  aviation’s 
story  and  for  selling  American.” 


The  Bureau  of  Advertising 

AMERICAN  NEWSPAPER  PUBLISHERS  ASSOCIATIOht 
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"Timely  Rescue  from 
Ice  Cake"  faken  by 
Joseph  Parodi,  Bos¬ 
ton  American,  win¬ 
ner  of  Boston  Press 
Photographers  a  ward. 


J.  H.  Parodi 


Joseph  Parodi 
Wins  Boston 
Photogs'  Award 

American  Cameraman 
Took  Pictures  of  Rescue 
From  Ice  Floe 

Boston,  April  14 — Joseph  H.  Parodi 
of  the  Boston  American  won  the  first 
prize  in  the  annual  picture  contest  of 
the  Press  Pho¬ 
tographers  Asso¬ 
ciation  of  Bos¬ 
ton.  and  was 
awarded  the  Eld- 
win  T.  Ramsdell 
trophy  in  recog¬ 
nition  of  his  skill 
at  the  associa¬ 
tion’s  annual 
dinner  here  to¬ 
night.  His  win¬ 
ning  photo  de¬ 
picted  the  rescue 
of  a  boy  from  an 
ice  floe  drifting 

out  to  sea. 

Judges  of  the  contest  were  asked  to 
select,  in  addition  to  first  prize,  five 
honorable  mentions.  After  seeing  the 
75  entries  they  decided  that  the  ex¬ 
cellence  of  work  demonstrated  made 
no  less  than  18  honorable  mentions 
justifiable.  Walter  Howey,  managing 
editor,  Boston  Hearst  papers;  Harold 
Wheeler,  executive  editor.  Herald 
Traveler;  Edward  J.  Dunn,  city  edi¬ 
tor,  Boston  Post;  Lucien  Thayer,  pic¬ 
ture  editor,  Boston  Globe;  and  Frank¬ 
lin  I.  Jordan,  F.R.P.S.,  American  Pho¬ 
tographic  Publishing  Company,  were 
the  judges. 

Honorable  Mentions 

Leslie  Jones,  Boston  Herald;  and 
Eldwin  Stephan,  Boston  American; 
each  received  three  citations  of  hon¬ 
orable  mention;  and  Charles  McCor¬ 
mick,  Boston  Globe,  received  two. 
Other  winners  of  special  mention 
awards  were:  Donald  Robinson  and 
Morris  Ostroff,  Boston  Record;  Les¬ 
ter  McLellan,  and  Harry  Simard,  Bos¬ 
ton  American;  George  Woodruff,  In¬ 
ternational  News  Photos;  Meyer  Ost¬ 
roff,  unattached;  William  O’Connor, 
Globe;  and  James  Jones,  Boston  Post. 
Jones  won  the  1940  prize  here  for  his 
now  famous  shot  of  the  "Squalus" 
shooting  out  of  the  water  at  the  scene 
of  rescue  off  Portsmouth.  N.  H. 

Parodi  has  been  on  the  Boston 
American  for  16  years  and  received 
his  early  training  with  International 
News  Photos  here.  He  is  a  bachelor. 
On  the  day  he  got  the  winning  pic¬ 
ture,  Parodi  had  finished  a  waterfront 
assignment  at  the  wharf,  and  called 
the  office  for  further  instructions.  He 
was  informed  of  a  police  news  flash 
that  several  young  'uoys  were  adrift 
on  ice  floes  in  Boston  Harbor  and  that 
the  ice  was  breaking  up.  Parodi 
dashed  to  the  Army  Base  in  South 


Boston  in  his  car,  leaped  off  the  dock 
into  a  rescue  launch  just  as  it  was 
leaving.  The  sea  was  choppy  and 
Parodi  had  a  hard  time  focussing  on 
the  lucky  boy  who  was  reached  in 
the  nick  of  time.  Parodi’s  picture 
shows  this  last  ice  cake  cracking  up 
as  the  rescue  boat  approaches.  Three 
other  boys  had  been  rescued  nearer 
shore  and  three  others  drowned  be¬ 
fore  Parodi’s  picture  was  made  of  the 
last  boy  who  was  drifting  out  to  sea. 

Parodi’s  name  will  be  inscribed  on 
the  Edmund  T.  Ramsdell  trophy, 
named  in  honor  of  the  Boston  Post 
cameraman  who  lost  his  life  several 
years  ago  when  a  camera  plane  cov¬ 
ering  the  maiden  voyage  of  the 
"Queen  Mary”  was  downed  by  the 
back-draft  of  the  liner. 

■ 

Sandusky  News  Sold 
To  Star-Journal 

Sandusky,  Ohio,  April  14 — San¬ 
dusky  Newspapers,  Inc.,  operators  of 
the  Sandusky  Star-Journal,  evening, 
and  Register,  morning,  purchased  the 
Sandusky  Daily  News  on  April  12. 

The  News,  founded  in  August  of 
1934,  was  an  evening  paper. 

Arthur  B.  McBride,  Cleveland, 
owner  of  the  News,  told  the  paper’s 
readers  “due  to  the  ever  increasing 
cost  of  publishing  a  newspaper,  we 
find  that  a  competitive  situation  is 
both  unprofitable  and  unjustified  in 
Sandusky.” 

R.  C.  Snyder,  Norwalk,  O.,  heads 
Sandusky  Newspapers.  Inc.,  with 
Dudley  A.  White,  vice-president. 
White  said  that  the  newspapers  had 
purchased  name,  equipment  and  all 
other  properties  of  the  News. 

Mr.  White  was  recently  Republican 
congressman  from  Ohio’s  13th  district. 

Equipment  of  the  Daily  News  was 
partially  moved  April  13  to  News¬ 
papers  Building  and  use  of  new 
Corona  type  (7*"2  point),  installed 
last  week  by  the  News,  was  put  into 
use  by  the  Star-Journal  and  Register. 

None  of  the  members  of  the  Daily 
News  staff  have  as  yet  been  hired  by 
Sandusky  Newspapers.  Inc.,  except 
for  carrier  and  rural  route  boys,  who 
have  continued  delivering  papers  to 
News  subscribers. 

The  Star-Journal  will  publish  for 
an  indefinite  period  all  the  comics 
and  features  of  the  News. 

■ 

URGES  FREE  POSTAGE 

Madison,  Wis.,  April  15 — The  Wis¬ 
consin  legislature  has  adopted  a  joint 
resolution  urging  the  United  States 
post  office  department  to  permit  send¬ 
ing  local  newspapers  through  the 
mails  free  of  charge  to  men  in  ser¬ 
vice  in  army  camps.  The  joint  reso¬ 
lution  was  passed  on  a  voice  vote  and 
will  be  messaged  to  postal  authorities 
in  Washington,  D.  C. 

n 

94TH  ANNIVERSARY 

The  Philadelphia  Evening  Bulletin 

celebrated  its  94th  birthday  April  12 


In  Addition  to  Doing  a  Large  Part 
in  the  National  Defense  Program, 
Our  Facilities  Still  Enable  Us  to 
Produce  Many 

Duplex  Unitubular 

PRESSES  AS  WELL  AS  OTHER 
DUPLEX  EQUIPMENT 

SOME  RECENT  SALES  AND 
DELIVERIES  OF  UNITUBULARS  ARE- 

NEW  UNITUBULAR  PRESSES 

Rotary  Color  Print,  San  Francisco,  Cal. 

Everybody’s  Daily  Pub.  Co.,  Buffalo,  N.  Y. 
Cleveland  Shopping  News,  Cleveland,  O. 

Herbick  &  Held  Printing  Co.,  Pittsburgh,  Pa. 
Mercury  Press,  Washington,  D.  C. 

Guardian,  Trinidad,  B.  W.  I. 

News  Dispatch,  Shamokin,  Pa. 

Republican  Herald,  Winona,  Minn. 

REORDERS  FOR  UNITUBULAR  UNITS 

Cleveland  Shopping  News,  Cleveland,  O. 

Herbick  &  Held  Ptg.  Co.,  Pittsburgh,  Pa. 

Waltham  Pub.  Co.,  Waltham,  Mass. 

Billings  Gazette,  Billings,  Mont. 

Kansas  Color  Press,  Lawrence,  Kan. 

La  Esfera,  Caracas,  Venezuela 
Capital  Journal,  Salem,  Ore. 

Our  Sunday  Visitor,  Huntington,  Ind. 

CONTACT  our’ REPRESENTATIVES  IN  AHEND- 
ENCE  AT  THE  ANPA  CONVENTION  FOR  FURTHER 
INFORMATION,  OR  WRITE  DIRECT  TO 

The  Duplex  Printing  Press  Co. 

BAHLE  CREEK.  MICHIGAN 
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TO  MAKE  IT  EASY 
FOR  THE  BUYER  TO  BUY 


To  make  it  easy  for  the  buyer  to  buy, 
remove  the  uncertainties. 

How  much  newspaper  space  should  a  retail 
merchant  buy?  Too  often  that  question,  in 
the  advertiser’s  mind,  imposes  a  barrier  be¬ 
tween  the  advertising  salesman  and  the  ad' 
vertising  buyer. 

The  merchant’s  need  to  know  how  much 
newspaper  advertising  he  should  buy  is  of 
no  greater  importance  than  the  advertising 
solicitor’s  need  to  know  how  much  news¬ 
paper  advertising  he  should  sell. 

The  solicitor  who  is  fortified  with  Media 
Records  factual  information  is  in  a  position 
to  answer  the  question:  “How  much  news¬ 
paper  space  should  I  buy?” 

More  advertising,  profitable  to  both  the 
newspaper  and  the  advertiser,  will  result. 


MEDIA  RECORDS 

NEW  YORK— CHICAGO— tlOLLMBL'S— SAN  FRANCISCO 


Incorporated 
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Greeley's  First 
Week's  Expenses 
Were  Only  $500 


Yearly  Overhead  Today 
Is  More  Than  $12,000,000, 
Henry  L  Stoddard  Reveals 
By  JIMBROWN 


The  story  in  Editor  &  Publisher 
two  weeks  ago  about  the  100th  anni¬ 
versary  of  the  founding  of  the  New 
York  Tribune  by  Horace  Greeley  cel¬ 
ebrated  last  week  by  the  management 
of  the  Herald  Tribune,  ser\'ed  pleas¬ 
antly  to  recall  a  conversation  I  had 
recently  with  Mr.  Henry  L.  Stoddard, 
for  many  years  editor  of  the  old  Eve¬ 
ning  Mail,  who  is  writing  a  book  for 
early  fall  release  on  Horace  Greeley. 

Mr.  Stoddard  is  a  great  admirer  of 
Greeley.  He  has  been  studying  his 
editorials  and  autographed  letters 
many  of  which  are  easily  available. 
He  has  found  Greeley  a  man  of  high 
honor  and  integrity — of  strong  mind 
and  dominant  piersonality  —  fearless 
and  courageous  in  speech  and  writ¬ 
ten  expression. 

First  Week's  Expenses  $500 

In  his  study.  Mr.  Stoddard  found 
that  the  first  week’s  expenses  of  pro¬ 
ducing  the  Tribune  in  April,  1841, 
amounted  to  $500.  This  compares 
with  a  yearly  overhead  for  the  Herald 
Tribune  today  in  excess  of  $12,000,- 
000  a  year,  a  million  dollars  a  month, 
or  approximately  $250,000  a  week. 

Mr.  Stoddard  also  vmcovered  in  the 
Ford  Collection  of  Journalistic  Memo¬ 
rabilia  a  letter  from  Joseph  Medill 
to  Horace  Greeley  dated  Coshocton, 
O.,  Nov.  4,  1851,  in  which  the  distin¬ 
guished  builder  of  the  Chicago  Trib¬ 
une  offered  his  Coshocton  paper  for 
sale  on  most  reasonable  and  advan¬ 
tageous  terms. 

The  letter  reads  as  follows: 

“Will  you  hand  this  letter  to  some 
good  Whig  printer  who  may  want  an 
excellent  location  for  a  small  capital. 
You  perhaps  are  acquainted  with 
some  young  men  of  moral  indus¬ 
trious  habits,  anxious  to  set  up  for 
themselves  in  the  printing  business, 
or  if  you  are  not.  be  good  enough  to 
hand  this  letter  to  your  foreman  who 
would  be  more  likely  to  know  such. 

“My  office,  the  Coshocton  Republic 
(Whig)  is  for  sale  cheap.  Possession 
will  be  given  any  time  before  April 
next. 

“My  circulation  is  nearly  1,200,  de¬ 
duct  exchange  and  bad  debts  $1,100. 
Terms  per  annum  $1.50,  $1.75  and 
$2.00. 

According  to  credit .  $1,800 

Advertisements  pier  year..  700 

Job  work,  laws,  county 

printing,  etc .  700 


Total  income  .  $3,200 

“Next  year  it  will  exceed  this.  The 
job  work  will  shortly  be  largely  in¬ 
creased. 


Only  $1,100  Required 

"The  outlay  of  a  couple  of  prac¬ 
tical  printers  would  be  about  as  fol¬ 
lows: 


Paper,  print  and  writing 

pier  annum  . 

Boarding  both  pier  year... 
2  boys  at  $3.00  and  $2.00 

pier  week  . 

Rent  . 

Fuel,  light,  repiairs . 

Horse  hire  and  incidentals. 


$1,100 

“I  have  put  the  expienses  rather 
above  than  below. 

“About  $1,000  apiece  can  be  real¬ 


ized  by  two  energetic  steady  men. 

“Coshocton  County  numbers  25,000 
inhabitants  and  is  one  of  the  most 
fertile  wheat  and  corn  counties  in 
Ohio.  No  papers  published  in  it  but 
mine  and  the  (?)  paper. 

“The  Pittsburgh,  Steubenville  and 
Indiana  Railroad  will  pass  through 
it  and  be  completed  within  the  next 
18  months;  also  the  Cleveland. 
Coshocton  &  Zanesville  Railroad  will 
run  through  it.  This  town,  including 
Roscoe,  contains  1,400  inhabitants  and 
will  soon  double  and  quadruple.  It  is 
beautifully  located  at  the  junction  of 
the  Tuscannes  and  Wolhanding 
Rivers,  30  miles  north  of  Zanesville. 

“The  full  Whig  vote  of  this  county 
is  about  2,100  and  with  Gen.  Scott 
for  President  it  will  go  Whig  next 
year.  It  has  gone  Whig  and  Inde¬ 
pendent  twice  within  three  years  and 
will  next  year  again.  The  election  for 
state  officers  was  no  test  of  Whig 
strength  in  Ohio  this  fall. 

“I  will  sell  on  the  following  terms: 

“Cash  when  piossession  is  given  and 
balance  of  $1,000  in  two — $500  cash 
each  year — amount  $1,500. 

Accuracy  Guaranteed 

“Perhaps  you  have  some  New  Eng¬ 
land  acquaintance  whom  you  would 
like  to  serve.  If  so,  please  enclose 
him  this  letter.  I’ll  guarantee  the  ac¬ 
curacy  of  its  statements. 

“If  you  see  propier,  you  may  insert 
a  brief  advertisement  or  notice  in 
your  daily  to  the  amount  of  $2  to  the 
effect  that  a  ‘press  can  be  bought  for 
$1.500 — ^one-third  in  hand,  balance 
two  equal  annual  payments.  Circu¬ 
lation  1,200 — past  income  rising  $5,000 
— can  be  made  to  net  $2,000.  Located 
in  the  interior  of  Ohio,  in  one  of  larg¬ 
est  and  best  counties.  For  particulars 
enquire  at  Tribune  office.’ 

“Send  me  marked  paper  and  I’ll 
remit  you  the  amount.  But  should 
you  know  any  young  man  wishing  to 
purchase  it  will  be  unnecessary  to 
advertise. 

“J.  Medill.” 

Note  the  directness  with  which 
Medill  approaches  Greeley. 

His  first  consideration  is — “young 
men  of  moral  and  industrious  habits.” 
Second  —  The  prospiective  income. 
Third  —  An  estimate  of  expienses — 
“rather  above  than  below.”  Fourth 
— The  estimated  profits  that — “can  be 
realized  by  two  energetic,  steady 
men.”  Fifth — The  field  and  the  pio- 
tentials.  Then  the  price —  $1,500 — 
$500  cash  on  possession  and  $5(X)  each 
year  for  two  years. 

“If  you  see  proper,”  Medill  writes 
to  Greeley,  “you  may  insert  a  brief 
advertisement,  or  notice,  in  your  daily 
to  the  amount  of  $2.00.”  *  *  •  “But 
should  you  know  of  any  young  man 
wishing  to  purchase  it  would  be  un¬ 
necessary  to  advertise.” 

Mr.  Stoddard  is  interested  in  Greeley 
because  he  began  his  career  as  a 
printer  on  the  Tribune  in  June,  1877, 
and  he  retains  memories  of  many  men 
who  were  members  of  Greeley’s  staff. 

“Whitelaw  Reid  had  then  become 
editor  and  chief  owner,”  Mr.  Stoddard 
says,  “and  gave  the  Tribune  a  new 
lease  on  life.  He  was  then  called  the 
young  editor  of  the  Tall  Tower.” 

The  Greeley  Mr.  Stoddard  has  chief¬ 
ly  in  mind  to  portray  is  not  the  Gree¬ 
ley  of  politics  but  the  Greeley  who. 
guideless  and  alone,  during  a  youth 
of  farm  drudgery,  searched  tirelessly 
for  learning.  He  knew  what  it  meant 
to  be  destitute,  what  it  meant  to  turn 
from  a  pienniless  home  to  start  life 
“on  his  own.” 

Because  of  such  experiences  Greeley 
devoted  his  life,  Stoddard  says,  to  a 
battle  for  education  for  everyone  and 
in  that  demand  he  was  unafraid  to  de¬ 
nounce  customs  and  practices  that 
cloaked  selfishness,  iniquity  and  in¬ 
justice,  particularly  to  laboi. 


No  Censorship, 
FDR  Tells  ASNE 


continued  from  page  10 


“a  list  of  the  ancillary  interests  of 
their  publishers,  editors  and  their 
families.” 

Prof.  Odegard  was  esjiecially  critical 
of  the  tendency  toward  monopioly  in 
newspaper  ownership,  declaring  that 
only  60  cities  out  of  nearly  1.500  offer 
their  residents  a  choice  between  read¬ 
ing  Democratic  or  Republican  news¬ 
papers.  Chain  ownership  and  syndi¬ 
cation  of  editorial  opinion  he  regarded 
as  a  threat,  not  by  censorship,  but  be¬ 
cause  their  philosophy  tended  to  ex¬ 
plain  life  in  too  simple  terms  for 
newspaper  readers. 

Editorial  Influence  Strong 

He  poured  a  bit  of  comfort  on  the 
souls  of  his  newspaper  audience  by 
stating  that  he  did  not  see  why  editors 
ought  to  be  concerned  when  the  read¬ 
ers  did  not  jump  through  the  political 
hoops  that  newspapers  set  for  them. 

‘"The  man  who  leads  often  walks 
alone,”  he  said. 

Editorial  influence  has  not  declined. 
Prof.  Odegard  stated,  but  persists  in 
news,  editorial,  and  advertising  col¬ 
umns.  Editors,  he  went  on,  cannot 
expect  the  immediate  response  to  their 
arguments  that  is  receiv^  by  the  an¬ 
nouncement  of  a  department  store — 
but  what  editors  said  today  may  be 
effective  in  the  long  run  tomorrow. 

“I  hope  you  will  not  accuse  me  of 
what  the  students  call  ‘apple-polish¬ 
ing’  if  I  say  that  the  present  company 
can  be  matched  against  any  of  the  so- 
called  editorial  giants  of  the  past,”  he 
continued.  “The  truly  great  ^itors  of 
the  past,  like  those  of  today  did  not 
measure  success  by  the  winning  of 
elections  or  any  other  immediate 
triumphs.” 

In  a  discourse  upon  the  problems 
of  present-day  journalism.  Prof.  Ode¬ 
gard  evokes  smiles  of  appreciation 
from  his  audience  by  saying  that  “an 
overworked  editor  is  more  dangerous 
to  society  than  a  drunken  driver.” 

Grove  Patterson,  past  president  of 
the  A.S.N.E.  and  editor  of  the  Toledo 
Blade,  led  off  the  panel  response  to 
Prof.  Odegard.  He  adverted  first  to 
the  educator’s  premise  that  newspa¬ 
pers  were  great  business  enterprises 
and  therefore  shared  the  views  of 
business. 

“Until  newspapers  became  great 
commercial  enterprises.”  Mr.  Patter¬ 
son  said,  “they  could  not  be  free  and 
informative.”  Seventy-five  per  cent 
of  the  newspapers,  at  a  minimum,  are 
doing  an  editorial  job  above  the  most 
captious  criticism,  he  said,  and  added 
“that  advertisers  have  a  lot  to  say 
about  the  editorial  conduct  of  newspa¬ 
pers  is  one  of  the  most  fallicious  con¬ 
cepts  about  journalism  generally  held 
today.” 

Daniels  Speaks 

Jonathan  Daniels,  editor  of  the 
Raleigh  News  and  Observer,  took  up 
the  club  for  newspapers  on  the  charge 
that  they  were  subservient  to  business 
or  political  interests  in  their  stand  on 
national  policies. 

“That  newspapers  stuck  their  necks 
out  in  1936  and  1940  against  the  popu¬ 
lar  tide,”  he  said,  “seems  to  me  to  have 
been  a  most  helpful  enterprise  on  the 
part  of  the  press.  It  is  proof  positive 
that  no  political  or  no  commercial 
interest  is  controlling  the  thinking  of 
editors.  And  it  also  seems  to  me  that 
democratic  pressures  on  the  press — 
the  pressures  of  the  people  themselves 
— are  often  more  dangerous  than  the 
pressures  of  the  plutocrats.”  Mr. 
Daniels’  note  wals  emphasized  by 
Stephen  J.  Noland,  editor  of  the  In¬ 
dianapolis  News. 


Mr.  Noland  defended  the  right  of 
editors  to  make  up  their  own  minds  I 
regardless  of  popular  or  financia! 
pressure.  Back  in  1887,  he  said,  the 
news  was  edited  by  John  Holliday 
The  editor  had  had  some  trouble  with 
the  composing  room  about  typo, 
graphical  errors  and  raised  consider¬ 
able  noise  about  it.  One  day  the  com- 
posing  room  sent  back  a  questioned 
proof.  An  editorial  had  spelled  height 
“hight.”  Mr.  Halliday  stood  pat.  ‘•Jf 
that’s  the  way  I  wrote  it,  that’s  the 
way  it  is,”  he  declared.  And  that’s 
the  way  “hight”  has  appeared  in  the 
Indianapolis  News  ever  since.  Mr 
Noland  didn’t  let  the  story  stand  on 
that  arbitrary  basis. 

The  News,  he  said,  has  been  wag¬ 
ing  a  fight  for  reduced  gas  rates 
for  years  without  success;  it  has  not 
won,  but  it  does  not  believe  it  has  yet 
lost.  Prof.  Odegard  concluded  the 
discussion  by  declaring  that  his  ad¬ 
dress  was  not  meant  as  a  criticism  of 
the  American  press. 

“By  any  standard  of  accuracy  and 
honesty,”  he  said,  “the  American  press 
has  no  competition.  It  still  needs  bet¬ 
ter  editors,  better  informed  editws. 
than  it  has  ever  had.” 


"Harsh  Dilemma  of  Edifort" 

Answering  one  of  the  flings  that 
the  editors  on  the  panel  had  taken, 
he  placed  editorial  freedom  and  aca¬ 
demic  freedom  on  a  parallel,  and 
added,  “College  professors  don’t  have 
to  face  the  harsh  dilemma  of  editors- 
they  don’t  also  have  to  be  a  success¬ 
ful  business.” 

The  luncheon  session  on  Thursday 
was  addressed  by  Dr.  ’Vergil  Reed 
director  of  the  census,  on  “What  the 
1940  Census  Means  to  Newspapers.” 
A  summary  of  his  remarks  follows: 

“Census  returns  from  America  is 
emerging  from  the  melting  pot. 

“The  birth  rate  has  declined  to  a 
point  that  the  country’s  population 
will  reach  a  stationary  level  of  150,- 
000,000  persons  in  about  two  more 
generations. 

“The  average  size  of  American 
families  has  decreased  to  3.8  persons 
but  the  number  of  families  has  grown 
from  29.904,000  in  1930  to  34.861,000 
or  by  16.6  per  cent  more  than  twice 
the  ratio  of  population  increase  for 
the  decade. 


“Americans  65  years  of  age  or  over 
now  number  nearly  9,(XX),000,  a  gain 
of  35%  in  the  decade,  five  times  the 
ratio  of  increase  of  the  whole  popu¬ 
lation. 


“The  farm  population  is  now  sta¬ 
tionary  in  numbers  and  constitutes 
23%  of  the  nation’s  whole.  Once  it 
was  95%.” 


Dr.  Reed  told  the  editors,  inciden¬ 
tally,  that  America’s  8.249  newspapers 
had  a  combined  circulation  of  62,000.- 
000 — the  greatest  total  ever  recorded 

The  Society’s  nominating  commit¬ 
tee  placed  in  nomination  11  candidates 
for  five  places  on  the  Board  of  Direc¬ 
tors,  they  are: 

Dwight  Marvin,  editor  of  the  Troy 
(N.  Y.)  Record,  who  is  second  vice- 
president  this  year  by  acclamation: 
E.  S.  Beck,  assistant  ^itor  in  chief: 
Chicago  Tribune;  Sevellon  Brown, 
editor.  Providence  (R.  I.)  Journal  and 
Evening  Bulletin:  Jonathan  Daniels, 
editor,  Raleigh  (N.  C.)  News  and  Ob¬ 
server;  Richard  J.  Finnegan,  editor, 
Chicago  Times:  Michael  A.  Gorman, 
editor,  Flint  (Mich.)  Daily  Journal: 
Alexander  F.  Jones,  managing  editor, 
Washington  Post:  Nelson  P.  Poynter, 
editor  St.  Petersburg  (Fla.)  Times; 
Roy  A.  Roberts,  editor  Kansas  City 
Star;  Arthur  J.  Sinnott,  editor,  New¬ 
ark  Evening  News;  Basil  L.  Walters, 
editor,  Minneapolis  Star  Journal. 

Details  of  other  addresses  will  ap¬ 
pear  in  Editor  &  Publisher  next  week. 
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She  Catches  Hollywood 
With  Its  Doors  Down! 


■oy 


Hedda  Hopper’s  Exclusive 
0  Daily  Movie  News  Is  Written 
From  The  INSIDE  By  The 
Reporter-Movie  Star  Who  KNOWS 
Her  Hollywood — a  column  really  pre¬ 
senting  the  exclusive,  behind-the- 
scenes  news  of  America’s  glamour 
capital. 


Hedda  Hopper  doesn’t  depend  on 
keyholes  or  handouts.  She  has  entree 
to  the  dressing  rooms  and  drawing 
rooms  of  the  biggest  stars.  She  im¬ 
parts  to  her  reporting  the  same  dy¬ 
namic  quality  that  has  made  her  a 
stand-out  on  the  radio  and  in  motion 
pictures. 


Often  Hedda  Hopper’s  daily  story  is 
page  one  NEWS— ALWAYS  IT  IS 
EXCLUSIVE.  The  millions  of  news¬ 
paper  readers  who  follow  her  regu¬ 
larly  on  radio  and  screen  comprise  a 
ready-made  reader  audience  for  news¬ 
papers  carrying  "HEDDA  HOPPER’S 
HOLLYWOOD.’’ 


New,  vibrant  and  in  the  as¬ 
cendancy  —  Hedda’s  is  The 
Hollywood  Column  of  To¬ 
morrow. 


Distributed  by 
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March  Linage  Up  .1%;  E  &  P  Index  Off  .3% 


By  ROBERT  U.  BROWN 

TOTAL  NEWSPAPER  linage  in  March  showed  a 
slight  increase  of  .1%  over  March,  1940,  in 
spite  of  the  fact  that  the  heavy  pre-Easter  season 
was  in  March  last  year  with  Easter  itself  on 
March  24,  whereas  Easter  this  year  was  April  13. 
This  fact,  however,  was  enough  to  depress  the 
E  &  P  Index  for  March,  which  is  the  average  for 
the  month  for  the  last  five  years,  to  99.7. 

Classified,  department  store,  automotive  and 
financial  showed  the  gains  in  March  with  all 
classes  but  financial  and  general  registering  gains 
on  the  Index.  Display  only  which  includes  retail, 
general,  automotive  and  financial  was  off  1.8% 
for  the  month  and  to  97.1  on  the  Index  being 
dragged  down  by  retail  and  general. 

Retail,  off  2.4%  for  March,  was  down  primarily 
because  of  the  late  Easter  season.  However,  the 
retail  showing  Wcis  slightly  better  than  average 
being  at  100.4  on  the  Index. 

Department  store  which  also  should  have  felt 
the  effects  of  the  late  Easter  showed  at  slight 
gain  of  1.2%  and  was  at  105.1  on  the  Index.  This 
may  be  explained  in  part  by  the  Federal  Reserve 
Board  report  revealing  that  department  store  sales 
were  up  34%  for  the  last  week  in  March  reflect¬ 
ing  the  post-Elaster  dip  in  sales  felt  the  same  week 
the  previous  year.  Department  store  sales  for  the 
four-week  period  ending  March  29  rose  9%  over 
the  similar  period  in  1940. 

General,  which  has  been  off  consistently  almost 
every  month,  showed  a  2.4%  loss  in  March  and 
was  at  84  on  the  Index.  General’s  bad  Index  show¬ 
ing  is  due  mostly  to  the  fact  that  the  classification 
has  been  averaging  about  17,500,000  lines  for 
March  for  the  last  four  years  but  in  1937  had 
about  24,500,000  lines. 

Automotive  continued  to  show  a  gain  of  5.1% 
for  the  month  and  was  up  also  on  the  Index  at 
112.4,  reflecting  the  industry’s  efforts  to  keep  its 
consumer  products  moving  in  spite  of  the  heavy 
defense  orders  placed  with  it. 

Financial  advertising  recorded  a  gain  of  2.3% 
for  March  regardless  of  the  fact  that  the  month 
was  one  of  the  slowest  the  stock  market  has  ever 
seen.  The  classification  was  off  to  85  on  the  Index. 

Classified  continued  to  reflect  the  defense  pro- 


1940  _ 1941 


gram  expenditures  and  the  presence  of  new  jobs 
registering  a  gain  of  7.7%  and  going  to  121.5  on 
the  Index. 

Display  only  was  off  1.8%  for  the  month  and 
at  97.1  on  the  Index. 

These  figures  are  based  on  Media  Records  com¬ 
pilations  for  52  cities. 

The  three  months  accumulative  figures,  Janu¬ 
ary  through  March,  reveal  a  total  linage  gain  of 
2%. 

Retail  is  up  .4%;  general  off  2.7%;  automotive 
ahead  8.2%;  financial  down  .1%;  total  display  up 
.2%;  classified  ahead  8.9%;  and  department  store 
up  1.3%. 

As  was  to  be  expected  all  business  indices  con¬ 
tinue  to  reflect  business  increases.  The  Dodge 
Statistical  Research  Service  reports  that  construc¬ 
tion  had  its  largest  first  quarter  volume  since 
1929.  March  construction  increased  76%  over 
March,  1940.  Residential  building  showed  an  in¬ 
crease  in  March  of  37%,  non -residential  building 
an  increase  of  110%  and  public  works  and  utilities 
construction  an  increase  of  36%. 

The  American  Iron  and  Steel  Institute  reported 
that  March  steel  production  set  a  new  high  record 
in  tons,  63%  ahead  of  March  last  year. 

Chain  store  sales  rose  10%  in  March,  according 
to  a  New  York  Times  compilation. 

General  Motors  set  new  sales  marks  in  March, 
breaking  all  prior  monthly  and  quarterly  records. 


NEWSPAPER  LINAGE— 52  CITIES 

((  uiiipiled  by  EDITOR  Si  PTBLISIIER  from  .Media  RceoH, 
■neahurementK.)  " 


1941 

1940 

Tc  of 

Total  A<iverti^ing 

Linage 

Linage 

1940 

Index 

March  . 

114.376,779 

114,254,508 

100.1 

99' 

February  . 

Di-iplay  Otily 

93,962,500 

93,239,577 

100.8 

1032 

March  . 

89.665,150 

91.309,021 

98.2 

97 1 

February  . 

Classitied 

73,272,035 

73,944,818 

99.1 

lOoi 

March  . 

24.711.629 

22,945,487 

107.7 

121  3 

February  . 

Retail 

20,690,465 

19,294,759 

107.2 

113'.?  ! 

March  . 

64,688,898 

66,246,180 

97.6 

1004 

February  . 

Department  Store 

51,783,731 

52,487,164 

98.7 

103.8 

March  . 

28,608,204 

28,266,701 

101.2 

lOS.l 

February  . 

General 

22,050,444 

22,426,509 

98.3 

mil 

March  . 

17,228,365 

17,644.578 

97.6 

84.0 

February  . 

.•\utomi>(ive 

14,806.293 

15,739,648 

94.3 

83.6 

March  . 

5.906.998 

5,619,524 

105.1 

112  4 

F'ebruary  . 

Financial 

5,520,221 

4,224,064 

124.3 

155.2 

March  . 

1,840,889 

1,798,739 

102.3 

85  0 

February  . 

1,431,790 

1,493,942 

95.8 

86.5 

There  was  a  45%  gain  in  consumer  purchases  over 
the  previous  March. 

In  New  York  State  it  was  reported  that  jobs 
rose  20.6%  in  March  and  payrolls  4.7%. 

Brooke,  Smith,  French  &  Dorrance,  Inc.,  re¬ 
ported  increased  business  activity  in  124  of  the 
nation’s  147  trading  areas. 

Total  magazines  in  March  had  a  1%  gain  in 
volume,  representing  a  7%  gain  in  revenue.  For 
the  three  months  total  magazines  had  a  1%  loss 
in  volume  or  a  4%  gain  in  revenue.  Magazine 
figures  are  supplied  by  Publishers’  Information 
Bureau. 

Total  women’s  magazines  had  a  4%  drop  in 
volume  in  March  with  1,303  pages  compared  to 
1,353  in  March  last  year.  This  represented  a  57c 
gain  in  revenue.  For  three  months  they  were  off 
5%  in  volume  and  ahead  2%  in  revenue. 

General  magazines  were  off  3%  in  March  with 
697  pages  compared  to  721  pages,  representing  a 
6%  decline  in  revenue.  For  three  months  gen¬ 
erals  were  off  5%  in  volume  and  5%  in  revenue. 

Special  magazines  in  March  had  a  gain  of  77e 
in  volume  with  678  pages  compsu'ed  to  634,  which 
represented  a  15%  gain  in  revenue.  For  three 
months  specials  were  ahead  1%  in  volume  and 
6%  in  revenue. 

Weeklies,  semi-monthlies,  Sunday  magazine  sec¬ 
tions  and  newspaper  weeklies,  which  are  always 
one  month  behind  in  tabulation,  had  a  6%  gain 
in  volume  in  February  with  1,466  pages  compared 
to  1,381  pages,  representing  an  8%  gain  in  rev¬ 
enue.  For  three  months  this  class  was  ahead  67o 
in  volume  and  8%  in  revenue. 

National  Farm  papers  in  March  had  a  gain  of 
1%  with  378  pages  compared  to  374  pages,  whidi 
was  a  4%  gain  in  revenue.  Farm  papers  were 
approximately  even  in  volume  for  three  months 
but  had  a  3%  gain  in  revenue  for  the  period. 

In  March,  CBS  billings  were  $3,776,924,  whidi 
was  only  a  .7%  gain  over  March  last  year.  Mutual 
billings  were  $513,774  or  a  gain  of  31%.  NBC  fig¬ 
ures  for  March  have  not  been  compiled  as  yet  by 
PIB.  In  February,  NBC  had  a  gain  of  4%  for  tl» 
month,  CBS  had  a  gain  of  2%  and  Mutual  a  gain 
of  31%. 

(See  linage  tabulations  pages  88,  89,  90) 


Value  of  ABC 
Publications  Stressed 

A  meeting  of  40  Chicago  advertiser 
members  of  the  Audit  Bureau  of  Cir¬ 
culations  was  held  at  the  Palmer 
House,  April  10,  to  give  them  a  better 
understanding  of  the  value  of  ABC 
publications. 

Speakers  on  the  program  included 
James  N.  Shryock,  ABC  managing 
director,  who  discussed  the  accom¬ 
plishments  and  objectives  of  the  Bu¬ 
reau  for  advertisers  and  publishers; 
A.  R.  Petterson,  who  described  audit¬ 
ing  practices  and  methods  used  by 
ABC  auditors;  and  Carl  Gazley,  who 
told  of  the  work  the  Bureau  is  doing 
to  better  acquaint  advertisers  and  their 
agents  with  ABC  reports. 


Attending  the  meeting  were  all  of 
the  Chicago  ABC  directors,  including 
Ross  Gamble,  Leo  Burnett  Co.,  Inc.; 
G.  R.  Schaeffer,  Marshall  Field  & 
Company;  D.  D.  Richards,  Sears,  Roe¬ 
buck  &  Co.;  John  Platt,  Kraft  Cheese 
Company;  and  Vernon  Beatty,  Swift 
&  Co. 

THE  FOSSILS  TO  MEET 

The  38th  annual  meeting  and  re- 
imion  dinner  of  The  Fossils,  who  style 
themselves  a  group  of  “amateur  jour¬ 
nalists  of  the  past,”  will  be  held  at  the 
Hotel  Astor,  New  York,  April  26.  Ed¬ 
ward  D.  Stair,  former  owner  of  the 
Detroit  Free  Press,  is  president  of  The 
Fossils,  which  includes  among  its 
members  many  of  the  nation’s  leading 
journalists  still  active  today. 


NEW  NIAA  OFTTCERS 

Norman  F.  D’Evelyn  of  D’Evelyn  & 
Wadsworth.  San  Francisco  advertis¬ 
ing  agency,  has  been  elected  president 
of  Industrial  Marketers  of  Northern 
California,  a  chapter  of  the  National 
Industrial  Advertisers  Association.  He 
succeeds  M.  E.  Wank  of  Wank  & 
Wank.  H.  S.  Schuler  of  Westinghouse 
is  vice  president  and  Roy  N.  Phelan 
retary-  treasurer . 

HUGGETT  RESIGNS 

John  M.  Huggett  announced  Thurs¬ 
day  in  New  York  that  he  has  resigned 
as  advertising  and  sales  promotion 
manager  of  Certain-teed  Products 
Corporation  effective  May  1.  An¬ 
nouncement  of  his  future  plans  will 
be  made  at  a  later  date. 


N.  Y.  SDX  DINNER 

Seventy-seven  Sigma  Delta  Chi 
members  and  guests  attended  tte 
journalistic  fraternity’s  Foimder’s 
Day  dinner  Wednesday  night  at  the 
Midston  House,  New  York  Citj'- 
Speakers  were  Raymond  Daniell.  Neir 
York  Times,  and  Harry  Hansen,  lit¬ 
erary  critic.  New  York  World-Tele¬ 
gram.  In  the  election  of  officers  for 
the  coming  year  the  following  were 
named:  Barry  Faris,  editor- in- diief- 
International  News  Service,  president; 
Oscar  Leiding,  cable  editor.  Associated 
Press,  first  vice-president;  James 
Wright  Brown,  Jr.,  publisher,  Eonoi 
&  Publisher,  second  vice-president: 
John  A.  Crone,  research  economist 
Young  &  Rubicam,  secretary-treas- 
urer. 
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Proved  in  Action! 


An  inspection  of  the  latest  Scott  Extra-High-Speed  Press 
at  the  New  York  Herald-Tribune  (five  times  winner  of 
the  Ayer  Cup  Award)  will  give  you  an  entirely  new 
conception  of  how  our  effective  combination  of  modern 
materials  and  modern  engineering  methods  can  render 
obsolete  the  best  previous  press  designs  —  outmode 
them  in  performance,  efficiency  and  appearance. 

In  use  by  or  now  under  construction  for: 

Miami  Doily  News  New  York  Herald-Tribune 
Detroit  News  Boston  Herald-Troveler 

WALTER  SCOTT  &  CO.,  Inc. 

PLAINFIELD.  N.  J. 
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This  Chesterfield 
copy,  1,328  lines  on 
e  left  hand  page, 
page  12  in  the  paper 
which  was  published 
on  Thursday,  chalked 
up  a  readership  per¬ 
centage  of  66%  of 
women  and  46y,  of 
men. 


Best  Newspaper  Ads 
Shown  By  Ad  Bureau 

Both  National  and  Retail  Copy  Included 
In  Volumes  Based  on  Continuing 
Study  of  Newspaper  Reading 

A  TWO- VOLUME  COLLECTION  of 


newspapers.  This  is  evidence  that 
the  best  read  national  and  retail  both  the  left  and  the  right  hand  page 
newspaper  advertisements  as  deter-  ads  are  read  by  newspaper  readers, 
mined  by  reports  of  the  Continuing  (3)  72%  of  the  best-read  ads  ap- 
Study  of  Newspaper  Reading  on  24  peared  back  of  page  7.  Many  adver- 
newspc^rs,  was  published  this  week  tisers,  however,  are  firmly  convinced 
by  the  Bureau  of  Advertising,  ANPA.  that  “page  7  or  forward”  positions  are 
Now,  for  the  first  time,  advertisers,  preferrable. 

_ _ _  (4)  90%  of  the  best  read  ads  in  the 

I  book  that  could  be  classified  as  ap- 

_  pearing  above  or  below  the  fold,  ap- 

peared  wholly 

$o»«fy...fergB!  fold.  The  popular  belief 

I  “above-the-fold” 

effective. 

Data  on  Rotail  Ads 

'  Similar  conclusions  are  drawn  at 
^  volume  on  retail  ads. 


lesterfielcl 


In  the  local  field  one  of  the  best  paign  in  newspapers  is  one  of  the 
read  ads  was  a  full  page  drug  store  most  profitable  selling  weapons  avail- 
spread,  crammed  to  the  edges  with  able. 

or  mo^ly  below  the  small  cuts  and  price  lists,  with  75%  “Also  important  is  the  fact  that  the 

r  “  .V'  ^  women  and  50%  men  readership.  The  attention  an  ad  attracts  is  governed  to 

position  is  most  different  items  listed  are  separated  by  a  considerable  extent  by  the  market 

heavy  rules  and  the  name  of  the  for  the  product  ...  by  the  interest  in 
store.  May’s  a  cut-rate,  in  Cedar  and  the  demand  for  the  commodity 
Rapids,  Iowa,  is  at  the  top  of  the  page,  advertised.  Because  there  is  more 
The  ad  ran  on  page  12,  a  left-hand  demand  for  food  and  toilet  requisites, 
page,  in  a  Thursday  paper.  for  example,  ads  for  these  products 

(1)  40%  of  the  ads  in  the  best-read  Also  prominent  in  the  local  line-up  naturally  have  an  opportimity  to  at- 

coUection  were  small  or  medium  and  was  a  full  page  spread  by  Miller  &  tract  a  higher  degree  of  attention  than 
at  least  11%  were  small.  Rhoads,  a  Richmond,  Va.,  department  burners  or  hay  fever  reme- 

(2)  50%  appeared  on  left-hand  store.  The  ad,  which  ran  on  a  back  Brand  pianos. 

pages  of  their  newspaper.  page  (page  44)  on  a  Friday  had  a  “Often,  therefore,  a  rating  that  may 

(3)  68%  were  run  back  of  page  7  readership  of  86%  women  and  24%  seem  low  at  first  glance  becomes 

of  the  paper.  men.  It  features  attractive  drawings  gratifyingly  high  when  analyzed. 

(4)  79%  appeared  wholly  or  mostly  of  models  and  clothes,  and  has  more  Here,  for  example,  is  a  412- line  oil 

below  the  fold.  white  space  than  the  May  drug  ad.  burner  ad  that  was  read  by  16%  of 

In  addition  to  the  general  sum-  In  a  summary  for  national  adver-  the  men  readers  (and  11%  of  the 
maries  of  the  best  read  ads,  a  break-  tisers  the  Bureau  reports  that  these  women  readers),  of  a  newspaper  whose 
down  is  given  on  size  and  position  for  ads  individually  “show  what  can  be  circulation  is  127,018.  When  you  re- 
each  classification.  Additional  tables  done  by  advertisers  who  make  good  member  that  relatively  few  families 
list  data  on  the  individual  ads  in  each  use  of  the  space  they  buy.  ^Collec-  are  in  the  market  for  oil  burners  at 
class.  tively,  they  offer  convincing  evidence  any  one  time,  and  when  you  remember 

All  of  the  best-read  ads  are  clearly  of  the  high  stopping-power  of  news-  {Continued  on  page  83) 

reproduced  so  that  the  text  matter  of  paper  space, 
each,  as  well  as  the  general  lay-out  Many  Small  Ads 

“There  were,  of  course,  many  other 
ads,  large  and  small,  in  the  first  24 
newspapers  studied,  whose  perform¬ 
ances  were  nearly  as  good  as  the  10 

Of  the  national  ads  reproduced  in  best  ads  in  their  respective  classifica- 
the  book,  a  795-line  display  by  John-  tions.  Space  limitations  alone  ex- 
son  &  Johnson,  showing  a  mother  and  eluded  them  from  this  book, 
father  looking  at  their  baby,  and  the  “Important  is  the  fact  that  this 
caption,  “Safety  for  All,”  had  top  com-  collection  of  best-read  ads  includes 
bined  men  and  women  readership  many  small  ads  .  .  .  small  ads  that 
with  66%  for  women  and  50%  for  men.  displaced  larger  ads  from  the  best-ten 
This  was  not  the  largest  ad  in  its  lists  in  each  classifications, 
classification.  An  810-line  ad,  also  -important,  too,  is  the  fact  that  the 
by  Johnson  &  John^n,  took  second  Continuing  Study  shows  many  very 
with  women  readership  of  46%;  and.  (not  included  here)  whose 

tor  men,  ^7o.  ,  c  u  ratings  were  not  as  high  as  the  ten 

K  ^  best-read  ads  in  their  classifications, 

1,328-line  Chesterfield  ad  built  around  but  whose  performances  were  highly 
pict^e  of  two  motion  picture  profitable  in  view  of  the  low  cost  of 
stars.  The  ad  appeared  on  the  left-  ^he  space  they  occupied.  For  adver- 
h^d  page,  page  12  of  ^  newspaper,  tisers  operating  on  moderate  budgets. 

a  well-prepared  small-space  cam- 
and  46%  for  men.  _  _ ^ 

Third  in  the  national  ranks  was  a 
1,056-line  Conoco  oil  ad  featuring  a 
large  picture  of  a  gas  attendant  help- 
ing  a  small  girl  onto  a  pony.  This  ad 
also  was  nm  on  a  Thursday  on  page 

15  of  the  paper.  As  in  the  first  John-  f  t 

son  and  Johnson  ad,  interest  was  built 
around  a  small  child. 


This  Johnson  &  Johnson  795-line  ad  had 
top  readership,  66%  of  the  women  and 
$0%  of  the  men,  in  the  national  field  in 
the  collection  of  best  read  ads  as  pub¬ 
lished  this  week  by  the  Bureau  of  Adver¬ 
tising  and  based  on  findings  of  the  Con¬ 
tinuing  Study  of  Newspaper  Reading.  It 
was  a  right  hand  page  ad  run  on  page  3 

of  the  paper,  published  on  Tuesday.  illustration  can  be"easily  read  and 

studied.  The  books  are  handsomely 
agencies,  and  newspapermen  can  study  bound  with  a  13%  in.  by  10% 
the  results  of  the  (Continuing  Study  format, 
in  terms  of  the  10  best  ads  in  various 
classifications  of  both  the  national  and 
local  field.  Under  the  reproduction  of 
each  ad  information  is  given  as  to  its 
position,  dimensions,  the  date  it  was 
published,  and  the  actual  percentages 
of  men  and  women  interviewed  who 
read  it.  And  at  the  conclusion  of  each 
volume  a  summary  of  data  on  the 
winning  ads  sets  up  some  new  rules 
on  the  best  way  to  achieve  reader 
attention. 

Both  the  retail  and  national  volumes, 
called  “Attention,”  will  be  sent  by  the 
Bureau  to  member  newspapers  and  ^ 
national  representatives.  'The  volume 
on  national  ads  will  go  to  leading  ad¬ 
vertisers  and  agencies  in  the  U.  S.  and 
Canada.  Some  advertisers  and  agen¬ 
cies  will  get  both  volumes. 

Classifications  Listed 

In  the  national  volume  the  best  ads 
are  reproduced  for  each  of  these  classi¬ 
fications:  automotive,  toilet  products, 
groceries,  household,  medical,  tobacco 
products,  alcoholic  beverages,  and 
miscellaneous.  Retail  classifications 
include  department  store  (both  main 
store  and  basement),  clothing  stores, 
shoe  stores,  furniture  and  household, 
grocers  and  butchers,  drug  stores,  and 
miscellaneous. 

After  depicting  the  best  read  na¬ 
tional  ads  and  reproducing  a  small  cut 
of  the  full  newspaper  page  in  which 
the  ad  appeared,  Ae  book  comes  to 
these  conclusions  about  national  ads: 

(1)  57%  of  all  the  best  read  ads 
in  the  book  were  medium  (301  to  1,000 
lines)  and  30%  were  small  ads  (70  to 
300  lines).  13%  were  over  1,000  lines. 

Proof,  then,  that  an  ad  does  not  have 
to  be  big  to  attract  attention. 

(2)  44%  of  the  best  read  ads  ap¬ 
peared  on  the  left-hand  pages  in  their 
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increases  revenue! 


•  Tho  only  journal  giving  tha 
nawi  of  advarfisart,  advarfit- 
ing,  publishing,  printing  and 
commercial  broadcasting  in 
Australia  and  Now  Zealand. 

If  you  are  planning  sales  cam¬ 
paigns  or  are  interested  in 
these  territories  read 


NEWSPAPER  PROPERTIES 

DAILIES— WEEKLIES 


Bcfiides  the  pictorial  value  of  ATF-Weben* 
dorfer  web  and  aheet  fed  offset  premea  for 
a  newspaper  of  small  circulation,  these  easy* 
to-get  types  of  commercial  work  will  add  con* 
aiderably  to  your  revenue:  letterheads,  jobs 
for  department  stores,  bo(dLleU,maps,  ruled 
forms,  mailing  pieces,  posters,  office  forms, 
golf  score  cards,  grocery  circulars,  billheads 
and  menus.  Full  particulars  from  your  ATF 
Salesman  or  ATF  Branch  for  the  asking. 

.4merican  Tjpe  Founders 

Og%tt  Division  .  Mount  Vernou,  N.  Y. 


a  For  helpful  aosistance  In 
the  purchaae  or  aale  of  on 
eatablished  newspaper  pro¬ 
perty,  consult 
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Check  theie 

^‘^ItV^NDING  FEATURES 

available  on  the 

IINOGRAPH  “50” 

^  th& 

/^e6k  ^44^  io<llcu^! 


COMPARISON  CHART 


I  ONE  TO  SEVEN  MAGAZINES  —  Uo  t 


FEATURES 

No.  1 

Linograph) 

Machine 
No.  2 

Machine 

No.  3 

Vertical  magazines 

YES[1] 

NO 

NO 

Up  to  seven  main 
magazines  on  machine 

YES 

NO 

NO 

Parallelogram 
second  elevator  arm 

YES 

NO 

NO 

Two-speed  distributor 

YES 

NO 

NO 

Mixer  assembling 
and  distribution 

NO  [2] 

YES 

YES 

Movable  duplex  rail 
in  elevator  jaws 

NO  [4] 

YES 

YES 

Standard  Matrices 

YES 

YES 

YES 

Fonts  up  to  300  pt.  lower  case 
in  standard  90  channel  mag. 

YES 

NO 

NO 

'WO  SPEED  distributor  _  457  ,  * 

distribution-  i.  /o  foster 

-rew  Is  op.;;;  "  ‘'"‘'“‘-bed  when  front 


CORN  ‘‘■,3*  n.  IP 

"  TOMATOes  VJ*  17 

tomatoes  j-o.' “*  ir 

TKEMI  peas  i:  1  ir  COCOAMTS  THIST  25c 

TOMATOESr-S.— 12^  aGARETTES 14^ 


»<-d  .n::  b”"”"’. '«"9  III. 


SROCERY  and  drug 

»«♦  from  one  mogoilne-no 
unit  necessory.  niixer  or  j,de 


[1]  Means  faster  response,  improved  distribution,  reduced  matrix  wear. 

[2]  Grocery  and  drug  ads,  as  illustrated,  set  from  one  magazine. 

[4]  Fewer  damaged  mats.  Mixed  lines  set  in  usual  manner. 


^  ^^50"  cxUaku^ 


THE  imOGBAPHCOMPANT 

davenport,  IOWA  ^ 


COMIC  ARTISTS  ON  THE  DEADLINE 


This  potpourri  of  noted  syndicate  comic  artists  was  specially  drawn  for  EDITOR  & 
PUBLISHER  by  W.  L.  (Bill)  Capple,  cartoonist  for  the  Milwaukee  Sentinel.  Your 
favorite  artist  is  numbered  as  follows:  (I)  Jim  Williams,  "Out  Our  Way";  (2)  Frank 
King,  "Gasoline  Alley";  (3)  Russ  Westover,  "Tillie  the  Toiler";  (4)  H.  T.  Webster, 
"The  Timid  Soul";  (5)  Percy  Crosby,  "Skippy";  (6)  Jim  Swinnerton,  "Little  Jimmie"; 
(7)  Rudy  Dirks,  "The  Captain  and  the  Kids";  (8)  Bob  Brinkerhoff,  "Little  Mary 
Miiup";  (9)  Billy  DeBeck,  "Barney  Google  and  Snuffy  Smith";  (10)  George  McManus, 
"Bringing  Up  Father";  (II)  Ham  Fisher,  "Joe  Palooka";  (12)  Carl  Ed,  "Harold  Teen"; 
(13)  Charley  Plumb,  "Ella  Cinders";  (14)  Abner  Dean,  "Funny  Side  Up";  (IS)  Frank 
Fogarty,  "Clarence";  (16)  Harold  Gray,  "Little  Orphan  Annie";  (17)  Frank  Willard, 
"Moon  Mullins";  (18)  Rae  Van  Buren,  "Abbie  an*  Slats";  (19)  Merrill  Blosser, 
"Freckles  and  His  Friends";  (20)  Bill  Holman,  "Smokey  Stover";  (21)  Cliff  Sterrett, 
"Polly  and  Her  Pals";  (22)  Roy  Crane,  "Wash  Tubbs";  (23)  Al  Capp,  "Li'l  Abner"; 
(24)  Bud  Fisher,  "Mutt  and  Jeff";  (25)  Fontaine  Fox,  "Toonerville  Folks";  (26)  Ernie 


Bushmiller,  "Fritii  Riti";  (27)  Ed  Martin,  "Boots";  (28)  Otto  Soglow,  "Sentinel  Louie"; 
(29)  Gene  Ahern,  "Room  and  Board";  (30)  Lee  Falk,  "Mandrake  the  Magician"; 
(31)  Walter  Berndt,  "Smitty";  (32)  Rube  Goldberg  just  out  for  the  ride;  (33)  Ed 
Reed,  "Off  the  Record";  (34)  Jimmy  Hatio,  "They'll  Do  It  Every  Time";  (35)  Phil 
Hustis,  "Army  Antics";  (36)  Alex  Raymond,  "Flash  Gordon";  (37)  Brandon  Walsh 
(derrier  expose),  "Little  Annie  Rooney";  (38)  Fred  Neher,  "Life's  Like  That";  (39) 
Harrison  Cady,  "Peter  Rabbit";  (40)  Fred  Locher,  "Homer  Hoopee";  (41)  Dow 
Walling,  "Skeets";  (42)  Vine  Hamlin,  "Alley  Oop";  (43)  Jimmy  Murphy,  "Toots  and 
Casper";  (44)  Frank  ^ck,  "All  in  a  Lifetime";  (45)  Jack  Spading,  "Hap  Hopper"; 
(46)  Don  Howers,  "Modest  Maidens";  (47)  Harry  Tuttle,  "Bungle  Family";  (48)  Gene 
Byrnes,  "Reg'lar  Fellers";  (49)  Gus  Edson,  "The  Gumps";  (50)  Denys  Wortman  (in  his 
George  Washington  role),  "Everyday  Movies";  Joe  Schuster,  "Superman";  Carl 
Anderson,  "Henry";  Milt  Caniff,  "Terry  and  the  Pirates";  (Aboard  motorcycle)  and 
Zack  Mosley  "Smilin'  Jack"  in  his  own  plane  observe  traffic  plight  of  Crosstown  bus. 


Carmage  Walls 
General  Manager 
Of  Macon  Dailies 

Macon,  Ga.,  April  15 — Macon  news¬ 
papers  now  are  under  management  of 
Carmage  Walls,  a  young  Georgian- 


Mr.  Walls  spent  his  early  life  on  a 
farm  near  Cordele,  Ga.,  but  started 
work  on  newspapers  in  Orlando,  Fla., 
after  his  family  had  moved  there.  By 
studying  correspondence  courses  at 
night  he  won  a  chance  at  a  job  in  the 
bookkeeping  department  and  stuck. 

He  advanced  from  there  to  the  po¬ 
sition  of  general  superintendent  of 
the  Orlando  Sentinel  and  Star,  and 
held  that  title  seven  months  ago  when 
he  was  transferred  here  and  became 
secretary-treasurer  of  the  Telegraph 
Publishing  Company. 

Shortly  after  his  appointment,  Mr. 
Walls  annoimced  elevation  of  Jack 
Tarver,  associate  editor  of  the  News, 


to  the  position  of  editor  and  appoint¬ 
ment  of  Walton  Clifton  as  assistant 
advertising  manager. 

Mr.  Tarver,  brought  to  the  daily 
field  10  months  ago  after  establishing 
his  own  weekly  at  nearby  Lyons,  has 
built  up  a  large  following  with  his 
editorials  and  a  column  “In  the  Wash.” 

Mr.  Clifton  has  worked  on  Macon 
Newspapers  for  more  than  20  years. 
He  was  classified  manager  for  the 
News  before  it  was  purchased  by  the 
Telegraph  10  years  ago  and  served 
as  classified  manager  of  both  news¬ 
papers  before  transferring  five  years 
ago  to  the  display  department. 

W.  T.  Anderson,  former  publisher 


pany  which  pub¬ 
lishes  the  Tele-  Carmage  Walls 
graph  (morning) 

and  News  here.  Mr.  Anderson,  a  re¬ 
serve  officer  in  the  United  States 
Navy,  is  expecting  a  call  to  active 
duty  soon. 


PUBLISHER  SHIPS  18  WILD  ELK  TO  MEXICO 

EIGHTEEN  wild  elk,  from  the  Wichita  Mountains  Wild  Life  Refuge,  have 
been  transferred  to  the  Carmen  Mountains  of  Mexico,  through  the  instru¬ 
mentality  of  Ted  Dealey,  president  of  the  Dallas  (Tex.)  Morning  News.  It  is 
said  to  be  a  part  of  one  of  the  most  imusual  wild  life  experiments  ever  at¬ 
tempted  as  it  marks  the  first  time  in  history  that  elk  have  been  south  of  the 
Rio  Grande,  according  to  a  recent  Bulletin  of  the  Southern  Newsriaper  Pub¬ 
lishers  Association.  If  the  exrieriment  is  successful  it  may  mean  that  within 
25  or  30  years  all  the  mountainous  region  in  Northwestern  Mexico  will  be  well 
pc^mlated  with  elk.  Shipping  of  the  elk  climaxed  a  year’s  effort  on  the  part 
of  Mr.  Dealey  and  Raymond  Foy,  also  an  executive  of  the  News. 


of  both  papers,  is  editor  of  the  Tele¬ 
graph. 

liie  changes  have  no  effect  on 
Buford  Boone  and  Frank  Hawkins, 
managing  editors  of  the  Telegraph  and 
News,  respectively. 

Seeks  Trade  Papers 

Arthur  T.  Dobbs,  librarian  of  tha 
Regent  Advertising  Club,  19  Buck¬ 
ingham  St.,  London  W.  C.  2,  in  a 
leHer  to  EDITOR  &  PUBLISHER  has 
revealed  the  desire  of  British  ad¬ 
vertising  men  in  securing  copies  of 
EDITOR  &  PUBLISHER  and  other 
American  advertising  trade  journals, 
but  their  inability  to  purchase  them. 
He  requests  Americans  to  forward 
used  copies  of  these  journals  as  his 
club  members  "are  literally  starved 
of  contemporary  advertising  news 
from  America."  Mr,  Dobbs  also 
offered  to  arrange  for  "pen-con¬ 
tacts"  with  British  advertising  men 
for  anyone  who  writes  him. 
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Better  Presswork  ♦  ♦  ♦ 

and  Money  Saved 

APPEARANCE  AND  ECONOMY.  There  you 
have  the  complete  story  of  Herrick  News  Inks  .  . .  the 
reasons  why  many  newspapers  have  used  Herrick  Inks 
for  twenty  years  .  .  .  ever  since  this  Company  was 
established. 

For  extra  coverage,  due  to  extra  density  and  color 
strength  .  .  .  and  for  uniform  results  month  in  and 
month  out  .  .  .  standardize  on  Herrick  News  Inks. 

Let  a  Herrick  salesman  make  a  study  of  your  ink 
conditions  and  requirements  .  .  .  and  write  for  sample 
copies  of  newspapers  printed  with  Herrick  Inks. 

WILLIAM  C.  HERRICK  INK  COMPANY,  INC. 


MAIN  OFFICE  AND  PLANT:  EAST  RUTHERFORD,  NEW  JERSEY 


r  #  news  inks  —  BLACK  and  COLORS 


EDITOR 


PUBLISHER 


Northwest  Group  Plans 
Study  of  Discounts 


rates;  Charles  Hulten.  University  of  T 

Oregon  journalism  professor,  who  re-  lit? Vv 0^0^61  S 

ported  to  publishers  on  recent  devel-  Jf  •  i  •  _ ^ 

opments  in  libel  law;  Robert  Holliday  ^\lCl  in  V^OmlDClttinQ 


I  ^7*  Ox  I  JlROOllTlTR  West-Holliday  Company,  news-  _ 

jf  paper  representatives,  who  outlined  a  rilintor’T^lt^l'C 

-  _  representative’s  attitude  toward  fre- 

Publishers,  Ad  Executives  of  Four  States  Approve  quency  and  volume  discounts;  Floyd 


Secret  Service  Reports  86% 
Reduction  in  Losses  to 
Public  Through  Education 


Sparks,  San  Francisco  sales  manager  .  .  '• 

Volume,  Frequency  Discounts  in  Principle  and  West-Hoiiiday  Company,  who  spoke  Reduction  in  Losses  to 

.  on  uniformity  of  color  rates.  Public  Through  Education 

Propose  Study  of  Their  Operation  Action  taken  at  the  conference  in¬ 

cluded  a  resolution  from  advertising  Washington,  D.  C.,  April  16 — The 
LONGVIEW.  Wash.,  April  12 — A  con-  S.  Tofflemire,  Twin  Falls  Times  and  executives  to  publishers  recommend-  United  States  Secret  Service  claims 

ference  of  newspaper  publishers  News.  ing  closer  restriction  on  publicity,  and  the  86  per  cent  reduction  in  losses  to 

and  advertising  executives  represent-  The  discounts  which  will  be  applied  another  advocating  standardization  of  the  public  through  acceptance  of 

ing  four  Pacific  Northwest  States  to-  to  the  advertising  volume  of  papers  color  rates.  counterfeit  notes  was  accomplished 

day  adopted  a  resolution  endorsing  a  represented  for  the  study  contemplat-  Allied  Daily  Newspapers  of  Wash-  during  1940  through  the  co-operation 
continuing  study  of  advertising  vol-  ed  in  the  resolution  are  as  follows:  ington  was  host  to  the  convention  of  newspaf>ers,  radio  and  other  cam- 

ume  and  frequency  discovmts  and  i.  Open  rates  to  apply  to  all  adver-  with  R.  M.  Anderson,  Longview  Daily  paign  features. 

naming  the  Pacific  Coast  Bureau  of  tisers  unless  frequency  and/or  volume  News,  president  of  P.N.N.A.E.A.;  During  a  recent  five-year  period  the 

Advertising  as  the  agency  through  discounts  are  earned.  Harry  Schenk,  Eugene,  secretary-  American  public  was  swindled  to  the 


eluded  a  resolution  from  advertising  Washington,  D.  C.,  April  16 — The 
executives  to  publishers  recommend-  United  States  Secret  Service  claims 
ing  closer  restriction  on  publicity,  and  the  86  per  cent  reduction  in  losses  to 


During  a  recent  five-year  period  the 
American  public  was  swindled  to  the 


which  the  study  should  be  made.  2.  Frequency  discoimts  to  be  as  manager  of  O.N.PA.;  Lou  Batchelor,  extent^  of  almost  $1,000,000  a  year  by 


The  conference  was  a  joint  meeting  follows:  One  advertisement  a  week  Spokane,  secretary-treasurer  of  accepting  counterfeit  notes.  For  the 


of  Allied  Daily  Newspapers  of  Wash-  _ 

ington,  Oregon  Newspaper  Publishers  _ 

Association,  and  the  Utah-Idaho 
League  of  Newspapers,  representing 
publishers;  and  the  Pacific  Northwest 
Newspaper  Advertising  Executives’ 
Association.  Washington  Newspaper  y 

Advertising  Association  and  Oregon 
Advertising  Managers’  Association, 
representing  advertising  executives. 
Approximately  one  hundred  delegates 
were  in  attendance. 

Approve  DitcoHiits 

The  resolution,  one  of  the  chief 
proposals  before  the  session,  recom- 
mended:  (1)  That  the  volume  and 
frequency  discounts  outlined  for  test  ^ 
purposes  by  the  special  committee  of 
the  Pacific  Coast  Division  of  the  Bu- 
reau  of  Advertising  of  the  American 
Newspaper  Publishers’  Association  be 
approved  in  principle;  (2)  That  this 
schedule  of  frequency  and  volume 
discounts  be  immediately  applied  for 
study  purposes  to  the  IMO  volume  of  — - 

all  newspapers  represented,  and  to 
the  volume  of  as  many  other  news- 
papers  as  could  be  interested  in  the 
proposition,  with  the  findings  of  these 
individual  surveys  to  be  forwarded  -^5=- 
to  the  office  of  the  Pacific  Coast  Di- 
vision  of  the  Bureau  of  Advertising 
for  analysis. 

The  resolution  offered  as  guides  in 
the  conduct  of  this  survey:  (a)  That 
no  thought  be  given  to  unwarranted 
increases  in  national  rates,  to  com¬ 
pensate  for  any  apparent  temporary 
reduction  in  revenue  produced  by  the 
application  of  frequency  and  volume 
discounts.  , -iS 

(b)  That  to  insure  successful  op¬ 
eration  of  a  frequency  and  volume  — — 
discount  plan  uniformity  and  sim¬ 
plicity  should  be  sought. 


V 


Vj.s. 

TREE  PRESS 


AN  OLD  BUT  STURDY  SHIP 

Draum  for  Edito*  &  Pubushek  by  Dante  0.  Trangttille,  Utica  (N.  Y.)  Daily  Press. 


year  1940,  this  loss  was  reduced  to 
about  $100,000. 

According  to  Chief  Frank  J.  Wilson, 
the  decrease  is  due  to  the  “Know 
Your  Money”  campaign  which,  after  a 
try-out  that  showed  promise,  was  in¬ 
tensified  in  1940. 

Response  from  Editors 

The  Secret  Service  “Know  Your 
Money”  campaign  is  a  national  move¬ 
ment  against  counterfeit  crime.  The 
utmost  in  publicity  was  brought  to 
bear  in  this  campaign,  with  news¬ 
papers,  radio  and  magazines  playing 
a  leading  part,  he  said. 

“The  response  from  the  hundreds 
of  editors  in  furthering  the  Secret 
Service  educational  program  to  teach 
the  public  how  to  detect  bad  money 
was  most  gratifying,”  Chief  Wilson 
observed.  “Daily  and  weekly  news¬ 
papers  from  coast  to  coast  co-oper¬ 
ated  to  the  utmost. 

“We  have  had  scores  of  commenda¬ 
tory  letters  from  editors  in  all  sections 
of  the  country.  In  many  instances, 
editors  not  only  contributed  space  to 
our  campaign,  but  also  realized  the 
service  they  could  render  in  their 
individual  communities,  published  edi¬ 
torials  praising  our  educational  pro¬ 
gram. 

Newspapers  Are  Educators 

“Newspapers  are  the  educators  to¬ 
day.  They  reach  into  the  highways 
and  byways  teaching  millions  that 
could  never  be  reached  in  any  other 
way.  They  not  only  reflect  publk 
opinion;  they  contribute  to  its  mold¬ 
ing  as  well. 

“We  are  confident  that  with  the  help 
of  these  editors  the  Secret  Service  and 
the  local  police  will  make  tremendous 
progress  in  the  prevention  of  crime 
by  education.  Certainly  the  enlight¬ 
enment  of  their  readers  contributes  to 
the  welfare  of  their  commimities  and 
to  the  elimination  of  crime  without 


(c)  That  to  extend  a  real  induce-  - ^ ^ ^ ^ ^ weltare  of  their  commimities  and 

ment  to  national  advertisers  the  plan  for  13  weeks,  2*4%;  one  advertise-  P.N.N.A.E.A.;  and  Lew  Selvidge,  elimination  of  crime  witho^ 

be  applied  to  a  large  marketing  area,  ment  a  week  for  26  weeks,  5%;  one  Olympia,  secretary-manager  of  Allied,  more  costly  age-old 

preferably  the  entire  western  States,  advertisement  a  week  for  39  weeks,  as  members  of  the  program  commit-  prosecution  and  imprison- 

(d)  That  no  effort  be  made  to  force  7V^%;  one  advertisement  a  week  for  tee.  c  •  j  iom 

group  buying  of  newspaper  coverage  52  weeks,  10%.  J.  C.  Kaynor,  president  of  Allied  ,  period  1832 

lest  the  individual  flexibility  of  news-  3.  Volume  discounts  to  be  as  fol-  Daily  Newspapers,  presided  at  the  average  of 


lest  the  individual  flexibility  of  news-  3.  Volume  discounts  to  be  as  fol-  Daily  Newspapers,  presided  at  the  average  of 

paper  advertising  be  threatened.  lows:  7,000  lines  within  one  year,  publisher’s  conference  and  acted  as  ^  hy  coun  er- 

(e)  That  whatever  discount  plan  is  2i,^%;  14,000  lines  within  one  year,  5%;  co-chairman  with  Mr.  Anderson  of  •  ^'^^ahonal  metho^  were 

agreed  upon  it  should  be  annoimced  21,000  lines  within  one  year,  7^^%;  the  joint  publishers  and  advertising  P”  a  small  scale  m  193/  aM 


simultaneously  by  a  majority  of  28,000  lines  within  one  year,  10%.  executives’  meeting.  Money  ca^ 

papers  in  the  area  both  for  potential  4.  Both  frequency  and  volume  dis-  - 

promotional  value  and  as  an  ind^-  counta  to  be  allowed  if  each  is  earned  JO  HANDLE  DRESS  ADS  to  $100,000  a  declU  of  S 

men  o  ear  ler  re  ms  newspape  .  by  advertiser.  j  ^-jter  Thompson  Co.,  New  York,  tion  has  now  been  adopted  as  a 

Joint  Committoo  Other  Speakers  will  handle  the  3  million  dollar  pro-  permanent  program  by  the  Secret 

The  resolution  w^  presented  to  the  Principal  speakers  on  the  two-day  motion  campaign  to  make  New  York  Service, 

conference  by  a  joint  committee  rep-  program  included  H.  C.  Bemsten,  the  dress  style  center  of  the  world.  Started  in  1937 

resenting  metropolitan  and  interme-  manager  Pacific  Coast  Division  of  the  The  announcement,  long  expected,  was  “I  speak  for  Secretary  Morgenthau 
diate  papers  and  listed  the  following  Bureau  of  Advertising,  who  presented  made  this  week,  but  no  indication  was  and  the  Treasury,  as  well  as  for  every 

members:  Tom  J.  Turner,  advertising  the  Continuing  Study  of  Newspaper  given  as  to  how  the  appropriation,  agent  of  the  Secret  Service  and  my- 

director,  Spokesman-Review-Chron-  Reading;  Reginald  Orcutt,  vice-presi-  provided  for  in  the  last  agreement  be-  self,  when  I  say  I  want  to  thank  the 

tele,  chairman;  Frank  J.  Mitchell,  gen-  dent  of  Mergenthaler  Linotype  Com-  tween  the  dress  manufacturers  asso-  editors  who  have  furthered  the  edu- 


will  handle  the  3  million  dollar  pro-  permanent  program  by  the  Secret 


Started  in  1937 

“I  speak  for  Secretary  Morgenthau 


eral  manager,  Walla  Walla  Union-  pany,  in  charge  of  overseas  s^es,  who  station  and  the  dressmakers  unions,  cational  program  by  publishing  our 
Bulletin;  Frank  Jenkins,  publisher,  spoke  on  newspaper  production  imder  will  be  used.  According  to  reports,  no  ‘Know  Your  Money’  lessons.  I  am 


Southern  Oregon  Newspapers;  R.  J.  ^ar  conditions;  Norman  Strouse,  ac-  advertising  will  be  placed  directly  dur-  sure  they  will  consider  the  space  well 

Jones,  advertising  manager,  Portland  coimt  executive  for  the  J.  Walter  ing  the  first  year;  although  other  forms  used  when  they  realize  their  readers 

Oregonian;  Alex  Stuart,  advertising  Thompson  Company,  who  talked  to  of  promotion  will  probably  be  used,  and  neighbors  cannot  help  but  benefit 

manager,  Victoria  (B.  C.)  Colonist;  R.  publishers  on  the  subject  of  color  The  campaign  is  for  three  years.  from  the  instructive  information.” 


I 
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CHICAGO  TRIBUNE  STARTS  INDEX  OF  HISTORY 

AN  index  of  the  history  told  by  the  Chicago  Tribune  since  its  inception  in 
1847  has  been  started  by  the  Tribune.  The  task  will  take  between  15  and 
20  years  to  complete  and  will  include  nearly  10  million  references,  it  was 
estimated.  Indexers  estimate  that  two  million  cards  ultimately  will  be  utilized, 
•fliey  will  be  classified  according  to  subject  matter  and  then  filed  alphabet¬ 
ically  so  that  summarized  accounts  of  all  events  will  be  readily  available. 
Indexing  thus  far  includes  the  years  1857,  1858,  1859  and  1860.  One  indexer 
is  working  from  the  beginning  up  to  1880;  another  has  started  with  1880  and 
will  go  up  to  1910;  and  a  third  has  started  with  1910  and  will  bring  the  work 
to  1940,  where  the  current  index  commences.  The  indexers  find  the  Tribune 
files  available  from  Jan.  6,  1857,  to  the  present  time,  without  a  break.  Col¬ 
lections  in  various  parts  of  the  U.  S.  have  been  depended  upon  for  the  files 
between  1847  and  1857,  which  have  been  micro-filmed  for  the  completed 
project. 


Announcing 

A  DAILY  NEWSPAPER  COLUMN 


by  BERNARR  MACFADDEN 


mCHELSON’S  COLUMN  TIPS  OFF  REPORTERS 

WASHINGTON,  D.  C.,  April  11 — Washington  correspondents  watched  the 
White  House  and  the  State  Department  closely  today  after  reading  in 
Charles  Michelson’s  column  for  Sunday  release  what  seemed  to  be  the  tip- 
off  to  a  forthcoming  story.  The  Democratic  National  Committee’s  publicity 
chief  wrote  of  demand  by  the  United  States  for  recall  of  the  Italian  naval 
attache  and  retaliatory  action  by  Rome,  then  went  on  to  say:  "So,  by  the 
time  this  letter  is  published,  other  members  of  embassies  may  be  handed 
their  papjers,  and  sent  out  of  the  country.” 


Harold  C.  Hayden,  Manager 

CONVENTION  HEADQUARTERS— ROOM  1092,  WALDORF-ASTORIA 

*  Th*  Best  Known  Signature  in  the  World 


Bernarr  Macfadden’s  writings  are  now  being  released 
exclusively  to  newspapers.  The  millions  who  followed 
him  in  Liberty  and  other  Macfadden  publications  con¬ 
stitute  a  ready-made  audience  for  his  new  daily  column 
in  newspapers  throughout  the  length  and  breadth  of 
the  land. 


A  break-down  of  Liberty’s  circulation  within  the  Retail 
Trading  Zone  in  your  territory  is  available.  It’s 
authentic  and  complete  and  contains  recent  survey 
figures  as  to  the  actual  number  of  Bernarr  Macfadden 
readers  everywhere.  Write  for  this  information  and 
samples  today. 


READY  FOR  RELEASE  EARLY  IN  MAY 

Six  hundred  words  daily.  Six  times  weekly. 


THE  AMERICAN  EDITORS  SYNDICATE 

Newspaper  Features 

535  Fifth  Avenue  New  York  Cit) 

Phone  Murray  Hill  2-4221 


Henry  E.  Warner,  of 
Baltimore  Sun,  Dies 

Henry  Edward  Warner,  65,  who  for 
31  years  had  been  associated  with 
the  Baltimore  Sun,  successively  as 
reporter,  colunmist,  Sunday  editor, 
circulation  manager  and  director  of 
the  Educational  Division,  a  depart¬ 
ment  which  he  had  established,  died 
April  11  at  the  Annapx>lis  Emergency 
Hospital  of  a  heart  attack. 

Mr.  Warner  throughout  his  news¬ 
paper  career  was  noted  as  an  author, 
poet,  humorist  and  compwser  whose 
classic  doll  song,  “I’ve  Got  a  Pain 
in  My  Sawdust,”  has  been  sung 
around  the  world.  To  thousands  of 
radio  listeners  he  was  “Uncle  Ed.” 

A  native  of  Elyria,  Ohio,  Mr.  War¬ 
ner  became  a  student  at  the  Uni¬ 
versity  of  California  at  the  age  of  11. 
but  was  expelled  shortly  after  as  the 
result  of  a  boyish  prank.  At  the  age 
of  16  he  was  city  editor  of  the  Chat¬ 
tanooga  Press,  and  he  worked  as  re¬ 
porter  and  ^itorial  writer  and  in 
various  other  capacities  on  the  Chat¬ 
tanooga  Times,  the  Knoxville  Journal 
and  the  Knoxville  Sentinel.  Mr.  War¬ 
ner  also  worked  on  the  Baltimore 
News,  the  St.  Paul  Dispatch,  the 
Denver  Times  and  the  Binghamton 
Press  before  joining  the  Baltimore 
Sun. 

RATES  NOT  RAISED 

The  Washington  (Pa.)  Observer  is 
not  planning  to  increase  its  circulation 
rate  from  15  to  18  cents  per  week,  as 
was  reported  April  5,  page  7,  according 
to  James  S.  Lyon,  Observer  general 
manager.  The  Observer  will  remain  at 
3  cents  single  copy  and  15  cents  p>er 


(UP.) 


THE  MARK 
OF  ACCURACY.  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 


UNITED  PRESS 


40  YEARS  A  “SPECIAL" 

Ralph  R.  Mulligan  is  celebrating 
this  year  his  40th  Anniversary  as  a 
newspaper  publisher’s  representative. 
Mr.  Mulligan  was  first  associated  in 
the  work  of  selling  national  advertis¬ 
ing  as  a  member  of  the  staff  of  Robert 
A.  Craig,  who  represented  such  papers 
as  the  New  Orleans  Times-Democrat, 
Memphis  Scimitar,  Providence  Journal 
&  Bulletin,  Minneapolis  Journal, 
Omaha  World-Herald,  Buffalo  Courier 
and  Detroit  Free  Press.  In  1901  Mr. 
Mulligan  left  the  Craig  Organization 
and  established  the  business  of  which 
he  has  been  the  head  for  over  40 
years.  Associated  with  him  in  New 
York  is  Ralph  P.  Mulligan,  his  son, 
and  in  Chicago,  C.  J.  Anderson. 

■ 

AMBROSE  PROMOTED 

J.  V.  Ambrose  has  been  named  head 
of  the  New  York  business  office  of  the 
St.  Louis  Post-Dispatch.  Mr.  Ambrose, 
who  has  been  with  the  paper  for  16 
years,  succeeds  R.  A.  Fletcher,  who 
has  been  ill  for  several  years. 


YOUTH  OR  EXPERIENCE! 


Expcriencf 


Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
solid  background,  experience, 
and  judgment — ^tne  anility  to 
select  the  good,  discard  the  tm- 
worthy. 

Youth — 

Eagerness  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publiwer. 

When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 


The  PERSONNEL  BUREAU 

of  Sigma  Dolta  Chi 

James  C.  Kiper,  Director 
35  E.  Wacker  Drive 
Chicago.  HI. 

A  nation-wide  non-profit  tarvieo 
supportod  by  Sigma  Delta  Chi, 
Profeseional  Journalistic  Frater¬ 
nity. 
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EDITOR  &  PUBLISHER 


AP  Spent  $11,179,535 
To  Get  News  in  1940 

THE  ASSOCIATED  PRESS  in  1940  expended  $2,453,155.33  for  domestic  news- 
gathering  and  $1,047,383.81  for  foreign  news  collection,  while  it  spent 
$4,718,678.99  for  news  distribution  and  $2,200,455.61  for  supplemental  services, 
according  to  the  annual  report  of  the  AP’s  Auditing  Committee  released  this 
week  in  New  York.  The  excess  of  revenue  over  expenses  for  the  year  ended 
Dec.  31  was  $125,373.98.  the  report  stated.  The  report  follows: 


B.4I..4NTE  SHEET — .\s  At  Dpownber  31.  1910 


ASSETS 

Current  Assets 
Cash 

On  Deposit  . 

Petty  Cash  Working  Funds  and  Advances . 

Investments — United  States  Goveniment  Securities 

(Book  Value)  . 

(Par  Value  $2,603,100.00) 

.\ccounts  Receivable 

Supplemental  Services,  etc . 

Accrued  Interest  Receivable  on  Investments . 


$  433,140.91 

73,184.47  $  308,325.38 


3,593,008.09 


71,869.08 

9,394.84 


Total  Current  Assets  .  3,182,597.39 

Investments  in  and  Advances  to  Subsidiaries 

Associated  Press  of  Great  Britain,  Ltd.,  and  Associated  Press, 

G.m.b.H.  (including  results  of  operations) .  45,376.44 

Press  Association,  Inc.  and  La  Prensa  Asociada,  Inc .  .  45,376.44 


Fixed  Assets 

Teletype  and  Wirephoto  Equipment,  Furniture  and  Fixtures 


— at  the  Nominal  Value  of  .  1.00 

Total  .  $3,227,974.83 


LIABILITIES 


Current  Liabilities 

Accounts  Payable  and  .\ccrued  Expenses . 

Reserves  for  Federal  and  State  Social  Security  Taxes 
Due  Employees’  Benefit  Fund . 

Total  Current  Liabilities . 

Cold  Debenture  Bonds 

Due  January  1,  2000 — Interest  at  4Ci  waived 
Issued  and  Outstanding: 

Series  “B”  . 

Series  “C”  . 


$  461,808.33 

83,800.96 
9,506.23 


555,115.52 


$  4,525.00 

236,850.00  241.375.00 


Statement  of  Revenue  and  Expenses 


Revenue 

Assessments  . 

Interest  on  United  States  Government  Securities  and  Miscel¬ 
laneous  Income,  including  Excess  of  Proceeds  over  Book 
Value  on  disposition  of  Securities . 


$11,157,319.97 


147,589.66 

$11,304,909.63 


Expenses 

Domestic  News  Collection 
Foreign  News  Collection 

News  Distribution  . 

Supplemental  Services 
Administrative: 


Salaries  . $228,006.59 

Employees’  Insurance  and  Pension  Premiums..  132,563.11 

Social  Security  Taxes  and  Expense .  205,788.55 

Legal  Fees  and  Expenses .  20,161.36 

Contribution  to  Employees’  Benefit  Fund .  9,506.23 

Other  Expenses  .  163,756.07 


$2,453,155.33 

1,047,383.81 

4,718,678.99 

2,200,535.61 


759,781.91 


11,179,535.63 


Excess  of  Revenue  over  Expenses,  Exhibit  “A” 


$  125,373.98 


Employes’  Benefit  Fond — Balance  Sheet 

Cask — On  Deposit  . 

United  States  Government  Securities  (Book  Value) . 

(Par  Value  $2,748,200.00) 

Accounts  Receivable 

Loans  Receivable  .  $ 

Due  from  Real  Estate  Agents . 

Due  from  The  Associated  Press . 


$  41,870.76 

2.792,085.17 


6,000.00 

1,740.21 

9,506.23  17.246.44 


Accrued  Interest  Receivable  on  Investments .  26,049.7s 

Investments  in  Mortgages  (Book  Value) 

Active  Mortgages  .  1,010,475.27 

Mortgages  in  Default  .  42,568.08 


Less:  Reserve  for  Possible  Losses, 


1,053,043.35 

35,455.27 


1,017,588.08 

Mortgage  Bondholders’  Participation  Certificates  (in  Liqui¬ 
dation)  . $23,000.00 

Less:  Reserve  for  Loss  thereon .  23,000.00  .  1,017,588.08 


Investments  in  Real  Estate .  528,713.80 

(Including  balances  aggregating  $9,660.63  due  on  Conditional 
Sales  Contracts) 

Less:  Reserve  for  Depreciation  of  Buildings .  51,355.20  477,358.60 


Total  Fund,  available  for  Pensions .  $4,372,198.80 


Employes’  Benefit  .J'und— Statement  of  Revenue  and  Expenses 

Ret'cnuc 

Interest  Earned  on: 

United  States  Government  Securities .  $  74,684.63 

Mortgages  .  47,350.51 

Loans  .  59.32  $  122,094.4« 


Rental  Income — Less  Expenses,  including  Provision  for  De¬ 
preciation  of  Buildings .  1,073.46 

Contributions  from  The  Associated  Press .  9,506.23 


Deferred  Income 

Assessments  for  1941  collected  in  advance .  109,570.85 

Reserves 

For  Emergency  Fund  .  2,200,000.00 

For  Insurance  .  16,000.00  2,216,000.00 


Excess  of  Assessments  from  Members  held  for  their  Account 

Balance,  January  1,  1940 .  30,539.48 

Add:  Excess  of  Revenue  over  Expenses  for  Year — Exhibit  “B”  125,373.98 


$  155,913.46 

Deduct:  Transfer  to  Reserve  for  Emergency  Fund .  50,000.00  105,913.46 


130.527.23 

Expenses 

Pensions  .  52,497.74 

Provisions  for  Possible  Losses  on  Mortgages .  17,011.84 

Miscellaneous  .  60.20  69,569.78 


60.957.45 

Deduct : 

Excess  of  Book  Value  over  Proceeds  of  Real  Estate  Sold....  16,714.87 
Less: 

Excess  of  Proceeds  over  Book  Value  on  disposition 

of  United  States  Government  Securities . $2,250.00 

Adjustment  of  Reserve  for  Loss  on  Mortgage  Cer¬ 
tificates  .  2,000.00  4,250.00  12,464.87 


Total 


$3,227,974.83  Net  Amount  added  to  Fund  during  Year, 


$  48,492.58 


600  A.  P.  Members 
ToMeetinN.Y. 

_ continued  from  page  8 

well  to  retain  their  markets  of  picture  ser¬ 
vices  to  newspapers  in  their  territory. 

It  is  a  most  satisfying  situation  to  report, 
therefore,  that  these  companies  were  able  to 
supply  the  Associated  Press  with  an  adequate 
and  consistent  news  photo  report  and  at  the 
same  time  maintain  their  operations  on  a  self- 
sustaining  cost  basis. 

To  the  staff  members  as  well  as  the  heads 
of  these  organizations  who  often  risked  life 
and  danger  in  getting  the  picture,  we  have 
frequently  expressed  admiration  and  high 
tribute  for  their  devotion,  loyalty  and  courage 
to  the  cause  of  news  pictures. 

The  policy  as  to  the  Feature  Service  con¬ 
tinued  to  be  essentially  one  of  producing  fea¬ 
tures  that  are  intended  to  amuse,  entertain 
and  educate  and  to  meet  the  newspaper  needs 
for  reports  of  sports  and  women’s  activities, 
art  and  industry,  science  and  adventure. 

Naturally  the  service  did  not  neglect  the 
war  or  t^  momentous  events  of  the  day. 
One  of  its  newer  efforts  was  the  issuance  of 
a  tabloid  map  supplement  to  bring  the  combat 
up  to  date  at  the  six  month  mark.  This  con¬ 
sisted  of  selected  Background  Maps  properly 
arranged  and  accompanied  by  explanatory  text. 

The  Background  Map  service  continued  in 
a  class  by  itself  as  a  nationally  distributed 


map  feature.  Two  others  well  established — 
Picture  Show  and  The  World  This  Week — 
maintained  their  popularity  and  unique  po¬ 
sitions. 

AP  comics  appeared  in  a  number  of  large 
papers  and  numerous  smaller  ones  in  which 
they  had  not  been  before.  A  new  panel, 
“Strictly  Private,”  capitalized  on  interest  in 
army  camp  life  and,  having  a  brand  new  idea 
issued  in  advance  of  camp  life  features  from 
many  commercial  syndicates,  became  imme¬ 
diately  popular. 

The  quality  of  the  women’s  pages  was  in¬ 
creased  by  augmenting  the  staff  and  altering 
the  makeup  to  permit  servicing  of  an  in¬ 
creased  number  of  stories  in  the  same  space. 
The  sports  pages  carried  an  unprecedented 
number  of  big  name  bylines  on  “how  to  play” 
series  and  the  columnists  got  increasing  at¬ 
tention  as  more  and  more  editors  found  they 
could  dispense  with  costly  and  highly  touted 
material  from  commercial  syndicates  while 
making  use  of  superior  columns  in  their  own 
service. 

While  impossible  to  enumerate  the  worth¬ 
while  articles,  stunts,  series,  maps  and  pic- 
tograms,  serviced  as  a  part  of  the  news  fea¬ 
ture  service,  here  are  a  few: 

Toe  election  brought  the  pro-and-con  series 
by  Democratic  and  Republican  leaders;  a 
daily  picture  piece  showing  parallels  in  the 
lives  and  activities  of  the  nominees;  the  pic- 
tographs,  maps  and  background  stories  for  use 
election  day  were  outstanding;  while  the  war 
.still  was  in  its  cockeyed  phase;  a  series  by 


wives  of  AP  correspondents  on  life  in  the 
war  capitals;  full  page  picture  layouts  on 
Paris  and  London;  a  background  page  on  the 
Balkans;  a  series  on  the  war  behind  the  war, 
and  one  on  what  war  has  done  to  art,  music 
and  literature;  the  battle  of  the  census;  hobby 
articles  and  series  on  photography,  garden¬ 
ing,  model  plane  building;  the  “sillyism” 
stunt,  and  picture  pieces  on  vacation  night¬ 
mares,  the  skiing  Finns  and  powder  puff 
football. 

Winding  up  the  year,  the  Feature  Service 
provided  a  set  of  streamlined  year-end  reviews 
and  Christmas  coverage  of  the  most  elaborate 
design  and  content  ever  carried. 

Economies  in  wire  operation  wdre  continued 
during  the  year,  through  the  consolidation  of 
circuits  in  order  to  minimize  expense  due  to 
an  increased  payroll. 

The  year  was  replete  writh  arrangements  for 
handling  traffic  from  Europe  caused  by  the 
war  situation.  -Agreements  were  made  for 
handling  part  of  the  wordage  by  radio  on  a 
contract  basis  and  for  protection  on  alternate 
routes  in  case  of  emergency.  The  arrange¬ 
ments  have  effected  a  speedup  of  the  report 
in  some  instances  and,  at  the  same  time,  have 
reduced  the  increased  operating  expenses. 

The  expansion  of  the  service  to  radio  sta¬ 
tions  in  the  United  States  has  been  develop¬ 
ing  materially  during  the  latter  part  of  the 
year  under  the  mandate  of  the  membership 
earlier  in  1940.  It  is  anticipated  that  further 
extension  of  the  radio  service  in  a  number 
of  places  will  be  made  in  1941. 


In  Latin  America,  the  Associated  Press 
is  now  serving  110  publications  as  compared 
to  75  a  year  ago  and  29  three  years  ago. 
Whereas  in  1937  it  served  no  papers  in  Brazil, 
it  is  now  delivering  a  news  report  to  24  is 
practically  every  city  of  importance  in  that 
country. 

Several  important  developments  were  made 
in  the  Associated  Press  laboratory  for  tlx 
improvement  of  Wirephoto  transmission  asd 
reception.  Replacement  of  equipment  durisf 
the  coming  two  or  three  months  is  taking  ef¬ 
fect  which  will  put  the  picture  reception  oa 
a  still  higher  plane  of  fidelity. 

In  conclusion,  it  will  be  noticed  that  tlins 
far  not  a  single  individual  has  been  nanxd 
in  this  annual  report.  So  far  as  concenu 
mentioning  individuals  on  the  staff,  if  justict 
prevailed  they  would  all  have  to  be  named, 
for  each  contributed  something  to  this  resoh 
Assurance  is  given,  however,  that  their  per¬ 
sonal  files,  which  form  a  part  of  the  perm- 
nent  records  of  the  organization,  contain  fall 
credit  to  them  as  individuals. 

The  executive  staff,  which  is  credited  bl 
the  General  Manager  for  its  contribution  H 
the  results  obtained,  was  the  same  as  the 
preceding  year:  News,  Byron  Price,  News 
Photos  and  Features,  Lloyd  Stratton,  the  Ex¬ 
ecutive  News  Photo  Editor  under  him  beinj 
F.  A.  Resch  and  the  Feature  Service  Editor 
under  him  being  M.  J.  Wing:  Traffic,  Radio. 
Latin  American  and  laboratory  departments. 
W.  J.  McCambridge;  Personnel,  Alan  J- 
Gould. 
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Subscribers 
these  tested 


may  have  one  or  all 
Retail  Campaigns! 


of 


N  our  files  we  now  have  one  or  more  campaigns 
covering  each  of  the  classifications  that  appear 
below. 

Subscribers  to  our  service  may  have  specially  hand- 
tailored  campaigns  for  any  prospect  in  their  market  and 
they  may  have  one  or  all  of  the  290. 

Once  a  local  advertiser  has  committed  himself  to  the 
use  of  a  campaign,  subscribers  forward  us  a  requisi¬ 
tion  and  we  then  supply  a  continuous  flow  of  copy  so 
long  as  the  advertiser  is  in  your  paper. 

With  this  service,  local  salesmen  can  spend  more  of 


their  time  selling  contracts — not  writing  copy  and  mak¬ 
ing  layouts. 

To  determine  the  cost  of  this  service  for  your  paper, 
simply  multiply  your  open  national  advertising  rate  by 
800,  which  establishes  the  monthly  cost.  Contracts  run 
for  a  year.  Our  minimum  service  charge  for  any  paper 
is  $50.00  a  month.  If  the  national  rate  is  7c,  our 
monthly  charge  is  $56.00;  if  it  is  10c,  it’s  $80.00;  if  it’s 
50c,  it’s  $400.00,  etc. 

Below  is  a  listing  of  campaigns  that  we  have  prepared 
— that  have  been  tested  and  run  in  many  markets. 


Air  Conditioners 
Antiques 
Apartments 
Architects 

Army  &  Navy  Stores 
Army  Recruits 
Artificial  Flovrers 
Art  Shop 

Automobile  Accessories 
Batteries 
Financing 
Glass 
Loans 
Repairs 

Aviation  School 
Awnings 
Babies'  Shoes 
Bakeries 
Barber  Shop 
Baths 

Beauty  Culture  School 

Beauty  Shop 

Beer 

Billiards 

Books 

Bowling  Alleys 

Bread 

Bricks 

Building  Contractors 
Buiding  Loans 
Burial  Vaults 
Business  Districts 
Business  Equipment 
Business  Keen's  Association 
Bus  Transportation 
Cameras 
Candy 

Carburetor  &  Ignition  Service 

Caterers 

Cemeteries 

Charge  Accounts 

Cheese 

Children's  Clothing 

China  &  Linen 

Chiropodists 

Chiropractors 

Churches 

Coal 

Coffee 

Collection  Agency 

Commercial  Banks 

Convalescent  Homes 

Cooperative  Merchants 

Corsets 

Credit 

Cycle  Store 

Dairies  &  Delicatessens 

Dance  Park 

Dancing  School 


Dentist 
Deodorizers 
Department  Stores 
Diamonds 

Dietetic  Food  Shops 
Diploma  Framing 
Dog  &  Cat  Hospital 
Dog  Foods 
Dogs 

Drawing  Materials 
Drugs 

Drug  Stores 
Dry  Cleaning 
Dye 

Electric  Appliances 
Lamps 
Repairs 
Wiring 
Electrolysis 
Exterminator 
Face  Powder 
Farm  Supplies 
Fertilizers 
Finance 
Fish  ing  Tackle 
Fish  Markets 
Flavoring  Extracts 
Flooring 
Florists 
Flour 

Food  Markets 
Foot  Aids 
Fountain  Pens 
Frosted  Foods 
Fruits  &  Vegetables 
Fuel  Oil 

Furnace  Repairs 

Furniture 

Furs 

Garage  Doors 
Garages 

Gardening  &  Seeds 
Gas  Products 
Gas  Ranges  &  Repairs 
Gift  Shop 
Ginger  Ale 
Greeting  Cards 
Grocery  Stores 
Haberdashery  Stores 
Hand  Lotions 
Hair  Preparations 
Hair  Specialists 
Hardware 
Health  Shoes 
Health  Studios 
Hearing  Devices 
Home  Furnishings 
Hosiery 
Hospital 


Hospitalization  Plans 

Hotels 

Ice 

Ice  Cream 
Insecticide 
Insulation 
Insurance — 

Accident 

Auto 

Burglary 

Fire 

General 

Life 

Plate  Glass 
Smoke  Damage 
Interior  Decorators 
Inter-office  Phones 
Investments 

Jewelry 

Jewelry  Repairs 
Juvenile  Clothing 

Kitchen  Designing 
Kitchen  Equipment 
Knit  Wear 
Landscaping 
Laundries 

Lighting  &  Fixtures 

Liquor  Stores 

Luggage 

Lumber 

Marble 

Massage  Treatments 
Mattresses 

Mattress  Renovating 
Meat  Markets 
Medical  Doctor 
Medical  Society 
Men's  Clothing — 

Coats 

Hats 

Pants 

Shirts 

Shoes 

Suits 

Tailor 

Milk 

Mlllworks 
Mirrors 
Monuments 
Mortgage  Loans 
Mortuaries 
Moving  &  Storage 
Musical  Instruments 
Music  Stores 
Music  Studios 

Newspaper  Delivery  Service 

Night  Clubs 

Novelties 

Nuts 


Oil  Burners 

Opticians 

Organ  Amplifier 

Painters 

Paints 

Pawn  Shop 

Pediatrist 

Personal  Loans 

Pet  Store 

Photo  Finishing 

Photographers 

Photographers'  Supplies 

Pianos 

Piano  Teacher 
Picture  Frames 
Pipes  (Smoking) 

Plasterers 
Playing  Cards 
Plumbers 
Potatoes 
Pottery 
Poultry  Farms 
Poultry  Markets 
Prepared  Foods 
Pretzels 

Printing  &  Engraving 
Property  Management 
Proprietary  Medicines 
Radiator  Enclosures 
Radios 

Radio  Repairs 

Radio  Schools 

Ravioli 

Real  Estate 

Reducing  Studios 

Refrigerators 

Remnant  Shop 

Renovators 

Resorts 

Restaurants 

Re-weaving 

Road  Contractors 

Roller  Skating  Rinks 

Roofing 

Rubber  Goods 

Rugs 

Rug  Cleaning  &  Washing 
Safe  Deposit  Boxes 
Savings  Banks 
Schools  &  Colleges 
Separators 
Service  Stations 
Sewing  Machines 
Shades 

Sheet  Metal  Works 
Shoe  Repair  Shops 
Signs 


Silver  Plating 
Silverware 
Skiing 
Soap 

Soda  Fountain 
Soft  Drinks 
Sound  Equipment 
Sporting  Goods 
Stamp  Collectors 
Stationery 
Stationary  Stores 
Stokers 
Sugar 

Surgical  Appliances 

Tavern 

Taxi  Service 

Telephone  Answering  Service 
Termite  Exterminating 
Tiling 
Tires 

Tire  Retreading 

Toothpaste 

Toys 

Toy  Shops 
Trailers 

Transcontinental  Busses 
Travel  Bureau 
Trucking 

Trust  Companies 
Typewriters 
Umbrellas 
Upholstery  Work 
Used  Cars 
Vacuum  Cleaners 
Varnish 

Venetian  Blinds 
VIctrola  Records 
Wall  Paper 
Warehouse 
Warehouse  Receipts 
Washing  Machines 
Watch  Repairs 
Watches 

Weather  Stripping  &  Caulkinc 

Welding 

Well  Drilling 

White  Shoe  Cleaner 

Wine 

Women's  Apparel — 

Bridal  Wear 
Coats 
Hats 
Knitwear 
Shoes 
Underwear 
Wooden  Legs 


Frank  E.  Fehlman 


Advertising  Counsel 

New  York  City,  N.  Y. 


I  1 0  East  42nd  Street 


Boundless  Opportunity 
For  Classified  Salesmen 


EDITOR  &  PUBLISHER 


By  LOYAL  PHILLIPS 

APRIL  20  to  26  is  National  Want  Ad 

Week.  Let’s  look  ahead  to  Want 
Ad  Week,  1951! 

It  has  been  said  that  a  pessimist  is 
one  who  sees  diP* eulty  in  every  op¬ 
portunity,  while  uf!  optimist  is  the 
fellow  who  sees  opportunity  in  ever>- 
difficulty. 

The  door  to  opportunity  is  today 
wide  open  to  the  optimistic  classified 
salesman.  Let’s  be  careful  to  draw 
the  line,  though,  between  optimism 
and  rashness.  Many,  many  years  ago 
the  ancient  Chinese  established  a 
proverb  which  w’e  can  well  afford  to 
apply  to  ourselves:  “A  rash  classified 
salesman  invites  trouble,  but  when 
trouble  strikes  is  not  ready  for  it.” 

"Retain  Onr  Optimism" 

Not  since  the  dark  ages  have  we 
faced  greater  uncertainties  than  we 
face  today.  Outside  of  the  Western 
Hemisphere,  classified  has  practically 
ceased  to  exist  except  where  it  is 
protected  by  the  British  flag.  When 
freedom  is  taken  from  the  press,  cir¬ 
culation  and  public  confidence  dwin¬ 
dle.  When  freedom  of  enterprise  is 
destroyed,  the  sources  of  classified  dry 
up.  Classified  advertising  is  a  part 
of  our  Way  of  Life  and  its  destiny 
is  the  destiny  of  free  enterprise  and  a 
free  press. 

We,  as  classified  salespeople,  must 
realize  that  there  may  be  radical 
changes  which  will  affect  us.  We  may 
find  it  necessary  to  uncover  new 
sources  of  linage  in  order  to  keep  our 
sales  cost  down  to  a  reasonable  figure. 
We  must  anticipate  the  possibility  that 
war  production  may  force  a  reduction 
of  the  following  activities:  automo¬ 
bile  manufacturing,  lock  and  key 
manufacturing,  private  residential 
building,  radio  production  for  private 
use,  etc.  Without  becoming  alarmed 
we  must  be  willing  to  adapt  ourselves 
to  such  a  condition  should  it  arrive. 

With  America’s  great  manufacturing 
and  productive  capacity,  it  isn’t  likely 
that  home  building  will  ever  be  re¬ 
duced  materially.  The  present  ad¬ 
ministration  has  promised  to  continue 
its  home-financing  aid  regardless  of 
what  happens.  Rentals  may  go  up  or 
down  but  whenever  one  classification 
goes  down  another  goes  up.  In  those 
cities  where  a  housing  shortage  was 
experienced  during  the  last  quarter 
of  1940,  substantial  gains  were  made 
in  classified.  Help  Wanted.  Loans. 
Merchandise,  Automobiles  and  Real 
Estate  gains  have  more  than  offset 
the  loss  in  rentals. 

Outlook  for  Clossifiud  Is  Bright 

Because  of  its  almost  universal  use, 
classified  advertising  seems  to  offer  the 
safest  and  brightest  career  of  any 
business  open  to  the  average  person. 
War  may  be  declared  and  bombs  may 
fall  on  American  soil,  which  is  incon¬ 
ceivable,  but  the  public  will  continue 
to  buy  cars,  furniture,  business  equip¬ 
ment,  farm  tools,  coal,  homes,  busi¬ 
nesses.  pianos,  etc.  In  1951  when  Na¬ 
tional  Want  Ad  Week  is  celebrated  the 
(YOUR  PAPER)  reader  will  look  to 
the  Want  Ads  to  find  a  place  to  live, 
a  job,  his  lost  dog,  miscellaneous  bar¬ 
gains — and  maybe  for  a  good  value  in 
a  $500  used,  5  passenger  airplane! 

In  1951  the  (YOUR  PAPER)  reader 
will  be  in  just  as  much  of  a  hurry  as 
today.  Instead  of  walking  all  over 
town  to  find  what  he  wants  to  buy 
or  rent,  he  will  make  his  selection 
from  the  long  list  of  descriptions  in 


the  Want  Ads.  Whether  1951  finds 
us  in  steel  houses,  bomb-proof  shel¬ 
ters.  or  penthouses.  (YOUR  PAPER) 
readers  will  find  and  furnish  their 
homes  through  the  Want  Ads. 

Should  we  have  a  guest  from  Mars 
in  1951,  he  would  have  to  look  no 
further  than  the  Want  Ads  in  this 
newspaper  to  learn  whether  we  were 
currently  traveling  in  Gyro-Rockets 
or  tin  lizzies  or  ox  carts. 

Will  the  Americas  become  the 
breadbasket  for  the  rest  of  the  world 
by  1951? — Were  we  able  to  see  a  pre¬ 
view  of  the  (YOUR  PAPER'S)  Want 
Ad  section  for  Want  Ad  Week  10  years 


hence,  we  could  give  you  the 
answer. 

Should  our  people  start  a  back-to- 
the-farm  movement,  they  would  select 
their  farm,  their  farm  tools,  their  cat¬ 
tle,  and  their  seed  through  the  Want 
Ads. 

Will  1951  see  two  cars  in  every 
garage,  two  chickens  in  every  pot. 
and  two  Thanksgivings  in  November? 
You  can  find  out  during  Want  Ad 
Week  during  that  year  by  glancing 
through  the  Want  Ads.  The  Help 
Wanted  columns  and  the  For  Sale 
columns  will  paint  an  accurate  pic¬ 
ture  of  what  has  happened  to  our 
living  standards. 

Classified  to  the  business  firm  acts 
just  like  a  vitamin.  We  can’t  in¬ 


stantly  feel  any  unusual  effect,  but 
the  final  favorable  result  is  as  sure 
as  death  and  taxes.  Regardless  of 
how  healthy  a  business  may  be  it  is 
certain  to  make  greater  progress  and 
greater  profits  if  it  is  represented  in 
the  Want  Ads. 

In  today’s  fast  moving  world  it  isn’t 
enough  that  we  merely  understand 
classified;  we  must  be  able  to  describe 
and  dramatize  the  profits  which  can 
be  made  by  firms  and  individuals. 
Hundreds  of  classified  salespeople, 
ambitious  for  success  in  life,  eager  to 
get  ahead,  are  held  back  because  they 
can’t  express  what  they  feel.  To  be 
able  to  dramatize  classified's  ability 
to  return  profits  we  must  make  a  lot 
of  prepared  sales  talks,  written  pre¬ 
sentations.  and  write  a  lot  of  intelli¬ 
gent,  descriptive  copy. 

HAD  "HOMES"  EDITION 

The  Cedar  Rapids  (Iowa)  Gazette 
April  6  issued  its  annual  16-page 
‘  Better  Homes  Edition.” 


Advertisers  Agencies 
Media  Are  Listed 

The  following  new  advertisers,  their 
agencies,  and  the  media  to  be  used 
were  announced  this  week  by  Stand¬ 
ard  Advertising  Register: 

Drewrys  Dry  Ginger  Ale  I*.  S.  A..  Inc.. 
6.^27  Gratiot  Ave.,  Detroit.  Mich.  I.ivingMune 
I'orter  UicVis  Agency,  419  Blvd.  Bldg.,  De¬ 
troit.  Mich.  Media:  Newspapers.  Magazines. 
I’osters.  Trade  I’ai>ers,  Direct  by  Mail,  Hadin¬ 
casting. 

.Meat  Ration  Co..  459  Como  Ave.,  St.  Paul. 
Minn.,  “Doggie's  Meat  Loaf  Meal.”  Erwin. 
Wasey  &  Co.  of  Minnesota,  Midland  Bk.  Bldg., 
Minnesota.  Minn. 

Medo  Photo  Supply  Corp..  15  \V.  47th, 
N'ew  York  City,  “Minox  Camera.”  Fuller 
&  Smith  &  Ross,  Inc.,  71  Vanderbilt  Ave., 
N'ew  York  City. 


Seeks  Study 
Of  Advertising  in 
Our  Economic  Life 

Colston  Wame,  Consumers 
Union,  Soys  Defense 
Program  Calls  for  It 

The  national  defense  program  calls 
for  an  examination  of  the  place  of  ad- 
vertising  in  our  economic  life.  Colston 
Wame,  president  of  the  Consumers 
Union  and  associate  professor  of  eco¬ 
nomics  at  Amherst  College,  told  mem¬ 
bers  of  the  closing  session  of  the 
third  national  conference  on  Con¬ 
sumer  Education  held  at  Stephens 
College,  Columbia.  Mo.,  April  7.  8 
and  9. 

“In  a  period  of  national  defense, 
we  cannot  permit  choice  to  be  left 
to  the  haphazard  play  of  competing 
advertising  pressures,”  Dr.  ’Wame 
said.  “Where  imaginary  or  inconse¬ 
quential  differences  are  barked  from 
housetops  concerning  brands  of  salt 
or  toothpicks,  the  national  interest  is 
not  served. 

Misleading  Advertising 

“It  is  especially  imperative  that 
worthless  and  injurious  products  be 
eliminated  from  Ike  market  and  that 
false  and  misleading  advertising  be 
eradicated. 

“The  luxury  of  carving  forests  to 
parade  imaginary  differences  between 
almost  identical  products  or  of  filling 
stores  with  goods  which  can  only  be 
sold  because  of  misleading  claims  we 
cannot  afford  to  continue,”  he  added. 

Dr.  Wame  said  there  is  no  funda¬ 
mental  conflict  between  consumer 
education  and  business  groups,  and 
pointed  out  that  some  advertisers, 
responding  to  demands  of  the  con¬ 
sumer  movement,  have  substituted 
factual  data  for  “consumer  pleading" 
in  their  advertising. 

“Consumer  education  movements 
do  not  deny  advertisers  their  right  to 
present  their  goods.  They  do  resent 
the  assumption  that  advertisers  have 
earned  the  right  to  control  the  press, 
the  schools,  and  the  allegiance  of  the 
public.” 

■ 

Daily's  Campaign  Gets 
Lower  R.R.  Rote 

New  Bedford,  April  16 — The  rail¬ 
roads  today  announced  that  fares 
would  be  reduced  to  IVa  cents  a  mile 
for  service  men  on  leave,  result  of  a 
nationwide  campaign  initiated  edi¬ 
torially  by  the  Standard-Times,  Mer¬ 
cury  here  and  supported  by  97  news¬ 
papers  in  the  United  States,  and  Army, 
congressional  and  civic  leaders. 

J.  J.  Pelley,  president  of  the  Asso¬ 
ciation  of  American  Railroads,  said 
the  fare  would  be  available  about  May 
1  for  uniformed  personnel  of  the 
Army,  Navy,  Marine  Corps  and  Coast 
Guard,  traveling  between  all  points 
in  the  United  States  at  their  own  ex¬ 
pense  while  on  furlough.  The  fare  is 
set  on  a  round-trip,  30-day  time  limit 
basis. 

The  Standard-Times,  Mercuiy  pub¬ 
lished  the  first  editorials  on  the  sub¬ 
ject  March  25  and  26. 

The  campaign  begun  by  these  news¬ 
papers  and  endorsed  by  many  groups 
resulted  today  in  the  114-cent-a-mile 
schedule,  a  compromise  with  the  pen- 
ny-a-mile  plan  originally  advocated 
as  a  revival  of  World  War  policy. 

■ 

CIGAR  CAMPAIGN 

Using  1,000  and  1,200-line  copy.  Gen¬ 
eral  Cigar  features  its  White  Owl 
brand  in  32  newspapers  in  24  cities  in 
a  campaign  that  broke  this  week. 


NEWSPAPERS  BEST  FOR  RETAIL  PROMOTION 

From  the  annual  report  of  Sears,  Roebtiek  and  Co..  Jan.  .31.  1941: 

At  length,  the  company  discovered,  through  trial  and  error  and  torment,  that 
the  best  vehicle  for  retail  promotion  was  the  daily  newspaper.  Accordingly,  the 
company  became  the  largest  direct  buyer  of  newspaper  column  inches  in  the 
country  and  ih  bill  for  white  space  in  1940  was  more  than  $11,000,000." 


IT  ALL  DEPENDS  ON  THE  POINT  OF  VIEW 

Prawn  for  Editur  &  Pibmsher  by  Max  P.  Mitians,  Miliaiis  Wwspati-r  Sen-ice,  Xi-,v  York. 


F  O 


About  all  this  thing 
does  is  set  off  a  spark 
that  causes  an  explosion, 
forces  down  a  piston 
that  turns  a  motor  over . . . 


-  -  And  that's  what  advertising  of  your  newspaper  CAN  do  in  Editor 
&  Publisher.  An  idea,  created  around  your  people  and  paper  ...  a 
sales-making  idea  ...  is  the  spark.  Editor  &  Publisher  merely  places  it 
where  it  will  be  most  useful  .  .  .  where  it  will  start  motors  turning  over 
in  the  minds  of  advertising  buyers.  More  than  one  schedule  has  been 

sparked  by  such  advertising  ideas  .  .  .  and  many  more  than  one  publisher  has 
profited  in  the  process.  Last  year  progressive  publishers  like  yourself 

used  more  linage  and  invested  more  dollars  in  this  newspaper  about  neivspa- 
pers  than  in  any  other  business  paper.  There’s  only  one  answer  ...  it  must 
he  resi//fs/ Editor  &  Publisher,  Times  Building,  New  York,  N.  Y. 


Reidy,  who  made  “The  Last  Smile.' 
This  picture  also  was  made  at  the 
gates  of  Sing  Sing. 
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Photo  of  Willlde 
Egged  Wins  Prize 

continued  from  page  11 


_  _  It  shows  Mart® 

“Buggsy”  Goldstein  and  Harry  "Pitt*, 
burgh  Phil”  Strauss,  “vice-presidentf 
of  Murder,  Inc.,  infamous  Brooklyn 
murder  gang,  smirking  as  they  entet 
the  prison  gates  on  their  way  to  the 
Death  House  after  conviction. 

Reidy’s  photo  was  made  with  a 
4x5  Speed  Graphic,  with  Carl  Zei® 
5*4  in.  F.  4.5  lens  and  Compur  shut, 
ter.  He  used  a  Speedilash  at  1'2(1| 
of  a  second  at  F.  11.  The  film  w® 
Eastman  Super  Ortho  Press. 

Reidy  joined  the  Mirror  in  192t 
The  next  year  he  transferred  to  the 
photo  staff.  After  working  on  sportj 
exclusively  for  several  years  he  went 
on  general  assignments  and  has  cov¬ 
ered  many  major  stories.  In  line  of 
duty  he  has  flown  considerably  and 
has  had  several  narrow  escapes.  On® 
he  was  forced  down  in  a  snowstoim 
and  continued  to  the  Auburn  prison 
riot  and  fire  by  automobile. 

Canadian  Man  Wins 

The  Chicago  Times  photographer 
who  added  an  honorable  mention  to 
the  first  prize  captured  by  a  member 
of  the  paper’s  staff  is  A1  Mosse.  His 

_ _  _  _  picture  was  “Triple,”  an  extraordinary 

ran  an  eight-column  strip  of  the  tion,  thus  giving  each  a  major  prize  lo**S  range  actiori  shot  made  at  Wrig. 
other  photos  inside.  and  an  honorable  mention.  l®y  Field  on  April  30,  1940,  during  the 

Conversa,  28,  began  his  career  as  a  One  Canadian  photographer  and  a  Boston  Bees-Chicago  Cubs  game.  He 
news  photographer  on  the  Mercury  Wide  World  cameraman  who  received  play®r  ^own  in  action  in  front  of  the 
Herald  four  years  ago.  In  the  last  two  honorable  mentions  in  the  1939  stands  is  Max  West. 

AP  contest  for  Pacific  Coast  photog-  contest  were  among  the  ten  whose  “Triple”  was  made  from  a  photog¬ 
raphers  Conversa  took  third  prize  in  pictures  received  honorable  mention  raphers’  stand  approximately  500  fed 
the  sports  division  and  also  won  a  of  equal  merit  in  this  competition.  from  the  scene  of  action.  A  Big  Bertha 
local  competition  recently  for  the  best  The  Wide  World  photographer  who  camera,  40-inch  lens,  was  used.  The 
symbolic  picture  of  San  Jose  for  use  duplicated  his  honors  of  last  year  is  shot  was  made  in  bright  sunlit 
on  the  cover  of  a  pamphlet  issued  by  Robert  Wands  of  Wide  World,  New  4/100  of  a  second  at  F.  8  on  Agfa 
the  municipality.  York,  who  received  honorable  men-  Super-Pan  film,  5x7. 

“Kill  the  Ump!”,  by  Hy  Peskin,  New  tion  for  “A  Last  Look  at  Freedom.”  Thf  picture  also  won  honorable 
York  Mirror,  was  awarded  fifth  prize  The  picture  shows  a  wistful  James  J.  mention  in  1940  at  the  New  YoA 
of  $10  because  the  judges  felt  that  the  Hines  taking  a  final  look  at  the  outside  World’s  Fair  and  at  the  recent  photo¬ 
picture  packed  a  news  wallop  heftier  world  as  he  entered  the  gates  of  Sing  graphic  exhibition  at  Kent  State  Cd- 
than  the  Dodger  fan’s  right  about  to  Sing  Prison  last  Oct.  14.  The  63-  Kent,  O. 

sock  an  umpire  for  a  decision  favor-  year-old  political  leader  was  sen-  Mosse  entered  commercial  photog- 
ing  the  Cincinnati  Reds.  tenced  to  serve  a  four  to  eight  year  raphy  in  1923  and  in  1928  he  joinri 

There’s  enough  hell  to  pay  anytime  term  for  selling  political  protection  to  th®  Detroit  Free  Pre^.  He  has  beo 
an  umpire  calls  one  against  the  the  Dutch  Schultz  lottery  mob.  with  the  Chicago  Times  since  1938. 

Dodgers,  but  when  an  ump  reverses  Last  year  Wands  won  honorable  ^^®  is  35  years  old. 
another  ump’s  decision  to  help  a  hated  mentions  for  “Royal  Visitors,”  a  shot  Claud  Peter  Detloff,  Vancouver 
rival  to  a  crucial  10-inning  4  to  3  vie-  of  King  George  and  Queen  Elizabeth  (B.  C.)  Daily  Province,  who  won  an 
tory  over  Brooklyn — then  look  out.  during  their  visit  to  Columbia  Uni-  honorable  mention  with  a  local  war 
That  line  of  reasoning  by  Peskin,  who  versity,  and  “The  Winning  Run,”  an  picture,  “Wait  For  Me,  Daddy,”  is  the 
was  so  sure  of  trouble  that  he  dis-  unusual  action  shot  at  home  plate.  only  Canadian  among  the  award  win- 


Al  Mosse 


Carl  R.  Ermisch 


E.  L  Martin  James  O.  Bashford 


an  extraordinary  photo  of  a  falling 
wall  at  a  fire  which  destroyed  the 
R.  M.  Hollingshead  Corp.  factory  at 
Camden,  N.  J.,  on  July  30.  The  fire 
was  covered  by  all  the  services  and 
Philadelphia  and  Camden  photogra¬ 
phers,  but  it  90  happened,  Myers  mod¬ 
estly  explained,  ^at  he  “picked  the 
lucky  spot”  and  was  able  to  catch  the 
fire  action  portrayed  in  “Down  It 
Comes!” 

Myers’  picture  was  made  from  125 
feet  with  a  4x5  Speed  Graphic  using 
Agfa  film.  The  exposure  was  8/100 
of  a  second,  with  lens  stop  at  F.  11. 

Sam  Myers  is  widely  known  as  a 
photographer  in  the  East.  He  joined 
the  P.  J.  Jones  Press  Bureau  staff  in 
Philadelphia  after  leaving  school  more 
than  30  years  ago  and  then  was  in 
charge  of  the  old  Philadelphia  Press 
photo  department  for  10  years.  From 
1920  to  1925  he  headed  the  Phila¬ 
delphia  Inquirer’s  photo  staff.  For  the 
last  16  years  he  has  been  with  Wide 
World  as  Philadelphia  bureau  man¬ 
ager. 

The  picture  which  won  third  prize 
for  Myers  is  the  first  he  has  ever  sub¬ 
mitted  in  an  Editor  &  Publisher  news 
photo  contest. 

The  silhouetted  tragedy  portrayed 
by  Michael  Conversa,  San  Jose  (Cal.) 

Mercury  Herald,  in  “The  Boy  is  Dead 
— The  Thrill  is  Gone,”  evoked  con¬ 
siderable  comment  among  the  judges 
when  they  awarded  it  fourth  prize  of 
$15.  On  the  first  ballot  one'  judge 
gave  it  first  place  and  another  listed 
it  for  third.  The  picture  shows  an 
electrocuted  boy  among  high  voltage 
wires  atop  a  pole  before  his  body  was 
removed  by  linesmen. 

How  Conversa  Made  Shot 

Conversa  explained  that  to  obtain  Peskin’s  camera  was  on  the  spot  to  sition  that  he  believed  to  be  the  most 
the  unusual  lighting  effect  in  the  record  not  only  the  attack  but  to  show  advantageous  one  from  which  to  fol- 
photo  he  used  local  printing  by  hold-  the  amazing  indifference  of  the  by-  1q^  prisoner  as  he  went  in.  The 
ing  back  the  boy  and  darkening  the  standers.  who  never  lifted  a  finger  to  photographer’s  foresight  enabled  him 
surrounding  area  by  giving  it  more  stop  the  fight.  Umpire  Bill  Stewart,  jq  show  the  convicted  political  cor- 
exposure.  shown  scurrying  back  from  the  stands  ruptionist  as  he  turned  his  head  for 

The  picture  was  made  with  a  4x5  in  the  left  background  of  Peskin’s  hjg  j^gt  look  at  freedom. 

Speed  Graphic  Anniversary  Model  on  picture,  was  the  one  who  finally  Wands  ikswI  a  4  x  ■;  Granhio 

Eastman’s  Super  Pancro  Pr®ss  film,  dragg^  off  the  frenzied  fan.  wr  ZeisrSsLr  13^  cm^ 

The  exposure  was  1  100  at  F.  16  in  Peskin  s  shot  was  made  at  15  feet  _ _ _ 

late  afternoon  sunlight.  His  camera  with  a  4x5  Graphic  using  Super  Pan  .  nf  F  il  1  o 

was  equipped  with  a  Zeiss-Tessar  4.5  Press  film.  The  camera  was  equipped  ® 
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y^nnistice  Day  blizzard.  The  tem¬ 
perature  was  20  below  zero  and  a  45 
jnile-an-hour  wind  whipped  the  snow 
into  huge  drifts. 

Finding  this  particular  group  of 
cars  abandoned  in  drifts,  Ermisch  set 
j,is  4  X  5  Sneed  Graphic  on  a  tripod, 
focu^  by  scale,  stopped  the  13.5 
Zeiss  Tessar  lens  to  F.  11,  stationed 
Martin  at  the  camera  and  plowed 
through  hip-deep  snow  to  set  off  a 
Hash  bulb  behind  one  of  the  cars, 
ihe  wind  was  so  severe  that  they 
could  not  shout  instructions  to  each 
Mother,  so  Ermisch  signaled  with  a 
^et  flashlight  when  he  was  ready. 

It  was  so  cold  they  did  not  take  a 
jhance  on  the  Compur  shutter,  so 
Martin  pulled  the  slide  dropping  the 
focal  plane  to  “open”  and  signalled 
Ennis^  to  flash.  The  exposure  was 
nade  on  Agfa  Super  Pan  ^ess  Film. 
Ermisch  is  37  and  has  been  on  the 
St  Paul  dailies  for  12  of  his  18  years 
js  a  photographer.  He  was  formerly 
jiaster  sergeant  in  the  photo  section 
of  the  109th  Air  Squadron,  Minnesota 
National  Guard,  and  also  worked  on 
jie  Minneapolis  Journal  and  St.  Paul 
daily  News. 

L.  A.  Timet  Man  Wins 

Martin.  25,  has  had  six  years  photo¬ 
graphic  experience  and  has  been  on 
4e  Dispatch-Pioneer  Press  staff  for 
•Jjree  and  a  half  years. 

“Win  With  Willkie,”  by  Paul  Cal¬ 
vert  Los  Angeles  Times,  which  won 
an  honorable  mention,  was  the  only 
me  of  many  similar  campaign  shots 
nibmitted  that  placed  among  the  15 
tinners.  It  shows  the  Republican 
candidate  receiving  wild  acclaim  on 
Sept.  19  in  downtown  Los  Angeles, 
.kbout  14  photographers  were  in  the 
I  camera  truck  from  which  Calvert 
made  the  shot. 

The  camera  used  was  a  4  x  5  Speed 
Graphic  with  a  Zeiss  Tessar  lens  (F 
45-13.5  cm.)  and  the  picture  was 
made  at  35  feet  at  1/lOOth  of  a  second 
at  F.  8.  Super  Panchro  Press  film  was 
used. 

Calvert,  34,  has  had  a  varied  career. 
He  was  a  welder,  then  a  dance  mu¬ 
sician  drummer,  and  his  hobby  of 
photography  eventually  led  him  to 
am  professional  six  years  ago.  He 
has  been  with  the  Los  Angeles  Times 
for  five  years. 

An  unusual  action  picture  receiving 
honorable  mention  was  “Racing 
Crack-Up,”  made  by  Arthur  J.  Cor¬ 
nelius,  Syracuse  (N.  Y.)  Herald  Jour¬ 
nal,  at  the  State  Fair  100-mile  dirt 
rack  championship  races  on  Labor 
Day.  The  driver  of  the  car  shown 
turning  over  in  the  air  was  killed  in 
•he  accident.  The  picture  appeared 
in  the  Herald  Journal  and  was  sent 
nut  by  AP  Wirephoto. 

Shot  at  150  Feet 

Four  other  cameramen  were  at  the 
track  but  they  did  not  snap  the  crash 
unto  some  seconds  after  Cornelius. 
His  picture  was  made  with  a  4  x  5 
Speed  Graphic,  F.  4.5  lens,  SVi  inch 
focus  on  Agfa  Super-Plenachrome 
Press  film.  Cornelius  was  approxi¬ 
mately  150  feet  from  the  action  and 
made  the  shot  at  1 /1000th  of  a  second 
against  light,  with  lens  stopped  at  F. 
U. 

Cornelius  won  second  prize  with  his 
torture  in  the  New  York  World’s  Fair 
Academy  of  Sports  contest  last  year. 
He  is  32  and  started  in  newspaper 
work  as  a  copy  boy  at  the  age  of  14 
on  the  Syracuse  paper.  In  1926  he 
transferred  to  the  photo  department 
and  has  been  a  photographer  since 
then. 

Max  Peter  Haas,  manager  of  the 
European  Picture  Service,  353  Fifth 
Avenue,  New  York,  won  an  honorable 
^tion  with  a  picture  of  Richard 
laeckel,  wealthy  furrier,  who  sur¬ 
vived  a  lean  from  his  10th  floor  apart¬ 


ment  without  a  scratch.  Titled  “One  l 
in  a  Million,”  the  picture  shows  | 
Jaeckel  being  helped  by  police  from ; 
the  marquee  which  broke  his  fall. 

“And  if  you  ask  how  I  was  able  to 
get  the  picture,  I  would  say  it  was  all 
in  the  difference  between  ordering 
four-minute  eggs  for  breakfast  and 
my  usual  quick  order  of  scrambled 
eggs.  It  was  the  first  time  in  years  I 
had  changed  my  order  while  eating 
breakfast  around  the  corner  from  my 
apartment.  The  order  made  me  linger 
longer  at  breakfast  that  Sunday 
morning,  otherwise  I  would  have  been 
far  from  the  scene  at  the  psychological 
moment. 

Get  Espositos  Scoop 

“Just  as  I  emerged  from  the  res¬ 
taurant  there  was  a  commotion  across 
the  street.  I  learned  what  had  hap¬ 
pened  and  my  Leica  went  into  action 
immediately.  Loaded  with  Super  XX 
film,  and  with  a  Summar  F.  2  lens,  I 
obtained  a  series  of  12  pictures  at 
3.2  and  l/30th  of  a  second,  showing 
how  police  cars  arrived,  the  removal 
of  Jaeckel  from  the  marquee,  and 
others.” 

Haas  is  known  for  his  scoop  on  the 
Fifth  Avenue  holdup  murders  and 
the  Esposito  brothers’  capture  last 
January,  when  he  also  went  into  ac¬ 
tion  with  his  ever-present  Leica. 

Mike  Ackerman,  of  Acme  News- 
pictures,  New  York,  captured  an  hon¬ 
orable  mention  with  “Another  One!” 
an  imusual  view  of  the  launching  of 
the  U.S5.  North  Carolina.  This  pic-  i 
ture,  under  the  title,  “Dunking  a 
Dreadnought,”  won  second  prize  in 
the  spot  news  class  of  the  current  ex¬ 
hibition  of  the  Press  Photographers’ 
Association  of  New  York  at  Rocke¬ 
feller  Center. 

Unusual  Launching  Photo 
The  launching  picture  was  made 
with  a  24-inch  lens  moimted  on  a 
4x5  Graflex,  with  the  hope  of  getting 
“something  a  little  different”  at  the 
launching.  The  photographers  were 
atop  a  stand  about  40  feet  high,  fac¬ 
ing  the  bow  of  the  ship.  Ackerman 
made  the  usual  picture  with  a  4  x  5 
Graphic  as  the  ship  slipped  down  the 
ways  and  switched  to  the  24-inch  lens 
on  the  Graflex  for  the  final  shot  as 
the  ship  hit  the  water. 

Ackerman  is  another  veteran  pho¬ 
tographer  who  is  well-known.  He 
has  been  with  Acme  since  the  or¬ 
ganization’s  inception  and  previously 
was  with  NEA  Service  and  Brown 
Brothers. 

A  Tacoma  free  lance  photographer, 
James  O.  Bashford,  won  honorable 
mention  for  “Tacoma  Narrows  Bridge 
Collapse,”  on  his  first  attempt  to  win 
an  award  in  an  E.  &  P.  photo  contest. 
This  shot  was  one  of  a  series  he  made 
showing  the  gradual  breakup  of  the 
span  last  Nov.  7.  It  was  published 
with  two  others  by  the  Tacoma  Times 
and  Seattle  Post-Intelligencer. 

Bashford  made  the  photos  xmder 
adverse  weather  conditions,  rain 
squalls  accompanying  the  35-mile-an- 
hour  wind  which  eventually  sent  the 
bridge  crashing  into  the  water.  He 
used  a  4  X  5  Graflex  and  for  the  shot 
that  won  an  award  employed  a 
Voightlander  Collinear  lens  which 
gives  about  double  the  image  of  the 
regular  lens.  The  film  was  Eastman 
Panchromatic  XX  and  the  exposure 
l/90th  of  a  second  at  approximately 
F.  11.  The  distance  of  the  falling 
section  was  almost  2,700  feet.  Bash¬ 
ford  said  his  idea  was  to  get  a  picture 
showing  the  bridge  section  well  down 
and  its  end  just  touching  the  water, 
thus  giving  the  full  view  of  the  span. 

Bashford  was  bom  in  Bashford 
County,  Iowa,  in  1877,  and  has  lived 
in  Tacoma  since  1881.  He  followed 
steamboating  for  many  years  and  was 
a  Tacoma  Tribune  photographer  for 
24  years. 


■¥■•¥■  ¥  ¥ 

NOTHING 

SUCCEEDS  LIKE 

SUCCESS 

A  trite  phrase  perhaps — but  why?  Because  it’s  true.  Like 
the  joke  with  whiskers — it’s  old  enough  to  sprout  them 
because  it’s  good.  Otherwise  it  would  have  died  long  ago. 
And  so  Nothing  Suceeds  Like  Success  best  expresses  what 
we  mean.  T ake  McClure  Fiction.  In  1 884  our  first  stories 
were  offered.  Stories  by  Mary  Roberts  Rinehart,  O.  Henry, 
Louis  Joseph  Vance,  Temple  Bailey — all  unknown  then. 
As  they  gained  fame,  McClure  Fiction  became  successful, 
too.  Today  our  unknowns  (and  our  “knowns”)  are  of  the 
same  caliber.  As  they  work  towards  success  McClure  Fic¬ 
tion  keeps  pace  with  them. 

BEST  SELLER  SERIALS 

Four  Best  Sellers  so  far  released  in  1941  . . .  the  latest  novels 
by  Gertrude  Atherton,  Frances  Parkinson  Keyes,  Gwen 
Bristow,  and  one  non-fiction  success.  A  long  list  of  others 
to  come.  With  illustration  and  promotion  mats.  Ask 
about  them. 

SPARKLING  SHORT  SHORTS 

Six  a  week,  six  bright  storiettes  of  900  words  each  with 
tricky  surprise  endings.  Gay  bits  of  fiction  to  drop  in  any¬ 
where.  The  rates?  You’ll  be  astonished  when  you  inquire 
about  this  economy  feature! 

ROMANTIC  PAGE  STORIES 

Young  love  rampant — 3500  words  in  an  absorbing  page 
length  every  week,  with  special  holiday  releases.  The  full 
page,  or  illustration  only,  furnished  in  mat  form.  Take 
your  choice!  Further  information  on  any  of  these  services 
awaits  your  post  card  inquiry. 
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Syndicates  to  Entertain 
Conventions  Visitors 


By  STEPHEN  J.  MONCHAK 


THIS  YEAR  again  syndicate  parties 

for  the  visiting  newspaper  editors 
and  publishers,  their  families,  and 
other  guests,  promise  grand  enter¬ 
tainment  during  convention  week  at 
the  Waldorf,  according  to  advance 
notice  to  this  column. 

King  Features,  United  Feature  and 
the  Chicago  Tribune-New  York  News 
Syndicates  again  will  play  hosts  at 
receptions  for  the  visitors,  and  eat, 
drink  and  be  merry  will  be  the  key¬ 
note  of  their  gatherings. 

King  Has  Several  Events 

Other  syndicates  with  New  York 
offices,  while  not  operating  on  such  a 
lavish  scale,  have  reserved  rooms  in 
the  Waldorf  where  visitors  may  gather 
informally. 

King,  International  News  Service, 
International  News  Photos  and  Cen¬ 
tral  Press  are  combining  to  present 
a  variety  of  events  during  the  week. 
Joseph  V.  Connolly,  president  of 
King  and  of  INS,  will  be  official  host 
at  these  functions. 

King  and  the  other  services  will 
hold  a  combined  exhibit  in  the  Jade 
Room  Wednesday  and  Thursday, 
April  23-24,  from  9  a.m.  until  6  pjn., 
with  national  defense  as  the  keynote 
of  the  display. 

Anti-aircraft  and  anti-tank  guns, 
latest  type  machine  guns  and  rifles, 
gas  masks,  the  new  Army  “Jeep” 
reconnaissance  car,  latest  air  raid 
shelter,  the  Link  trainer  used  by 
Army  and  Navy  pilots  to  test  blind 
flying  ability,  will  be  on  display. 

On  Wednesday  afternoon  at  3:30 
o’clock,  King  will  play  host  to  several 
hundred  editors  and  publishers  and 
their  wives  with  a  Fashion  Show  and 
Entertainment  in  the  Jade  Room. 
Prunella  Wood,  woman’s  editor  for 
King,  will  stage  the  show,  and  Arthur 
(Bugs)  Baer  will  m.c.  the  entertain¬ 
ment.  Stars  of  stage,  screen  and  radio 
will  entertain.  At  the  conclusion  of 
the  show  judges  will  select  the  most 
beautiful  model  at  the  convention. 

On  Thursday,  April  24,  Mr.  Con¬ 
nolly  and  his  King  Features  associates 
will  honor  editors  and  publishers  at 
a  Banshees  luncheon  in  the  Starlight 
Roof. 

Wendell  Willkie  and  other  promi¬ 
nent  persons  will  attend. 

United,  CT-NYNS  Plant 

Thursday  evening,  at  7:30  p.m.,  six 
outstanding  KFS  and  INS  stars  will 
participate  in  a  Vox  Pop  radio  pro¬ 
gram  over  a  Columbia  network,  and 
eidtors  and  publishers  are  invited 
to  sit  in  on  the  program  as  guests  of 
King. 

United  Features  will  hold  its  annual 
reception  where  visitors  may  meet 
the  syndicate’s  artists  and  writers  on 
April  22  in  the  Starlight  Roof  from 
5  to  7  p.m.  For  the  first  time  there 
will  not  be  a  receiving  line.  Instead, 
guests  will  be  announced  through  a 
loud  speaker  as  they  enter  the  re¬ 
ception  hall.  George  Carlin,  general 
manager  of  United,  will  be  the  official 
host. 

Arthur  W.  Crawford,  general  man¬ 
ager,  Chicago  Tribune-New  York 
News  Syndicate,  and  his  staff  will 
hold  their  party  for  the  visitors 
Wednesday,  April  23,  from  4  to  7  p.m. 
in  the  syndicate’s  offices  on  the  9th 
floor  of  the  New  York  Daily  News 
Building  at  220  East  42nd  Street. 

AP  Offers  Stoiy  Page 

FOR  the  first  time,  according  to  M. 

J.  Wing,  editor,  the  AP  Feature  Ser¬ 


vice  is  offering  to  AP  papers  a  full 
matted  feature  story  page  for  use  in 
week-end  supplements.  The  sample 
page,  released  for  April  26,  is  called 
“But  Men  Still  Dream,”  and  was 
written  by  Joe  Morton  of  the  Feature 
Service’s  New  York  staff. 

It  tells  of  the  practical  dreaming 
being  done  by  America’s  professional 
dreamers  even  in  times  like  this  and 
is  illustrated  by  futuristic  drawings 
provided  by  industrial  designers. 

“We  want  to  provide  a  story  with 

guts  and  to  get  away  from  the  sterile 
Sunday  supplement  tradition,”  says 
an  announcement  accompanying  the 
page. 

To  Honor  D.  R.  Fitzpatrick 

THE  Associated  American  Artists  are 
holding  a  reception  April  22  from 
4  to  7  pjn.  for  D.  R.  Fitzpatrick, 

Pulitzer  prize¬ 
winning  editori¬ 
al  cartoonist  of 
the  St.  Louis 

Post  -Dispatch 
whose  work  is 
syndicated  na¬ 
tionally  by  the 
Des  Moines 
Register  &  Trib- 
u  N  E  Syndicate. 

It  will  be  held 
in  the  galleries 
at  711  Fifth 

Avenue,  New  d.  R.  Fitipatrick 
York,  and  will 

open  his  exhibition  of  50  original  car¬ 
toons.  The  exhibition  will  continue 
through  May  3. 

NANA  to  Meet  at  Waldorf 

STOCKHOLDERS  and  directors  of 
North  American  Newspaper  Alli¬ 
ance  will  hold  their  annual  business 
meeting  in  the  Jansen  Suite  of  the 
Waldorf-Astoria  on  April  21  at  4:45 
p.m.,  it  has  been  announced.  There 
will  be  an  election  of  officers  and  of 
board  members.  W.  S.  Gilmore,  editor 
of  the  Detroit  News,  is  present  NANA 
president. 

NEA  Has  Waldorf  Suites 
NEA  Service  and  Acme  Newspictures 
have  reserved  suites  953-55  at  the 
Waldorf  as  headquarters  during  con¬ 
vention  week,  Fred  S.  Ferguson,  pres¬ 
ident,  has  announced.  In  addition  to 
Mr.  Ferguson,  others  who  will  be 
among  those  in  attendance  during  the 
week  include  Don  Sutton,  editor; 
Ralph  H.  Turner,  business  manager; 
Herbert  W.  Walker,  general  manager; 
Fred  H.  Kury,  sales  manager,  and 
Earl  Anderson,  promotion  manager. 

Personals  and  Notes 
RUSS  STEWART,  general  manager, 
Chicago  Times  Syndicate,  and  Mrs. 
Stewart  are  the  parents  of  a  son, 
Russell,  bom  April  10  at  the  Evan¬ 
ston  Hospital.  The  Stewarts  also  have 
a  daughter,  four  years  old... Drew 
Pearson,  co-author  with  Robert  S. 
Allen  of  United  Feature  Syndicate’s 
“Washington  Merry-Go-Round”  col¬ 
umn,  broadcast  over  an  NBC  hook-up 
from  Mexico  City  Easter  Sunday.  It 
was  part  of  the  program,  “News  for 
the  Americas,”  on  which  they  appear 
weekly  for  the  Brazilian  Government 
...After  May  1,  the  National  Press 
Service  will  be  located  in  the  New 
York  Post  Building,  where  it  will 
move  from  its  present  quarters  at  230 
Park  Avenue,  New  York. .  .Martin 


Sheridan,  New  England  newspaper 
man  whose  address  is  73  Park  Drive, 
Boston,  who  has  just  completed  a 
book,  “Creators  of  (Comics,”  scheduled 
for  publication  this  fall,  is  anxious  to 
borrow  any  old  originals,  such  as 
“Foxy  Grandpa,”  “Lulu,”  and  “Lean- 
der,”  etc.,  for  reproduction  in  his 
book.  All  drawings  will  be  returned. 

■ 

British  Shell  Bomber 
Carrying  U.  S.  Writer 

Mistaken  for  a  German  Dornier  18 
flying  boat,  the  bomber  in  which  J. 
Reagan  McCrary,  the  New  York  Mir¬ 
ror’s  chief  editorial  writer,  flew  to 
Wales  in  February  was  shelled  by  a 
British  destroyer  off  England,  Mc¬ 
Crary  told  Editor  &  Pubusher  April 
15  when  he  returned  on  the  Excam- 
bion  from  Lisbon.  Signals  stopped  the 
anti-aircraft  fire  before  the  ferried 
bomber  was  hit,  McCrary  said,  and 
the  Consolidated  PBX  flying  boat  is 
now  in  anti-submarine  patrol  service. 

McCrary,  only  U.  S.  newspaperman 
to  fly  the  Atlantic  in  a  bomber  desig¬ 
nated  for  British  service,  disclosed 
that  the  trip  was  approved  by  Lord 
Beaverbrook  only  because  of  the 
British  aircraft  chief’s  friendship  with 
Damon  Runyon,  Mirror  columnist. 
Lord  Beaverbrook  told  McCrary  he 
was  one  of  15  U.  S.  newspapermen 
who  had  sought  to  make  such  a  trip 
but  he  “wouldn’t  have  lifted  a  finger 
for  you  until  I  heard  from  Damon 
Runyon.”  Rimyon  has  been  Beaver- 
brook’s  constant  companion  during  the 
years  he  has  wintered  in  Florida. 

McCrary  met  Averill  Harriman, 
U.  S.  Minister  in  London  in  charge  of 
co-ordinating  American  industrial  ef¬ 
fort  with  British  war  production,  and 
later  Kathleen  Harriman,  the  Minis¬ 
ter’s  daughter,  joined  the  International 
News  Service  London  bureau  at  Mc¬ 
Crary’s  suggestion.  McCrary  also  ar¬ 
ranged  a  meeting  of  U.  S.  corre¬ 
spondents  in  London  with  Mr.  Harri¬ 
man  on  March  28,  called  by  the  AP 
bureau  chief  in  an  effort  to  eliminate 
some  coverage  difficulties.  Mr.  Harri¬ 
man  promised  to  use  his  influence 
with  British  officials  to  act  upon  the 
correspondents’  grievances,  McCrary 
said.  Lord  Beaverbrook  also  gave  a 
dinner  recently  to  which  he  invited  32 
editors  of  British  newspapers  to  meet 
Mr.  Harriman.  The  U.  S.  Minister 
said  he  will  try  to  establish  liaison 
with  the  British  editors  through  Frank 
Owen,  editor  of  Lord  Beaverbrook’s 
London  Evening  Standard,  to  give 
them  more  news  of  U.  S.  co-opera¬ 
tion  in  the  war  effort. 

McCrary  is  writing  a  series  of  12 
articles  in  the  Miror  on  his  70  days  in 
the  British  Isles.  He  left  Bermuda  on 
the  bomber  Feb.  2. 

■ 

ELECTED  TO  ANA 

The  Association  of  National  Adver¬ 
tisers,  New  York,  has  announced  the 
following  companies  have  been  elected 
to  membership:  General  Baking  Com¬ 
pany,  New  York,  A.  Waldron  Stone, 
director  of  advertising,  official  repre¬ 
sentative:  Standard  Gas  Equipment 
Co.,  New  York,  Arthur  W.  Jones,  sales 
promotion  manager,  official  repre¬ 
sentative;  and  Wallace  Silversmiths, 
Wallingford,  Conn.,  Mr.  L.  J.  Han¬ 
nah,  director  of  sales  promotion  and 
advertising,  official  representative. 

■ 

SWAN  SOAP  IN  N.  Y. 

Introductory  copy  of  1,820  lines  for 
Swan  soap  broke  for  the  first  time  this 
week  in  New  York  newspapers.  Fol¬ 
lowing  distribution  the  new  Lever 
Bros,  product  is  being  introduced  in 
cities  in  the  east  and  middle  west.  A 
suit  was  filed  last  week  by  Procter  & 
Gamble  in  Cincinnati  against  Lever 
Bros,  charging  that  Swan  imitates 
Ivory  soap. 


PRESS  ALLIANCE 

presents. 

“UNCENSORED” 

«  daily  netcs  column  by 

Pierre  Lazareff  &  Waverley  Root 


BELOW  THE  RIO 
GRANDE 

a  tveekly  column  on  Latin 
America 


Pearson 


ATLANTA 

daily  adventure  strip 


G.  WHISKERS 

daily  pantomime  comic 

MINUTE  MYSTERIES 

daily  detective  puzzle 

KNO\^  THYSELF 

weekly  test  and  game 

CROSSROADS  OF  LIFE 

daily  illustrated  short  stories 

WORDLY  WISE 

daily  educational  panel 


MAGIC  COLOR 

weekly  game  feature 

For  samples  and  terms 
address: 

PRESS  ALLIANCE 

INCORPORATED 


235  East  45th  Street 
New  York  Citv 


for  APRIL  19,  1941 
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Ad  Bureau  Book 
Shows  Best  Ads 

continued  from  page  70 


Use  the  bait  they'll  bite  onl  Simple,  isn't  it?  Catch  news¬ 
paper  readers,  too,  by  otiering  them  what  they  like.  But 
don't  contuse  the  fisherman's  appetite  with  that  of  the  fish. 
“Consumer  surveys"  show  exactly  what  today's  readers  are 
biting  on] 

(Number  of  adult  readers  out 
of  every  200  men  and  women 
surveyed,  who  admitted  read¬ 
ing  the  column) 

Winchell  .  86 

Dr.  Crane  . 77** 

Mrs.  Roosevelt  .  55 

Dr.  Brady .  49 

Frederic  Haskin .  48 

Ernie  Pyle  .  45 

Hugh  Johnson .  44 

Boake  Carter  .  43 

Pearson  &  Allen .  43 

E.  W.  Wagner  (Astrology)  .  39 

Pegler .  37 

Angelo  Patri  .  34 

Clapper  .  27 

Mildred  Elder  (Baby)  .  26 

**Dr.  Crane  rated  FIRST  of  all  these  columns  among  the 
women  readers,  as  per  the  Akron  BEACON  JOURNAL  survey. 


"Htllo,  City  Editor?  Say.  boss,  would  you 
^  interested  in  a  single,  domestic 
murder?" 

PrewH  for  Editor  &  Publisher  by  Ralph 
Rtichhold,  Pittsburgh  Press. 


DIVERSIFY  YOUR  BAIT 

Each  week's  run  of  Dr. 
Crane's  famous  "CASE  REC¬ 
ORDS,"  or  "WORRY  CLINIC" 
os  many  editors  prefer  to 
head  the  column,  covers 

2  love  problems 
1  parent-child  case 
1  job  or  money  case 
1  personality  cose 
1  mental  health  case 


By  using  this  famous  "5-in-l" 
formula,  he  catches  more 
readers  than  con  be  caught 
by  "politics"  alone,  or  by 
"fashions"  alone,  or  by  "chil¬ 
dren"  alone.  That  logic  is 
self-evident. 


A  Circulation  Bonanza 

At  no  cost  to  the  newspaper, 
moreover,  he  gets  into  the 
homes  with  constructive 
counsel.  Note  the  first  2  year 
input  of  letters  to  Dr.  Crane 
from  newspapers  of  varying 
size  and  location.  Imagine 
the  free  promotion  he  does 
for  his  subscriber  newspa¬ 
pers  in  these  thousands  of 
families. 

1st  year  3nd 

Milwaukee  JOURNAL.  8.067  14,828 

Akron  B  J  .  2,633  3,137 

St.  Louis  P-D .  4,132  4.584 

Peoria  J-T  .  879  1,075 

Pittcburrh  PRESS  .  .  .  2,484  6,676 

Sioux  City  TRIBUNE.  1,408  2,484 

Green  Bay  P-6 .  513  636 

Knoxville  N-S  .  1,800  1,815 

Columbus  CITIZEN  .  2,674  3,680 

Evansville  PRESS  .  .  .  945  l.OOi 


Dr.  Crone  rates  topnotch  in 
sheer  reader  interest  as  a 
newspaper  feature,  but  is 
also  an  ace  mail  pulling  col¬ 
umn  in  metropolitan  news¬ 
papers  from  coast  to  coast, 
including  prominent  mem¬ 
bers  of  the 

GANNETT  CHAIN 
HEARS!  CHAIN 
SCRIPPS-HOWARD  CHAIN 
E.  P.  ADLER  CHAIN 


A  2~  Way  Promotion,— At  A  Profit 


Readers  are  a  newspaper’s  most  valuable  asset.  New 
friends  and  readers  are  made  for  newspapers  through 
services  rendered  to  the  community.  In  many  Amer¬ 
ican  cities  “Home  Economics"  Cooking  Schools  have 
become  a  tradition,  and  are  looked  forward  to  by  the 
newspapers’  subscribers  as  a  real  service  to  the 
community. 

■‘Home  Elconomics”  Cooking  Schools  help  both  local 
and  national  advertisers.  Year  after  year  our  repre¬ 
sentatives  are  welcomed  by  local  merchants,  who 
have  learned  the  true  value  of  our  service. 


"MASS"  PLUS  "CLASS" 

Dr.  Crane's  CASE  RECORDS 
combine  "class"  appeal  with 
"mass"  appeal.  T^ey  tie  in 
with  the  schools  and  church¬ 
es,  too,  so  bcrit  up  now  with 


Here  is  an  unusual  extra  linage  builder  that 
brings  tangible  sales  results  for  your  merchants, 
and  new  home-making  ideas  for  your  readers, 
— a  promotion  plan  tbat  produces  a  profit  for 
your  newspaper  without  high  pressure  selling. 


1  mw  BOOKING  FOR  FALL  SEASON  1941 

HOME  ECONOMICS  SERVICE  CORP. 

247  Park  Ave.  New  York  City 

EMtablithed  1924 


HOPKINS  SYNDICATE,  Inc 


520  North  Michigan  Avenue 


Chicago,  III. 
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Credit  Bureau  Source 
Of  New  Market  Research 

Los  Angeles  Survey  Reveals  Untouched  Source 
Of  Consumer  and  Newspaper  Readership 
Material  .  .  .  Result  of  L.  A,  Times  Suggestions 

their  own  premises,  or  even  to  be 
inspected  by  anyone  outside  their 
organization,  such  cooperation  should 
be  easy  to  obtain.  From  the  stand¬ 
point  of  the  merchants  and  banks 
who  are  members  of  the  credit  asso¬ 
ciation,  the  survey  makes  available 
the  most  valuable  information  it  is 
possible  to  obtain  about  their  own 
customers  from  facts  and  figures  lying 
dormant  in  their  files. 

The  idea  tor  the  Los  Angeles  study 
originated  with  Robert  Baxter,  re¬ 
search  director  for  the  Times.  Norman 
Chandler,  general  manager,  and 
Walter  Pfaffenberger,  advertising  di¬ 
rector,  presented  it  to  the  RMCA, 
and  Baxter  was  loaned  to  the  credit 
association  as  supervising  director  of 
the  survey  when  they  accepted  the 
plan.  The  physical  work  involved  was 
performed  by  regular  and  extra  em¬ 
ployes  of  the  RMCA,  and  the  tabula¬ 
tions  were  made  by  International 
Business  Machines  Corp.  The  cost  of 
the  study  wase  borne  by  the  Times, 
the  survey  requiring  three  months  to 
complete. 

By  a  further  breakdown  of  the 
records  to  conform  with  the  census 
tract  plan  for  Los  Angeles  County 
the  economic  relation  of  each  district 
of  the  city  and  of  each  of  the  sub¬ 
urban  communities  to  the  downtown 
merchants  was  established.  Several 
years  ago  Los  Angeles  merchants, 
the  Chamber  of  Commerce,  and  some 
of  the  newspapers  sponsored  a  plan 
in  which  the  census  tracts  were  com¬ 
bined  into  separate  and  permanent 
market  areas,  on  the  basis  of  which 
the  Census  of  Business  was  re- tabu¬ 
lated  for  the  purpose  of  studying 
decentralization  trends.  Subsequently 
this  plan  for  handling  the  Census  of 
Business  for  Los  Angeles  County  has 
become  permanent. 

For  the  RMCA  survey  these  same 
market  areas  were  vised,  with  the 
exception  that  one  of  the  districts 
was  broken  into  two  parts  because 
of  marked  economic  differences  be¬ 
tween  its  northern  and  southern  parts. 
In  all,  16  market  areas  were  studied, 
covering  all  but  .7%  of  the  county’s 
population,  and  .1%  of  RMCA  cus¬ 
tomers. 


OPENING  up  a  rich  and  hitherto  un¬ 
touched  source  of  consumer  and 
newspaper  readership  research  mate¬ 
rial,  the  Retail  Merchants  Credit  As¬ 
sociation  of  Los  Angeles  has  just 
completed  a  survey  which,  in  the 
words  of  J.  A.  Gross,  its  general 
manager,  has  produced  facts  “we 
have  never  known  before  about  the 
Los  Angeles  market.” 

While  not  made  by  a  newspaper, 
the  survey  is  the  direct  result  of 
suggestions  made  two  years  ago  by 
the  Los  Angeles  Times. 

Analysis  of  Credit  File 

The  basis  for  this  independent 
analysis  is  the  active  file  of  the  Retail 
Merchants  Credit  Association  con¬ 
taining  detailed  reports  on  every  con¬ 
sumer  in  Los  Angeles  County  on 
whom  a  credit  analysis  has  been  re¬ 
quested  by  an  RMCA  member;  either 
on  open  charge  accounts,  lease  pur¬ 
chase  accounts,  or  service  station 
accommodation  accounts.  Since  all 
the  major  banks  and  business  firms 
in  the  city  and  a  great  many  of  the 
smaller  ones  are  included  among  the 
57  business  classifications  of  member 
firms,  the  study  presents  an  economic 
oicture  of  almost  the  entire  mass  of 
families  who  have  money  to  spend 
and  are  soending  it.  The  file  under 
consideration  contained  350.000  names, 
all  of  which  had  been  active  in  one 
wav  or  another  during  the  imme¬ 
diately  preceding  year. 

The  use  of  such  credit  information 
as  the  basis  for  the  studv  automati¬ 
cally  provides  a  qualitative  picture, 
since  most  of  the  relief,  indigent  and 
low-income  families,  which  for  the 
most  part  comprise  an  unprofitable 
market,  are  eliminated. 

At  the  conclusion  of  the  economic 
survey  and  at  the  request  of  the 
Times,  the  studv  was  extended  to 
gain  a  picture  of  the  newsoaper  read¬ 
ership  of  these  same  families,  showing 
preferences,  duplication  and  exclusive 
newspaper  coverage.  Thb  phase  of 
the  survey  was  conducted  without 
anv  suggestion  of  the  Times  or  any 
other  newspaper  appearing  as  an  in¬ 
terested  party,  and  the  question¬ 
naires  through  which  the  information 
was  fathered  were  addressed  simply 
to  “Householder”  at  the  proper  ad¬ 
dress,  and  required  no  signature,  so 
that  respondents  were  relieved  of  any 
inhibitions  about  giving  accurate 
answers. 

impartial  Attitad* 

From  a  newspaper  standpoint,  the 
advantage  of  a  survey  of  this  kind  is 
its  absolute  impartiality.  The  con¬ 
sumer  group  to  be  studied  represents 
the  largest  part  of  the  most  stable 
buyers  in  the  commimity,  and  the 
amount  they  have  to  spend  can  be 
accurately  determined  from  their 
credit  records.  In  the  Los  Angeles 
analysis  exact  incomes  were  known 
for  69.8%  of  the  sample,  and  the  re¬ 
maining  30.2%  whose  income  fluc¬ 
tuates,  could  easily  be  classified  in 
the  four  brackets  into  which  all  were 
divided  — $0-$l, 499,  $l,500-$2,999, 

$3.000-$4,999,  and  $5,0^  and  over. 

It  is  a  survey  that  may  be  under¬ 
taken  in  any  city  in  which  the  co¬ 
operation  of  the  credit  association  can 
be  obtained.  Since  it  is  not  necessary 
for  the  association’s  records  to  leave 


Drawn  for  Editok  &  Pcblishei  by  John  C. 

.4rgcns,  1907  Leavenworth  St.,  San  Fran- 

cisco,  Calif. 

Five  objectives  were  sought  by  the 
credit  association. 

1.  To  determine  the  distribution  of 
RMCA  buyers  by  major  market  areas 
and  compare  with  the  1940  population 
distribution. 

2.  Show  the  relationship  of  all  the 
maket  areas  to  the  downtown  business 
area. 

Learn  About  Incomes 

3.  Learn  as  much  as  possible  about 

incomes  of  RMCA  families,  including 
average  income,  distribution  of  in¬ 
come  by  groups,  distribution  of  total 
income  in  each  market  area,  median 
and  mean  incomes  in  the  four  major 
income  groups,  and  mean  income  in 
each  market  area.  ^ 

4.  Establish  a  statistical  technique 
for  further  market  analysis  and  con¬ 
sumer  research,  so  that  trends  can  be 
established. 

5.  Determine  the  distribution  of 
customers  having  active  open,  lease, 
and  oil  accounts  by  income  groups 
and  by  market  areas. 

To  these  were  added  the  supple¬ 
mentary  objective  requested  by  the 
Times,  to  determine  newspaper  and 
Downtown  Shopping  News  coverage 
of  RMCA  buyers  by  the  four  income 
groups  and  by  the  market  areas,  to 
study  duplication  and  exclusive  news¬ 
paper  coverages. 

Credit  Reports  Used 

Source  of  all  this  information,  ex¬ 
cept  that  relating  to  newspaper  read¬ 
ership,  were  the  credit  reports  written 
by  the  association  during  the  year 
from  October,  1939,  through  Septem¬ 
ber,  1940,  a  total  of  a  little  more  than 
350,000,  each  showing  detail  of  name, 
address,  income,  occupation,  bank. 


DON  FRANCISCO  SUCCEEDS  JAMES  YOUNG 

DON  FRANCISCO,  former  president  of  Lord  &  Thomas  advertising  agency, 
has  been  appointed  director  of  the  Communications  Division  of  the  Office 
of  Coordinator  of  Commercial  and  Cultural  Relations  between  the  American 
Republics.  He  succeeds  James  W.  Young,  former  agency  executive  and  Com¬ 
merce  Department  official,  who  will  leave  next  week  for  his  ranch  in  New 
Mexico.  Mr.  Young  will  devote  his  time  to  his  own  business  interests,  includ¬ 
ing  a  magazine  published  on  the  West  Coast.  He  will  continue,  however,  as 
a  member  of  the  Rockefeller  office’s  Advisory  Committee  on  Policy  'and  as  a 
special  consultant  to  Nelson  Rockefeller.  Mr.  Francisco  has  been  with  the 
Communications  Division  in  charge  of  radio  activities  since  last  fall.  He  re¬ 
cently  returned  from  a  three  months’  tour  of  Central  and  South  America 
where  he  studied  radio,  newspaper,  and  other  media. 

O'FLAHERTY  JOINS  NAVY  PRESS  SECTION 

WASHINGTON,  D.  C.,  April  16-— Hal  O’Flaherty,  managing  editor  of  the 
Chicago  Daily  News,  was  scheduled  to  report  this  week  for  duty  in  the 
public  relations  division  of  the  United  States  Navy  Department.  He  has  been 
given  a  six  months  leave  of  absence  from  the  News  and  will  rank  as  a  lieu¬ 
tenant  commander  of  the  reserve.  The  division  to  which  Mr.  O'Flaherty  is 
assigned  will  be  headed,  about  May  1,  by  Rear  Admiral  Arthur  J.  Hepburn, 
commandant  of  the  12th  Naval  District,  now  at  San  Francisco,  Cal.  The 
reorganization  of  public  relations  places  that  section  of  the  Department 
“directly  under  the  cognizance  of  the  Secretary  of  Navy.” 


trade  and  other  data,  previous  ad¬ 
dresses,  marital  status.  Most  of  the 
reports  go  back  several  years  into 
the  history  of  the  subject.  The  news¬ 
paper  information  was  obtained  by 
postage-paid  post  card  questionnaires 
of  which  22.2%  were  filled  out  and 
returned. 

The  message  to  the  householder  was 
headed  “A  Friendly  Request  .  .  .  Not 
an  Advertisement,”  and  stated  that 
“a  group  of  substantial  newspaper 
advertisers  are  interested  to  know  in 
which  papers  you  are  most  likely  to 
see  their  advertisements.  Will  you 
please  tear  off  the  attached  postcard, 
answer  these  few  questions  and  drop 
it  in  the  mail?  It  will  take  but  a 
moment.  NO  STAMP  OR  NAME  IS 
NECESSARY.”  It  was  signed  by 
Southern  California  Research  Bureau, 
the  pseudonym  under  which  the  sur¬ 
vey  was  conducted.  The  return  card 
listed  each  daily  and  Sunday  news¬ 
paper  in  Los  Angeles,  and  the  Down¬ 
town  Shopping  News,  with  a  place  for 
the  householder  to  check,  and  the 
request,  “Please  place  a  check  mark 
opposite  the  names  of  the  newspapers 
you  read  REGULARLY.  (If  you  read 
more  than  one,  please  check  ALL 
you  read  regularly.)” 

Used  10%  Sample 
A  temporary  office  was  set  up  in 
the  storage  building  where  the  du¬ 
plicate  RMCA  reports  are  kept,  so 
that  none  would  have  to  be  removed 
from  the  building,  or  be  seen  by  any¬ 
one  not  a  member  of  the  association’s 
staff.  It  was  decided  to  use  a  lO^c 
sample,  the  adequacy  of  which  was 
proven  by  inspecting  the  35,036  cases 
selected  in  quarterly  groups  according 
to  the  dates  the  names  entered  the 
files.  The  percentage  change  in  any 
classification  between  quarters  varied 
no  more  than  2.8%  (in  one  case), 
and  the  greatest  per  cent  variance 
between  first  quarter  and  last  quarter 
was  1.7%. 

In  drawing  the  samples  care  was 
taken  to  preserve  the  same  alpha¬ 
betical  distribution  that  existed  in  the 
entire  file.  Studies  of  the  city  direc¬ 
tory  and  telephone  directory  were 
made  to  determine  what  percentage 
of  the  sample  should  be  allotted  to 
each  surname  initial.  This  indicated, 
incidentally,  that  “S”  surnames  were 
the  most  common,  with  10.1%,  fol¬ 
lowed  by  “M”  with  9.5%  and  “B” 
with  9.2%.  Lowest  was  “X”,  allotted 
one  name,  or  .0%,  and  “Q”  27o. 

The  reports  were  withdrawn  from 
the  files  in  accordance  with  this 
schedule,  and  then  coded  at  the  top 
of  the  card  to  show  the  number  of 
the  market  area  in  which  the  subject 
resided;  the  actual  total  income  of 
husband  and  wife;  the  income  group 
in  which  the  case  belonged,  and,  in 
one-half  of  the  reports,  an  analysis 
of  credit  information  showing  dis¬ 
tribution  of  open,  lease,  and  oil 
accounts  by  income  group  and  by 
area.  This  information  was  then 
transferred  to  Holerith  cards  for  ma¬ 
chine  tabulation. 

Business  Draw 

One  fact  that  was  developed  was  of 
particular  interest  to  downtown  mer¬ 
chants,  who  have  been  troubled  by 
the  decentralization  trend  for  several 
years.  This  was  that  while  the  down¬ 
town  area  contains  only  40%  of  all 
RMCA  members,  it  originates  SOfc 
of  all  requests  for  credit  informa¬ 
tion. 

Norman  Chandler  of  the  Times  is 
having  a  complete  sales  presentation 
prepared,  bas^  on  the  results  of  the 
newspaper  coverage  analysis.  This  # 
taking  the  form  of  a  series  of  natural- 
color  slides  in  which  the  data  is  pre¬ 
sented  with  a  touch  of  novelty,  for 
showing  to  local  and  national  adver¬ 
tisers. 


for  APRIL  19,  1941 


85 


Collins  Asks  Dailies 
To  “Stop  Crying” 

instead  of  worring  and  complain-  “The  very  worst  newspaper  in  the 
ing  about  losing  advertising  revenue  U.  S.,  at  its  very  worst  moment,  would 
to  other  media,  “cry  baby”  newspapers  never  dare  to  fabricate  stories  or  com- 
should  concen-  pletely  distort  the  meaning  as  is  the 
fashion  in  Europe  today,”  Mr.  Collins 
declared.  As  an  example  of  the 
wrong  kind  of  European  journalism  he 
cited  a  dispatch  from  Rome  in  which 
Virginio  Gayda,  “that  inspired  apostle 
of  the  truth  stated  that  the  lease-lend 
bill  was  forced  through  Congress  by 
President  Roosevelt  and  that  small 
clique  of  Wall  Street  bankers  who 
have  always  been  his  most  ardent 
supporters.” 

“Even  though  you  may  occasionally 
have  doubts  about  the  facts  you  get 
through  American  newspapers,  you 
must  have  some  lingering  recollection 
of  the  oft-repeated  assertion  that 
President  Roosevelt  and  this  small 
group  of  bankers  have  not  always 
seen  eye  to  eye,”  Mr.  Collins  said. 

Mr.  Collins  declared  that  although 
there  is  a  large  group  of  Americans 
who  do  not  read,  their  opinions  and 


trate  on  selling 
their  own  ser¬ 
vice,  on  a  busi¬ 
ness  basis,  with 
a  clear  presen¬ 
tation  of  the 
facts  about 
newspaper  a  d  - 
vertising,  Ken¬ 
neth  Collins,  as¬ 
sistant  to  the 
general  manager 
of  the  New  York 
Times  said  this 
week.  Mr.  Col¬ 
lins,  in  an  interview,  summarized  the 
main  points  of  a  speech  he  made  be¬ 
fore  the  Cleveland  Advertising  Club 
on  April  4. 

The  trouble  with  the  “cry  baby  or 
tin  cup  school  of  journalism,”  Mr. 


Ktnneth  Collins 


“Copyboy — copy  boss" 

Drazcn  for  Editor  S:  Publisher  by  ll'a.’t 
Munson,  Xcu'  Haven  Register. 


Collins  said,  is  that  they  have 
fairly  complete  misunderstanding  of  theij.  buying  habits  are  influenced  by 


Borton  Says  Ad 
Men  Have  Public 
Relations  lob  to  Do 


ing  actually  lowers  the  cost  of  a  prod¬ 
uct  by  giving  wider  distribution  and 
less  expensive  production. 

“As  for  the  fourth  question,  criminal 
action  was  brought  against  four  of 
the  big  cigarette  manufacturers  re¬ 
cently  charging  them  with  monopoliz¬ 
ing  the  business.  But,  in  my  mind, 
the  case  was  knocked  into  a  cocked 
hat  when  a  smaller  cigarette  firm, 
through  clever  advertising,  managed 
to  build  up  a  profitable  business  de¬ 
spite  the  so  called  monopoly. 

“Advertising,  by  practically  sup¬ 
porting  the  channels  of  free  speech 
such  as  newspapers,  radio,  and  maga¬ 
zines,  actually  widens  those  chan¬ 
nels  instead  of  controlling  or  ham¬ 
pering  free  speech.” 

■ 

Labor  Should  Use 
Press,  Hochman  Says 

Labor  should  use  newspapers  and 
other  media  to  tell  the  public  the 
story  of  its  accomplishments,  Julius 
Hochman,  general  manager  of  the 
Dress  Joint  Board  of  the  International 
Ladies’  Garment  Workers’  Union,  said 
on  April  17  at  a  luncheon  of  the 


Fashion  Group  in  New  York. 

Mr.  Hochman,  who  criticized  ad¬ 
vertising  agencies  for  playing  politics, 

iViA  fnrtc  - 'T - .7”  T"'  Tampa,  Fla.,  April  15 — Advertising  sajd  the  J.  Walter  Thompson  Co., 

*  the  articulate  group  at  the  top  who  men  have  a  personal  public  relations  New  York  the  agency  which  will 

Newspapers  Top  Volume  do  read  newspapers.  He  sugpsted  job  to  do  in  telling  the  public  exactly  handle  the ’more  than  3  mUlion  dollar 

“The  total  volume  of  advertising  in  that  advertisers  should  bear  this  in  what  advertising  does  for  it,  not  in  promotion  camnaign  of  the  New  York 
this  country  last  year  amounted  to  mind.  terms  of  money  spent,  but  concerning  Dress  Institute*  did  die  preliminary 

$1,660,000,000,”  he  said.  “Newspapers  Mr.  Collins  said  he  was  amused  by  service  rendered,  Elon  G.  Borton,  of  ^ork  on  the  campaign  gratis  “because 

led  with  a  total  of  $545,000,000,  fol-  the  antics  of  the  “cry-baby”  news-  Chicago,  president  of  the  Advertising  of  their  interest  in  the  novel  idea  of  a 
lowed  by  direct  mail  which  ac-  papermen  when  they  talk  about  radio.  Federation  of  America  said  yesterday  union  promoting  its  industry.” 
counted  for  $300,000,000.  In  advertis-  “At  one  time  of  day  they  try  to  pre-  at  a  joint  meeting  of  the  Tampa  Ad-  ju  his  criticism  of  advertising  agen- 
ing  expenditures,  all  other  media  tend  that  the  radio  just  doesn’t  exist,”  vertising  Club  and  the  Exchange  Club,  cjeg^  Nlr  Hochman  said:  “Some  agen- 

were  also-rans.  he  said.  l^Then  I  ivas  a  boy  I  learned  Borton  quoted  five  questions  and  c^ios  think  they  can  sell  a  politician 

‘To  the  extent  to  which  newspapers  all  about  that  ornithological  phenom-  criticisms  voiced  by  consumers  gen-  by  the  same  methods  as  they  sell  tin 

have  lost  out  they  have  done  so  by  enon,  the  ostrich,  who  tried  to  conceal  erally,  “because  of  the  intangible  na-  cans  and  toothpaste.  It  is  a  discredit 

being  completely  inarticulate  about  his  identity  by  sticking  his  head  in  ture  of  the  advertising  business.”  to  the  advertising  profession  to  at- 

thrir  own  business,”  Mr.  Collins  con-  the  sand,  but  I  never  thought  that  I  “These  are:  first,  that  advertising  tempt  to  fool  the  American  people 

tinued.  “There  comes  a  time  in  the  would  see  the  day  when  I  would  wit-  Res,  exaggerates  and  offends  good  and  try  to  shape  their  thinking  by 

life  of  every  salesman  when  he  has  to  ness  full  grown  business  executives  on  taste;  second,  advertising  adds  to  the  these  methods.  If  advertising  agen- 

sell  something,  and  this  is  the  time  newspapers  seated  in  their  swivel  cost  of  the  product;  third,  advertising  cies  are  not  too  popular  with  the 
for  advertising  men  on  newspapers,  chairs,  with  their  heads  between  their  makes  people  buy  when  they  can’t  public  they  have  only  themselves  to 
They  should  state  their  own  case.  Not  knees,  and  their  foreheads  resting  on  afford  to;  fourth,  it  controls  and  ham-  blame,  because  the  American  public 
in  some  whining,  begging  fashion,  but  their  wastepaper  baskets,  trying  to  pers  free  speech;  and  fifth,  it  helps  to  resents  this  type  of  bigbhinding  pres- 
by  giving  a  forthright  description  of  pretend  that  a  new  competitor  doesn’t  establish  monopolies  in  business.  sure,  especially  when  it  feels  that  the 

wlut  a  newspaper  really  b.  e  s  j  “Government  bodies  have  investi-  agencies  are  only  in  it  for  the  money.” 

Here  are  the  facts,  Mr.  Coll^  At  other  tinies  of  the  day  they  ad-  ^be  first  criticism,”  he  said,  “and  Only  one  point  remains  unsettled  in 

said.  In  1940  daily  newspaper  cir-  mit  the  fact  that  radio  ^  here,  but  million  pieces  of  advertising  the  promotion  campaign  Mr.  Hoch- 

culation  in  the  U.  S.  averaged  41,131,-  inveigh  loudly  against  it,  asserting  studied  f^und  only  two  one  hun-  man  explained.  “That  is  the  question 

611.  This  is  an  increase  of  1,460,929  that  its  selling  tacUcs  are  completely  ^redths  of  one  per  cent  at  fault.  of  whether  the  employers  will  accept 

over  1939,  an  increase  of  13,340,955  unsportsmanlike.  They  say  the  radio  said  advertising  does  add  a  the  union’s  offer  of  $100,000  toward 

over  1920.  Since  1920,  population  has  tricks  advertisers  with  shovjroanship;  amount  to  the  cost  of  an  ar-  the  promotion  fund.  This  offer  is 

increased  26%,  daily  newspaper  cir-  it  inveigles  men  mto  spending  their  ^ut  not  enough  to  make  any  contingent  on  the  Institute  mentioning 

culation,  47%.  In  1940  Sunday  circu-  money  by  bringing  actresses  and  fa-  difference.  In  the  long  run  advertis-  the  union  on  its  fashion  label, 
lation  was  33,114,268 — an  increase  mous  radio  stars  into  the  picture.  They 
over  1939  of  901,569.  apparently  never  stop  to  think  of  the 

“It  must  be  apparent  from  these  fact  that  advertisers  who  spend  money 

on  the  radio  must  periodically  face 
boards  of  directors  who  are  concerned 
with  the  way  in  which  their  money 
is  spent. 


figures  that  the  public  likes  newspa¬ 
pers  better  every  year.  Why?  For 
one  reason  only.  Newspapers  print 
the  facts.” 


CLINE 


WHEN  A  FLASH 
LEAPS  TO  A  STIRRING  PAGE 


•  Busy,  expert  fingers  fly  to  fill 
in  the  interpretive  background, 
to  furnish  side  lights,  inter¬ 
views,  etc.  .  .  Production  must 
keep  pace  with  editorial  per¬ 
formance  .  .  .  The  minutes  and 
seconds  saved  by  easy  molding, 
quick  forming  Certifieds,  with 
their  first  cast  dependability, 
are  mighty  welcome. 


HIGH  SPEED  PASTERS 

AND 

AUTOMATIC  TENSIONS 

ARE  USED  ON 

Color  Rotogravure  Presses 
High  Speed  Newspaper  P^^sses 

TO  MAINTAIN  COLOR  REGISTER^*^ 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W  WACKER  DRIVE.  CHICAGO 


for  dependable  stereotyping,  rely  on 
Certified  Alats,  made  in  tbe  U.  S.  A. 


ORTIFICD  dry  mat  corporation,  9  Rockofollor  Ptazo,  Oopt.  P,  Now  York,  N.  Y. 


WESTERN  orncE 

Crockor  Eirat  Nat'l  Bk.  Bld^. 
Son  Francisco.  Cali'. 

EASTERN  OFFICE 
220  East  42nd  Street 
New  York  City 


ITcli  N  E 


Says  Press  Must  Turn 
Eyes  to  South  America 


THE  seven  Chilean  newspapermen 
who  have  been  in  the  United 
States  since  Feb.  10  working  on 
American  newspapers  are  now  on 
a  trans-continental  tour  of  the  coun¬ 
try  prior  to  their  returning  home. 
In  response  to  a  query  by  EDITOR 
&  PUBLISHER  for  their  "impressions 
and  criticisms  of  American  journal¬ 
ism"  the  following  statements  were 
received. 


RAFAEL  VALDIVIESO 
El  Imparcial,  Detroit  News 
"To  comment  on  North  American 
journalism,  i^eaking  only  of  its  amaz- 
ing  development,  both  material  and  1^ 
intellectual,  or  of  the  marvelous  or¬ 
ganization  of  all  its  activities,  is,  I 
think,  positively  superfluous,  because 
if  there  is  something  that  nobody 
questions  it  is  the  fact  that  the  United 
States  newspapers  take  first  place  in 
the  world’s  journalism.  - — 

“But  in  one  phase  that  we  South 
Americans  consider  very  important 
the  papers  of  this  great  coimtry  suffer 
a  great  defect,  that  is  the  absolute 
omission  from  their  pages  of  much 
of  the  news  concerning  the  nations  ^ 
situated  south  of  the  Rio  Grande, 

This  is  more  astonishing  if  we  think 
of  the  tremendous  investments  of 
United  States  capital  in  our  countries, 
and  of  the  more  important  cultural 
relations  which  should  obtain  between 
two  continents  united  by  geography 
and  destiny.  ___ 


iMOME  / 


DICTATOR'S  FIRST  STEP 

Drmvn  for  Editor  &  Publisher  by  Jerry  Costello,  Albany  Knickerbocker  News. 


haven’t  really  had  time  to  sit  down 
and  think  about  each  separate  thing 
I’ve  seen  and  done. 

“How  different  are  North  Amer¬ 
icans  from  Chileans?  They  have  an 
entirely  different  manner.  They’re 
abrupt,  to-the-point.  but  kind.  A 
Chilean,  when  he  wants  to  say  some¬ 
thing  nice,  uses  a  lot  of  words.  North 
Americans  are  kind  without  the  words. 
The  first  day  I  arrived  in  Boston  I 
came  right  to  the  Globe  and  reported 
to  the  managing  editor.  After  pre¬ 
liminary  questions  about  my  trip,  he 
told  me  where  I  might  live,  what  was 
expected  of  me — and  above  all  thing; 
that  I  could  go  right  out  and  cover 
Mrs.  Roosevelt,  who  was  taking  a 
tour  of  Boston  that  day.  I  was 
amazed  but  I  went.  Now  in  Chile  we 
probably  would  have  spent  half  a  day 
talking  things  over. 

“Business  is  much  more  highly  de¬ 
veloped  here  than  in  South  America, 
Of  course,  there  are  many  things  here 
which  we  do  not  have.  To  me  it 
doesn’t  seem  as  if  there’s  room  for 
a  single  new  idea  here. 

“The  idea  of  United  States  Ambas¬ 
sador  Bowers  has  paid  marvelous  div¬ 
idends,  I  feel,  speaking  from  my  own 
experience.  I  return  to  Chile  with  a 
greater  understanding  and  sympathy 
for  North  America  than  ever  would 
have  been  possible  otherwise.  I  have 
had  the  opportunity  to  see  you  as  you 
really  are — not  as  we  in  Latin  Amer¬ 
ica  sometimes  have  seen  you  satirized 
in  cartoons  and  in  Axis  propaganda. 
And  I  feel  certain  that  my  six  col¬ 
leagues,  now  finishing  their  visits  to 
other  newspapers  in  the  United  States, 
share  my  sentiments  about  the  value 
of  this  journalistic  exchange. 

“’The  Boston  Globe,  in  cooperating 
with  Ambassador  Bowers  and  the 
State  Department,  has  made  a  dis¬ 
tinctive  contribution  to  inter-Amer¬ 
ica’s  best  and  leading  newspapers  and 
and  I  consider  myself  fortimate  in¬ 
deed  that  I  was  destined  to  the  Globe 
— and  Boston — in  the  draw  that  deter¬ 
mined  where  we  seven  Chileans  were 
to  go  in  the  United  States.” 


“Up  to  the  present  it  can  be  said, 
without  exaggeration,  that  Latin 
American  news  in  North  American 
newspapers  is  on  the  same  level  with 
criminal  news.  In  the  same  way  in 
which,  from  time  to  time,  the  people 
of  the  United  States  read  in  head¬ 
lines  of  a  kidnapping  or  murder  in 
one  of  the  48  states  of  the  union,  they 
occasionally  note  the  existence  of  the 
other  continent  of  this  hemisphere 
when  a  revolution  is  started,  a  Pres¬ 
ident  murdered  or  a  number  of  cities 
wrecked  by  an  earthquake.  It  think 
this  is  the  reason  why  the  most  of  the 
North  Americans  think  we  are  still 
living  south  of  the  Canal,  in  the 
eighteenth  century  culture,  and  ac¬ 
cordingly  it  is  almost  impossible  to 
talk  about  good  neighborliness  or  Pan 
Americanism,  because  there  can  not 
be  real  friendship  between  two  con¬ 
tinents  whidi  are  mutually  considered 
primitive  and  ignorant. 

“The  North  American  press  is  great, 
prosperoxis  and  progressive,  but  it 
would  be  still  more  so,  in  our  opinion, 
if  it  would  dedicate  a  hundredth  of  its 
power  to  correcting  mistaken  ideas 
about  Latin  American  political,  eco¬ 
nomic  and  cultural  conditions.  This 
language,  I  feel,  is  not  diplomatic,  but 
there  must  be  honesty  and  frankness 
between  two  peoples  which  pretend 
to  strive  for  perfect  understanding.” 


backgrounds.  The  wave  of  public 
opinion  is  directed  by  the  true  path 
loyally  and  calmly. 

“I  have  had  the  honor  to  be  a  guest 
in  the  New  York  Times,  one  of  Amer¬ 
ica’s  best  and  leading  newspapers  and 
have  felt  the  sensation  of  living  two 
months  between  men  whose  qualities 
you  see  in  the  paper  they  print. 

“They  belong  to  that  group  of  men, 
willing  and  thoughtful,  entirely  dedi¬ 
cated  to  their  humane  work  of  in¬ 
forming  the  public  in  the  only  way  it 
should  be  done  and  that  is  by  letting 
them  know  the  truth,  bare  and  clear, 
without  misleadings. 


“When  that  man  of  the  street  can 
have  that  faith,  he  can  then  openly 
admit  that  his  country  has  a  press, 
in  the  complete  meaning  of  the  word. 

“Few  men  today  can  admit  this,  and 
between  those  few  men,  I  see  the 
American  Citizen.” 


LUIS  IGNACIO  SILVA-CARVALLO 
La  Union,  Valparaiso,  Boston  Globe 
“I’ve  seen  so  much  in  such  a  short 
space  of  time  that  everything  is  nm- 
ning  through  my  mind  like  a  moving 
picture.  No  stops,  no  starts.  And 
everything  that  I  have  seen,  you  must 
remember,  was  brand  new  to  me.  I 


FILMS  SPENT  80  MILLION  IN  ADVERTISING  IN  1940 

THE  MOTION  PIC’TURE  INDUSTRY  made  no  cuts  in  its  advertising  allot¬ 
ments  in  the  United  States  during  1940,  according  to  the  1941  edition  of  the 
Film  Daily  Year  Book  of  Motion  Pictures,  published  April  15.  The  industry’s 
investment  in  advertising  last  year  again  hit  $80,000,000,  with  some  $30,000,000 
additionally  invested  similarly  outside  of  the  United  States.  Bulk  of  the 
advertising  money  went  to  American  newspapers,  and  magazines,  the  aggre¬ 
gate  for  display  copy  in  these  two  mediums  being  $66,000,000.  Eight  million 
dollars  went  for  outdoor  advertising,  largely  billboards,  while  $6,000,000  was 
allocated  for  accessories  and  direct  mail  campaigns,  according  to  the  1941 
Year  Book.  It  is  estimated  that  the  world  film  industry  expenditure  for  ad¬ 
vertising  in  1940  was  approximately  $185,000,000. 


CARLOS  EASTMAN 
El  Mercurio,  Santiago,  Naw  York  Times 
“Two  months  in  one  place  should 
not  be  sufficient  for  a  man  to  write 
about  that  place  and  expect  an  ac¬ 
curate  statement;  nevertheless,  some¬ 
times  there  are  so  many  good  and 
bad  things  that  jump  at  you  the  mo- 


The  other  Chilean  journalists  who 
have  been  in  the  United  States  are: 
Francisco  Le  Dan  tec,  El  Mcrcurio, 
Valparaiso,  Philadelphia  Bulletin: 
Guillermo  Valenzuela,  La  Nacion,  Los 
Angeles  Times;  Manuel  Vega,  El  Diaro 
Illustrado,  Washington  Post;  and 
Joaquin  Muirhead,  La  Hora,  Wash¬ 
ington  Star. 

The  visit  of  the  newsmen  was  made 
possible  by  Claude  G.  Bowers,  U.  S. 
Ambassador  to  Chile,  the  Grace  Line, 
the  Carnegie  Foundation  for  Interna¬ 
tional  Peace  and  the  seven  dailies. 


Rollins  New  Publisher 
Of  Danbury  Daily 


Frank  P.  Rollins,  formerly  man¬ 
aging  editor,  has  been  elect^  pub¬ 
lisher,  business  manager  and  treas¬ 
urer  of  the  Dan- 


TO  CONTROL  PAPER  INDUSTRY  DISPUTES 

MONTREAL,  APRIL  16 — Canada’s  pulp  and  paper  industry  has  been  brought 
within  scope  of  the  Industrial  Disputes  Investigation  Act.  In  the  future 
any  differences  between  employes  and  employers  will  be  settled  by  negotia¬ 
tion  or  conciliation  and  investigation  established  by  the  Ministry  of  Labor, 
Hon.  N.  A.  McLarty,  the  Minister,  announced  this  week.  ’The  minister  said 
the  importance  of  the  pulp  and  paper  industry  to  the  war  effort  could  be  seen 
in  the  fact  it  produced  annually  about  $240,000,000  in  the  United  States  funds 
through  export  sales.  A  section  of  the  act  makes  it  unlawful  for  any  employer 
to  declare  or  cause  a  lockout  or  for  any  employe  to  go  on  strike  prior  to  or 
during  the  reference  of  a  dispute  to  a  board  of  conciliation. 


bury  (Conn.) 
News-Times.  He 
succeeds  Charles 
F.  Stevens,  who 
died  on  April  1. 
John  E.  Horan, 
who  joined  the 
staff  of  the  News 
in  1916  becomes 
managing  editor. 
Rollins  went  to 
Danbury  in  1912, 
worked  on  the 
News  until  1931 
when  he  went  to 


Frank  Rollins 


the  Times  as  managing  editor  and 
with  the  merger  of  the  two  newspa¬ 
pers  in  1933  became  editor  of  the 
News-Times.  On  the  death  in  1935 
of  V^lliam  E.  Bulkeley,  he  became 
managing  editor. 
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Theatricals  Aplenty  For 
Visiting  Publishers 


With  New  York's  theatre  season 
in  full  swing,  EDITOR  &  PUBLISHER 
has  called  upon  two  eminent  drama 
critics  to  present  what  are  in  their 
opinions  the  ten  best  shows.  Here¬ 
with  are  their  selections  for  the 
benefit  of  visiting  publishers  and 
their  wives  who  are  show-minded. 


My  Sister  EIileen,  an  uproarious 
comedy,  filled  with  happy  lunacies, 
which  describes  the  adventures  in 
New  York  of  two  nice  girls  from 
Ohio. 

Old  Acquaintance,  a  civilized  and 
agreeable  play  about  two  warring 
lady  novelists  by  John  Van  Druten 


JOHN  ANDERSON,  New  York  Jour¬ 
nal- American,  says: 

It  is  my  impression  that  the  ten 
best  bets  of  the  current  Broadway 
season  are  as  follows,  and  for  the 
following  reasons: 

Arsenic  and  Old  Lace,  a  goofy  hy¬ 
brid  of  hair-raising  thriller  and  cock¬ 
eyed  farce  with  some  perfect 
performances,  including  Karloff’s, 
nake  the  funniest  show  in  town. 

Charley’s  Aunt,  a  celebrated  and 
supposedly  worn-out  old  timer  going 
to  town  with  a  shot  in  the  arm,  in¬ 
jected  hilariously  by  Jose  Ferrer’s 
performance  and  Joshua  Logan’s  di¬ 
rection. 

Claudia,  a  tender  and  amusing 
study  of  a  girl  who  wouldn’t  grow  up 
made  luminous  by  Dorothy  Mc¬ 
Guire’s  enchanting  performance. 

Brilliant  Production 
Lady  in  the  Dark,  Gertrude  Law¬ 
rence,  Danny  Kaye,  and  a  brilliant 
production  turn  a  pretentious  story 
into  one  of  the  sights  of  the  town. 

My  Sister  Eileen.  Two  Columbus, 
Ohio,  girls  trying  to  make  good  in 
the  big  city  and  making,  into  the 
bargain,  quite  a  whacky  evening. 

Old  Acquaintance.  Van  Druten’s 
urbanely  amusing  study  of  two  wom¬ 
en  in  a  state  of  bitter  friendship, 
played  with  tooth  and  claw  by  Jane 
Cowl  and  Peggy  Wood. 

Panama  Hattie,  Ethel  Merman, 
starred  alone  at  last,  in  a  handsome 
and  humorous  Cole  Porter  Musical 
about  a  bad  girl  with  a  heart  of  gold. 

The  Corn  Is  Green.  Ethel  Barry¬ 
more  giving  her  best  performance  in 
many  years  in  an  amusing  play  that 


Press  Should  Put 
National  Welfare 
Above  All  Else 

Abilene,  Tex.,  April  12 — Newspap¬ 
ers  and  schools  of  journalism  of  the 
Southwest  are  backing  the  govern¬ 
ment  in  its  national  defense  program 
100%,  according  to  reports  to  the 
fourteenth  annual  session  of  the 
Southwestern  Journalism  Congress, 
convening  at  Hardin-Simmons  Uni¬ 
in  which  Jane  Cowl  and  Peggy  Wood  versity  here  this  week-end.  The  sen- 
give  admirable  performances. 

The  Doctor’s  Dilemma,  Mr.  Shaw’s 
old  comedy  comes  across  unaged  in 
a  brilliant  revival  in  which  Katharine 
Cornell  is  seen  at  her  loveliest  and 
Raymond  Massey  gives  an  amusing 
performance. 

Charley’s  Aunt,  this  old  Fuller 
Brush  man  of  farce,  proves  an  ever¬ 
green,  pie-slinging  delight  as  it  has 
been  inventively  directed  by  Joshua 
Logan  and  is  gaily  clowned  by  Jose 
Ferrer. 

Claudia,  one  of  the  season’s  most 
agreeable  offerings,  nicely  written, 
and  excellently  acted,  especially  by 
Dorothy  McGuire. 

Serious: 

Watch  on  the  Rhine,  Lillian  Hell- 
man’s  highly  worthy,  sometimes 
brilliantly  written,  play  which  brings 
the  dilemmas  of  a  Nazi  world  into  an 
untouched  American  home  near 
Washington.  Paul  Lukas  gives  in  it 
the  season’s  best  performance. 

Native  Son,  a  fairly  effective  melo¬ 
drama  about  the  Negro  problem, 
staged  by  Orson  Welles,  and  admir¬ 
ably  acted  by  Canada  Lee. 

Musicals: 

Lady  in  the  Dark,  Moss  Hart’s 
musical  play  which  makes  for  a  magi¬ 
cal  evening  of  pure  theatre  and  in 
which  Gertrude  Lawrence  gives  a 
brilliant  performance. 

Panama  Hattie,  a  rough,  tough, 
rowdy  and  diverting  musical  in  which 
Ethel  Merman  walks  away  with  the 
show  and  the  audience. 

Louisiana  Purchase,  one  of  the 
year’s  best,  a  diverting  musical  com¬ 
edy  version  of  Huey  Long’s  erstwhile 
empire,  in  which  Victor  Moore  does  a 
convulsing  job  as  a  senator  who  out¬ 
smarts  the  villains. 


Jianages  also  to  be  inspiring  because 

it  celebrates  the  glory  of  the  indi-  Don  Hoopes  Heads 

ridual  in  a  world  of  Communist  and  t  BO  ^ 

Fascist  mass  messiness.  ICWQ  /\,ir  A^FOUp 

The  Doctor’s  Dilemma.  Proving 
that  second  rate  Shaw  in  revival  is 
better  than  most  recent  competition, 
brilliantly  played  by  Katharine  Cor- 
aell,  and  a  superb  cast. 

Watch  on  the  Rhine.  An  unsteady 
attack  on  the  Nazis,  slow  in  starting 
and  stopping,  but  magnificent  when 
it  is  in  high  gear,  with  Paul  Lukas 
steering  brilliantly. 

Comedies,  Serious,  Musicals 

There  is,  of  course,  a  new  edition 
d  the  ice  spectacle.  It  Happens  On 
Ici,  and  such  hold-over  reliables 
loin  last  season  as  Louisiana  Pur- 
**8E,  The  Man  Who  Came  to  Din- 
Ht,  and  Life  With  Father. 

For  editorial  reasons  it  might  be  a 
!ood  thing  for  the  assembled  editors 
and  publishers  to  know  how  far  the 
ieatre  goes  towards  Communist 
i*opaganda  by  taking  a  look  at 

^  D  AT  V  1  D  *  September  in  Rapid 

City.  The  event  is  expected  to  draw 
,  newspapermen  from  Iowa,  South  Da¬ 
kota,  Nebraska,  Minnesota,  Colorado, 
North  Dakota  and  Wyoming. 

Jack  Kennedy,  a  photographer  for 
the  Council  Bluffs  (la.)  Nonpareil, 


Sioux  City,  la.,  April  Id— Members 
of  the  Iowa  Associated  Press  Manag¬ 
ing  Editors  Association  re-elected 
Don  Hoopes,  Marshalltown  (la.) 
Times-Republican,  president  at  the 
close  of  their  annual  session  here. 
Harry  Slichter,  Dubuque  Herald- 
Telegraph,  was  named  vice-president. 

The  meeting  this  year  was  a  tristate 
event  for  the  first  time.  The  confer¬ 
ence  drew  managing  editors  and 
newspaper  executives  from  Iowa, 
South  Dakota  and  Nebraska. 

Principal  speaker  for  the  final  ses¬ 
sion  of  the  tristate  meeting  was  Byron 
Price  of  New  York,  executive  news 
editor  of  the  Associated  Press.  Ber¬ 
nard  Hoffman  of  Chicago,  a  staff  pho¬ 
tographer  for  Life  magazine,  con¬ 
ducted  a  photographic  clinic. 

It  was  announced  at  the  confer¬ 
ence  that  South  Dakota  editors  plan 
a  seven-state  newspaper  men’s  meet 


timent  of  the  congress  was  that  this 
whole-hearted  support  of  the  govern¬ 
ment  does  not  imply  surrender  of 
the  traditional  freedom  of  the  press, 
and  the  newspapers  will  continue  to 
serve  their  readers  with  the  news 
and  such  constructive  criticism  of 
the  government  from  time  to  time  as 
occasion  may  demand. 

Dean  Frank  L.  Martin  of  the  school 
of  journalism  of  the  University  of 
Missouri,  characterized  the  relation¬ 
ship  between  the  newspapers  and  the 
government  in  the  present  national 
and  world  crisis  as  one  of  partner¬ 
ship. 

Part  of  the  Press 

“We  are  engaged  in  defense  plans 
too  gigantic  for  most  of  us  to  com- 
preheld.  We  are  committed  to  saving 
at  all  costs  what  we  conceive  the 
only  tjqie  of  civilization  worth  while. 
What  part  must  the  press  play?” 
Dean  Martin  inquired. 

Answering  his  own  question  the 
dean  said:  “The  answer  can  be  stated 
briefly.  It  comprises,  in  the  main,  a 
statement  of  flie  chief  functions  of 
good  journalism.  It  is,  as  I  have  said, 
not  a  spectacular  role  of  emergency, 
but  an  alert,  independent  functioning, 
operating  much  as  government  itself 
operates. 

“The  job  of  the  press  in  the  defense 
program  is: 

“1.  To  place  our  national  interest 
above  all  else. 

2.  To  set  itself  up  as  a  partner  with 
the  government  in  facing  what  many 
believe  is  this  nation’s  greatest  crisis. 

“3.  To  continue  to  function  as  the 
chief  agency  of  complete  and  accu¬ 
rate  information  on:  (a)  world  news 
as  it  develops,  and  particularly  as  it 
affects  America;  (b)  national  news, 
including  conduct  of  our  government, 
domestic  and  foreign  policies  and, 
most  important,  on  all  matters  relat¬ 
ing  to  the  defense  programs  willed 
by  the  people. 

“4.  To  subordinate  partisan  and 
purely  local  interest  to  national  in¬ 
terest. 

“5.  To  strive  through  whatever 
self-discipline  or  criticism  may  be 
necessary  to  maintain  the  present 
high  prestige  of  the  press  so  that  its 
present  influence  will  not  be  im¬ 
paired. 

“6.  To  exercise  with  full  freedom 


constantly  that  constitutional  ri^it  to 
print  the  news;  discuss,  or  criticize, 
development  of  the  defense  program 
and  its  operation;  policies  of  govern¬ 
ment;  conduct,  or  policies,  of  public 
officials — in  other  words,  exercise  that 
right  of  freedom  of  press  essential  to 
democracy. 

“Please  do  not  misinterpret  what 
I  mean  when  I  suggest  that  the  press 
should  become  a  partner  of  the  gov¬ 
ernment.  If  the  press  is  to  support 
majority  opinion  and  thus  throw  its 
support  to  the  successful  consumma¬ 
tion  of  the  defense  program,  it  can 
do  that  very  thing  very  effectively 
without  relinquishing  any  rights  of 
freedom  to  criticize  and  condemn.” 

There  is  little  ground  for  the  fear 
entertained  by  numerous  publishers 
that  the  constitutional  guarantee  of 
freedom  of  the  press  is  endangered 
under  the  present  national  adminis¬ 
tration,  Dean  Martin  believes,  and 
he  quoted  recent  statements  of  Presi¬ 
dent  Roosevelt  to  that  effect. 

The  solidarity  of  public  opinion 
behind  the  present  defense  program 
of  the  national  government  is  due 
more  largely  to  the  whole-hearted 
support  given  that  program  by  the 
press  than  any  other  single  factor, 
he  declared. 

Others  speakers  at  the  two-day  ses¬ 
sion  here  included  Don  E.  Weaver, 
editor  of  the  Fort  Worth  (Tex.) 
Press;  William  R.  Mathews,  publisher 
of  the  Arizona  Daily  Star  of  Tucson. 
Ariz.;  Bob  Whipkey,  editor-publisher 
of  the  Big  Spring  (Tex.)  Herald;  W. 
B.  Ruggles,  associate  editor  in  chief 
of  the  Dallas  (Tex.)  Morning  News; 
Capt.  Frederick  R.  Stoftt,  public  re¬ 
lations  officer  of  the  45th  Division; 
Rufus  Higgs,  editor  of  the  Stephen- 
ville  (Tex.)  Empire-Tribune,  and 
Conway  Craig,  publisher  of  the  Cor¬ 
pus  Christi  (Tex.)  Caller-Times. 


TERRIFIC"  Whipple.  World-Tele 


fivides  his  selections  into  three  parts, 
#  follows: 

Comedies: 

Arsenic  and  Old  Lace,  a  sidesplit- 
^  and  magnificently  deranged 
*irder-comedy  which  spends  the 
^le  evening  raising  laughs  from 
dead. 


won  the  sweepstakes  award  in  the 
second  annual  Associated  Press  pho¬ 
tography  contest. 


GEORGE  ABBOTT'S 
Musical  Comady  Hit 
_>  Book  by  JOHN  O'HARA 
RODGERS  A  HART  Songs 

Vf/i 

VIVIENNE  SEGAL -GENE  KELLY 
,_JACK  DURANT  .  JUNE  HAVOC 
Dances  directed  by 
ROBERT  ALTON 
I  BARRYMORE,  W.  47  ST.  O.  4^390  •  Evot.B;40 
•  Matinees  WED.  and  SAT.  at  2:40  • 


SAM  H.  HARRIS 

I  Presents 


GERTRUDE 

LAWRENCE 

in  a  Musical  Play 

'LADY  in  the  DARK' 


lilh 


BERT 

LYTELL 


DANNY 

KAYE 


ALVIN  THEA.,  West  52nd  St. 

Matinees  Wednesday  &  Saturday 


"THE  MAN 
WHO  CAME 
TO  DINNER" 

U'ith 

MONTY  WOOLLEY 

MUSIC  BOX.  West  45th  St. 

Matinees  Thursday  &  Saturday 
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EDITOR  <S  PUBLISHE!|fc 


March  Linage  Records  In  Leading  Cities 

Compiled  by  Media  Records,  lee. 


iSce  f'age  68  for  Linage  Story  and  Charts) 


AKRON,  OHIO 

1941  1940  Gain  or  Loss 

Beacon  Journal  . (e)  1,175,245  1,165,703  9,542  G 

Beacon  Journal  . (S)  297,345  237,848  59,497  G 


Total  Daily  .  1,175,245  1,165,703  9,542  G 

Total  Sunday  .  297,345  237,848  59,497  G 

Grand  Total  .  1,472,590  1,403,551  69,039  G 

ALBANY  N.  Y. 

Knickerbocker  Xews..(e)  637,859  638,802  943  L 

Times  Union  . (m)  406,491  426,165  19,674  L 

•Times  Union  . (S)  272,947  246,669  26,278  G 

Total  Daily  .  1,044,350  1,064,967  20.617  L 

Total  Sunday  .  272,947  246,669  26,278  G 

Grand  Total  .  1,317,297  1,311,636  5,661  G 

ALBUQUERQUE,  N.  M. 

Journal  . (m)  386,739  426,168  39,429  1. 

Tribune  . (e)  425,346  449,010  23,664  L 

Journal  . (S)  85.504  80,903  4,601  G 


Total  Daily  .  812,085  875,178  63,093  L 

Total  Sunday  .  85,504  80,903  4,601  G 

Grand  Total  .  897,589  956,081  58,492  L 

ATLANTA.  GA. 

Constitution  . (m)  687,354  746,822  59,468  L 

Journal  . <e)  969,019  927,559  41,460  G 

tConstitution  . (S)  382,747  395,435  12,688  L 

•Journal  . (S)  344,627  326,542  18,085  G 


Total  Daily  .  1,656,373  1,674,381  18,008  L 

Total  Sunday  .  727,374  721,977  5,397  G 

Grand  Total  .  2,383,747  2,396,358  12,611  L 

ATLANTIC  CITY.  N.  J. 

Press  Union, .(See  note)  343,915  362.029  18,114  L 

Press  . (S)  70,879  59,088  11,791  G 


Total  Daily  .  343,915  362,029  18,114  L 

Total  Sunday  .  70,879  59,088  11,791  G 

Grand  Total  .  414,794  421,117  6,323  L 

Note:  Press  Union  sold  in  combination  (ml  and  (e).  Lin¬ 
age  of  one  edition  given. 

BALTIMORE.  MD. 

News-Post  . (e)  921,645  862,363  59,282  G 

Sun  . (m)  632,813  572,743  60,070  G 

Sun  . (e)  1.263,900  1,223,778  40,122  G 

•American  . (S)  354,628  313,145  41,483  G 

tSun  . (S)  559,880  566.113  6,233  L 

Total  Daily  .  2,818,358  2,658,884  159,474  G 

Total  Sunday  .  914.508  879,258  35,250  G 

Grand  Total  .  3,732,866  3,538,142  194,724  G 

BIRMINGHAM,  ALA. 

Age  Herald  . (m)  444,693  489,258  44,565  L 

News  . (e»  715,095  738,819  23,724  L 

Post  . (e)  453,099  427,928  25.171  G 

tNews  &  Age  Herald.  (S)  421,464  403,374  18.090  G 


Total  l>aily  .  1,612,887  1,656,005  43,118  L 

Total  Sunday  .  421.464  403,374  18,090  G 

Grand  Total  .  2,034,351  2,059,379  25,028  L 

BOSTON.  MASS. 

•Record-American.  (m  &  e)  372,757  376,404  3,647  1. 

Globe  . (m&e)  585,165  568.486  16,679  G 

Herald-Traveler 

(See  note)  809,375  896.496  87.121  L 

Post  . (m)  4.14,016  439.387  5.371  L 

Transcript  . (e)  152,593  205,858  53,265  L 

•-■Vdvertiser  . (S»  210,429  195,425  15,004  G 

Globe  . (S)  355,074  337,128  17.946  G 

■tllerald  . (S)  461,304  455.066  6,2.18  G 

Post  . (S)  94,675  95,515  840  L 


Total  Daily  .  2.353.906  2,486.631  1.12,725  L 

Total  Sunday  .  1,121,482  1,083,134  38,348  G 

Grand  Total  .  3,475,388  3,569,765  94,377  L 


Note:  Globe  is  sold  in  combination  (m)  and  (e).  Traveler 
is  sold  in  combination  with  (m)  or  (S)  Herald. 

•  Record  (m)  is  sold  in  combination  with  the  American  (e). 
Linage  of  one  edition  is  given. 


BUFFALO,  N.  Y. 

Courier  Express . (m)  583,407  594,093  10,686  L 

News  . (e)  1,174,420  1,098.965  75,455  G 

••Courier  Express  ...  (S)  408,018  393,287  14,731  G 


Total  Daily  .  1.757,827  1,693.058  64,769  G 

Total  Sunday  .  408.018  393,287  14,731  G 

Grand  Total  .  2,165,845  2,086,345  79,500  G 

CAMDEN.  N.  J. 

Courier  . (e)  795,441  769,182  26,259  G 

Courier  (e)  and  Post  (m)  sold  in  combination.  Linage  of 
one  edition.  Courier  (e),  only  is  given. 

CEDAR  RAFIDS,  IOWA 

Gaaette  . (e)  456.747  478.641  21.894  1. 

Gazette  . (S)  165,279  139,581  25,698  G 


ToUl  Dailv  .  456,747  478,641  21,894  L 

ToUl  Sunday  .  165.279  139,581  25.698  G 

Grand  Total  .  622,026  618,222  3,804  G 

CHICAGO.  ILL 

Tribune  . (m)  1,174.275  1,139,426  34,849  G 

tDaily  News  . (e)  1,060,432  1,151,881  91,449  L 

Herald-American  (e)  736,683  625.159  111.524  G 

Times  . (e)  582,957  645,273  62,316  L 

Tribune  . (S)  875,765  866,771  8,994  G 

•Herald-.\merican  ...(S)  446,510  333,759  112,751  G 

Times  . (S)  121,620  108,992  12,628  G 


Total  Dailv  .  3,554,347  3,561,739  7,392  L 

Total  Sunday  .  1,443,895  1,309,522  134,373  (i 

Grand  Total  .  4,998,242  4,871,261  126,981  G 

CINCINNATI.  OHIO 

Enquirer  . (m)  429,361  432,061  2.700  L 

Post  . (e)  693,206  701,917  8,711  L 

Times-Star  . (e)  836,438  863,754  27,316  1. 

tEnquirer  . (S)  600,269  624,341  24,072  1. 


Total  Daily  .  1,959,005  1,997,732  38,727  L 

Total  Sunday  .  600,269  624.341  24.072  L 

Grand  Total  .  2,559,274  2,622,073  62,799  L 


CLEVELAND.  OHIO  FORT  WORTH,  TEXAS 

1941  1940  Gain  or  Loss  1941  19 


Plain  Dealer  .... 

News  . 

Press  . 

•'tPlain  Dealer  . 

.  ..(m) 
...(e) 
...(e) 
...(S) 

1941 

693,866 

605,638 

1,069,066 

654,690 

1940 

658,753 

643,203 

1,041,010 

622,169 

Gain  or  Loss 
35,113  G 
37,565  L 
28,056  G 
32,521  G 

Star-Telegram  . . . 
Star-Telegram  . . . , 

Press  . 

Star-Telegram  . . . 

...(m) 

....(e) 

....(e) 

...(S) 

1941 

269,895 

590,472 

394,343 

227,919 

1940 

286,571 

627,479 

430,034 

240.226 

Gain  or  Lom 
16,676  L 
37,007  C 
35.691  L 
12,307  q 

Total 

Total 

Grand 

Daily  , , . . 
Sunday  . . 
Total  . . . 

2,368,570 

654,690 

3,023,260 

2,342.966 

622,169 

2,965,135 

25,604  G 
32.521  G 
58,125  G 

Total  Daily  .... 
Total  Sunday  , . 
Grand  Total  . . . 

1,254,710 

227,919 

1,482,629 

1,344,084 

240,226 

1,584,310 

89,374  1 
12,307  1 
101,681  C 

COLUMBUS,  OHIO 

Dispatch  . (e)  907,429  985,001  77,572  L 

Citizen  . (e)  539,659  585,202  45,543  L 

Ohio  State  Journal...  (m)  258,251  265,586  7,335  L 

Dispatch  . (S)  286,276  271,147  15,129  G 

Citizen  . (S)  140,401  127,096  13,305  G 

Star  . (weekly)  50,547  48.355  2,192  G 

ToUl  Daily  .  1,705,339  1,835,789  130,450  L 

Total  Sunday  .  477,224  446,598  30,626  G 

Grand  Total  .  2,182,563  2,282,387  99,824  L 

DALLAS.  TEXAS 

News  . (m)  785,269  782,206  3,063  G 

Times-Herald  . (e)  1,003,820  1,063,135  59,315  L 

Journal  . (e)  287,122  335,404  48,282  L 

■fN'ews  . (S)  440,494  408,404  32,090  G 

Times-Herald  . (S)  344,083  343,258  825  G 

Total  Daily  .  2,076,211  2,180,745  104,534  L 

Total  Sunday  .  784,577  751,662  32,915  G 

Grand  Total  .  2,860,788  2,932,407  71,619  L 

DAYTON.  OHIO 

Journal  . (m)  371,775  343,980  27,795  G 

Herald  . (e)  749,132  699,579  49,553  G 

News  . (e)  946,997  912,284  .34,713  G 

Journal  Herald  . (S)  167,714  145,606  22.108  G 

News  . (S)  197,460  178,315  19,145  G 


FREEFORT.  N.  Y. 

Nassau  Review  &  Star,  (e)  370,067  394,155  24,088 1 

FRESNO.  CALIF. 

Bee  . (e)  478,193  468,941  92550 

Bee  . (S)  167.266  157,130  lO.uiu 

Grand  Total  .  645,459  626,071  19,388  C' 

GLENS  FALLS.  N.  Y. 

Post-Star  . (See  note)  420,025  421,955  1.930  L 

Note:  Post-Star  (m)  sdd  in  combination  with  Times  (tj. 
Linage  of  one  edition,  Post-Star  (m),  only  is  given.  j 

HARRISBURG,  FA.  I 


Patriot  . 

578,436 

572,319 

6,117G| 

Telegraph  . 

. (e) 

478,623 

417,311 

61,312  0 

Grand  Total  . 

1,057,059 

989,630 

67.429  r. 

News  (e)  carries  the  same  amount  of  advertising  as  the 
Patriot  (m^ 

HARTFORD.  CONN. 

Courant  . 

359,127 

327,428 

31,699  G 

Times  . 

. (e) 

1,057,222 

1,054,485 

2,737 G 
25,659  0 

Courant  . 

. (S) 

404,961 

379,302 

Total  Daily  . 

1,416,349 

1,381.913 

34,436  C 

Total  Sunday 

404,961 

379.302 

25,659  G 

Grand  Total  . 

1.821,310 

1,761,215 

60,095  G 

Total  Daily  .  2,067,904  1,955,843  112,061  G  HEMFSTEAD,  N.  Y. 

Total  Sunday  .  365,174  323,921  41.253  G  Newsday  . (e)  160,409 

Grand  Total  .  2,433,078  2,279,764  153,314  G  •First  publication  Sept.  1,  1940. 


Coori 

Times 

Couri' 

Tot 

Tot 

Gra 


Union 

Ma 

only. 


Comir 

Press- 

•rComi 

Tot 

Tot 

Gra 


Heral. 

News 

•♦Her 

Sews 

Tot 

Tot 

Gra 


Sentir 

loom: 

Post 

•Senti 

tjoon 

Tot 

Tot: 

Gra 


Times 

Star-J 

tTribi 


DENVER,  COLO. 

Rocky  Mtn.  News...(m)  281,239  232,715  48,524  G 


Post  . (e)  756,782  757,483  701  L 

Rocky  Mtn.  News...(S)  68,464  47,145  21,319  G 

Post  . (S)  259,364  274,939  15,575  L 

Total  Daily  .  1,038,021  990,198  47,823  G 

Total  Sunday  .  327,828  322,084  5,744  G 

Grand  Total  .  1,365,849  1,312,282  53,567  G 

DES  MOINES,  IOWA 

Register  . (m)  357,324  351,971  5,353  G 

Tribune  . (e)  502,698  521,885  19,187  L 

Register  . (S)  285,386  282,644  2,742  G 

Total  Daily  .  860,022  873,856  13,834  L 

ToUl  Sunday  .  285,386  282,644  2,742  G 

Grand  Total  .  1,145,408  1,156,500  1 1,092  L 

DETROIT.  MICH. 

Times  . (e)  784,348  727,320  57,028  G 

Free  Press  . (m)  670,119  623,300  46,819  G 

News  . (e)  1,254,100  1,2,39,457  14,643  G 

•Times  . (S)  395,143  373,842  21,301  G 

Free  Press  . (S)  256,716  251,250  5,466  G 

t-News  . (S)  642,515  574,164  68,351  G 

ToUl  Daily  .  2.708,567  2,590,077  118,490  G 

Total  Sunday  .  1,294,374  1,199,256  95,118  G 

Grand  Total  .  4,002,941  3,789,333  213,608  G 

DULUTH.  MINN. 

Herald  . (e)  396,963  429,722  32,759  L 

News-Tribune  . (m)  296,701  304,175  7,474  L 

News-Tribune  . (S)  156,287  175,862  19,575  L 

Total  Daily  .  693,664  733,897  40,233  L 

Total  Sunday  .  156,287  175,862  19,575  L 

Grand  Total  .  849,951  909,759  59,808  L 

EL  FASO.  TEXAS 

Times  . (m)  399,976  420,957  20,981  1. 

Herald  Post  . (e)  444,384  453,069  8.685  L 

Times  . (S)  200,785  156,931  43,854  G 

Total  Dailv  .  844,360  874,026  29,666  L 

Total  Sunday  .  200,785  156,931  43,854  G 

Grand  Total  .  1,045,145  1,030,957  14,188  G 

ERIE.  FA. 

Dispatch  Herald  _ (e)  484,955  519,519  34,564  L 

Times  . (e)  541,288  537,342  3,946  G 

Dispatch  Herald  . (S)  220,956  252,805  31,849  L 

Total  Daily  .  1,026,243  1,056,861  30,618  L 

Total  Sunday  .  220,956  252,805  31,849  L 

Grand  Total  .  1,247,199  1,309,666  62,467  L 

EVANSVILLE,  IND. 

Courier  . (m)  685,216  584,082  101,134  G 

Press  . (e)  755,243  715,970  39,273  G 

Courier  &  Press . (S)  215,089  256,770  41,681  L 

Total  Daily  .  1,440,459  1,300,052  140,407  G  . 

Total  Sunday  .  215,089  256,770  41,681  L 

Grand  ToUl  .  1,655,548  1,556,822  98,726  G 

FALL  RIVER.  MASS. 

Herald  News  . (e)  457,209  441,251  15,958  G 

FLINT,  MICH. 

Journal  . (e)  961,360  869,730  91,630  G 

Journal  . (S)  237,122  202.978  34,144  G 

ToUl  Daily  .  961,360  869,730  91,630  G 

Total  Sunday  .  237,122  202,978  34,144  G 

Grand  Total  .  1,198,482  1,072,708  125,774  G 

FORT  WAYNE.  IND. 

Journal  Gazette  . (m)  352,002  340,884  11,118  G 

-News  Sentinel  . (e)  799,160  862.995  63,835  L 

Journal  Gazette  . (S)  278,872  257,784  21,088  G 

Total  Dailv  .  1,151,162  1,203,879  52,717  L 

Total  Sunday  .  278,872  257,784  21,088  G 

Grand  Total  .  1,430,034  1,461,663  31,629  L 


HONOLULU.  T. 

H. 

iStar 

.\dvertiser  . 

. (.M) 

258,579 

256,020 

2.559 G 

Tot 

Star-Bulletin  . . 

. (El 

541,035 

498,093 

42,942  G 

Tot 

Advertiser  .... 

. (S) 

163,901 

159,679 

4,222 G 

Gra 

Total  Dailv  . 

799,614 

754,113 

45.501 G 

Not 

Total  Sunday 

163,901 

159,679 

4.222 G 

lA 

Grand  Total  . 

963,515 

913,792 

49.723  G 

HOUSTON,  TEXAS 

Bte 

Chronicle  . 

. (e) 

901,245 

953.866 

52,621  L 

Post  . 

560,166 

635.379 

75,213 L 

Press  . 

. (e) 

456,461 

579.045 

122,5*4  L 

Star 

Chronicle  . 

. (S) 

355,157 

321,527 

33,630 0 

Gazett 

Post . (S)  (See  note) 

267,575 

326,876 

59,301  L 

Total  Daily  . 

1.917,872 

2,168,290 

250,41*  L 

Hcral 

Total  Sunday 

622,732 

648,403 

25.671  L 

Stand 

Grand  Total 

2.540,604 

2.816,693 

276.0*9  L 

Li  P 

Note:  Houston 

Post  American  (weekly)  was  discontinued 

as  of  Jan.  1,  1941. 

Tot 

INDIANAFOLIS, 

ND. 

Gra 

News  . 

. (e) 

997,634 

1,012,721 

15.0*71 

Star  . 

759,917 

659,881 

100,036  C 

Times  . 

663.402 

616.987 

46.415 C 

tSur  . 

. (S) 

468,625 

472,539 

3.914  L 

Star 

Total  Daily  . 

2,420.953 

2.289.589 

131.364  G 

Total  Sunday 

468,625 

472,539 

3,914  L 

Trtf 

Grand  Total 

2.889,578 

2,762,128 

1 27,450  G 

Gra 

JACKSONVILLE, 

FLA. 

Times  Union  . . 

. (ml 

656.455 

685,448 

28.993 L 

Bannc 

Journal  . 

575.741 

580.574 

4,*33L 

Tenne 

Times  Union  . . 

. (S) 

303.495 

305,450 

1.955  L 

Times 

Total  Daily  . 

1.232.196 

1,266,022 

33.826 L 

Times 

Total  Sunday 

303,495 

305,450 

1,955  L 

Grand  ToUl 

1,535,691 

1,571,472 

35,7*1 b 

Tot 

JAMESTOWN.  N 

Y. 

Tot 

Journal  . 

. (e) 

447,500 

369.762 

77,73*  G 

Post  . 

470,677 

434,475 

36,202 G 

Grand  Total 

918,177 

804,237 

113,940G 

News 

JOHNSTOWN.  FA. 

Call 

. (e) 

654,498 

628,896 

25,602 G 

Tribune  (e)  sold  in  combination  with  Democrat 

(m).  Lin- 

Tap 

age  of  one  edition.  Tribune 

(e),  only 

IS  given. 

Tot 

KANSAS 

CITY.  MO. 

. (e) 

465,899 

384,777 

. (e) 

669,393 

764,179 

712,524 

691,315 

Journal  . 

. (S) 

127,696 

110,073 

Star  . 

. (S) 

494,668 

530,382 

Total  Daily  . 

1,847.816 

1,840.271 

Total  Sunday 

622,364 

640,455 

Grand  Total 

2,470,180 

2,480,726 

KNOXVILLE,  TENN. 

Journal  . . 

420,473 

420.366 

News-Sentinel  . 

. (e) 

550,138 

551,698 

Journal  . 

. (S) 

187.991 

198,033 

News-Sentinel 

. (S) 

205,762 

218,436 

Total  Daily  . 

970,611 

972,064 

Total  Sunday 

393.753 

416,469 

Grand  Total 

1,364,364 

1,388,533 

LOS  ANQELES,  CALIF. 

Examiner  . . . . . 

721,287 

696,683 

Times  . 

1,060,223 

1,055,118 

Herald-Express 

. (e) 

731,380 

775,829 

News  . 

. (d) 

484,391 

437,974 

•Examiner  .... 

. (S) 

551,687 

563,449 

tTimes  . 

. (S) 

523,397 

539,640 

Total  Daily  . 

2.997,281 

2,965,604 

Total  Sunday 

1.075,084 

1,103,089 

Grand  Total 

4,072.365 

4,068,693 

81.122G 
94.786  L 
21,2090 
17.623  0 
35.714L 


Gra 


7.545  0 
18.0911 
10,5461 


1070 
1,560  L 
1 0.042 L 
12,6741. 


1.453 L 
22,716  L 
24,169 L 


24,6040 
5,1050 
44,4491 
46,4170 
11.762 L 
16,243l- 


31.677 G 
28,005  L 
3,6720 


Stand 

Merer 

Stand 


Tot 

Tot 

Gu 


Journ 

tegisi 

iegisi 


Tot 

Tot 

Gra 


Times 

Tribu 

Item 

States 

Times 

Sui 

them 


Tot 

Tot 

Gra 

Not 

1941. 


^  ^  ^  ‘1  F  O  R 


19^  1941 


Courier  Journal 
Tunes 


In  Leadin 


89 


^'.007  if 
35.691  {; 


LOUISVILLE,  KY. 

1941  1940 

=,i^™vv,v.vs  siS  im 

Total  Daily  ...  - - 

Total  Sunday  .  1.613,739  1,622  789 

Grand  Total  o  n??’!?®  ‘*39!641 

MANCUre^i  2,062,426 
Union  Leader  . .  ""^"CHESTER,  N.  H. 
Manchester  Union' ’cmC'  j  ,“126,740  487400 

^mmercial  Appeal  TENN. 

Press-Scimitar  289,738  813  Sts 

jy’2j2G  tCommercial  Api,^al’.'.  •('si  lltlll 

Total  Dailv 


Gain  or  Loss 
13,644  L 
4.598  G 
29,801  L 

,9,046  L 
29,801  L 
38,847  L 

60,752  L 


^  _  450,618 

19,388  0  joti'  Sunday .  1.379,856  r373l« 

Grand  Total^  400.5,7 

T  J'283,956 

^*nies  (e;.  Herald  ...  ,  FLA. 

. -■■■  . ^'^57,442  1,093,339 

?1 1.797  863,458 


24,080  L 
70,598  G 
50,101  L 

46,518  G 
50,101  L 
3,583  L 


Timi.^ 

Herald  Tribun^  ! ! 

Mirror  . ^nt) 

J-rna,.Amer7a7'.';;.^C™,> 

Sun  .  . . 

Hor.d.Tdegr'am"::;:;<:>) 

Mirror  . . . 

Journal-.4imeric,in  ' (S) 

Total  Daily 

Total  Sunday .  _■ 

Grand  Total  .  2,823,648 

.  8,769,933 


new  YORK.  N.  Y 

1941 
918.181 
689,412 
1.088,976 
359,345 
603,774 
463,861 
928,128 
894,608 
960,613 
723,698 
627,181 
175,763 
336.393 


9  Cities 


1940 
978,922 
,  733.141 
1,170,967 
338.350 
632,839 
467.306 
1,000,188 
976,451 
947,500 
706,343 
618,623 
194,622 
363,909 


6.117GI 

.  07,429  0/ 

">8  «  ,hJ 


Herald ' 

. ::(ij 

Total  Daily  .  _ _ 

Total  Sunday”  .  1.869,239  1,956  797 

Grand  Total  .’ .  -253,747  701  465 

MILWAURErWl$''*’'“ 


31.699  G 
,2.737 G 
25,659  G 

34,436  G 
25,659  0 
60,095  G 


499,830 

1,257,390 

169,537 

279.415 

582,699 


,  449,109 
1,237,652 
146,639 
239,618 
602,794 


2.559  G  i 
<2,942  0,' 

4.222  ol 

5.501  G 

4.222  G 
9.723  0 


I  Sentinel  ...  ,  . 

I  Journal  ...  . V”.) 

I  Post  . (/) 

•Sentinel  ...  . V'®! 

tjoumal  _ (s) 

Total  Daily  ..  _ _ 

I“‘®’  Sunday  .  ^’ofS.'^7  1.833,400 

Grand  Total  ..  27^7^  ,  842,412 

MlNMBABM..i’  2,675,812 
Times-Tribune.  (S^  n^f^ ^'NN. 
SUr-Journal  ...  "7'7  589,049  605  37? 

•Tribune  ....V. . 727.903  Fol’oil 

'Star-Journal  "  "fcj  357,346  4ns’9og 

,  237,048  234  406 

Total  Daily  - f^406 

nrli^  ^.208.299 

642,792 


87,558  L 
52,282  G 
35,276  L 

50,721  G 
19,738  G 
22,898  G 
39,797  G 
20.095  L 


^9?6.285  6.298,164 
2,830,997 

Mrw  9,129,161 

Eagle  .  ORK  CITY  (BROOKLYN! 

Home  Talk... . K’  480,522  49?osr* 

Hland  News . r?  ?6  yy.  ‘»i>4,983 

Eaele  . . 

*  . . 

Total  Daily  .... 

Total  Sunday  . 

Grand  Total  .  . 


41,036 

4,919 

148.686 


Gain  or  Lo»s 
60,741  L 
43,729  L 
81.991  L 
20,995  G 
29,065  L 
3,445  L 
/  2,060  L 
81.843  L 
13.113  G 
17,355  G 
8,558  G 
18,859  L 
27,516  L 

351.879  L 
7.349  L 
359,228  L 

12.461  L 
14,261  L 
3,545  L 
9,194  G 


RICHMOND,  VA 

Leader  ....  g.-,  1941 

Times  Dispatch . 923.543 

Times  Dispatch  606,282 

T  ,  ,  ^  ^71.016 

Total  Daily  .  - - - 

Total  Sunday .  1.529,825 

Grand  Total  .  .  321,016 

.  1.850,841 


I'n?, o  ?',Taiss 

35,586  L 
35,538  G 
4,894  G 


Times  . 

Morld-News 
Times  . . 


ROANOKE.  VA. 


1.529,873 

316,122 

1.845,995 


Total  Daily 
Total  Sunday 
Grand  Total  . 


.  (m) 
.  (ei 
.(S) 


294,493 

477,925 

236,749 


277,858 

539.61] 

247,636 


93.357  G 
19,702  G 
113.059  G 

16,323  L 
24.976  G 
51.040  L 
2.642  G 

8,653  G 


538.938 
148,686 

aiiA  687,624 

Gazette  . ,  NIAGARA  FALLS.  N.  Y 

. “J-142  630.761 

Pt^t-Enquirer  CALIF, 

Tribune  .  . 5®> 

Tribune _ •.....' ”/s) 

Total  Daily  .. 

Total  Sunday  . . 

Grand  Total  ..  . 


Grand  Total  . 

T'^'?  Tri'bune'  'L 


594,394 

.1.911.346 


•.  .  “Ot’KTO.eAUf 

MONTREAI 

.5*4 L  Star  .  .  ."(e)  ^A'.IF.^NAOA 


^-^®2.803  1,346.656 
256,830  235  167 

OH.AUe.  '’'«2:ol3 

OKLAHOMA  CITY.  OKLA 

. . 

Total  Daily  . 

Total  Sunday  .  985,659  973  11.1 

Grand  Total 299,157  283-;484 
1.-84,816  1,258.598 

OMAHA.  NEBR. 

33^66^ 

•J45,665  308  on  1 


Oklahoman  _ 

Times  ...  . . 

Oklahoman  . 


Herald 
t"orld  ■■ 


30.267  L 
9,194  G 
21,073  L 


69,619  L 


20.314  G 
35,833  G 
21,483  G 


56,147  G 
21.483  G 
77,630  G 


.  '72,418 

. .  236,749 

.  '•®®*».I67  Lo^S.’^oI 

’•3,  ,3, 

Democrat  &  ChronicIe.'(S)  J ®  ‘  ’ 

Total  Daily  - - ^ - 

Total  Sunday .  1.667,763 

Grand  Total  .  .  437,416 

.  2,105,179 


1.687,682 
,  405,271 
7.092,953 

Rockford,  ill 

■  ■  'rlfi  663.524 

•  •  I")  462.718 

. (S)  195,377 

Total  Daily  ,  ^ - - - 

Total  Sunday .  1.126,242  1,004  6S1 

G-nd  Total^ no'lli 
••  1.321,619  1,174,925 

Hnion  ...  *^®"AMENT0.  CALIF 

255,807 

. (S) 

Total  Daily  .. 

J^otal  Sunday  . 

'jrand  Total  .  . 


fepster-Republic 

Star  . . 


16,635  G 
61.686  L 
10,887  L 

45,051  L 
10,887  L 
55,938  L 


19,919  L 
32,145  G 
12.226  G 


Bee 

Union 


848,478 

248,916 


806,577 

138,867 


. (e) 

Hei-aid  . 


34,645  G 


,630  &  I  Gazette  ... 

301L  laPresse  . S'") 

—  U  Patrie  . J® 

Herald  . (®1 

Standard  . ‘SS} 

^  p«rie 

Total  Daily  .. 

J^otal  Sunday  •  •  •  • 
Grand  Total  . . 


1.148.167 
,  432.351 
1.031,731 
132,751 
173,524 
124,576 
130,078 


1.100,486 

438,487 

1,000,260 

123.329 

189,967 

110.768 

120,616 


2.832,529 

MUNCiriND.'’"''’'^ 


Total  Daily  , 
Total  Sunday 
Grand  Total 


*49,748  m’lll 

NASHVIM^b*’’^”^  I.034;190 

Banner  . "ASHVILLE,  TENN. 


551.156 

509,962 

302,982 


561,151 

509.374 

163,604 

313,228 

56,900 


461,697 

1,247,465 

258,483 

149,544 


6  ;  TSr""  '-"-----(m) 

r.  ;  y*)^*”“esseaii  /e. 

'  I  . 

'  '  I®***  I>aily  ,  * - ^  _ ■_ 

Jotal  Sunday  ' ! .  1,234  l?o 

C^and  Total  j|;“2.S.82  370.128 

•  1»364,100  1,604  2?7 

j  SUr-Ledger  N.  J. 

!  Jews .  . .  484,998 

;  Cal'  . . 1.339.558 

Slar-Ledger  .  . Jg)  275.679 

,  „  . (S)  100,033 

Total  Daily  ....  _ 

Total  Sunday  . .  1.709,162 

Grind  Total  o  onn’lP  408,027 

NFW  2,117:189 

Standard  Times  MASS, 

atercury  V'®;  436,766  4?oao7 

TiTO;  ;:;;;g  «vso  Ms.'gJ 

i«  D.a,  ....  -2-® 

Total  Sunday  .  871,516  865  268 

Grand  Total". o'^'l 

i^rnal  Courier  CONN. 

te  . •■•■I  SJJif 

'•«.l  D.l„  -i£“’ 

Total  Sunday  .  )’59).‘’13  1.005.016 

Grand  ToUl". “  j  2^.986  ZH.’sw 

NEW  ^  1,219,883 

'i"e»  Bicayune  r  ORLEANS,  lA. 
?^"ne...(m)  (Sw'n^e)  928.847 

.  —  205. .101 


47,681  G 
6.136  L 
31,471  G 
9,422  G 
16,443  L 
13,808  G 
9,462  G 

65.995  G 
23,270  G 
89,265  G 

14.207  L 
10,304  L 
J  0,523  G 

24,511  L 
10,523  G 
13,988  L 

9.995  L 
588  G 


Total  Daily  . 
Total  Sunday 
yrand  Total 
Aofc:  '** 


t  WorM*  H '  *  *»V  *  ^72,722 

edition  fe)  onl„  in  comb 


46,727  L 
27,664  G 


(e)  only  is  shown. 

REORIA,  ill, 


eombinarion:  Linage  of 


Globe-Democrat  . 
Post-Dispatch  . .  .V  ■  ■ 
Star-Times  . .  *  *  *  * 

(Globe-Democrat . (cl 

Post-Dispatch  (I) 

Total  Daily 

Total  Sunday . 

Grand  Total  . . 


.  ^  248’9?6  )-®®2,384 

1  138,867 

•  1.344,719  1,201,251 

ST.  LOUIS,  MO. 

552,881  550,983 


86,883  G 
34,678  G 
25,133  G 

121,561  G 
25,133  G 
146,694  G 

8,482  L 
41,901  G 
110,049  G 


33,419  G 
110,049  G 
143,468  G 


2.014,279 

807.228 

2,821,507 


2.017,660 

866,455 

2,884,115 


Transc;ipi'.'.'.'(^; 


Journal  Transcript  (daily) 

620,804 
202.592 

. IS)  181,319 

Total  Daily  . . .  _ _ _ _ _ _ _ 

P  'ul  ^nday  .  1.319,348 

Grand  Total  _  ,  386,089 

••••  1,739,6/7  1,705,437 

Evening  Bulletin  (e^^^^^NIA.  FA. 
. ■•’•■(m) 

E^nmgPiiiieL;;,--/®) 

Inquirer  ...'. . 

tRecord  . . 


10.246  L 


Total  Daily 
Total  Sunday 
Grand 


.(S) 


868,786 

289,976 

768.430 

561,263 

593,952 

469,014 


861,052 

271,171 

204,399 

497,177 

603,147 

368,668 


>tes 

««^Picayune'& 


.(e) 

..(e) 


[otal  Daily 
oral  Sundi 
r*nd  Total 


...(S) 

ly  .. 

664,973 

557,489 


490.200 

315,317 


805.517 


205,393 

614,026 

476,801 

533,556 

335,970 

2,225^ 

869,526 


173,011  L 
67,146  L 
240,157  L 

23,301  G 
92,093  G 
17,196  G 
49,511  L 

115,394  G 
32.315  L 
83,079  G 

6.943  G 
695  L 
18,393  G 

6,248  G 
18,393  G 
24,641  G 

12,322  L 
8.721  G 
9,881  L 

3.601  L 
9,881  L 
13.482  L 

8,769  L 


Total  Daily 
Total  Sunday 
Grand  Total 


-...iua»  ■1.398,528  3  411  cog 

Total  .  97].’81S 

.  4,661,494  4,403,401 

RHOENIX.  ARIZ. 

473,392 
583,638 
176,910 


Kepublic  ...  ,  , 

Gazette  . .  . I?") 

Republic  (S) 


12,286  G 
7.734  G 
18,805  G 
64.031  G 
64.086  G 
9,195  L 
100,346  G 

166,942  G 
91,151  G 
258,093  G 


Pioneer-Press  .  MINN. 

^.'*Pa‘ch  . 658,125  672  094 

P-oneer-Press  .  .'.•.•.'.V/sl  7l7.’lS? 

Total  Daily  ...  __^3_^S 

Total  Sunday  .  .  1.3/9.086  1,389  245 

Grand  Total  1  273,395 

Caa.  .  1'®33.112  1,662,640 

Light...  *^N  ANTONIO,  TEXAS 

Express  . . •/®)  570,883 

Aews  . . 

. . 

Total  Daily  ... 

Total  Sunday  . 

Grand  Total  . . 


1.898  G 
3,102  G 

8.381  L 
20,400  L 
38,827  L 

3.381  L 
59,227  L 
62,608  L 


L’nion  . 

Tribune-Sii’n 


478,278 

574,063 

181,607 


.  1.057,030  1,052  341 

.' .  ,176.9,0  fsfitl 

1.233,940  1,233,948 

RITTSBUROH.  fa. 

.  (e)  772,006  809  427 

•Sun-TVl^gr'aph  '  LljO.’p 

'Press  .......  •••••^1'  417.894  397  pTn 


4,886  L 
9,575  G 
4.697  L 


Total  Daily  . 
Total  Sunday 
^rand  Total 


1.587,946 

.  0  669,187 

■  ^•^-g675  2,257,133 

San  DIEGO,  CALIF. 

J",  ||7.582  514,672 

37s‘?1q  ^'**■796 

3/8,149  289,728 


82,910  G 
105,653  G 
88,421  G 


Sun-Telegraph 
Post-Gazette  . 

“ress 


Total  Daily  ., 
Total  Sunday 
Grand  Total  , 


''Oregonian 

t  Journal  . (S) 


543,237 


397,210 
_  514,043 

2734^^ 

>61, 131  911  OCT 

^*46^394  3,445.560 

Oregonian  .  RORTLAND,  ORE. 

. . . ^  ««.0S7  566.590 

472'f^f  "®L520 

416.217 

T  .  .  .  205,454  202,873 

Total  Daily  t  - -  — — 

Total  Sunday  1.354,110 

Grand  Total  . .  ^  f 77, 607  619,090 

_ _ "  ‘  1.973,200 

Bulletin 


4,689  G 
4,697  L 
8L 

37.421  L 
48.811  L 
52,188  G 
20,684  G 
29.194  G 

34.044  L 
49.878  G 
15,834  G 


50.947  G 
80.688  G 

43,356  L 
20,653  L 

82^  L 


Journal  . •/®) 

Journal  . 

Total  Daily  ... 

Total  Sunday  . 

Grand  Total  . . 


_  2, 179,890  .  , 

RROVIDENCE,  R.  i. 


1.139,624 

360,651 

259,571 


1.144,479 

344,226 

271,474 


148,173  G 
58,517  G 
206,690  G 


4,855  L 
16,425  G 
11,903  L 


Chronicle  .  ^^N  RRANCISCO,  CALIF 

L^miner  . 495,408  -/o  .i 

Call-Bulletin  . '/’")  745,534 

*>ews  .  (e)  559,275 

^Chronicle  . . Vo?  596,054 

Examiner  .  . Jg’  297,317 

. (S)  508.197 

Total  Daily  Tt - - 

Total  Sunday  2,319,059 

Grand  Total  . ,  |®?'514  795.442 

3,201,785  3,114,501 

Gazette  .  *®NENECTADY.  N.  Y 

Union  Star”.'.'.'.-;;;;;™)  60L291  660,966 

r  .  ..  ^"L397  583.523 

Grand  Total  ...  77;; - - 

.  1.175.688  1,244,489 

Tribune  . . ,  . ‘^•■‘•'ton.  M. 

Times  ..  . ("’)  500,180 

Scrantonian . 703,920 

. (S)  198,511 

Total  Daily  - - - 

Total  Sunday .  1.204,100  1,337,694 

Grand  Total  “  ,  )®®-|ll  193,352 

•  1.402,611  1.531,046 

SEAnLE.  WASH. 


77,212  G 
10,072  G 
87,284  G 


59,675  L 
9,126  L 


68,801  L 


49,932  L 
83,662  L 
5,159  G 


-=Tvihune';Lsp;Ad;dS^^.L0g5  l^f; 


Last  issue  Jan.'ll“ 


••••'  ^’259  17^  1.488,705 

259,571  271  474 

J»759,846  1,760,179 

Readihg,  fa. 

®|L7«  689.966 

58,391  36  904 

Total  Daily  . ,  - - - 

Total  Sunday .  625,741  689  9fi/i 

4?  -  - 

<'"®  edition.  Eagle  (e').  o^Iyt'y"  '“"^nation.  Li'^f^f 


•  (m) 
(e) 


■  •  •  .  .  «  «  „  ,-^7 


11.570  G 
11.903  L 
333  L 


64,225  L 
21,487  G 


64.225  L 
21.487  G 


St“?'^"‘'"'*'"‘''r 

Times  .  . 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


505,829 

277,471 

823,827 

442.568 

342,482 


456,092 

363,705 

767,876 

433.695 

350,358 


■"  ) •587.673 

2  39?’?7?  ,784,053 
•••  2,392.177  2,371.726 

Tribune  .  *®“TH  REND.  IHD. 

. ■.V.'.'/s,  lUill  676,358 

P„  .  '  7  128,458  155.139 

Grand  Total  .  _  _ _ _ 

Vr"."  882,213  831,497 

{.i-ontiniicd  on  faoe  90) 


133,594  L 
5.159  G 
128,435  L 


49,737  G 
86,234  L 
55,951  G 
8.873  G 
7,876  L 


19,454  G 
997  G 
20,451  G 


77,397  G 
26,681  L 

50,716  G 


go 
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March  Linage  Records  In  Leading  Cities 


F  C 


(Continued  from  page  89> 

SPOKANE,  WASH. 


TULSA.  OKLA. 


Spokesman-Review  . .  (m) 

Chronicle . (e) 

tSpokesman-Review  . .  (S) 


1941 

296,150 

550,777 

301,326 


1 940  Gain  or  Loss 


305,779 

535,491 

324,857 


9,629  L 
15,286  G 
23,531  L 


1941 

1940  Gain  or  Ivoss 

1941 

Tribune  . 

. (e) 

512,136 

513,099 

963  L 

Telegram  . 

. . .  (m) 

547.509 

World . . 

460,274 

509,877 

49.603  L 

Gazette  &  Post... 

....(e) 

664,065 

Tribune  . 

. (S) 

159,708 

180,016 

20.308  L 

Telegram  . 

...(S) 

242,083 

World  . 

. (S) 

288,115 

258,716 

29.399  G 

WORCESTER,  MASS. 

1940  Gain  or  Loss 
594,185  46,676  L 

668,171 


4,106  L 

9,U92  G 


Total  Daily 
Total  Sunday 


846,927 

301,326 


841,270 

324,857 


Grand  Total  .  1,148,253  1,166,127 


5,657  G 
23,531  L 
17,874  L 


Total  Daily  . 
Total  Sunday 
Grand  Total 


SYRACUSE.  N.  Y. 

Herald  Journal  . (e)  876,434  961,112 

Post-Standard  . (m)  582,239  453,463 

•Herald  American  ...(SI  298,777  246,850 

Post-Standard  . (S)  155,729  119,705 


84,678  L 
128,776  G 
51,927  G 
36,024  G 


Total  Daily  .  1,458,673  1,414,575 

Total  Sunday  .  454,506  366.555 

Grand  Total  .  1.913,179  1,781,130 


44,098  G 
87,951  G 
132,049  G 


Tiraes-Herald  _ (daily) 

Xews  . (e) 

Post  . (m) 

Star  . (e) 

•Times-Herald  . (S) 

Post  . (S) 

tStar  . (S) 


.  972,410  1,022,976 

.  447,823  438.732 

.  1,420,233  1,461,708 

WASHINGTON.  D.  C. 


50.566  L 
9,091  G 
41.475  L 


Total  Daily  .  1,211,574  1,262,356 

Total  Sunday  .  242.083  232,991 

Grand  Total  .  1,453.657  1,495,347 


50,782  L 
9,092  G 
41,690  L 


860,507  839,241 

562,522  529,394 

677,395  723,726 

1,463.838  1,479.896 
383.341  411.316 

312.259  311.857 

602.359  600,141 


21,266  G 
33,128  G 
46,331  L 
16,058  L 
27,975  L 
402  G 
2,218  G 


YOUNGSTOWN.  OHIO 

Vindicator  Telegram. .  (e)  881.178  808,324 
Vindicator  Telegram. .  (S)  252,371  258,895 


72.854  G 
6.524  L 


Grand  Total  .  1,133,549  1,067,219  66.330  G 


TACOMA.  WASH. 


Total  Daily  .  3,564,262  3,572.257 

Total  Sunday  .  1,297.959  1.323,314 

Grand  Total  .  4,862,221  4,895,571 

WESTCHESTER  COUNTY  (N.  Y.)  MACY 


....(e) 

488.261 

491.354 

3,093  L 

Mamaroneck  Times _ 

(e) 

193,718 

227,731 

_ (e) 

371.169 

387,103 

15,934  L 

Mt.  Vernon  Argus.. 

(e) 

428.379 

520,390 

....(S) 

202,852 

191,771 

11,081  G 

New  Rochelle  Standard 

(e) 

497,514 

533,284 

859,430 

878,457 

19,027  L 

Ossining  Citizen 

Total  Sunday  . 

202.852 

191,771 

11,081  G 

Register  . 

(e) 

224,226 

222,016 

1,062,282 

1,070,228 

7,946  L 

Port  Chester  Item . 

(e) 

321,244 

346,272 

Tarrytown  Xews  .... 

(e) 

219,426 

223,926 

Yonkers  Herald 

TOLEDO.  OHIO 

Statesman  . 

(e) 

406,032 

414,869 

130.401 

140,253 

9,852  L 

White  Plains  Reporter 

....(e) 

988,194 

970.170 

18,024  G 

Dispatch  . 

(e) 

616,842 

473,568 

Times  . 

....(S) 

353,266 

329,581 

23,685  G 

Peekskiil  Star  . 

(e) 

234,648 

265,465 

Total  Daily  _ 

1,118,595 

1,110,423 

8.172  G 

Grand  Total  . 

3,142,029 

3,227,521 

7,995  L 
25,355  L 
33,350  L 

GROUP 

34,013  L 
92,011  L 


FIGURES  SUPPLIED  BY  PUBLISHERS 
KANSAS  CITY.  KAN. 

Kansan  . (e) 


Kansan  . (S) 


Grand  Total 


35,770  L 


2,210  G 
25,028  L 
4,500  L 


Home  News  . (e) 

Home  News  . (S) 


Grand  Total 


.(e) 

.(S) 

270.669 

86,268 

295,624 

116,725 

24,955  1 
30,457  L 

356,937 

412,349 

55,4121 

BRONX,  N.  Y. 

.(e)  196.542 
.(S)  74,993 

221,745 

88,973 

25,203  L 
13,980  L 

271,535 

310,718 

39,183  L 

8.837  L 


143,274  G 
30,817  L 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  AND  "THIS  WEEr' 


85,492  L 


Total  Sunday 


353.266  329,581 


Grand  Total  .  1,471,861  1,440,004 


23,685  G 
31,857  G 


WICHITA.  KANS. 


Glol>e  &  Mail . (m) 

Telegram  . (e) 

Star  . (e) 

Star  . (weekly) 


TORONTO.  CANADA 


512,473  512,128 

997,305  964,015 

1,121.690  1,100,146 
113,162  106,903 


Beacon  . 

. (e) 

476,140 

459,436 

16,704 

G 

Eagle  . 

349,634 

339.818 

9,816 

G 

Eagle  . 

. (e) 

467,184 

459,713 

7,471 

G 

Beacon  . 

. (S) 

276,957 

253,035 

23,922 

G 

Eagle  . 

. (S) 

218,850 

227,902 

9,052 

L 

Grand  Total 


2,744,630  2,683,192  61,438  G 


Total  Daily  .  1,292,958  1,258,967 

Total  Sunday  .  495,807  480,937 

Grand  Total  .  1,788,765  1,739,904 


33,991  G 
14.870  G 
48,861  G 


TRENTON.  N.  J. 

Evening  Times.  (See  note)  753.748  745.707  8,041  G 

Times-Advertiser  ....(S)  103,817  93,815  10,002  G 

Total  Daily  .  753,748  745,707  8,041  G 

Total  Sunday  .  103,817  93,815  10,002  G 

Grand  Total  .  857.565  839,522  18,043  G 

Note:  Trenton  Times  (e)  and  State  Gazette  (ra)  are  sold 
in  combination. 

TROY.  N.  Y. 

Record  .  591,527  618,322  26,795  L 

Record  (ni)  sold  in  combination  with  Times-Record  (e). 
Linage  of  one  edition.  Record  (m),  only  is  given. 


WILKES-BARRE.  PA. 

Record  . (ra)  559,607 

Timcs-Leader-News  . .  (e)  650,537 

•Sunday  Independent  ..  (S)  182,717 


Total  Daily  .  1,210,144 

Total  Sunday  .  182,717 

Grand  Total  .  1,392,861 


WINSTON-SALEM.  N.  C. 


Total  Daily  . 
Total  Sunday 
Grand  Total 


.  .(e) 

420,631 

415,964 

4,667 

G 

.  (m) 

337,546 

353,075 

15,529 

L 

.(S) 

158,890 

168,860 

9,970 

L 

758,177 

769.039 

10,862 

L 

158,890 

168.860 

9,970 

L 

917,067 

937.899 

20,832 

L 

MARCH.  1941 

*  “AMERICAN  WEEKLY”  Linage  66,768  lines  and 
“COMIC  WEEKLY”  Linage  23,100  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Albany  Times  Union, 
Atlanta  Journal,  Baltimore  American,  Boston  Advertiser, 
Chicago  Herald- American,  Detroit  Times,  Milwaukee  Sen¬ 
tinel,  N'ew  York  Joumal-American,  Pittsburgh  Sun-Telegriph, 
San  Antonio  Light,  Syracuse  Herald-American,  W'ashington 
Times-Herald. 

*  “AMERICAN  WEEIKLY”  Linage  69,793  lines  in  the 
Los  -Vngeles  Examiner,  San  Francisco  Examiner  and  Seattle 
Post-Intelligencer. 

**  “AMERICAN  WEEKLY"  Linage  66,768  lines  in  the, 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer,  Miami 
Herald,  Nashville  Tennessean  and  Philadelphia  Record. 
69,793  lines  in  the  Portland  Oregonian. 

t  “THIS  WEEK”  Linage  43,781  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Atlanta  Constitution, 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  Boston' 
Herald.  Cincinnati  Enquirer,  Cleveland  Plain  Dealer.  Dallas i 
News,  Detroit  News,  Indianapolis  Star,  Memphis  (Sommer-' 
cial  -Appeal,  Milwaukee  Journal,  Minneapolis  Tribune,  New: 
Orleans  Item  Tribune,  New  York  Herald  Tribune,  Omaha: 
W'orld-Herald,  Philadelphia  Record.  Pittsburgh  Press,  St. 
I-ouis  Globe-Democrat,  Washington  Star.  43,521  lines  in  the: 
Chicago  I>aily  News  (e) ;  48,129  lines  in  the  Los  .\ngelesl 
Times,  Portland  Journal.  San  Francisco  Chronicle,  Seattle| 
Times,  Spokane  Spokesman  Review. 


Glendining  Sees 
Bankers  as  Good 
Ad  Prospects 


Will  Soon  Be  in  Position 
To  Sell  Most  of 
Foreclosed  Properties 


Boston,  April  14 — ^Editors  will  have 
to  do  some  straight  thinking  for  the 
American  public  and  publishers  may 
expect  increasingly  better  advertising 
revenues  during  the  current  crisis, 
the  Massachusetts  Press  Association 
was  told  today  by  George  R.  Glendin¬ 
ing.  editor,  Banker  &  Tradesman.  Mr. 
Glendining,  who  writes  a  ssmdicated 
column,  “One  Man’s  Opinion,”  for 
western  papers,  told  his  fellow  editors 
that  letters  from  readers  repeatedly 
indicate  the  public  wants  straight 
thinking  expressed  on  the  war  prob¬ 
lem. 

Speaking  as  a  banking  paper  editor, 
Mr.  Glendining  predicted  “one  of  the 
most  prosperous  and  busiest  periods 
we  have  ever  seen”  during  the  balance 
of  this  year.  Retailing,  manufactur¬ 
ing  and  the  professions  will  all  feel 
the  impetus  of  war  economy,  he  fore¬ 
cast,  adding  that  a  big  and  significant 
building  boom  had  already  begim  in 
the  nation. 

Closer  cooperation  between  govern¬ 
ment  and  business,  higher  taxes,  ris¬ 
ing  prices  (about  10%  higher  than  a 
year  ago) ,  more  stringent  control  over 
prices  by  government  (“as  never  be¬ 
fore”)  were  among  the  by-products 


of  the  war  economy  seen  by  the 
speaker.  Despite  the  building  boom, 
he  forecast  a  housing  shortage  and  a 
kiting  of  household  and  industrial 
rents. 

High  Taxes 

Taxes  will  be  “high,  hard  and 
tough,”  Mr.  Glendining  warned  re¬ 
peatedly,  reminding  his  audience  that 
“there  is  no  such  thing  as  govern¬ 
ment  money — it  all  comes  out  of  your 
pocket  ultimately.” 

Some  businessmen,  he  said,  are 
worried  over  the  prospect  of  an  un¬ 
expected  peace  this  summer  and  the 
possible  ruinous  effects  it  would  have 


on  American  economy.  “If  peace  came 
this  year,”  Mr.  Glendining  stated,  “it 
would  have  no  obvious  effect  on  our 
business,  because  our  defense  pro¬ 
gram  would  go  on  just  the  same.” 

Good  prospects  for  newspaper  ad¬ 
vertising,  the  speaker  suggested,  are 
the  bankers.  They  will  soon  be  in  a 
position  to  sell  most  of  their  fore¬ 
closed  properties — but  will  need  the 
assistance  of  advertising.  Install¬ 
ment  sales  will  increase  with  the  war 
boom,  he  said,  and  retailers  and  deal¬ 
ers  will  also  need  advertising  aids  to 
take  advantage  of  this  trend  which 
is  already  apparent. 


EDITOR  &  PUBLISHER 
CALENDAR 

April  19-26 — National  Garden 
Week,  Genercd  Federation  of 
Women’s  Clubs,  Washington, 
D.  C. 

April  21-2.3  —  National  Edi¬ 
torial  Assn.,  annual  meeting, 
Jacksonville,  Fla. 

April  25  —  Short  Course  in 
photography  and  photoengrav¬ 
ing,  University  of  Missouri, 
Columbia. 

April  26-27 — Southern  Cali¬ 
fornia  Mechanical  Conference, 
annual  convention.  Elks  Temple, 
Los  Angeles. 

April  26 — Audit  Bureau  of 
Circulations,  board  of  directors 
meeting.  New  York  City. 

April  19-26 — America’s  Home 
Week,  sponsored  by  Home  Furn¬ 
ishings  Industry,  New  York  City. 

April  25-26  —  South  Texas 
Press  Assn.,  annual  convention, 
San  Antonio. 

April  28-May  1 — Chamber  of 
Commerce  of  United  States,  29th 
annual  meeting,  Washington. 


NEWSROOM  FOLLIES 

Drawn  for  Editos  &  Publisbh  by  Louis  A.  Paige,  Utica  (S.  Y.)  Observer-Dispatch. 


55.000  SEE  N.  Y.  SHOW 

To  permit  AP  and  ANPA  membeit 
to  visit  the  Sixth  Annual  Exhibitkj 
of  the  Press  Photographers’  Associatioj 
of  New  York  at  Rockefeller  Cent4 
the  show  has  been  extended  throud 
Convention  Week,  Martin  J.  McEvilM 
presidmt  of  the  association,  anj 
nounced  this  week.  The  exhibitia 
was  to  have  closed  April  20  but  wf 
remain  open  until  April  27. 
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©bituarp 


Wheat-Straw  Pulp 
Used  for  Newsprint 


I  J  TRACY  GARRETT,  60,  publisher  straws,  of  which 

OSS  ‘'•of  the  Burlington  (la.)  Daily  Haa;fc.  **  has  an  abund^ce,  Argentina  ex¬ 
it  VX  j.  j  a'  :i  1,1  o  pects  to  free  itself  entirely  from  the 

)r  ^  f  ffiop  Mr  necessity  of  importing  newsorint  from 

JO  ,^l  hemorrhage  m  his  office.  Mr  Canada  and  the  Unit^  States,  the  Na- 
2L  formerly  was  man^  Research  CouncU  group  in- 

2  G  of  the  es  oines  g  vestigating  South  American  industrial 

expansion  was  told  April  10  while  in- 
Thom^  B.  Hanly,  71,  veteran  New  gpecting  the  country’s  largest  writing 
York  City  newspaper  editor  and  cor-  wrapping  paper  plant  at  Rosario, 

L  respondent,  died  April  13  at  his  home  according  to  a  New  York  Tivies  dis- 
in  Morrisonville,  N.  Y.  A  native  of 

Berwick,  Pa.,  he  joined  the  Ne^  York  ^he  company  has  not  only  com- 
Times  reportorial  stall  m  1896  pigged  experiments  mixing  wheat 

covered  the  Paris  expoption  for  uwt  g^j.aw  with  bamboo  pulp  for  the  pro¬ 
newspaper.  He  worked  later  for  the  auction  of  newsprint,  but  also  has 
5L  Evening  World,  the  New  York  Herald  ■^^^orked  out  a  successful  method  for 
^  I-  and  the  Sun,  and  became  an  editor  of  ^gj^g  domestic  woods  and  wheat  pulp 
21  the  Morning  Telegraph  and  later  of  ^le  dispatch  stated. 

the  Baltimore  American.  Hanly  was  group  was  much  impressed  by 

day  city  editor  of  the  old  New  York  modernity  of  machinery  and  plant 
)3L  Morning  World  when  it  ceased  pub-  of  the  establishment,  which  is 

_  lication  in  1931.  owned  and  operated  by  Celulosa  Ar- 

83  L  Lester  Harkness,  48,  secretary  to  gentina  S.  A.  started  ten  years  ago. 
Representative  Oscar  Youngdahl  of  Bids  from  England  and  the  United 
Minneapolis,  Minn.,  died  April  10  at  States  for  newsprint  equipment  have 
George  Washington  University  Hos-  already  been  asked.  The  company  has 
pital,  where  he  was  undergoing  treat-  experimented  with  pulp  from  rice  and 
ment  for  a  heart  ailment.  He  was  for-  flax  straws  also,  but  wheat  is  the 
and  merly  managing  editor  of  the  Minne-  mainstay  because  the  supply  is  always 
1  the  apolis  Journal.  large.  . 

tiser’.  Conn  Templeton,  21,  junior  member  ■ 

of  the  editorial  staff  of  the  Vancouver  f'lonrillftc: 

(B.  C.)  Daily  Province,  was  killed  in  Y  _ 

^  _  J _ : _ _  1 _ u:  — A- 


of  the  editorial  staff  of  the  Vancouver  f'lonrillftc: 

(B.  C.)  Daily  Province,  was  killed  in  Y  _ 

action  during  a  bombing  raid  over  ClaSSGS  lU  JOUmCulSlll 
the  I  Britain,  according  to  word  received  by  Asbury  Park,  N.  J.,  April  7— The 
his  father,  R.  J.  Templeton,  financial  eighth  annual  convention  of  300  high 


1  the  I  writer  for  the  Vancouver  Sun. 


school  students,  studying  journalism 


I  paperman  before  he  joined  the  New 
York  State  Police  in  1924. 


CLASSIFIED 

RATES 


Secretarial  Service 

Call  PliAXa  3-0096.  Secretarial  Service, 
hourly,  daily;  manuscript  typing.  POWER 
&  FORD.  17  East  49th  Street,  New  York 
City,  N.  Y. 


Charles  Robert  Shaw,  66,  secretary-  in  13  institutions  co-operating  with 
treasurer  of  the  Daily  News  Publish-  the  Asbury  Park  Press,  was  held  at 
n  the  ing  Company  of  McKeesport,  Pa.,  died  the  Neptune  high  school,  near  here 
Rion,  at  his  home  there  April  10.  He  had  last  week,  with  the  United  States  Army 
lalUsi  just  returned  from  a  trip  to  Florida  and  Navy  represented  by  officers  as- 
luner ;  where  he  had  been  taken  ill.  signed  from  Fort  Dix  and  the  Lake- 

•ilhai  New  York  State  Trooper  R.  G.  Me-  hurst  naval  air  station. 

■  St.  Lennan,  40,  son  of  Fred  M.  McLen-  Their  participation  was  occasioned 
nan,  managing  editor  of  the  Buffalo  by  the  theme  of  the  convention,  “The 
cattle  Courier-Express,  and  his  wife,  Gladys,  Defense  of  our  Freedom,”  which  was 
died  in  a  fire  which  trapped  them  in  also  the  subject  of  the  main  address 

-  their  cottage  near  Monticello,  N.  Y,,  at  the  convention  by  Wayne  D^Mc- 

April  10. 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six  month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 

Circulation  Promotion 

Succesafnl  xnbscilptioii  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolis. 

For  Home-Town  Papers 

WOEHRLE  NEWS  SERVICE 
For  Coverage  In 
NEW  YORK  CITY 

153  Centre  Street  CAnal  6-8617 


signed  from  Fort  Dix  and  the  Lake- 
hurst  naval  air  station. 

Their  participation  was  occasioned 


at  the  convention  by  Wayne  D.  Mc- 


Mr.  McLennan  was  a  news-  Murray,  general  manager  of  the  Press. 


The  Asbury  Park  Press  has  been 
conducting  classes  and  clubs  in  the 


James  L.  Burnham,  69,  telegraph  high  schools  of  Monmouth  and  Ocean 

editor,  Biddeford  (Me.)  Journal,  di^  1 

at  a  Biddeford  Hospital,  April  9.  5,000  high  school 


THE  SCHOOL  OF  JOURNALISM 

Elydia  Shipt-ian,  Director  EST.  1921 

A  small  professional  day,  evening 
school  2  year  course  with  diploma  for 
high  school  graduates.  Special  Courses 
—  News,  Fiction,  Feature,  English, 
Typing.  Summer  School. 

Tlmeg  Bldg.  (19th  fl.)N.Y.C.  BR.  9-4806 


Syndicates 

‘Nnttihlts’  ’ :  One-Column  Panel  Cartoon. 
For  the  UNIT  of  your  newspaper- — the 
COLUMN.  Write  for  proofs.  Ray 
Doherty.  391  Rolph  Street,  San  Francisco, 
California. 


Help  Wanted 

Deskman,  capable  of  handling  telegraph  or 
city  desk,  make-up  on  morning  daily  in 
South — circulation  50,000.  Must  be  draft 
exempt,  reliable,  good  copyreader  Box 

2859,  Editor  &  Publisher. _ 

District  Manager  on  New  Jersey  daily,  cap¬ 
able  of  handling  boys  on  Little  Merchant 
Plan.  Must  have  car,  good  references. 
State  age,  married  or  single,  salary  ex- 
pected.  Box  2844,  Editor  &  Publisher. 

SALESMAN  WANTED 

Display:  l^al  advertising  department  East¬ 
ern  Daily  that  dominates  its  field.  Op¬ 
portunity  for  immediate,  permanent  well¬ 
paying  connection,  for  intelligent,  aggres¬ 
sive  salesman.  Experience  in  major  ac¬ 
counts  helpful.  Box  2862,  Editor  &  Pub- 

lisher. _ _ _ 

Wanted:  experienced  reporter-desk  man  by 
small  Western  Pennsylvania  daily.  Box 

2861,  Editor  &  Publisher. _ 

Wanted:  Hard-hitting,  intelligent,  resource¬ 
ful  national  advertising  man,  able  to  both 
sell  and  compile  market  data.  Texas  ex¬ 
perience  preferred.  Box  2835,  Editor  & 

Publisher  _ 

Wanted  immediately;  experienced  display 
salesman  for  growing  East  Coast  weekly 
newspaper,  going  bi-weekly  at  once.  Ex¬ 
cellent  opportunity  for  permanent  con¬ 
nection.  10%  commissions  (no  limits). 
No  drawing  account.  Good  salesman  can 
make  plenty.  Address  Box  2690,  Editor 
&  Publisher. 


Sitaations  Wanted 
Administrative 

ASSISTANT  TO  PUBLISHER 

OB  BUSINESS  MANAGER 

To  solve  advertising  and  personnel 
problems,  help  on  editorial  and 
circulation.  Set  space  sales  records 
as  salesman  and  department  man¬ 
ager  for  small  daily  and  metro¬ 
politan  chain  paper  (six  years). 
Effective  civic  refurmi>  as  editor 
large  weekly  (two  years).  Radio, 
public  relations,  and  merchandising 
as  part  of  newspaper  experience. 
Employed.  1940  earnings  $4800. 
University  honors  graduate.  Age 
29.  Draft  exempt  (Group  III). 
ANPA  convention  interview,  or  de¬ 
tails  mailed  on  your  request. 


seniors  and  juniors  have  been  in- 


IkxiOTT  Rothstein,  22,  of  the  adver-  structed  in  news  writing  and  have 
tising  staff  of  the  Long  Branch  (N.  J.)  been  informed  about  the  difficulties 
Doily  Record,  died  suddenly  April  S  and  problems  of  newspaper  publica- 
at  the  MonmouA  Memorial  Hospital  tion.  Once  each  week  the  school  edi- 
after  a  two-day  illness.  tor  of  the  Press  visits  each  group  and 

George  Ford  Downer,  66,  former  gives  instruction.  Each  week  the 
sports  editor  of  the  Milwaukee  Sen-  pupils  get  training  in  news  work  by 
tinel,  died  unexpectedly  of  a  heart  at-  reporting  the  news  of  their  schools. 


tack  at  his  home  in  Madison,  Wis.,  ■ 

April  13.  Boii  Draft  Appeal 

George  H.  V.  Mariner,  35,  of  Hart-  »  , 

j  ford,  former  reporter  for  the  Hartford  VtGWS  uOIH  PTGSS 
ors  which  suspended  pubUca-  Because  of  objections  from  local 

tion  last  June,  was  killed  Monday  draft  board  members  to  newspaper 
I  Morning  when  his  car  sideswiped  a  publication  of  disposition  of  appeals, 
milk  truck  at  a  railroad  underpass  including  cases  in  which  the  local 
[jy*  l*re-  board  were  reversed,  the  Illinois  state 

^  Carey  Ivy  Harris,  58,  chief  of  the  draft  director  has  issued  an  order 
promotion  department  of  the  Memphis  banning  such  information  to  the  press. 
Commercial- Appeal,  died  in  New  Or-  If  was  indicated  that  the  Springfield 
.  leans  on  March  16.  He  had  suffered  office  had  not  decided  as  yet  to  make 
jgflj  I  a  paralytic  stroke.  the  ban  permanent. 

Mrs.  Annie  Fisher  Lincoln,  wife  of  ,  Some  local  boards  complained  that 

; _  Charles  M.  Lincoln,  assistant  to  the  information  which  could  be 

jjr  I  managing  editor  of  the  New  York  on  each  ca^  under  the 

"  I  Times,  died  April  10  at  her  home  in  regulations  faded  to  mdicate  the  dif- 
Montclair,  N.  J.,  after  a  brief  illness.  lerences  which  exist  in  nearly  every 
^  case,  explained  Edwin  H.  Felt,  as- 

ciatioi  urTRTKTTwii^  n  tno  t  twttv  n  wa  sistant  to  Paul  G.  Armstrong,  state  di- 
entq  ADS  B‘y  rector.  “This  caused  trouble  by  giving 

rood  The  campaign  of  institutional  ad-  the  impression  that  ndings  were  dif- 
Evifl ’**’tisements  which  won  a  classifica-  ferent  in  similar  cases.” 

tion  award  for  the  Portsmouth  (Ohio)  The  purpose  in  giiAng  out  the  ap- 
ibitia  in  the  1940  Editor  &  Publishbi  peal  information  originally  was  to  help 
t  wj  promotion  contest  was  written  and  in  some  degree  toward  “standardizing” 
I  altered  by  C.  G.  Linham,  advertising  decisions  of  the  boards  imder  certain 
I  manager  of  the  newspaper.  sets  of  facts. 


Miscellaneous 

29  TEARS  OF  PRINTING  EXPERIENCE 
go  into  the  handling  of  your  job  when  yon 
produce  booklets,  catalogs,  brochures,  sales 
letters  by  Laurel  Improved  Photo  Offset. 
500  (S^xll")  reproductions  $2.63,  addi¬ 
tional  hundreds  22e.  Complete  copy,  art, 
Varityping,  composition  facilities.  Color 
work  specialists.  Ask  for  samples,  Instruc¬ 
tive  Manual.  Laurel  Process,  480  Canal  St., 
N.  Y.  WAlker  5-0526. 

Newspapers  For  Sale 

Acute  Illness  forces  me  to  sell  immediately 
chain  of  weekly  papers  in  Metropolitan- 
Long  Island  area.  No  plant.  Last  five 
years  annual  return  to  me  $10,000.  Un¬ 
limited  opportunity  for  even  greater  pro¬ 
fit.  Asking  $15,000.  Box  2911,  Editor  & 

Publisher. _ 

New  Jersey  Weekly,  60  years  old,  near  New 
York.  2,000  population.  $21,000  with 
building.  Very  profitable.  Write  Box 
2889,  Editor  £  Publisher. 

Of  four  daily  newspapers  sold  in  one  State 
alone  in  1940,  we  sold  three  of  them.  For 

Snick  disposal  of  your  property,  write  to- 
av  to  MURRAY  £.  HILL  Broker,  Nash- 

vUie,  Tennessee. _ 

Pennsylvania  Dally.  Old  established.  Ex¬ 
clusive  field.  Profitable.  Rare  opportun¬ 
ity  for  two  partners  with  $50,000  for 
down  payment.  Price  right.  Harwell  & 
Fell,  3026  4th  Ave.,  Birmingham,  Ala. 

Semi- Weekly;  Western  County  seat;  gross 
$18,000;  annual  profit  $4,000.  Price 
$20,000;  A.  W.  Stypes,  Mills  Building, 
San  Francisco. 


Nawspapar  Brokers 

Capable  handling,  buying  selling,  mergers. 

No  leases  or  trades.  Highest  references. 
LEN  FEIOHNER  AGENCY,  Nashville,  Mich. 

Daily  and  Weekly  NewMaper  Properties 
NEWSPAPER  APPRAI^L  COMPANY 
Times  Building  New  York 


Box  2886  Editor  &  Publisher 

Editorial  and  promotion  man,  rounded  ex¬ 
perience  as  newspaper,  magazine  and 
public  relations  writer  and  executive,  some 
advertising.  Box  2728,  Editor  &  Pub- 
lisher. _ 

Freedom  from  detail  and  worry  is  worth 
more  to  some  owner-publisher  than  cost 
of  my  services.  Offer  twenty  years  news¬ 
paper  experience  as  salesman,  promotion 
manager,  editor,  advertising  manager,  for¬ 
eign  correspondent  and  business  manager. 
Age  45.  Now  employed.  New  York  inter¬ 
view  by  appointment.  Box  2788,  Editor 
&  Publisher. 

General  Manager  of  small  city  daily  desires 
change  for  greater  opportunity.  Adver¬ 
tising,  circulation,  promotion  and  general 
business  experience.  Many  valuable 
agency  contacts.  Outstanding  record  in 
competitive  field.  Age  80,  married.  Write 
Box  2869,  Editor  &  Publisher. 

I  am  anxious  to  get  in  touch  with  some  Mid- 
Western  Daily  Newspaper  Publisher  with 
a  circulation  of  from  10,000  to  25,000, 
who  wants  to  increase  his  circulation  and 
advertising  along  lines  that  BUILD  for 
permanence.  I  have  the  knowledge,  ex¬ 
perience  and  ability  to  do  a  good  job  for 
the  right  boss — if  given  an  opportunity. 
I  want  to  contact  a  Publisher  who  wanta 
to  be  the  town  LEADER,  rather  than  a 
mere  FOLLOWER  in  his  community.  1 
can  be  found  at  EDITOR  £  PUBLISHER 
headquarters,  Waldorf-Astoria  Hotel  dur¬ 
ing  the  annual  meetings  of  the  "A.P.” 
and  the  “A.N.P.A.” — or  write  Box  2849, 
Editor  £  Publisher 

MR.  NEWSPAPER  OWNERI 

If  you  need  a  man  to  take  complete  charge 
of  your  newspaper  as  acting  publisher  or 
general  manager,  who  for  the  last  several 
yeara  has  successfully  managed  operation 
that  includes  commercial  printing  and  en¬ 
graving  departments,  inquire  further  from 
E.  £  P.  Personnel  Service,  while  in  New 
York.  Pleasantly  employed,  but  seeking 
more  profitable  field.  Box  2865,  Editor 
£  Publisher. 
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Sihiatieat  Wa«t«d 

AdvcrtiiiBf 

(Continued  from  previous  page) 

A  damned  good  adman,  30;  married,  de¬ 
ferred  :  impressive  record — sales,  copy, 
specials ;  earns  $45,  prefer  East.  Box 
2759,  Editor  &  Pnblisher. _ 

Adman  or  admanager.  Pacific  Coast  prefer¬ 
able.  Seven  years’  experience,  daily, 
semi-weekly  Age  28.  Resultful  copy, 
layout.  News.  limited  shop  experience. 
Now  employed  (five  years  same  job). 
Top-notch  references.  Box  2834,  Editor 
t  Pnblisher. _ 

Adman  —  Salesman  —  Manager,  six  years 
Metropolitan  experience  :  employed ;  good 
knowledge  layout.  copy.  Anywhere. 
William  J.  Regar,  319  West  75th  Street, 
New  York  City.  TRafalgar  4-8757. 

Advertising:  Age  46,  college,  nineteen 

years’  eexperience;  exceptional  sales 
ability;  copy,  layouts;  ideas  that  wilt  in¬ 
crease  lineage.  Employed  metropolitan 
paper;  references.  Box  2909,  Editor  Sc 
Publisher. _ 

ADVXBTISINO  MANAGER  OB  STAFF 

20  years’  successful  record.  Now  Manager 
38.000  daily  handling  local  and  national. 
Married.  40,  Forceful.  Competent.  Box 
2726,  Editor  &  Publisher. 

Advertising  Manager  —  Salesman.  copy¬ 
writer;  good  mixer,  excellent  record;  20 
years’  experience  local,  national  classified 
and  promotions.  Box  2727,  Editor  A 
Pnblisher. _ 

Advertising  Manager — 38,  married;  sixteen 
years’  experience,  highly  competitive 
fields.  Knows  the  game.  Can  meet  and 
sell  people.  Good  organizer.  Developer 
of  line  producing  results.  Box  2897, 
Editor  Sc  Pnblisher. _ 

Advertising  Manager,  Top-notch  Salesman, 

20,000  to  150,000  cities  including  busi¬ 
ness  and  promotion  experience.  Salary 
and  bonus.  For  confidential  interview  at 
convention,  ’phone  Personnel  Service. 
Or  write  Box  2887.  Editor  Sc  Publisher. 

Advertising  b  Sales  Promotion  Manager  or 
Ass’t.  Six  years'  experience  national 
magazine.  Writes  sales-producing  con¬ 
sumer  and  dealer  copy,  salesmen’s  presen¬ 
tations.  Creates  plans,  follow  through. 
Age,  28;  college;  draft-exempt.  Prefer 
Midwest  connection  manufacturer,  publi¬ 
cation,  agency.  Box  2815,  Editor  &  Pub¬ 
lisher^  _ 


Advertising  Salesman.  Eight  years’  experi¬ 
ence  selling  retail  advertising,  including 
three  jrears  managerial.  Age  27.  married. 
Now  in  metropolitan  area.  Box  2888, 
Editor  Sc  Publisher. _ 

Advertising  Salesman,  30.  Executive  ex¬ 
perience.  Twelve  years  newspaper,  radio, 
filing,  copy,  lay-out.  merchandising. 
Married,  excellent  references.  Box  2831, 
Editor  &  Publisher. _ 


Advertising  Saleswoman  —  now  employed. 
Sold  over  $9,000  worth  of  business  first 
three  months  1941;  identical  accounts 
produced  less  than  $5,000  worth  of  busi¬ 
ness  same  period  1940.  Understand  lay¬ 
outs,  copy,  proofreading.  Would  like  ad 
managership  good  weekly  or  classified  de¬ 
partment  manager  on  daily.  Write  Box 
2846.  Editor  &  Publisher _ 


ABTIST-VISUALIZER 

Experienced  advertising  and  circulation  pro¬ 
motion  two  large  Eastern  dailies.  Com¬ 
prehensive  layouts,  type  specification, 
hand-lettering,  illustration,  air  brush.  Age 
27 ;  deferred.  Prefer  East.  Box  2822, 
Editor  Sc  Publisher. _ 

CBHATIVE  IDEAS  SOLD  600,000  LINES 

Own  accounts  bought  over  million  lines  in 
1940.  Manage-sell  with  4-man  depart¬ 
ment.  Now  earn  $55  plus — go  anywhere. 
Box  2724,  Editor  &  Publisher. _ 

Display  Salesman  or  Classified  Mgr. — 10 
yrs.  experience;  age  32;  married;  capable; 
ambitious;  $30-$40.  Box  2898,  Editor  & 
Publisher. _ 

Employed.  Business  and  Advertising  man¬ 
ager  experience.  Age  43.  Married. 
Twenty  years  on  two  jobs.  Desires 
change,  adequate  reason.  Believes  in 
sound  constructive  selling.  Economical 
Production  and  profits  in  business.  Pres¬ 
ent  income  $5,000.  Box  2902,  Editor  & 
Publisher. _ 

Local  Advertising  Salesman,  32,  successful 
10  year  record  on  one  newspaper.  Avail¬ 
able  due  to  consolidation.  Draft-deferred. 
References.  Box  2848,  Editor  &  Pub- 
lisher. _ 

National  Advertising  Contact  Man,  23,  col¬ 
lege  graduate,  desires  position  media  de¬ 
partment  in  agency  or,  newspaper  repre¬ 
sentatives  field.  Now  employed  newspa¬ 
per;  highly  competitive  field.  Best  refer¬ 
ences.  Draft-exempt.  Box  2830,  Editor 
&  Publisher. 

Successful  Classified  Executive,  29,  able  to 
develop  classified  on  a  sound,  permanent 
and  profitable  basis  Capably  handle  all 
management  problems.  Twelve  year 
record  of  top-night  production.  Now  em¬ 
ployed.  Salary!  Let’s  discuss  it.  Box 
2855,  Editor  &  Publisher. _ 

20  Tears  Newspaper  Advertising  Manager; 
exceptional  salesman;  continuously  suc- 
cessral  record;  constructive  builder;  ideas 
that  produce  results;  highest  credentials. 
Box  2908,  Editor  &  Publisher. 


Sitvotioas  WoRtad 

CredadoR 


SitRRtieas  WaRtad 

Editorial  (Coat’d) 


SitaatioRS  WoRtad 
BdUorial  (Coal’d) 


Assistant  Circulator  thirty-five  thousand 
paper.  City  Circulator,  Office  Manager, 
ninety  thousand  paper.  Twenty  years’ 
successful  office,  promotion,  field  experi¬ 
ence.  Age  38.  References  nationally 
known  executives.  Box  2860,  Editor  Sc 
Publisher. _ 


CIRCULATION  MANAGER 

now  doing  successful  job  on  after¬ 
noon  daily,  desires  change.  Twenty 
years’  successful  record  on  morn¬ 
ing,  afternoon  and  Sunday  papers 
in  four  big  cities.  Economical, 
good  organizer  and  promoter.  A  1 
references  past  employers. 

Box  2840 _ Editor  b  Publisher 

Circulation  Manner — fifteen  years’  experi¬ 
ence  Metropolitan  and  small-town  dailies. 
Enviable  record.  Can  produce  results 
economically,  persistently.  References. 

Box  2782.  Editor  &  Pnblisher. _ 

Circulation  Manager — Home  delivery  expert. 
Good  record  of  achievement.  Efficient, 
economical  methods,  acquired  by  years 
of  experience.  Consciencions  worker. 
Moderate  salary  requirements.  Box  2828, 

Editor  &  Publisher. _ 

Circulation  Manager,  35,  twelve  years’ 
Metropolitan  newspaper.  Skilled  organ¬ 
izer  in  developing  Home  Delivery.  Salary 
based  on  accomplishments.  References. 
Box  2879.  Editor  &  Publisher. 


CIRCULATION— PROMOTION 

Have  unusual  record — advertising,  editorial 
and  circulation — two  leading  metropolitan 
dailies.  Want  opportunity  (with  future 
and  $50  weekly)  on  any  size  daily  in 
midwe.st  in  circulation  management  or 
promotion.  Ten  years’  experience;  age 
30;  draft-exempt  (family).  Write  Box 
2800.  Editor  &  Pnblisher. _ 

Clrcnlation  Specialist — 18  years  city  circu¬ 
lator,  home  delivery,  newsstand,  country. 
Inexpensive  promotion.  Permanency  de¬ 
sired.  36,  married.  Employed  Metropoli- 
tan  Area.  Box  2826,  Editor  b  Pnblisher. 

bes^e  department — City  25,000  Upward. 
Eighteen  years’  experience  circulation, 
successfully  covering  all  phases,  ^ven 
years  present  company.  Excellent  stand¬ 
ing  now.  Age  36.  'Two  years  College. 
Married.  AJl  Bond,  References,  record. 
Personal  reasons  for  change.  Specialist 
boy  promotion.  Motor  Routes.  Producer. 
Box  2885.  Editor  &  Publisher. 

Highly  recommended.  A-l  reputation,  ability, 
integrity,  appearance.  C  irculat’on  Mana¬ 
ger  evening  daily  Chicago  area.  State 
Representative  Miami  Herald,  both  total¬ 
ing  seventeen  years.  Interview  New  York 
during  Publisher’s  Convention.  Editor  & 
Publisher’s  Personnel  Service  has  data. 
Box  2882,  Editor  b  Publisher. 

Now  employed  on  same  Eastern  Metropoli¬ 
tan  newspaper  for  the  past  twelve  years, 
and  want  responsible  employment  on 
smaller-city  newspaper  preferably  in  New 
England.  Good  record  of  work  in  classi¬ 
fied.  job  printing  and  circulation,  am 
particularly  interested  in  a  circulation 
managership  or  administrative  post  where 
permanency  and  opportunity  is  presented 
to  use  my  experience  and  ability  in  news¬ 
paper  work.  Age  33,  married,  two  chil¬ 
dren.  Have  intelligence  and  a  pleasing 
personality — abstainer  and  steady  work¬ 
er.  Can  handle  responsible  job.  Write 
Box  2708,  Editor  &  Publisher. 

Wanted  —  Clrcnlation  Job  as  manager  on 
small  daily  newspaper.  39  years  of  age 
and  have  always  been  a  producer.  Par¬ 
ticularly  strong  in  carrier  promotion. 
Best  references.  Address  Box  2810,  Edi¬ 
tor  &  Publisher 


SitRatioRS  WoRttcl 

Editorial 


A  capable  Reporter-Deskman,  34,  now  work 
ing  on  Washington  wire  service  want 
job  on  small  daily  as  reporter,  deskman 
editor,  11  years’  editorial  experience 
Moderate  salary.  Draft  exempt.  Bo: 
2691,  Editor  &  Publisher. 


A  newspaperman  seeks  that  opportunity; 
five  years  reporting,  editing,  publicity; 
three  years  advertising,  research.  Jour¬ 
nalism  graduate;  draft-proof;  nominal 
salary.  Go  anywhere.  Box  2715,  Editor 
A  Publisher. 


A  real  dependable  newsphotographer,  spot 
news,  sports,  features.  Long  metropoli¬ 
tan  experience,  managerial  ability.  Draft 
exempt,  married,  own  equipment,  car. 
Go  anywhere,  good  references.  Box  2820, 
Editor  &  Publisher. 


A  Tonng,  Experienced  Reporter — deskman. 
Stranded  by  merger,  ready  to  go  any¬ 
where.  Age  23.  College  graduate.  Two 
years  U.P.  rewrite.  Also,  sports  editor, 
columnist,  reporter,  small  city  daily. 
Unworried  about  draft.  Write  or  wire 
Ames  Schoninger,  930  West  Adams  St.. 
Sandusky,  Ohio. _ 


ADie  MUtor,  Executive,  wide  experience 
Managing  Editor,  Editorial  Writer  ] 
motion  Manager;  assistant  Publii 
Director  Republican  National  Commit 
Washington.  D,  C..  1940  Presiden 

Campaign.  Highest  recommendatii 
COIumbus  5-3279  between  5:00-7 
P.M.,  or  write  direct  to  Box  2825  I 
tor  &  Publisher.  ’ 


Able  Newspaper  Woman,  convincing  record 
— thorough  news  experience  in  reporting, 
rewrite,  features ;  editing  and  publishing 
state  publication  of  20,000  circulation ; 
versed  current  events,  excellent  back¬ 
ground.  publishers’  references.  Box 

2838.  Editor  k  Publisher. _ 

Alert  young  reporter.  Three  years’  experi¬ 
ence  Features  pull.  Also,  rewrite,  edi¬ 
torials.  University  graduate.  High 
draft.  Box  2856.  Editor  b  Publisher. 

All  ’round  Newspaperman,  publicity,  desk, 
some  editorial  experience  covering  fif¬ 
teen  years;  University  Journalism  grad¬ 
uate.  married.  Available  small  daily- 
weekly.  Box  2740,  Editor  A  Publisher. 
AU  ’round  Reporter,  34.  eight  years’  metro¬ 
politan  dailies.  Police,  features,  labor — 
six  months’  weekly  editor.  Draft  exempt. 

Box  2742.  Editor  A  Publisher. _ _ 

Ambitious  Photographer,  employed,  married, 
car,  equipment,  interested  in  joining 
PROGRESSIVE  publication.  E  xperienced 
in  taking,  processing,  editing,  and  layouts 
in  news  and  feature  photos.  Draft  $8224. 

Box  2899,  Editor  A  Publisher. _ 

American  Newspaper  Woman — ten  years’ 
European  background,  including  Balkans. 
Seven  years  N.  Y.  free  lance  feature  ex¬ 
perience.  Age  35 — B.S.  degree.  Wants 
straight  newspaper  job.  Box  2878,  Edi¬ 
tor  A  Publisher. 


AVAILABLE  SOON 

“ONE  OF  AMERICA’S  BEST 
REPORTERS’’ 

YOU  KNOW  THE  throbs  and  thrills  of 
Washington!  Let  me  give  it  to  you  daily, 
dramatically,  factually  I  16  years’  na¬ 
tional  byline  experience.  Get  the  facts 
about  me. 

Box  2876 _ Editor  A  Publisher 

Business  writer,  news  and  features,  10 
years  on  medium  dailies,  magazine,  40, 
fine  references,  employed.  Box  2476, 
Editor  A  Publisher. 


Capable  newspaper  woman.  Thoroughly  ex¬ 
perienced.  14  years  metropolitan,  one 
year  weekly.  Reporting,  editing,  make¬ 
up.  Single.  Available  now.  N.  E.  pre- 
ferred.  Box  2866,  Editor  A  Pnblisher. 

Bonafide  newspaper  job  wanted  by  ener¬ 
getic  original  young  womans  experienced 
reporter:  college  editor;  now  doing  pub- 
licity.  Box  2814,  Editor  A  Publisher. 

Cartoonist  and  Sketch  Artist; — Political 
and  local  cartoons.  Over  20  years’  ex¬ 
perience  on  New  York.  Boston  and  New 
England  papers.  Sketches  at  local  ban¬ 
quets  and  outings  have  created  interest 
and  increased  circulation.  Have  comic 
strip  and  write  a  daily  column.  Refer¬ 
ences.  W.  E.  Johnston,  50  East  Park 
Avenue,  Lynn,  Massachusetts. 


cmcuLA'noN  booster 

Draft  exempt,  25,  single,  college, 
sports  reporter,  weekly  columnist 
and  editor  of  the  only  national 
all-sports  monthly  magazine,  seeks 
a  daily  position.  Salary  request 
reasonable.  Seven  years  of  expe¬ 
rience  writing  all  sports.  Pleasant 
personality  has  been  a  great  factor 
in  making  many  sports  acquain¬ 
tances  as  well  as  boost  circulation. 

It  may  be  worth  a  nickel  to  call. 
Michael  Pawlyshyn,  3568  Jerome 
Avenue,  New  York,  N.  Y.  OLin- 
ville  2-4076,  after  5:30  P.M. _ 

City  Desk  or  Sports — fifteen  years  on  Met¬ 
ropolitan  N.  Y.  area  dailies;  cub  to  city 
editor;  knows  every  phase;  33,  married, 
draft  exempt.  Box  2875,  Editor  A  Pub- 
lisher. 


Copy  Editor,  34,  able,  experienced.  Eastern 
U.  S.  A.  Box  2714.  Editor  A  Publisher. 

Copywriter — Editor  (employed) ;  will  ac¬ 
cept  part-time  publicity  or  copy  work. 
Box  174.  Tenafly,  New  Jersey. _ 

Deskman-reporter,  27,  married,  college  grad¬ 
uate,  employed.  Desire  better  future. 
Box  2781.  Editor  A  Pnblisher. _ 

Desk  Man-Reporter,  28,  eight  years  all- 
’  round  editorial  experience.  Now  em¬ 
ployed.  Prefer  South.  $50.  Box  2729, 
Editor  A  Publisher, _ 

Editor,  45,  independent  daily,  circulation 
16,000;  political,  feature,  editorial  writer, 
managing  editor;  widely  experienced; 
East  or  Midwest.  Box  2901,  Editor  A  Pub¬ 
lisher. 


Goodbye,  Radio 

Says  this  young  man,  now  holding  a 
good  job  with  a  national  network. 
He  wants  to  get  back  to  newspaper 
work  as  a  reporter  for  your  paper 
at  $40  a  week.  He’d  like  more,  as 
he’s  getting  married  next  month. 
Yon  can  talk  to  this  young  man 
while  you  are  in  New  York.  Why 
not  arrange  for  an  interview  through 
the  Personnel  Service  or  write  Box 
2874,  Editor  A  Publisher. 


Editor,  manaflng  or  news;  knows  ail  de¬ 
partments  including  mechanical,  prefers 
second  paper  in  smaller  city  for  oppor¬ 
tunity  to  show  ability.  College,  38,  mar¬ 
ried.  son.  Now  on  metro  daily  which 
recommends.  Go  anywhere  for  reasonable 
wage.  Box  2832,  Editor  A  Pnblisher. 


Editor,  Correspondent,  now  covering  Con- 
gre.ss.  War,  Navy,  Defense,  for  national 
weekly  magazine;  interested  editorship, 
Washington  correspondence  or  executive 
secretary  trade  association.  Strong  edi¬ 
torial  writer,  newshawk,  make-up,  eight 
years  newspaper  editor;  married,  34,  law 
degree,  good  public  speaker,  never  un¬ 
employed.  outstanding  references.  Box 
2753,  Editor  A  Publisher. 

Editor-Reporter,  able,  energetic;  4  years 
all-round  new.<man,  feature  writer,  large 
daily;  2  years  editor  of  monthly.  Seeks 
new  opportunities  on  daily  or  weekly. 
Single,  28,  two  years  college.  Will  prove 
self  anywhere  at  once.  No  draft.  Salary 
open.  Box  2871,  Editor  A  Publisher, 

Eight  years’  experience — seeks  job  weekly, 
small  daily.  B.A.  Penn  State,  24,  married. 
Salary  about  $30.  All  phases  editorial. 
For  convention  interview,  phone  ENdieott 
2-5143,  or  write  Box  2842  Editor  A 
Publisher. 

Energetic,  resourceful  newspaper  woman, 
with  five  years’  experience  on  leading 
Connecticut  daily  and  five  years’  govern¬ 
ment  publicity  service.  Also,  magazine, 
make  up,  and  editorial  experience.  Wants 
reporting  or  publicity  job.  Highest  rec¬ 
ommendations.  Available  immediate  in¬ 
terview  through  Personnel  Service,  or 
write  Box  2850,  Editor  A  Pnblisher. 

Experienced  Editor  of  Weekly  desires 
^ange  to  reporter’s  position  on  daily. 
Prefers  sports ;  college  grad. ;  age  25. 
J.  L.  Beaumont,  13522  Newbern  Avenue, 
Detroit. 

Fashion  Reporter,  now  doing  fashion  copy 
and  column  work,  seeks  similar  job  at 
about  $25.  Two  years’  experience.  Now 
in  New  York  City.  Box  2910,  Editor  A 
Publisher. 

Feature  Writer,  Chicago  and  small-town 
experience,  26,  married.  Wants  change 
to  larger  paper.  Sports  assignments  and 
general  news  coverage.  Published  maga¬ 
zine  articles.  Salary  about  $35.  Box  2904, 
Editor  A  Publisher. 

Handy-man,  vivid  writer,  experienced  in 
news,  publicity,  pamphlets;  hard  worker, 
exempt  from  draft.  Box  2873,  Editor  A 
Publisher. 

Hard  worker,  28,  desires  job  as  sports  edi¬ 
tor  or  writer.  Nine  years’  experience  as 
sports  editor,  re-write,  city  hall  reporter, 
and  feature  writer.  Bucknell  man,  single, 
Methodist,  own  car,  have  money  in  bank. 
Highest  references.  Box  2868,  Editor  A 
Publisher. 

Home  Economics  Journalist.  College  degrees 
and  real  experience  in  both  fields.  Have 
done  large  volumes  of  writing  under  ex¬ 
acting  conditions.  Exceptional  references 
from  past  positions.  Still  employed.  Box 
2827,  Editor  A  Publisher. 

HUSTLING  REPORTER 

Three  years’  experience  N.  Y.  Bureau 
United  Press,  including  sports,  ship  news 
coverage,  wire  filing,  radio  news  writing. 
Now  a  general  news  editor  with  a  pair  of 
young  legs  restless  to  go  on  the  toughest 
beat  you  know — anywhere.  Who’ll  cut 
me  loose!  Age  26.  college  graduate,  ath¬ 
letic.  Consider  $35.  To  arrange  immedi¬ 
ate  interview,  phone  RAymond  9-8482  or 
write  Box  2818.  Editor  A  Publisher. 

Long  Island  Weekly  Editor,  still  employed, 
with  four  years’  experience,  wants  report¬ 
ing  or  desk  job  on  your  daily.  Handle 
anything  on  news  side.  College  graduate. 
Box  2857,  Editor  A  Publisher. 

Maximum  Work;  Minimum  Wage 
Street  and  desk;  two  years.  References, 
age  24,  deferred.  Box  2833,  Editor  A 
Publisher. 

Mr.  Publisher:  Have  ^ou  a  spot  for  a 
newspaperman  with  initiative,  experienced 
in  reportorial,  secretarial,  research  and 
promotion  jobs!  Also,  selling  advertis¬ 
ing  and  building-up  circulation!  Box 
2906,  Editor  A  Publisher. 
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NEWSPAPER 

PROPERTIES 


Bought,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

350  MadisoR  Avr.  Nrw  York 
Boslness  Usteblished  In  ISM 


Newsman  or  Editorial  Assistant 

Feature,  caption,  cables,  European  news, 
literary  criticism,  rewrite,  special  report¬ 
ing.  Native  citizen,  long  American  and 
European  experience.  Shading  40.  Ab¬ 
solutely  tri-lingual.  working  knowledge 
Spanish.  Seeks  newspaper  or  magazine 
connection  Eastern  seaboard  or  Canada. 
$50  minimum.  Phone  ATwater  9-7967 
before  noon  for  appointment,  or  write 
Box  2883,  Editor  &  Publisher. 

Jews  Editor;  Competent,  accurate,  desires 
change.  Know  makeup,  good  writer,  slot 
experience.  Willing  to  go  anywhere.  Just 
past  draft  age.  Box  2893,  Editor  &  Pub¬ 
lisher _ 

Jew  York  Evening  Post’s  former  Fashion 
Editor,  daily  columnist  and  shopper,  re¬ 
viewer  and  editorial  writer;  writer  of 
interviews  and  rewrite  woman;  critic  for 
New-  York  World  Telegram,  Brooklyn 
Daily  Eagle,  etc.,  now  employed  as  East¬ 
ern  R^resentative  of  a  Western  Maga¬ 
zine,  in  charge  of  contact,  advertising, 
subscriptions,  advertising  publicity  and 
promotion  work,  and  also  a  New  York 
correspondent  of  an  out  of  town  newspa¬ 
per  desires  position  as  a  New  York 
correspondent  and  columnist,  or  a  staff 
position  with  an  out  of  town  newspaper. 
Able,  progressive,  with  initiative  and 
lively  style ;  outstanding  record  and 
recommendations.  Box  2884,  Editor  & 
Publisher. _ _ 

Jewspaper  executive  offers  A.N.P.A.  triple 
**adv.  ****equstion  carrying  musical 
publicity  service,  scenario  service,  radio 
programs.  Box  2863.  Editor  &  Publisher. 

lewapapennan — eleven  years  reporter,  ar¬ 
tist.  cameraman.  Well-equipped  for  all 
assignments;  editing,  art.  features.  Sound 
prodnction  knowledge.  Well-educated,  in¬ 
formed.  Highly  recommended.  Employed, 
but  seek  brighter  future.  Age  32,  mar¬ 
ried,  child.  Box  2718,  Editor  &  Publish- 


lawapliotocrapher,  excellent,  spot  news, 
sports,  feature  alike,  Asiatic  experience 
and  file,  good  record  on  two  New  York's 
best  dailies.  Cameras — all  accessories. 
Employed.  28,  draft-exempt,  best  refer¬ 
ences.  Married,  desire  to  move  to  city 
of  500,000  or  less.  Box  2738,  Editor  & 

Publisher. _ 

Photographer  with  thirteen  years'  experi¬ 
ence  in  news  and  publicity,  seeks  staff 
job  with  daily  newspaper.  Columbia  Uni¬ 
versity.  age  36,  married.  Box  2877,  Edi- 

tor  &  Publisher. _ 

Nctnre  Editor  —  formerly  with  picture 
weekly,  now  metropolitan  daily;  wish 
better  job.  Will  travel.  Good  ideas,  con¬ 
nections.  Available  immediate  New  York 
interview  through  E  &  P  Personnel  Ser¬ 
vice  or  write  direct  to  Box  2790,  Editor 

&  Publisher. _ 

isporter  who  will  work  for  YOUR  paper 
not  just  being  employed  by  it,  wants  job 
on  daily  in  medium-sized  city.  Experi¬ 
enced,  married,  age  25.  Box  2880,  Editor 

&  Publisher. _ 

Isporter,  feature  writer,  photographer,  just 
returned  after  two  years  in  Japan,  China. 
Married,  27,  journalism  graduate.  Wish 
work  on  daily,  magazine,  house  or  trade 
journal.  Box  2896,  Editor  &  Publisher. 
Isporter,  rewrite  man,  11  years’  experience, 
now  employed,  seeks  position  with  fu¬ 
ture  on  newspaper  or  trade  journal,  200- 
mile  radius  of  New  York  City.  Box  2900, 

Editor  &  Publisher. _ 

isporter,  26,  draft-exempt.  Good  New  York, 
Pennsylvania  experience.  Details — phone 
UNiversity  4-5790  or  write  direct  to  Box 

2843.  Editor  &  Publisher. _ 

iociety-club  editor  wants  Job  where  8  years’ 
thorough  training  on  suburban  daily  will 
count  more  than  college  education.  Single, 
26,  personality.  Fast,  hard-worker.  Have 
had  entire  responsibility  for  women’s 
news — rewrites,  editing,  layout,  makeup. 
Box  2872,  Editor  &  Publisher. 


iporta  Editor,  37,  last  thirteen  years  na¬ 
tional  syndicate,  available  to  good-sized 
daily  seeking  to  rebuild  sport  depart¬ 
ment.  Expert  all  sports,  make-np,  layout. 
Non-drinker,  family  man,  never  unem¬ 
ployed.  Can  go  anywhere  on  month’s 
notice.  Box  2837,  Editor  &  Publisher. 


'Ports  Editor,  Copy  Desk,  Reporter,  Ten 
years  on  Pennsylvania  and  Connecticut 
dailies.  Seven  months  with  AP  in  Phila¬ 
delphia.  Box  2784.  Editor  &  Publisher. 


Sportswrlter,  six  years  at  top  of  large  Flor¬ 
ida  daily.  I  can  help  your  sports  depart¬ 
ment — try  me.  Married,  college,  31.  draft 
deferred.  Box  2864,  Editor  A  Publisher. 

SPORTS  WRITER 

Age  27,  desires  change  from  berth  as  as¬ 
sistant  sports  editor  of  A.M.  daily  in 
eastern  city  of  175,000.  Prefer  larger 
city,  but  will  consider  any  good  oppor¬ 
tunity.  Nine  years’  experience  covering 
all  events.  Capable  deskman  and  makeup 
editor  with  experience  directing  assign¬ 
ments  and  correspondents.  Draft  deferred. 

_ _ Box  2719,  E^tor  A  Publisher  _ 

Thoroughly  experienced  desk  and  street, 
residing  New  York  City.  Over  draft  age. 
Go  anywhere.  Immediately.  Box  2881, 

Editor  &  Publisher. _ 

Who  will  try  a  ’41  Vassar  Phi  Beta  as  a 
cub  reporter!  Box  2813,  Editor  &  Pub- 

lisher, _ 

Young  Barnard  graduate,  publicity,  edi¬ 
torial,  advertising  experience,  literary 
ability,  employed,  wants  interesting  job 
New  York  area.  Box  2895,  E.  &  P. 
Young  Woman,  Cornell  graduate,  experi¬ 
enced  reporter,  rewriter;  employed  on 
daily,  wishes  change.  Box  2853,  Editor 

&  Publisher. _ 

Young  woman,  23,  seeks  desk  work,  re¬ 
porting,  feature  writing  on  daily.  Two 
years’  experience  on  weekly,  reporting, 
editing,  circulation,  bookkeeping,  proof¬ 
reading.  University  graduate  in  jour¬ 
nalism.  Employed.  Box  2736,  E.  &  P. 

29,  Draft-proof,  twelve  years  reporter, 
m.e.,  foreign  and  Washington  correspon¬ 
dent.  Highly  recommended.  Editorial 
writing,  make-up,  desk.  Box  2804,  E.  &  P. 

SltiatioHs  Waafed 

_ Meckanical _ 

Composing  Boom  Executive — now  employed, 
desires  change.  Low-page  cost  guaran¬ 
teed;  modem  methods.  Best  references. 

Box  2854,  Editor  &  Publisher. _ 

Llno-Intertype  Machinist,  15  years’  experi¬ 
ence,  know  mixers,  quadders,  Mohr  saw, 
teletypesetter;  35,  family;  sober,  no  float¬ 
er;  now  employed;  competent  take  charge. 
Only  permanent  sit  considered.  Box  2695, 

Editor  &  Publisher. _ 

Mechanical  Superintendent  —  well-qualified 
to  supervise  and  print  newspaper  that 
will  help  increase  linage  and  prestige; 
also,  improve  reader  response.  Unusual 
understanding  modern  mechanical  prob¬ 
lems.  Twenty-seven  years’  experience 
with  modern  metropolitan  and  foreign 
dailies.  Best  of  references;  efficient  man¬ 
agement.  Replies  held  confidential.  Box 

2858,  Editor  &  Publisher. _ 

Mechanical  Superintendent  —  of  particular 
help  to  medium-sized  daily  needing  im¬ 
proved  production.  Practical  foreman, 
university  trained,  with  22  years’  experi¬ 
ence  in  composing  room,  pressroom,  en¬ 
graving.  Active  machinist;  young  man, 
union.  Box  2836,  Editor  &  Publisher. 

PRODUCTION  MAN 

with  varied  experience,  covering  large  and 
small  plants  in  morning  and  evening 
fields,  seeks  connection  as  production 
manager  or  technical  assistant  to  pub¬ 
lisher,  business  manager  or  mechanical 
superintendent.  Salary  in  line  with  your 
budget.  Age  46. 

Phone  Orange,  New  Jersey,  3-3285 


New  Eqmpment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Prirtting-Pablishing  Field 

CempoiiRg  Room  EqoipmoRt  For  Solo  Prott  &  Storcotypo  EquipmoRt  For  Solo 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. _ 

Guaranteed  Rebuilt  Linotypes  A  Intertypes 
See  HOOD-FALCO  CORP.,  First 

225  Varick  Street  New  York,  N.  Y. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy.  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 

MRchoRicol  EquipmRRt  For  Solo 

Duplex  Press  8-page:  model  C  Intertypes; 
Linotypes— Models  5-8-14;  Hoe  Mat 
Roller ;  Cylinder  and  Job  equipment. 
Automatics.  NORTHERN  MACHINE 
WORKS;  Marshall  &  Jefferson  Sts., 
Philadelphia,  Penna. 

Radial  Arm  Router,  all  Iron  Turtles,  Heavy 
Duty  Dry  Mat  Roller,  Combined  Saw 
and  Trimmer,  Flat  Casting  Boxes,  Full 
Page  Flat  Shaving  .Machines  and  other 
general  equipment.  For  details  write 
John  Griffiths  Co.,  Inc.,  145  Nassau  Street, 
N.  Y,  C. 


MochoRicol  EqRipmoRt  WoRtod 

Newsmper  Equipment  Bought  or  Sold 
Geo.  0,  Heffelman,  406  W.  Pico,  Los  Angeles 

Fhoto-ERqroviRq  EqHipmoRt  For  Solo 

I<evy  Gallery  Camera,  24''x24"  with  19" 
Goerz  Apochromate  Artar  F:ll  Lense 
and  two  Macbeth  Arc  Lamps.  Miles 
Whirler  with  a  Wohl  4  Burner  Arc 
Lamp  and  Miles  Vacuum  Frame  41x54. 
John  Griffiths  Co.,  Inc.,  145  Nassau 
Street,  N.  Y.  C. 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 

CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
230  W.  41st  Street  New  York  City 


H«a  tad  womeo 
•Mklns  post* 
ttoQi  with  news¬ 
papers,  msss- 
slnes.  Slid  asen- 
slss  have  bad 
much  sueesss 
through  tbs  clas¬ 
sified  ads  and 
Panoonsl  8ar- 
Tloa.  Jobs  srs 
also  obtained  In 
publicity,  with 
publl  a  b  1  n  ■ 
bouaaa,  aad  na¬ 
tional  sdTsrtla- 
aia. 


MR.  PUBLISHER — IS  YOUR  PROB¬ 
LEM  SELLING  YOUR  MARKET— A 
COMPETITIVE  SITUATION — MORE 
NATIONAL  BUSINESS!  Here’s  a 
man  who  understands  national  adver¬ 
tising — importance  of  local  dealer  in¬ 
fluence  and  can  work  with  your  New 
York  representatives.  To  this  pub¬ 
lisher  I  offer  10  years  of  publishers’ 
representative  experience  plus  5  years 
with  New  York’s  leading  newspaper. 
A  record  of  successful  selling  plus 
excellent  entree  advertising  agencies. 
Promotion,  market  research,  merchan¬ 
dising  ability.  33  and  looking  ahead. 
Draft  exempt  due  previous  service. 
Box  2905,  Editor  t  Publisher  or 
HAvemeyer  6-6110  during  convention. 


Duplex  Model  E  and  Goss  Comet  8  page 
Flatbed  Presses.  Good  condition  guaran¬ 
teed  and  experienced  erectors  furnished. 
Tradeins  considered.  John  Griffiths  Co., 
Inc.,  145  Nassau  Street,  N.  Y.  C. 

Hoe  64-page  Magazine  Press  with  one  extra 
color  cylinder,  4-psge  insert-feeder.  Type 
page  9x14,  delivered  size  10%xl5*4. 
Wire  stitch,  motor  equipment.  Standing 
on  floor.  Pennsylvania  Farmer,  7301 
Penn  Avenue,  Pittsburgh,  Pa. 

Hoe  four-piece  casting  outfit  for  23  9/16" 
cat-off.  Good  condition.  Inquire,  Free 
Press  Association,  Burlington,  Vermont. 

Super  Duty  Duplex  Octuple  Press  with 
color  deck.  In  excellent  condition.  Also 
Intertypes  and  other  equipment.  For 
details  w-rite  E.  B.  Twelker.  6734  34th 
Northwest,  Seattle. 


8-Page  Duplex,  with  tabloid  slitter,  good 
condition,  very  reasonable;  Hoe  Stereo¬ 
type  outfit  for  14%  in.  plates.  22%  in. 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


that  Britain  puts  forth  and  those  we 
put  forth  to  help  her  may  represent 
an  awful  proportion  of  waste.  And 
waste  represents  months,  maybe 
years,  of  slaughter,  destruction  of 
priceless  values,  and  the  promise  of 
decades  of  international  poverty. 

THE  evening  papers  mentioned  that  party  pledges  during  the  campaign  take  up  arms  for  any  other  nation.  found  one  answer  in  1917 

some  members  of  Congress  believe  had  denied  the  possibility  of  risking  True,  we  have  agreements  with  Can-  agamst  tne  enemy  iri.**' 

the  time  has  come  for  either  drastic  American  ships  and  lives  on  such  a  ada  and  with  our  neighbors  to  the  j”  weapons  an  e  touIu  hnd.  T^t 

reductions  or  com-  mission — but  again,  the  picture  seems  south  which  would  demand  war  if  an  o®sn  todays  ^uation. 

Income  Taxes  plete  elimination  of  to  have  changed  during  the  past  six  attack  was  to  reach  this  hemisphere  ^  *  ^ir-^nd  mat  is 

personal  exemption  months.  With  part  of  her  Navy  — a  problem  which  may  be  immediate,  _ _ 

in  the  Federal  in-  clampied  to  the  Mediterranean,  Great  but  which  still  seems  remote. 


and  News 
Moadlinos 


than  the  one  promised  by  air  supieri- 

come  tax  on  individ-  Britain  can  no  longer  guard  the  com-  With  the  people  of  Canada,  we  Britain  is  urgently  ne^ed,  if 

=  o  the  heroic  resistance  of  the  British 


uals.  At  this  dark  mercial  sea  lanes  with  anything  like  constitute  a  practically  unscarred  .  .  t  *  K-  /i  ,1  k 

moment  they  can  see  no  other  method  100  per  cent  efficiency  against  Axis  citadel  of  democratic  thought  and  a  ® j  rewar  ed  by 

of  paying  the  tremendous  bUls  that  raiders.  fairly  decent  standard  of  living  under  starvation  ^d  eyeiUual  surrender.  A 

have  been  voted  during  the  piast  The  dumbest  reader  cannot  escatie  either  flag.  We  want  to  preserve  as  w  ave  o  oun  o  check- 

eleven  months.  A  few  days  ago.  New  the  message  of  those  headlines.  They  much  of  both  of  those  qualities  as  is  1  ^  o”*3cy  of 

York  readers  also  read  the  recommen-  mean,  despite  campaign  pledges  and  possible  on  both  sides  of  our  Northern  ,  * 

dations  of  an  expert  conunittee  that  despite  the  instincts  and  the  preju-  border — and  weTl  keep  neither  if  we  ,  ®  ussoum,  without 

the  city  impmse  an  income  tax  of  its  dices  of  most  of  our  countrymen  let  the  Nazis  and  their  allies  worry  us  pisto  or  me  world 

own  on  all  who  earned  their  living  against  the  loss  of  life  in  foreign  into  a  state  of  nerves.  ^ 

within  the  five  boroughs — that  on  top  battles,  that  the  nation  is  being  swept  In  our  present  stage  of  war  prep-  ^  ^  umme  soviet  Re¬ 

ef  a  State  income  tax  which  runs  toward  “shooting  war”  by  currents  aration,  we  are  probably  in  no  shape  ^ \  remote  c  ance  ol  re- 
nearly  equal  with  the  new  Federal  apparently  beyond  its  control.  The  to  take  on  either  the  conquest  of  the  K  h  ^  ^  t 

impost.  About  the  same  time,  we  read  conviction  is  slowly  sinking  home,  in  German  Navy  on  the  Atlantic  nor  to  ®  o 

that  the  British  income  tax  had  Washington  and  across  the  continent,  come  to  grips  with  the  Japanese,  and  urope  w  have  to  be  found 

reached  the  status  of  taking  10  shil-  that  once  committed  to  a  course  it  is  the  evident  Nazi  technique  to  ^  ^  tering  at  cite  agamst 
lings  in  every  pound,  with  exemptions  “short  of  war,”  it  is  impossible  to  needle  us  into  doing  either  or  both,  ^  1  •  ™ 

cut  to  a  seemingly  irreducible  mini-  choose  our  own  stopping  place,  or  to  commit  ourselves  so  far  in  “^***®”  strategists  ^e  p  me  war 

1.  Also  that  Canada  and  Australia  Events,  and  not  our  desires  or  ex-  either  direction  that  the  opposite  8^®^  *  tt  1 


are  not  too  far  behind  the  motherland  pressed  policies,  are  the  ruling  factors,  member  of  the  bandit  alliance  will 


It  is  our  belief  that  Uncle  Sam,  still 

in  taxation.  The  news  that  forced  those  conclu-  have  a  walkover.  hands  and  b<^  feet  free, 

All  that  news  arrived  with  the  sions  was  not  created  by  any  news-  If  we  enter  any  war,  except  at  our  ®  .  ^  most  ya  ua  e  contnbu- 

same  month  that  witnessed  the  pay-  paper  or  press  association.  Not  a  line  own  time  on  our  own  terms,  we  face  ^  “^^locracy 

ment  by  residents  of  New  York  and  of  it  originated  in  the  mind  of  any  the  prospect  of  a  beating.  Harsh  °i  ^  by  reraain- 

(other  States  similarly  blessed)  of  correspondent  or  any  editor.  A  juicy  words,  but  the  lessons  of  the  past  and  clear  ot  tne  eniotional  steains  of 

Federal  and  State  income  taxes  that  murder,  an  earthquake,  or  another  present  bear  no  other  interpretation.  ^^^“*8  m  e  rig  t  m- 

m  the  case  of  many  a  moderate-sala-  dramatic  prison  break  might  have  *  •  •  jomt  problems.  The 

ried  family  man  took  more  than  a  broken  up  the  April  15  coincidence  of  THAT  statement  of  the  case  puts  our  ^nswera  must  exist, 
month’s  pay.  The  story  of  the  pro-  headlines,  but  it  would  not  have  future  national  course  directly  in  providea  ^a  aete^ 

posed  elimination  or  reduction  of  per-  changed  the  events  which  threw  those  the  hands  of  the  people,  with  Wash- 

sonal  exemptions  (possibly  a  trial  headlines  on  the  newsprint  screen. 

Tsalloon)  broke  on  the  day  that  New  The  press  is  not  trying  to  march  the 

York  State  extended  its  hand  for  a  nation  to  war;  neither  is  official  Wash- 

sizeable  slice  of  the  bi-monthly  pay  ington  by  any  conscious  policy,  we 

check.  The  coincidence  of  news  and  believe,  but  the  sequence  of  events 

event  is  calculated  to  stir  sluggish  and  the  policies  that  have  been 


Problem — 
Find  Answer 
to  Hitler 


against  the  most  formidable  attacks, 
5  «  and  there  is  no  reason  to  believe  that 

u  Herr  Hl.ler  has  posed  d.e  unsol.able 
an  informed  public  conundrum. 

opinion  favors  our  We  are  beginning  to  pay  heavily 
active  participation  for  our  neglect  of  the  Hitler  phenom- 
in  war  in  Europe,  coon  during  its  rise,  and  we’ll  pay 


appears  the  solemn  warning  of  Secre¬ 
tary  of  War  Stimson  that  the  training 
of  our  army  may  extend  as  long  as 
five  years  in  the  cases  of  some  sol¬ 
diers,  and  that  we  must  be  prepared 
to  defend  freedom  in  any  spot  of  the 
Western  hemisphere,  and  perhaps 


Razxia-Dassla 
of  Nasi 
Diplomacy 


brain  cells,  and  to  command  a  reading  shaped  to  meet  them  have  unques-  Africa  or  the  Orient,  and  unless  that  plenty  more — but  we’ll  want  more  for 

of  other  news  with  new  attention.  tionably  headed  in  the  direction  of  same  informed  public  opinion  realizes  money  than  masses  of  steel  meant 

A  London  dateline,  for  instance,  re-  war.  And  events  are  marching  so  fast  — and  is  ready  to  accept — the  sacri-  for  the  destruction  of  human  flesh 

minds  us  that  Britain,  fighting  des-  that  this  column  may  be  out  of  date  flees  that  such  a  war  will  mean,  we  ood  the  beauties  created  by  human 

perately  on  many  fronts,  faces  a  before  it  gets  into  the  mailsacks.  may  not  be  able  to  exert  our  national  thought.  We  want  a  world  in  whidi 

Portage  of  fighting  men  and  is  look-  •  *  •  energies  to  assure  a  victory.  the  ideas  of  Hitler  cannot  be  tolerated; 

ing  to  the  U.S.A.  for  “unlimited  as-  LOOKING  over  a  mass  of  daily  news-  Dictatorship  cannot  be  the  answer  failing  to  achieve  that,  we  shall  want 
sistance.”  In  an  adjoining  column  papers  and  thoughtful  magazines,  here.  We  believe  it  can  be  said  with  at  least  a  world  in  whieffi  we  can  live, 

we  can’t  escape  the  conclusion  that  emphatic  confidence  that  no  dictator  and  the  Britain  of  our  ideals  can  live 

many  editors  — and  can  tailor  the  ideas  of  130,000,000  without  having  to  accept  the  debased, 

presumably  many  of  Americans,  cow  or  kill  those  who  dis-  materialistic,  unspiritual  thought 

their  readers  —  have  agree,  and  lead  the  rest  behind  him  which  present-day  Germany  and  Italy 

become  bewildered  in  Hitler  fashion.  It  will  not  work,  and  Russia  typify, 

by  the  cyclonic  pace  and  its  defeat  will  be  as  sure  as  the  We  undoubtedly  have  to  train  sol- 
of  international  de-  defeat  promised  by  Mr.  Roosevelt  a  diers,  build  ships  and  planes  and  guns 

elsewhere.  That  is  quite  different  from  velopments.  There  has  not  been  time  few  weeks  ago  for  the  dictatorships  against  immediate  eventualities,  but 

the  talk  that  was  heard  from  both  to  assimilate  one  and  to  appraise  its  of  Europe.  More  certain,  in  fact,  and  we  ought  also  to  be  thinking  of  the 

sides  in  the  campaign  that  ended  last  potential  effects  upon  our  plans  and  faster.  day  when  our  neighbors  aroimd  the 

November  5.  It  represents  opinions  policies  before  another  arrives  to  pro-  An  overwhelming  majority  of  our  world  will  be  neither  potential  ene- 

that  have  changed  with  altered  situ-  pose  a  new  set  of  questions.  That  people  have  already  accepted  the  mies  nor  potential  fleet  or  aircraft 
ations,  and  within  the  past  month  cyclonic  sequence,  it  appears  with  thesis  that  we  must  aid  Great  Britain  bases.  We  ought  to  be  training  the 
situations  have  changed  so  rapidly  greater  and  greater  clarity,  is  as  much  with  every  sort  of  material.  Nobody  “armies  of  the  future”  in  the  lang- 
that  comment  and  prophesy  have  a  part  of  the  Axis  war-making  tech-  yet  seems  to  have  proposed  that  we  uages  and  cultures  and  the  economics 
been  out-dated  before  their  utterance  nique  as  the  tise  of  dive-bombers  and  mix  some  broad  cold  thinking  with  of  other  lands,  seeking  to  understand 
was  completed.  And  today’s  situation  mechanized  divisions.  It  is  a  technique  our  emotions,  and  with  the  airplanes,  the  deep  reasons  why  the  peoples  of 
is  ominously  reminiscent  in  some  re-  to  which  democratic  diplomacy  has  guns,  tanks,  ships,  optical  instruments,  1939-1941  are  acting  as  they  are.  It  is 
spects  of  the  black  days  of  March,  found  no  better  answer  than,  appar-  etc.,  that  are  being  made  ready  for  more  than  a  suspicion  that  none  of 
1918,  when  a  dozen  American  divi-  ently,  has  democratic  military  tech-  the  perilous  ocean  ride.  That  is  not  a  the  people  under  the  blackouts  of 
sions,  none  fully  trained,  were  hustled  nique  to  the  lightning  dashes  of  reflection  on  British  brainpower,  Europe  like  their  present  circum- 
to  France  as  props  for  a  quivering  mechanized  columns.  Everybody  which  has  been  thoroughly  adequate  stances,  any  more  than  the  people  of 
Allied  front  line.  The  situation  wasn’t  knows  the  offensive  tactics;  nobody,  in  obtaining  our  good  opinion  and  our  New  York,  Iowa,  or  California  rel- 
panicky  then,  and  it  isn’t  now,  but  probably  not  even  the  Nazis,  knows  material  resources,  and  also  in  keep-  ish  the  prospect  of  their  extension 
there  is  a  similarity  in  the  grimly  the  best  defense  against  them.  ing  the  invader’s  foot  from  her  shores,  here. 

desperate  utterances  of  public  men  If  the  Nazi  purpose  is  to  engender  It  is  more  a  reflection  on  the  kind  of  'The  extinction  of  Hitlerism  and  all 

on  both  sides  of  the  Atlantic.  confusion  in  democratic  capitals,  and  thinking  we  have  done  for  ourselves  its  similars  is  important — so  impor- 

•  •  •  the  past  five  years  point  strongly  that  since  the  war  began.  tant  that  it  merits  the  closest  study 

ANOTHER  headline  on  that  same  way,  the  best  primary  defense  for  the  Mr.  Churchill’s  jaunty  “give  us  the  and  examination  of  all  possible  alter- 

foreboding  April  15  promises  a  stiff  United  States  is  to  seek  to  avoid  con-  tools  and  we’ll  finish  the  job”  was,  as  natives  before  we  undertake  it  by 
debate  in  Congress  on  the  convoying  fusion,  and  to  think  while  the  oppor-  usual  for  him,  a  fdicitous  phrase,  but  the  method  of  Hitler’s  own  choice — 
of  American  cargoes  ttinity  is  still  at  hand.  It  may  not  be  his  later  utterances  seem  to  carry  less  war  on  battlegrounds  and  with 
across  the  oceans,  for  long,  if  we  rush  on  every  alarm  assurance.  Britain  cannot  tell  us  the  weapons  of  his  selection.  Germany 

The  same  day  Mr.  that  soimds  from  a  Nazi  capital.  answer  to  the  Nazi  menace,  for  it  is  seems  to  know  that  method  better 

Roosevelt  had  dis-  First,  we  ought  to  remember  that  evident  that  her  soldiers  and  states-  than  any  of  its  foes.  Our  assignment 

missed  much  discus-  we  are  not  in  the  war,  despite  a  lot  men  have  not  yet  discovered  it.  And  should  be  to  find  one  better — a  meth- 

sion  of  the  same  sub-  of  fist-shaking  and  name-calling  on  until  some  heavy  thinking  is  done  to  od  that  will  lead  to  the  fatal  mistake 
iect  as  iminformed  nonsense.  In  that  both  sides  of  the  Atlantic.  We  are  find  that  answer,  there  is  a  dismaying  that  Hitler  has  not  yet  been  led  into 
be  was  correct,  beyond  a  doubt  Both  still  at  peace,  bound  by  no  treaty  to  prospect  that  the  tremendous  effort  making. 
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